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(NAPSA)—For millions of
Americans every year, the holiday
season is typically a time for fam-
ily travel, shopping for special
gifts and increased levels of
stress. According to a recent
American Psychological Associa-
tion survey, “Americans list lack
of money (61%), the pressures of
gift giving (42%), lack of time
(34%) and credit card debt (23%)
as top causes of holiday stress.”

For over a century, Mrs. Claus
has spent most of her time each
year preparing for the holiday
season, and is considered an
expert in the industry. This year,
we have asked this premier plan-
ner of seasonal festivities for a few
suggestions to help keep folks—
and Santa himself—on track for a
happy holiday.  

’Twas the Night Before
Christmas…

“Santa and I believe that a suc-
cessful holiday depends on 90 per-
cent planning and 10 percent
inspiration,” states Mrs. Claus.
“Given the limited amount of time
available for a one-night world-
wide trip, it is critical that Santa
has his route planned as effi-
ciently as possible.” This holds
true for holiday shoppers as well.
“Before you rush out to do all your
shopping, make sure you have
used trip planning software,
which will allow you to easily plot
the quickest route.”

Won’t You Guide My Sleigh
Tonight?

“Rudolph’s nose isn’t the only
thing guiding Santa’s sleigh these
days,” admits Mrs. Claus. “Holi-
day traffic can be a nightmare
even for Santa.” Without the need
to have an Internet connection in
their sleighs, folks can receive
current traffic updates alerting
them to road construction, acci-

dents and congestion if they use
Microsoft Streets & Trips 2008
with Connected Services. With
that same product, drivers can
search for the lowest gas prices in
their area to help keep them on
budget when they need to fuel up.

It’s Beginning to Look a Lot
Like Christmas

Every year, it seems that holi-
day decorations get put up sooner.
This is the cue to start spreading
the expenses of gift giving over a
couple of paychecks. “Sometimes
only Santa knows what your spe-
cial someone wants, but any gift
that comes from love and thought-
fulness will always be cherished,”
says Mrs. Claus, adding, “The
worst thing to do is try to do all
one’s shopping at the last minute,
which inevitably costs more,
reduces choice and certainly
increases stress.”

O’er the Fields We Go
Road trips to visit family and

friends are a time-honored holiday
tradition. However, they can often
be fraught with problems stem-
ming from poor planning, a rushed
itinerary or getting lost. Mrs. Claus
warns, “Don’t be so focused on get-
ting to Grandma’s house that you
forget to enjoy the trip itself! Even
Santa makes planned pit stops dur-
ing his deliveries.” With Microsoft
Streets & Trips 2008 with Con-
nected Services, families can easily
plan stops along the way, making
the trip even more enjoyable. “And
when you inevitably make that
wrong turn, it automatically
reroutes your trip to get you back
on track—something any traveler,
even one as experienced as Santa,
can’t live without.”

For additional information
about Microsoft Streets & Trips,
please visit http://www.microsoft.
com/streets.

Navigating Holiday Stress—Tips From Mrs. Claus

(NAPSA)—America’s population
is aging, and the cost of caring for
aging adults is increasing in both
time and money. Fortunately, there
are two programs that can help
with the provision of health care to
older adults: 

• Medicare is available to indi-
viduals 65 years of age and older,
as well as to people under 65 with
certain disabilities. 

• Medicaid pays for medical
assistance for certain individuals
and families with low incomes and
resources. 

Medicare 
The Medicare system, with its

guidelines, provider networks, rules
and regulations, supplemental
plans and other details, can be con-
fusing. It is important that benefi-
ciaries and their families and care-
givers understand what benefits
and coverage Medicare provides. 

There are several parts of
Medicare that are important for
individuals and their caregivers to
understand. These include the
choices an individual makes
regarding coverage. These deci-
sions involve whether to enroll in
Original Medicare, which includes
two parts—Medicare Part A (Hos-
pital Insurance) and Medicare
Part B (Medical Insurance)—or
Medicare Advantage, which in-
cludes Medicare’s Managed Care
Plans. In 2006, Medicare intro-
duced Medicare Part D, voluntary
prescription-drug coverage offered
through private companies. 

Medicare Part A covers such ser-
vices as hospitalizations, skilled
nursing facility stays and home
health care, hospice care and blood
transfusions during a hospitali-
zation or nursing facility stay.
Medicare Part B covers outpatient
medical and other services includ-
ing doctor visits, therapies and labo-

ratory services. Service coverage
under Original Medicare is not all
inclusive, and there are guidelines
for reimbursement and deductibles. 

Medigap is a series of 12 plans
with features defined by Medi-
care and offered by private carri-
ers to cover “gaps” for deduc-
tibles, co-insurance and other
charges not covered by Original
Medicare. Coverage features and
cost will  depend on the plan
option selected. 

Medicare Advantage 
Under the Medicare Advantage

option, also known as Medicare
Part C, private companies contract
with Medicare to provide health
care services that cover at a mini-
mum those covered under Original
Medicare. They may also cover
some additional services. With a
Medicare Advantage Plan, a Medi-
gap Plan is not needed. In these
plans, individuals are enrolled in
the Medicare system but their
health care benefits are adminis-
tered by private companies that
contract with Medicare through
plans such as Medicare Health
Maintenance Organization (HMO)

Plans and Medicare Preferred
Provider Organization (PPO)
plans. Additional information on
these programs is available at
www.medicare.gov. 

