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by Cliff Hopkins
(NAPSA)—While there may be

little the average consumer can do
to calm Wall Street’s jitters or
ease the global credit crisis, a
savvy online shopper can stretch
his or her hard-earned dollars by
following a few easy tips. 

The Internet has made us better
shoppers. A July 2008 comScore
survey, for example, found that

three out of four con-
sumers believe the
Internet has made it
easier to find the best
deals on all types of
goods and services.
As shoppers become
more price conscious,
more are expected to

go online to find bargains. 
Time, Money 

In addition to saving money,
online shoppers save an even more
valuable commodity: time. Instead
of driving from mall to mall, online
shoppers can check out prices at
dozens of stores without leaving
the comfort of their home or burn-
ing a single drop of high-price
gasoline. Pew Research finds that
convenience is the No. 1 reason for
shopping online. 

To turbo-charge their bargain
hunting, savvy shoppers use price
comparison engines such as Shop
ping.com or PriceGrabber to check
out prices on a given item at hun-
dreds of online stores. A shopper
simply types in the name of a prod-
uct to find prices offered by com-
peting retailers all across the Web.

The Power of Information
In any bargaining situation,

information is power. And the
Internet gives today’s savvy shop-
pers an arsenal of information
they can use to obtain the best
deal on virtually anything from
apparel to gadgets. Today’s con-
sumers are better informed than
at any time before in history.
They literally have the world at
their fingertips when they go
shopping.

JupiterResearch confirms this,
predicting that by 2012 half of all
retail sales—whether they’re
made online or in person—will be
influenced by information ob -
tained from the Internet. Smarter
shoppers save money. 

Earn Your Online Shopping
Black Belt

PayPal, the company that pro-
vides a safer, easier way to pay
and get paid online, offers these
tips to make you a black belt
online shopper:

1. Clearance Sales: Watch for
“online only” clearance sales. For
example, the “Toys Clearance” sec-
tion of www.toysrus.com often fea-
tures toys at less than half price.

2. Sample Sale Sites: Gilt.com,
Ruelala.com and others special-
ize in marked-down designer
merchandise.

3. E-mail Promotion Lists:
Sign up and save with exclusive
coupon codes not available to
other shoppers.

4. Sales Notification Services:
Shopittome, ShopStyle and simi-

lar services alert you to sales.
5. eBay Alerts: Set your eBay

account to notify you when your
favorite brands are on sale.

Online Safety Tips
No matter where or when you

shop online, use common sense
and practice safe shopping. Here
are a few tips to follow:

1. Use safe passwords: Use a
combination of upper- and lower-
case letters and numbers, and
change passwords every 30 days. 

2. Protect your computer: Use
anti-virus software and an up -
dated Internet browser that
blocks fraudulent Web sites.

3. Never click on links in e-
mails: Even if the e-mail appears
to be from your bank, the IRS or
popular sites such as PayPal, do
not click on links to pages that
ask you to share sensitive per-
sonal or financial information.

4. Use safe payment methods:
Systems such as PayPal don’t
share your financial information
when you’re shopping online. 

5. Use common sense: If some-
thing seems too good to be true, it
probably is. 

To learn more, visit the Web
site at www.paypal.com.

Cliff Hopkins is the online pur-
chase pro for PayPal, an online
payment company that lets anyone
pay without sharing financial
information and gives consumers
the flexibility to pay any way they
prefer, including through credit
cards, bank accounts or account
balances.
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(NAPSA)—In addition to fit-
ness and fast foods, one of the
next big opportunities in the fran-
chise arena may involve blending
the need that large institutions
have for dependable surveillance
and security systems with the lat-
est in network video technology.

Advocates of “IPVS”—or Inter-
net Protocol Video Surveillance—
project that next year’s growth
could exceed the already high 44
percent annual growth rate as
more clients move from aging ana-
log to modern digital, or net-
worked, systems.

Digital vs. Analog
The majority of institutions still

use outdated analog video surveil-
lance equipment. Analog systems
rely on fixed-resolution closed cir-
cuit television (CCTV) and record
images on videotapes. Some have
been upgraded to “second genera-
tion” equipment, where the VCR
recorder has been re placed by a
digital video recorder (DVR) appli-
ance. While these systems may be
adequate for capturing an event,
the low resolution of TV images is
far from meeting the standards of
courts for recognizable faces and
readable license plates.

A growing number of users are
finding more satisfaction and
security capabilities with an
approach that is now the basis for
a new franchise operation.

This third-generation ap -
proach, called IPVS, involves a
system of cameras, software and
disk storage arrays and relies on
standard Ethernet networks to
provide end-to-end reliability and
network information. Motion de -
tection and rule-based alerts are
automatic in such systems, pro-
viding both faster and more
appropriate responses to security
threats for buildings, campuses or
public works.

IPVS users find that net-
worked systems built on top of
standard components, such as
Windows servers and Ethernet
switches, lower maintenance
costs. This in turn reduces their
total cost of ownership (TCO),
which is the holy grail of institu-
tional IT departments.

