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(NAPSA)—In Cotton Center,
Texas, restoring tractors is more
than a hobby; it’s a way of life. It’s
not uncommon to hear discussions
about tractor maintenance while
strolling through town. 

If restoring tractors is a major
pastime, then the annual Chevron-
Texaco Tractor Restoration Compe-
tition, held at the Future Farmers
of America (FFA) Convention, is
the Super Bowl.

Since 1995 the competition has
rewarded the determination,
mechanical skill and business
savvy of high school aged FFA
members from around the country. 

“One of the reasons Chevron-
Texaco sponsors this program is
because it inspires teens to learn,”
said Kurt Schulte, commercial
automotive specialist, Chevron-
Texaco Products Company. “To fin-
ish their projects kids seek out
knowledge from teachers, advi-
sors, family, friends, community
and teammates. A program that
inspires kids to ask questions,
interact, learn, and ultimately
accomplish the incredible is some-
thing we are proud to support.”

It was with great anticipation
that the Cotton Center High School
FFA team—Jesse Masters, Heath
Reeves, Sara Barr, Jessica Caswell,
Nikki Edwards, Brittany Swoap,
KC Garcia, Toby Castilleja, Amy
Davis, Cody Heath, Jennifer
Heath, Julie Heath and Brenda
Marquez—geared up for the 2004
competition. Teams from Cotton
Center had placed in the top five
each year since 2000. This year’s
team, comprised of all 11 Cotton
Center High seniors and two
juniors, had extra motivation.

Two women closely connected
with the team were fighting can-
cer during the restoration process.

Robin Heath, mother of triplets
Julie, Jennifer and Cody Heath,
and Becky Gast, wife of Cotton
Center School Superintendent
Keith Gast, both fell ill around the
time of the competition. 

There was another reason for
motivation; Cotton Center’s chief
rival, Abernathy FFA from nearby
Abernathy, TX, had beaten them
in 2003. 

“It’s a very friendly rivalry,” said
Jessica Caswell. “The FFA mem-
bers are all friends and we appreci-
ate the work done by each other.”

The process of restoring their
tractor, a 1939 John Deere H, was
long and involved. The boys did the
mechanical work, the girls took care
of the body work and workbook.
Competition rules require teams to
submit a workbook that details the
entire tractor restoration process,
from mechanical overhauls of the
engine, transmission and auxiliary
and ancillary systems, to the exter-
nal appearance.

The team tore the tractor apart
completely, rebuilding each compo-
nent and making a number of parts. 

“We worked as much as we
could during school hours, but
most of the work was done on
weekends,” said Cody Heath. 

Once the work was done, the fun
began. Team members agreed that
traveling to the competition was
the highlight of the experience. 

A primary reason for that was
the presence of Robin Heath and
Becky Gast. Both women were
able to accompany the team to
Louisville for the competition. In
recognition, the team dubbed the
trip the “Celebration of Life Tour.”

“We didn’t have an official
senior trip, so going to Louisville
was great,” said Cody Heath.

Once at the competition, the

team was all business. They had
put considerable effort into
preparing for their presentation to
the judges and were confident
their hard work would be evident.

“We all worked together to get
the presentation where we wanted
it to be,” Caswell said. 

The judges agreed and awarded
Cotton Center the Grand Prize in
the Chapter category. Abernathy
also had a strong showing, finish-
ing as second runner-up.

“Our personalities put us over
the edge,” said Julie Heath. “The
judges could see how well we got
along. We didn’t go in there pre-
tending to know everything about
the tractor. We just went in and
told them what we knew.”

The team was given a hero’s
welcome upon its return. As they
arrived home, they found the
school parking lot filled with cars
and were greeted by a throng of
family and friends screaming,
“Surprise!” and waving a banner
that read “Smell Our Diesel
Fumes, Abernathy!”

The team also received a letter
of congratulations from Texas
House Representative Pete Laney
lauding their efforts.

Reflecting on the experience, the
team is grateful for the opportuni-
ties provided by the competition. 

“It’s great to see ChevronTex-
aco investing in the youth,” said
Caswell. “We’re the future of the
industry and it’s nice to know they
care so much about education and
developing our skills.”