Medicaid 
The Medicaid program is avail-

able to individuals of all ages, but
applicants must meet the financial
guidelines set forth for acceptance
into the program. The federal gov-
ernment allows for a certain degree
of flexibility in how the states
administer Medicaid funding, but it
also imposes several mandatory
requirements for services for a
state to receive federal matching
funds. A state’s Medicaid program
must provide certain basic services,
including inpatient hospital ser-
vices, outpatient hospital services,
physician services, nursing home
services for those 21 years or older,
and home health care services for
those eligible for skilled nursing
care. Additional information is
available at www.cms.gov. 

Caregivers face many chal-
lenges as they search for informa-
tion and make decisions about
how best to provide care to their
loved ones. One good source of
information about these two
important government programs
is a free booklet from the MetLife
Mature Market Institute® called
“Medicare and Medicaid Pro-
grams—The Basics.” It is part of
the “Since You Care” series of
guides created in cooperation with
the National Alliance for Caregiv-
ing. It includes information,
resources and checklists. You can
get a copy by calling (203) 221-
6580, e-mailing maturemarket
institute@metlife.com, visiting
www.maturemarketinstitute.com
or writing MetLife Mature Market
Institute, 57 Greens Farms Road,
Westport, CT 06880.

Understanding America’s Medicare And Medicaid Programs

(NAPSA)—You probably don’t
have to look hard to find job
opportunities in the audiovisual
(AV) field. In fact, the $75 billion
industry is one of the fastest-
growing in the world—and it
offers a range of career paths. 

You can see evidence of AV’s
popularity every day, whether
it’s the flat-panel displays found
in school auditoriums, projected
images and light displays at con-
certs,  touchscreens used by
Homeland Security or the slick
look of broadcast studio sets on
MTV and CNN. Even new types
of networked digital signs used
in restaurants and malls are
designed and installed by AV
professionals.

There are many different AV
careers to choose from, making
the field a good choice for cre-
atives and techies alike. Here’s a
closer look at the field:

Getting Started
InfoComm International, the

trade association for the profes-
sional audiovisual industry, can
prepare high school graduates for
AV careers. Students can learn the
basics in their school’s AV depart-
ment and enhance that knowledge
with several online courses. 

Getting Certified
After reviewing the free certifi-

cation handbook, available at
www.infocomm.org/certification,
students who feel ready can take
an exam at an area testing center
and become certified by Info-
Comm. More than 7,500 industry

professionals have earned their
Certified Technology Specialist
credential. Students can also post
their resume and search for jobs
at www.infocomm.org, as well as
access CareerCorps programs that
include basic technical education
and interviews with employers in
the AV industry.

Getting Ahead
Salaries in the AV industry are

growing. Audiovisual technicians
earn a median income of $42,000.
Design engineers and systems
engineers earn $55,166. Sales rep-
resentatives earn $75,000. And
general managers earn as much
as $100,000 or more. 

Building A Career
AV career opportunities exist

with large manufacturers of AV
products, as well as with a variety
of other companies. AV profession-
als are also often entrepreneurs
who own their own AV companies,
designing and integrating AV
technologies into conference
rooms and classrooms and for
staged events.

To learn more, visit www.info
comm.org.

A Look At The Audiovisual Industry

The audiovisual industry is one
of the fastest-growing fields in
the U.S.

(NAPSA)—If, like many women
across America, you wish your
jewelry box weren’t so cluttered
and unorganized, there may be
good news for you: Getting it orga-
nized is easier than you might
think. It is also very important.
Storing jewelry properly will help
ensure it will last for generations
to come. The right organization
lets you see your jewelry so you
can wear it more regularly. Here
are some simple tips for getting
your jewelry box worthy of the
jewels you put in it:

Don’t jumble your jewelry—
Always store jewelry in a clean,
dry place such as a fabric-lined
jewelry case or a box with numer-
ous compartments and dividers.
The problem with a lot of jewelry
boxes is that they don’t have
enough compartments, causing
the jewelry to get jumbled
together. If you prefer to use ordi-
nary boxes, wrap each piece indi-
vidually in soft tissue paper. This
keeps your jewelry untangled and
will help prevent tarnishing. 

Separate your everyday
jewelry—Jewelry that’s worn
often can be placed in a smaller
jewelry box or in jewelry trays.
Find a box or tray that can be kept
accessible and matches your style
so it can be left on top of a dresser.
Many women don’t wear their
beautiful pieces of jewelry because
they overlook them or accessing
them is difficult. Keeping jewelry

accessible will help you find what
you need and remind you of what
you have. Keep in mind, however,
that a secure safe is still your best
bet for your irreplaceable gems.

Hang them up—There is a
variety of organizers that have a
hangerlike hook with numerous
clear pouches. Those styles are a
great way to keep your earrings
separate and visible. Place one
pair of earrings in each pouch to
ensure that the posts will not
scratch the other earrings. Hang
them on the back of your closet
door or in your closet.

Implementing these simple tips
will make over your jewelry box
and help you enjoy your jewelry
for years to come. For more infor-
mation on fine jewelry care, visit
Jewelry Information Center at
www.jic.org.

Simple Tips To Make Over Your Jewelry Box

The right jewelry box can help
keep your jewelry organized.
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***
Accustomed to the veneer of
noise, to the shibboleths of pro-
motion, public relations, and
market research, society is sus-
picious of those who value
silence.

—John Lahr
***

***
True silence is the rest of the
mind; it is to the spirit what
sleep is to the body, nourish-
ment and refreshment.

—William Penn
***

***
An inability to stay quiet is one
of the most conspicuous failings
of mankind.

—Walter Bagehot
***

***
Man loves company even if it is
only that of a small burning 
candle.

—Georg Christoph
Lichtenberg

***




