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(NAPSA)—Financial aid is
available to help private-school
students make the grade. More
than $694 million in need-based
financial aid was awarded to stu-
dents attending nearly 900 inde-
pendent, private schools in 2003-
04. The average need-based award
to students given aid was $9,608,
according to the National Associa-
tion of Independent Schools
(NAIS).

Surprised? You’re not alone.
“Too few people know that finan-
cial aid is available to help stu-
dents attend independent elemen-
tary or secondary schools,” says
Mark J. Mitchell, vice president
for financial aid services at NAIS. 

Nearly 17 percent of students
at independent schools, he says,
received need-based aid in 2003-
04. Another five percent received
merit awards, which averaged
$2,856 apiece. 

“Another misconception is that
aid is for low-income families only,”
he notes. “That’s patently not true.
Even families earning more than
$100,000 could qualify for aid under
certain conditions.” 

There are good reasons to want
to be one of the nearly 500,000 stu-
dents attending these schools. The
National Educational Longitudinal
Study (NELS) found that students
in independent schools earn signif-
icantly higher SAT scores than stu-
dents from public schools even
when the stats are adjusted for
socioeconomic background.

Independent school graduates

are more likely to graduate from
college and show a greater com-
mitment to community and civic
service, the NELS data—gathered
by the U.S. Department of Educa-
tion—indicates.

Parents considering enrolling a
child in an independent school
should pick up a four-page “Par-
ents’ Financial Statement” (PFS)
at a local independent school. Fill
it out and return it to The School
and Student Service for Financial
Aid (SSS). This organization looks
at family income, financial assets
and expenses and determines the
“expected family contribution.”

“The expected family contri-
bution is a suggested figure,”
Mitchell explains. “The actual aid
award depends on how much aid a
school has available, what the
PFS form indicates, and other
variables such as the number of

applicants for aid.” Some indepen-
dent schools are heavily endowed
and offer a great deal of aid. Oth-
ers offer less or none. 

“If your financial picture
changes for the worse, and the
PFS information does not reflect
that fact, don’t hesitate to ask if
there is any way the school can
reconsider,” advises Mitchell. “The
answer may not always be ‘yes’
but it is certainly worth asking
the question.”

Tuitions at independent schools
vary considerably, often based on
the geographic region and the
type of program the school offers.
In 2003-2004, tuition at indepen-
dent schools ranged from a few
thousand dollars to more than
$25,000.

Said Mitchell, “Surveys show
that students at NAIS schools are
far less likely to report being
bored in class and twice as likely
to ask teachers for advice after
class. Eighty-five percent go on to
‘very high’ or ‘highly selective’ col-
leges and universities. 

“More importantly, they become
adults that our society really
needs. They participate in commu-
nity action programs and volun-
teer at higher rates and place a
greater value on promoting racial
understanding than graduates
from other types of schools.”

For more information about
financing an independent school edu-
cation, or to search for independent
day and boarding schools, please
visit www.nais.org/admission/.

Financial Aid Is Available For Private School Students

Research indicates that indepen-
dent-school graduates are more
likely to graduate from college
and show a greater commitment
to community and civic service.

(NAPSA)—For the host or host-
ess looking to impress, creamy
Hass avocados can add a vibrant
touch of green to a variety of
appetizer options.

Sliced, diced or pureed for fes-
tive starter dishes, Hass avocados
are available year-round to warm
up guests’ palates. This tasty fruit
can be transformed into a delec-
table guacamole, paired with
other fresh fruits and vegetables
or added to cocktails for colorful
“avotail” treats. The fruit’s versa-
tility makes it an ideal ingredient
for casual parties or sophisticated
black-tie events.

For what many consider the
ultimate in colorful party pleasers,
offer guests mouthwatering Avo-
cado-Pear-Honey Pastry Rounds.
Simply top baked puff pastries
with thin slices of avocado and
pear, a crumble of Gorgonzola
cheese and a drizzle of honey. This
appetizer can tempt the senses and
delight guests, while adding festive
color to the table.

Avocado-Pear-Honey 
Pastry Rounds 

Flour
2 sheets frozen puff pastry,

thawed
1 egg yolk
1 Tbsp water
2 small, ripe Hass avocados,

peeled, seeded, thinly
sliced

2 small, ripe red pears,
cored, seeded, thinly
sliced
Juice of one lemon

1 cup crumbled 
Gorgonzola cheese
Honey dispensed from
squeeze bottle

Preheat oven to 400
degrees, lightly coat baking
sheet with cooking spray.

Lightly flour cutting surface
and cut 11⁄2-inch round circles
from pastry sheet (each sheet
makes 24 pieces). Place on
prepared baking sheet one
inch apart. Whisk egg yolk
and water in small bowl to
create an egg wash; brush
mixture over each pastry
round. Bake for 15 minutes
until tops of rounds are puffed
and golden brown. Transfer
rounds to wire rack to cool.
(Pastry rounds may be baked
in advance and kept in air-
tight container at room tem-
perature, for up to two days.)

Gently split each puffed
round with sharp knife to cre-
ate a small pocket. Place a
slice of avocado atop a slice of
pear, and sprinkle lightly with
lemon juice. Place slices on
bottom of pastry, and top with
1⁄2 tsp of crumbled cheese.
Loosely close pastry pockets
and place on serving tray.
Squeeze honey bottle about 12
inches above platter, drizzle a
bit of honey on each pastry
and serve immediately.