In 2005, the program will
change its name to the Chevron
Delo Tractor Restoration Competi-
tion, in recognition of one of the
company’s major lubricant brands.

For more information, go to:
www.allen-martin.com/tractor.htm. 

Restoring Tractors Yields Rewards For Texas Teens

(NAPSA)—When 31-year-old
Sheli Silvius began to experience
unusually heavy periods after the
birth of her second child, she was
frustrated at not being able to
lead an active lifestyle—every day.
Often she had to limit her activi-
ties or even miss work because of
her periods.

Sheli’s situation may seem
rare, but heavy periods are a com-
mon problem. Over 8 million
women in the U.S. experience
heavy periods—almost 1 in 3
women between the ages of 30-55.
Beyond just the limitation of daily
activities, heavy periods can lead
to painful cramps, chronic fatigue
and anemia. 

Many women believe that hys-
terectomy is the only treatment
for this medical condition. Hys-
terectomy is a major surgery that
can take up to 6-8 weeks of recov-
ery time and many women experi-
ence long term side effects.  

Now a new alternative treat-
ment is available. MEA (or Micro-
sulis Endometrial Ablation) is an
FDA approved treatment for
reducing heavy periods for
women. As an effective, mini-
mally invasive procedure, it is an
alternative to hormone treatment
or to a hysterectomy. 

This medical breakthrough can
be performed on an outpatient
basis, requires an average treat-
ment time of 3 to 4 minutes, and
has no recorded long-term side
effects. No overnight hospital stay
is needed, and most patients
return to normal activities the
next day. It can be performed in
the comfort of a doctor ’s office,
and in a majority of cases, MEA is

covered by health insurance. Most
importantly, over 98 percent of
MEA patients are satisfied, expe-
riencing a lighter period or no
period at all (61 percent of MEA
patients). 

MEA works by using gentle,
therapeutic microwaves to heat
the uterine lining to reduce or
eliminate future bleeding. The
procedure has been used world-
wide commercially since 1997 with
over 30,000 treatments performed.

“It is very important for women
experiencing heavy periods to
have an alternative to a hysterec-
tomy,” said Dr. David Kulbersh, a
gynecologist in Columbia, SC. “All
women experiencing heavy peri-
ods who no longer want to have
children should at least consider
MEA.”

According to gynecologist Dr.
Michael Lau of the Edmonds
Women’s Clinic outside Seattle,
WA, “If you experience any one
of the following symptoms,
please consult your gynecologist to
determine whether you are eligi-
ble for this type of treatment.”

For more information about
this treatment procedure, 
call  1-800-830-4904 or visit  
www.microsulis.com.

MEA: A Solution For Heavy Periods

 • Do you limit your activities or miss work 
because of your period?
•  Does your period cause you fatigue or 
dizziness?
•  Does your period last more than 6-7 days?
•  Do you feel you always need to be prepared 
for your period?
•  Has medication such as birth control pills failed 
to control your bleeding?

(NAPSA)—One of the most
popular and affordable extreme
makeovers out there doesn’t
involve a plastic surgeon or a styl-
ist. It involves an orthodontist. 

Orthodontic treatment has long
since been a way for people of all
ages to look and feel better, and
improve their dental health. In
fact, the American Association of
Orthodontists (AAO) says five mil-
lion people—children and adults—
are in orthodontic treatment
today. 

So why the surge in popular-
ity? One reason may be that a
healthy smile can be linked to
confidence, self esteem and even
happiness. A second reason may
have to do with new types of
orthodontic technology. For
instance, today’s metal braces are
smaller than ever. Some braces
are tooth-colored, or even worn on
the back side of teeth for total
invisibility. On the flip side, some
patients opt for gold-colored
braces—the ultimate in mouth
jewelry. Also, new “virtual face”
software lets orthodontists actu-
ally show patients how they’ll look
when treatment is completed.  

However, the benefits of ortho-
dontics extend beyond looking
and feeling good. That piece of
advice is significant, because
when left untreated, common
orthodontic problems that people
tend to cover up can lead to big-
ger problems down the road.
Those “bigger” problems can
include costly restorations such
as root canals, crowns and gum
surgery. 