A Business Opportunity for a
Bad Economy

One company now offers fran-
chise opportunities that employ
this third-generation technology.
Founded in 2006, SightMind
focuses on providing IP-based
video surveillance to the backbone
of American institutions. Sight-
Mind delivers customized systems
for high schools, colleges, munici-
pal government, transportation,
industrial centers and commercial
campuses. 

Franchisees receive extensive
training and support in both sales
and technology. The parent com-
pany has delivered over 150 sys-
tems in Northern California since
2003. The extensive tools developed
over the past five years are now
available for deployment nation-
wide. Franchisees are trained to
deliver enterprise-class systems
that compete favorably with the
largest competitors in the market.

The company’s CEO, Kim
Rubin, believes that a security
franchise built on modern net-
working technology is the kind of
business opportunity that will
thrive even in a weak economy. In
a recent interview, he mentioned,
“Nobody cuts back on security in a
bad economy. Networked systems
not only provide better security,
but they also deliver immediate
hard dollar savings.” 

For more information, visit
www.sightmind.com or contact
(877) 478-7988.

A Security Franchise That Rides The Networking Wave

The video surveillance industry
continues to sustain an annual 44
percent growth rate and is pro-
jected to increase as clients shift
from analog to digital equipment.

(NAPSA)—Reading is great alone, but even better when
the experience is shared! Whether with someone or alone,
people who are unable to read standard print can continue
to share the love of reading with braille and print/braille
books through the free reading program of the National
Library Service for the Blind and Physically Handicapped.

Eligible adults and children may visit their local cooper-
ating libraries and browse a collection of braille books or
receive them free of charge through the mail. The variety of
titles, including fiction, nonfiction, and popular magazines,
is sure to encourage a love of reading. The collection offers
popular series including Harry Potter, Chronicles of Narnia,
and Magic Tree House. Audio materials and the equipment
needed to use them are also available without cost to people
who cannot see to read standard print or handle a book.

To learn more about this free service, contact:
THE NATIONAL LIBRARY SERVICE FOR THE

BLIND AND PHYSICALLY HANDICAPPED
Library of Congress, Washington, DC 20542

Visit www.loc.gov/nls or call 1-888-NLS-READ 
(1-888-657-7323)

Together Reading Is Fun!

(NAPSA)—Good news for holi-
day shoppers: Not every cool tech
item on the wish list has to break
the bank. In fact, there are plenty
of gifts that come in under $100. 

This year, it’s about digital
music, video games and staying
connected. Here are a few items
that are a great value but don’t
skimp on the cool factor: 

Crosley 4-In-1 Music System:
Across the board, the Crosley sys-
tems offer a classic style with clas-
sic functionality. Vinyl is coming
back in a big way, and this particu-
lar system plays those records along
with an AM/FM radio, CDs and
even...cassette tapes. It also has
speakers built right into the unit. 

Sony Noise-Canceling Head-
phones: Just about everyone has an
iPod these days, but the earbuds
that come with the iPod can
become downright uncomfortable.
You can upgrade the experience
with a pair of overear headphones
from Sony. The built-in noise-can-
celing feature is also great for
drowning out chatty passengers on
flights as well as snoring spouses. 

“Shaun White Snowboarding”:
Action sports star Shaun White is
headlining one of the biggest video
games of this year on Xbox 360,

PlayStation 3 and Wii. If you are
unable to hit the slopes this win-
ter, this game will serve as a real-
istic substitute. Target has an
exclusive version of the game that
has a ton of extra features, includ-
ing an entire Target-exclusive
mountain to ride. 

Peek Wireless E-mail Device:
If you want access to your e-mail
on the go without complications
or a high price, the new Peek
Wireless E-mail Device might be
something to consider. It’s avail-
able exclusively at Target stores
and uses T-Mobile’s data plan.
It’s so easy to set up and use,
even novice e-mailers can make
sure they’ll get your wish list. 

Hot Holiday Gifts That Don’t Break The Bank

(NAPSA)—Substituting low-
fat organic yogurt for sour cream
when baking saves 46 grams of
fat per cup, while keeping the
food moist and the texture right.
Learn more about nutritious,
delicious organic yogurt and find
some fine recipes online at the
Stonyfield Farm Web site,
www.stonyfield.com.

**  **  **
Mazola Vegetable Plus! is a

blend of pure and natural, veg-
etable and heart-healthy canola
oils. A single serving contains
1,200 mg of omega-3 fatty acids—
92 percent of the daily recom-
mended value. For more informa-
tion, visit www.mazola.com.

**  **  **
Consider Boursin cheese in

Garlic & Fine Herbs and Garlic &
Roasted Red Pepper; classic Jarls-
berg, with its mild, mellow-nutty
flavor; and Woolwich Dairy’s fresh
Chevrai Goat Cheese and creamy,
buttery Brie. For entertaining
ideas, visit www.norseland.com,
www.boursincheese.com and
www.woolwichdairy.com.

**  **  **
Chicken nuggets can be a kid

pleaser that parents can feel
good about serving. Tyson® 100%
All Natural™ Chicken Nuggets
are minimally processed and
contain no artificial ingredients,
preservatives or fillers. For more
information about Tyson® 100%
All Natural™ products or for tips
for peace at mealtime, visit
www.tyson.com. 




