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by Elaine Lennox
(NAPSA)—Going the extra mile

to please the customer is just good
business practice. Whether it is stay-
ing open later, delivering a purchase
faster or helping a customer locate
a hard-to-find item, successful small
and medium-sized businesses know
it’s important to help meet the cus-
tomer’s needs. 

Many growing businesses are
applying this strategy to the Web,
teaming with IBM and its business
partners on customer-friendly e-com-
merce sites that combine the best of
online retailing with value-added
service.

In 2001, total retail sales over
the Web totaled $32.6 billion, up
more than 19 percent from the pre-
vious year. People and companies
are increasingly using the Internet
to make purchases. Growing busi-
nesses that want to thrive in today’s
economy cannot ignore the Internet
as a powerful new addition to their
sales force.

Lillian Vernon Corporation, a
leading national catalog and online
retailer, recently launched a so-
phisticated new site, www.lillian
vernon.com, that features all of its
6,000 products from its eight cata-
log titles, up from the 1,500 previ-
ously available. From personalized
gift baskets to doormats to lint
shavers, www.lillianvernon.com
offers faster, easier online shopping
and quicker delivery.

To grow its online sales, attract
new customers, and reduce pro-
cessing costs, the company turned
to IBM and a business partner to
design and implement their new site.
IBM software, WebSphere Com-
merce Version 5.1, helped to create
a fast, flexible and user-friendly 
e-commerce site that effectively 
drives Web traffic, while IBM data-
base product DB2, provides a scal-

able and reliable way to manage
inventory, customer data, and prod-
uct information. 

As a result, Lillian Vernon’s online
sales increased by more than 30 per-
cent last holiday season compared to
the previous holiday season. 

Another retailer with a different
clientele but the same commitment
to value-added customer service also
benefited from the expertise and
reliability of IBM technology.
Located in the heart of Napa Valley,
NextWine (www.nextwine.com) has
built an online community for wine
enthusiasts to share information. 

To meet its need for rapid imple-
mentation and proven expertise,
NextWine chose Trifecta Tech-
nologies, an IBM business partner
specializing in commerce applica-
tions. The company’s strategy of
starting small and reaching the mar-
ket quickly has paid off, with
monthly sales growing by 12.5 per-
cent in less than six months. 

For growing businesses such as
Lillian Vernon and NextWine, the
latest technology has helped give
customers the full benefit of
automation and personalization.
IBM expertise lets businesses focus
on what they do best. 

• Elaine Lennox is director of
marketing, small and medium busi-
ness, IBM.

A Web Strategy for Growing Businesses 

How to add the Internet to your
sales force: build a better Web site.

Reading Readiness
by Andrea Pastorok, Ph.D.

(NAPSA)—To help your pre-
reader and early reader develop
reading readiness skills, build
vocabulary and increase phonic
awareness, the experts at Kumon
Math and Reading Centers sug-
gest the following:

Read, read, read
• Read a wide

variety of books from
nursery rhymes to
classic tales.

• Ask your child
questions about the
book. Who is your
favorite character?
What part of the

book do you like best? What do
you think will happen next?

• Run your finger along the
words as you read to your child so
that he/she learns that English
print goes from left to right, top to
bottom, front to back.

Sing songs
• Children love silly songs, jin-

gles and especially repetitive
verses with rhymes.

Show your child words in a
variety of media

• Whether it is the daily news-
paper or a magazine, show your
child words on the page so he/she
can begin to recognize them.

• Point out “environmental
words” such as traffic signs and
storefront signs as you drive.

• In the grocery store, have
your child find a box of his/her
favorite food on the shelf. This
helps children recognize their
favorite items and the words that
go with them.
Have your child retell stories

• If you have read your child a
tale, such as “The Three Little
Pigs,” have him/her retell it back
to you.

Located in 44 countries around
the world and with an enrollment
of three million students, Kumon
Math and Reading Centers offer
the premiere after-school supple-
mental education program.

To learn more, visit the Web
site at www.kumon.com.

Dr. Andrea Pastorok is the edu-
cation specialist for Kumon North
America.

Dr. Pastorok

Easy Garden Color
(NAPSA)—“The colors of my

life,” wrote Michael Stewart, “are
bountiful and bold.”

In the past, many gardeners
who long to festoon their beds
with bountiful and bold colors
may have looked at weigela—an
old-fashioned shrub noted for its
spectacular spring burst of pink or

red trumpet-like flowers—but
ultimately looked elsewhere.
That’s because the shrub had a
reputation for having only one
season of garden interest. After it
finished blooming, it would fade
into obscurity.

That’s no longer the case with
the introduction of Wine & Roses,
the first weigela with dark purple
leaves, and the first to win the
Pennsylvania Horticulture Soci-
ety’s Gold Medal. This shrub
shines from spring to fall, combin-
ing colorful foliage and vivid pink
flowers.