For example, crowded teeth (a
condition that can be relieved by
orthodontics) are not only unat-
tractive, but they can be difficult
to clean, which in turn could lead
to tooth decay and gum disease.
Properly aligned teeth are much
easier to clean, so they are less

prone to dental disease. 
Other orthodontic problems,

such as cross bites or open bites,
can lead to headaches and diffi-
culty chewing and biting.

Many potential orthodontic
problems cannot be seen by sim-
ply looking in the mirror—and the
earlier such problems are caught,
the better. That’s why the AAO
recommends children be evalu-
ated by an orthodontic specialist
no later than age 7. 

“A beautiful smile in a healthy
mouth is the most obvious goal of
orthodontic treatment, but there’s
so much more to our specialty
than meets the eye,” says Dr.
Terry R. Pracht, president of the
AAO.  

People interested in learning
about a makeover through ortho-
dontic treatment can ask their
family dentist for a referral to an
orthodontist. To find an ortho-
dontist in the area, visit the
“Orthodontist Locator” service at
www.braces.org or call 1-800-
STRAIGHT. Callers will  also
receive a free video.

A Healthy Makeover Can Begin With Your Smile

Orthodontic treatment is a healthy
way to improve physical appear-
ance—starting with a beautiful
smile.

(NAPSA)—Increasingly, busi-
nesses are finding ways to apply
lessons learned on the playing
field to the bottom line. 

For example, a growing number
of employers are becoming aware
of the vital role uniforms can play
in creating a professional image
and a competitive advantage.

Experts say uniform programs
can often provide employees with
a group identity that encourages
teamwork and promotes organiza-
tional goals. Simultaneously, they
can help to build brand awareness
and credibility with customers. To
be effective, however, uniform col-
ors should be carefully chosen, as
there is more to color than meets
the eye.

“Choosing colors for uniforms
and work apparel has become,
quite literally, a science,” says
Robert Isaacson, Marketing Direc-
tor at UniFirst Corporation, a
leading provider of uniforms and
work clothing throughout the U.S.
and Canada. 

“Research has shown, for exam-
ple, that sports teams can attract
a youthful audience using bright,
solid colors,” Isaacson says. “Using
red helps to project its wearer as a
powerful professional; blue con-
notes loyalty, while orange com-
municates enthusiasm.”

Isaacson notes that many suc-
cessful businesses use the same
methodology when choosing cor-
porate image programs. Staples,
the leading office supply chain,
for instance, took advantage of
the science of color to create its
well-known, winning employee
image. 

Staples uses bright red for its
casual-style staff apparel with the

added benefit that customers
might ‘see’ its employees as ener-
getic, hard workers. “Staples’ red
uniform is also functional, as it
helps identify employees for cus-
tomers in need of assistance,” says
Isaacson.

Midas Muffler is another exam-
ple of a successful organization
that uses colors to its advantage.
The auto services company
selected yellow, black and gray for
its shirts and solid black for its
pants. This combination of colors
helps to create an image of a sea-
soned and skilled NASCAR “pit
crew,” while Midas’ black pants can
help to preserve that professional
image by hiding unsightly grease
and grime.

Next time you visit your local
merchants, don’t be surprised if
you find yourself analyzing their
employees’ “colors.” For more
information on uniform program
options for businesses, call
UniFirst at (800) 225-3364 or visit
www.unifirst.com.

Team Colors Aren’t Just for Sports Anymore

A growing number of employers
are becoming aware of the role
uniforms can play in creating a
professional image.

(NAPSA)—Your car ’s been
running fine, no problems that
you’ve noticed. Then, suddenly,
no power and no shifts. Time for
a new transmission? Maybe.
Then again, maybe not. Accord-
ing to the folks at ATRA—
the Automatic Transmiss i on
Rebuilders Association—there’s
a good chance there’s really noth-
ing wrong with your car’s trans-
mission. For more information,
call ATRA at 1-866-GO-4-ATRA
or visit www.atra.com.

The largest pearl in the world,
the 14 lb., 1 oz. Pearl of Lao-tze,
was found at Palawan, Philip-
pines on May 7, 1934.




