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(NAPSA)—Although most women
associate hot flashes, night sweats
and mood swings with menopause,
many are not aware that menopause
may also cause changes that can
lead to vaginal dryness and painful
intercourse. These changes can neg-
atively impact a woman’s sexual
health, yet many women are not dis-
cussing them.

According to a recent online
survey conducted by Healthy-
Women and Harris Interactive,
with support from Pfizer Inc.,
more than half of the 1,043 post-
menopausal women surveyed
reported experiencing vaginal dry-
ness (56 percent), and one in four
reported experiencing painful
intercourse (26 percent). Among
the women surveyed who reported
experiencing menopausal symp-
toms, the majority indicated that
vaginal dryness (80 percent) or
painful intercourse (92 percent)
negatively impacted their fre-
quency of intercourse. Yet nearly
all who reported experiencing
painful intercourse admitted they
still engage in it even though it is
painful (93 percent)—with 40 per-
cent engaging in intercourse at
least once a week.

“Vaginal dryness and painful
intercourse are common symptoms
of menopause, but left untreated,
these symptoms can continue to
cause pain and discomfort,” said
Dr. Michael Krychman, executive
director of the Southern California
Center for Sexual Health and Sur-
vivorship Medicine in Newport
Beach, California, and consultant
for the survey. “Too many women
are choosing to ignore these symp-
toms instead of discussing them
with their health care professional,
and this is contributing to an over-
all negative impact on women’s
sexual health.”

In fact, as Dr. Krychman points
out, almost half of the women sur-

veyed who have experienced vagi-
nal dryness (45 percent) or painful
intercourse (41 percent) admitted
they have not spoken to their
health care professional about
their condition. Women who had
not discussed their symptoms
with their health care professional
cited embarrassment as the main
reason for not speaking about
their vaginal dryness (30 percent)
or painful intercourse (33 per-
cent), followed by the belief that
there is nothing that can be done
medically to help their condition.

And of those who had spoken to
their health care professional, two
in five who reported experiencing
painful intercourse (39 percent)
and one in four who reported expe-
riencing vaginal dryness (27 per-
cent) waited more than two years
before they had the discussion.

Although it may be somewhat
uncomfortable, discussing these
symptoms with a health care pro-
fessional is the first step to find-
ing symptom relief. For more
information about the Healthy-
Women survey and the vaginal
symptoms of menopause, visit
www.PersonalMenopauseAnswers.
com or www.HealthyWomen.org.

Menopause’s Effect On Sexual Health

Women should discuss painful
symptoms with their health care
professionals.

(NAPSA)—Getting windows
clean and sparkly doesn’t have to
be that hard.

Store-bought window cleaning
solutions can work well but are
not necessary for great results.
Old-fashioned household cleaners
are plentiful in most homes and
inexpensive.

Experts at Andersen Windows
have some suggestions on how to
clean your windows to the envy of
your neighbors. First, begin with
the right stuff: rubber gloves, two
buckets or one bucket with two
wells; sudsy ammonia cleaner;
white vinegar; rubbing alcohol;
several clean, dry rags; a squee-
gee; coffee filters; and a ladder, if
necessary.

Now follow these steps to a
great view:

1. Read and follow manufac-
turer’s instructions on each clean-
ing agent and all tools before begin-
ning. In addition, use extreme
caution when using ladders and
working around open windows to
maintain safe operation and avoid
injury. Don’t stand on furniture;
use only equipment intended for
that purpose, including ladders,
scaffolding and step stools. Follow
instructions for safe operation.

2. Fill both buckets with one to
two gallons of the hottest water
your gloved hands can stand. Use
caution in handling hot water to
avoid burns and scalding. This is
your wash and rinse water.

3. In one bucket, add one cup
each of ammonia and vinegar. In
the other bucket, add two table-
spoons of rubbing alcohol. The
latter helps water evaporate
quickly and gives windows that
twinkle factor.

4. To avoid dripping on your
work, start at the top; top floor,
top of the window.

5. Wipe the entire surface with
the sudsy solution. Bugs, stickers
and other stubborn marks may be
removed using a synthetic scrap-
ing tool. Avoid straight-edge metal
blades, as they can damage the
window.

6. Rinse the window using
clean water and immediately

squeegee any remaining. Start at
the top, pressing firmly in a verti-
cal motion and drying the
squeegee with each stroke. This
reduces streaks from wet lines
forming at the squeegee’s edge
and limits drips from wet tools on
your sparkling windows.