Yields about 48 appetizers.

Avocado Appetizers Brighten Up Any Party Menu

Avocados can add panache to
party appetizers with a splash of
color and a dash of deliciousness,
great for at-home entertaining.

Courtesy of the Hass Avocado Board

(NAPSA)—Each year, nearly
five million Americans need a life-
saving blood transfusion and
38,000 units of blood are needed
daily in this country. Critically
low inventories nationwide fre-
quently result in public appeals
for donations. About 60 percent of
the U.S. population is eligible to
donate blood, but only five percent
does. Almost 20 percent of non-
donors cite “never thought about
it” as the main reason for not giv-
ing. Few people realize that blood
has a shelf life of only 42 days or
that eligible donors are allowed to
give blood every two months (or
56 days). As additional donor
restrictions are implemented and
the population ages, the country
could lose more and more willing
donors, which could cause an even
greater threat to our national
blood supply. 

The Advertising Council is part-
nering with AABB (formerly known
as the American Association of
Blood Banks), America’s Blood Cen-
ters and the American Red Cross to
launch the blood banking commu-
nity’s first national, unbranded
public education and awareness
campaign. Geared towards young
adults, the public service advertis-
ing (PSA) initiative is designed to
raise awareness about the impor-
tance of and need for blood dona-
tion in order to foster a new genera-
tion of lifelong donors. 

This thought-provoking new
initiative was developed to catch
the attention of young adults,
especially 17-24-year-olds, to
increase awareness of the need
for regular blood donation and to
set the foundation for lifelong
donor behavior. Created pro bono
by ad agency Euro RSCG World-

wide New York, the campaign
includes television, radio, out-
door and Internet advertising
and directs young adults to visit
a new, comprehensive Web site,
www.bloodsaves.com, where they
can learn more about the need
for a robust blood supply and
obtain information and resources
to help them donate blood in
their community.

Titled “Save the World,” the
new campaign features young
adults discussing the extreme
lengths they have gone to try to
make a difference in the world in
an effort to show how donating
blood is an easy way to positively
and significantly make an impact.
Each PSA concludes with the tag
line, “Saving the world isn’t easy.
Saving a life is. And just one pint
of blood can save up to three
lives.” The PSAs are being distrib-
uted to more than 20,000 media
outlets nationwide and will air in
advertising time and space that is
donated by the media.

To donate blood, one must be
healthy, at least 17 years old,
weigh 110 pounds or more and
meet other donor requirements.
Those interested in donating
blood are urged to visit www.
bloodsaves.com to find a local
blood collection site and to sched-
ule an appointment.

New Campaign Aims At Fostering A 
New Generation Of Blood Donors

(NAPSA)—Gardening can be
an enjoyable activity for the
entire family—and thanks to a
scholarship program, it can be
rewarding as well. The nation’s
largest grower of vegetable and
herb plants  is  sponsoring a
Third Grade Cabbage Scholar-
ship Program.

Cabbage plants can grow in
small spaces or even a large con-
tainer. They need plenty of sun-
light, as well as some ongoing care
including watering, fertilizer, and
pest control. Within 10-12 weeks,
a cabbage head will be ready for
harvesting.

While many associate garden-
ing with the warm, summer sea-
son, crops such as cabbage can
thrive in cooler weather. 

Throughout 2005, third-grade
students from across the country
may participate in Bonnie Plant
Farm’s Third Grade Cabbage Pro-
gram, with the opportunity to win
a $1,000 scholarship for his or her
college education.  

Each student participating in
the program will receive a free O-S
Cross cabbage plant. The name O-S
Cross is short for “Oversize.” This
type of cabbage plant can grow
heads that are bigger than a bas-
ketball, often up to 40 pounds.  

Approximately one million
third graders from 54,000 schools
across the country are expected to
participate in the program. Repre-
sentatives from Bonnie Plant
Farm’s 31 growing stations
nationwide will deliver cabbage
plants and educational literature
to schools.

Teachers from each third-grade
class will select the student who
has grown the heaviest cabbage,
and that student’s name will then
be included in a statewide draw-
ing to receive a $1,000 scholar-
ship. Bonnie Plant Farm will
award a total of $42,000 in schol-
arships, and each state’s winner
will be selected during summer
2005. The program is not offered
in Alaska, California, Florida,
Hawaii, Maine, Montana, North
Dakota or South Dakota.

Both third-grade teachers and
students in participating states
are encouraged to visit the com-
pany’s Web site to obtain registra-
tion information and additional
details about the program. 

The site also offers tips on gar-
dening and plant care for more
than 50 types of vegetables, herbs,
and flowers. 

To learn more or to register,
visit www.bonnieplants.com.

The Right Cabbage Can Win A Scholarship 

Some cabbage plants grow to be
bigger than a basketball, weigh-
ing more than 40 pounds.

***
The young man knows the rules,
but the old man knows the
exceptions.

—Oliver Wendell Holmes 
***

***
Eloquence is a painting of the
thoughts.

—Blaise Pascal 
***

***
When I play with my cat, who
knows whether I do not make
her more sport than she makes
me?

—Michel de Montaigne
***

***
The best portion of a good man’s
life is the little, nameless, unre-
membered acts of kindness and
love.

—William Wordsworth 
***

***
What lies behind us and what
lies before us are tiny matters
compared to what lies within
us.

—Ralph Waldo Emerson 
***