7. Use a clean cloth to wipe
only the corners and sill. If lint is
a problem, use a coffee filter—
they’re lint free—to touch up
these areas.

Some extra tips:
•Never leave a window unat-

tended, especially when children
are present. Falls may result in
serious injury or death.

•Swipe in only one direction,
horizontal or vertical, on the
inside of the house and the other
direction on the outside. If you
find streaks, you’ll know which
side needs touching up. Coffee
filters are good for this, too.

•Change water often to limit or
eliminate streaks.

•Tie a rope to your squeegee
and secure it to the ladder or your
belt in case you drop it.

•Clean windows on cloudy, dry
days. Sunlight may dry the solu-
tion too quickly, making streaks
more likely.

For more information about
windows, patio doors, and build-
ing and home improvement, go to
www.andersenwindows.com.
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In Pursuit Of The Perfect View

It’s a bright idea to clean windows
on cloudy but dry days. Sunlight
dries the solution too quickly and
makes streaks more likely.

(NAPSA)—While some say it’s
getting harder to find someone or
something that you can depend
on, others believe that dependabil-
ity can still be found.

Often, they contend, we find it
when we least expect it. That’s
why they believe that it’s impor-
tant to recognize and celebrate
dependability when it comes
around.

Recognizing Dependability
One brand that’s committed to

recognizing dependability in a
variety of ways is Maytag.

For example, it recently spon-
sored an online survey conducted
by Harris Interactive that asked
over 2,400 adults what or who is
the most dependable, aside from
themselves. Five percent of U.S.
adults selected technology while
42 percent chose their spouse.

The survey also found that 43
percent of U.S. adults believe that
products are less dependable now
than they were in the past.

The Human Touch Is Key
Another way in which the

brand is acknowledging depend-
ability is by identifying four Boys
& Girls Clubs professionals as the
very human faces of dependability
and recognizing them in a na-
tional print campaign.

Maytag also believes that
whether it’s the person who bags
your groceries perfectly every time
or the washing machine you’ve
counted on for years to wash your
favorite shirts, it’s time to look for,
appreciate and acknowledge de-
pendability when we see it.

As a result, the brand is encour-
aging Facebook users to recognize
someone who’s dependable in their
lives by adding that person to the
Faces of Dependability gallery on
the brand’s Facebook page.

To learn more, visit www.
maytag.com and www.facebook.com
/maytag.

A New Campaign To Celebrate Dependability

One major brand is making a
significant effort to recognize
dependability and encourage
others to recognize it as well.

Fighting Alzheimer’s
(NAPSA)—While there is no

cure for Alzheimer’s, which will
affect one in eight baby boomers
as they age, there are ways you
can help fight the disease.

You can help reduce the stig-
ma, improve care and strengthen
the public fight against the dis-
ease by:

•Learning more about the dis-
ease and spreading the word to
family, friends, colleagues—even
your elected representatives.

•Viewing a series of five, short,
easy-to-understand pocket films
that have been created to help
increase the understanding of
Alzheimer’s disease.

The series of films—“A Quick
Look at Alzheimer’s”—is designed
to play on iPods, cell phones,
PDAs, laptops and DVDs.

Originally developed in En-
glish, the pocket films are now
available in multiple languages.

The films, found at www.about
alz.org, are free for noncommer-
cial use. The Alliance for Aging
Research is hoping individuals
and organizations will use the
films to help further awareness of
the disease—ultimately paving
the way for research needed to
find a cure.

For more information, go to
www.aboutalz.org.

Increased awareness of Alzhei-
mer’s disease may help to pave
the way for research to find a
cure.

The Egyptians were the first to put things under lock and key about
4,000 years ago using a system of knots that allowed a latch bar to
slide free.

Bent-wire clips appeared in American offices as early as 1867, but it
was the British-designed Gem paper clip that took off and is still pro-
duced by the billions.

***
Every possession and every
happiness is but lent by
chance for an uncertain time,
and may therefore be de-
manded back the next hour.

—Arthur Schopenhauer
***

***
Pedantry prides herself on
being wrong by rules; while
common-sense is contented to
be right without them. The
former would rather stumble
in following the dead, than
walk upright by the profane
assistance of the living.

—Charles Caleb Colton
***

***
The brains of a pedant, how-
ever full, are vacant.

—Sir Fulke Greville
***

***

Pedantry is the unseasonable
ostentation of learning. It
may be discovered either in
the choice of a subject or in
the manner of treating it.

—Samuel Johnson
***