In the garden or in the vase,
Wine & Roses easily combines with
most perennials to create simple
yet breathtaking combinations. It
has no serious pest problems or
cultural requirements, and reaches
a height of three to five feet.

Wine & Roses can be used as a
hedge, or in a shrub or perennial
border to provide season-long color.
It’s adored by hummingbirds,
which are naturally attracted to
funnel shaped flowers, making it a
delightful choice for a humming-
bird garden.

For more information about
Wine & Roses and other award-
winning new plants, visit a gar-
den center or the Web site at
www.ColorChoicePlants.com.

A colorful variety of weigela
can now brighten the garden
from spring to fall.

Spring Cleaning Tips
(NAPSA)—To ease cleaning,

the Institute of Inspection, Clean-
ing and Restoration Certification
(IICRC) offers the following tips:

•Develop a task list.
•Clean carpets, upholstery,

draperies and even your mattress.
•Clean oven, refrigerator and

other appliances.
•Clean fireplaces.
•Wash inside of windows.
•Wash woodwork.
•Clean out cupboards and 

closets.
•Change HVAC filters.
•Clean efficiently. Avoid going

back and forth around a room.
Instead, work using a systematic
approach. Think in terms of left to
right, top to bottom. Begin with
ceilings and walls, and work your
way down to windows and furni-
ture, finishing with the floors.

•Hire cleaning service pro-
viders. For those tasks that re-
quire a specialist (i.e. carpet,
upholstery and hard flooring
cleaning), hire only certified pro-
fessionals. IICRC provides a con-
sumer referral service of trained
and certified cleaning and restora-
tion firms and technicians. Before
hiring anyone, confirm he or she
is trained and certified in the type
of work to be performed, infor-
mally interview the company rep-
resentative or technician, obtain a
written estimate of the work to be
completed, and receive a written
contract or invoice confirming the
total price and any statements or
guarantees.

Developing a plan of action and
hiring certified cleaning profes-
sionals may make cleaning more
of a breeze.

To locate an IICRC-certified firm
or technician nearby, call (800) 835-
4624, or visit www.iicrc.org.

(NAPSA)—Teaching kids the
hows and whys of recycling is a new
Web site designed just for them.

The steel industry has created
ROSCOE’s Recycle Room, a fun,
interactive Web site designed to
illustrate to children the advan-
tages of recycling.

The Recycle Room gives chil-
dren, parents and teachers the
opportunity to learn, interact and
have some fun. ROSCOE, the
steel industry’s “spokescan,” is the
children’s guide through each cor-
ner of the attractive and creative
Web site.

ROSCOE is an acronym for
Recycle Our Steel Conserve Our
Environment.

This free site provides kids
with the opportunity to learn
valuable information about steel
recycling and solid waste manage-
ment in fun, interactive and com-
petitive ways. After completing
registration, members have access
to games, do-at-home activities,
facts on steel recycling and an
interactive message board.

The members’ area of ROSCOE’s
Recycle Room gives children five
areas to choose from, including
ROSCOE’s Lab and Member ’s
Clubhouse. To date, the site has

attracted 10,000 members.
For more information, visit

www.recycleroom.org.

Children’s Recycling Community

A safe, educational Web site
tells children about the advan-
tages of recycling.

(NAPSA)—TriMedica Interna-
tional Inc., a leader in the devel-
opment of natural health prod-
ucts, has introduced a proprietary
herbal formulation into its sup-
plement line called Grobust,
which is available at GNC and
Vitamin World stores. The for-
mula is said to enhance breasts
and provide health benefits. For
an informative brochure about
herbs that are used for hormone
balance, and breast health and
enhancement, call toll-free 1-
866-GROBUST or visit www.gro
bust.com. 

Today’s clothes and accessories
are feminine and fresh without
being frivolous. Consumers
should look for soft, sheer and
flowing fashions in floral prints,
colorful stripes, fringe, toile, ruf-
fles and the season’s biggest
trend—lace. Many of these looks
can be found for less at T.J. Maxx,
an off-price retailer which sells
brand-name designer merchan-
dise and accessories at prices up
to 60 percent less than depart-

ment and specialty stores. To find
the nearest location, call 1-800-2-
TJ-MAXX or visit www.tjmaxx.
com.

What’s the big idea? That’s
what QVC wants to know. Aspir-
ing entrepreneurs looking for the
opportunity to turn products into
profit may be able to do so. QVC
will hold a national product search
on April 27 and 28, 2002. Anyone
interested in being a part of QVC’s
National Product Search, can reg-
ister in advance at www.QVC
ProductSearch.com. Additional
information can be found by call-
ing toll-free (866) 302-4633.

In Greek mythology, the fates
were three goddesses who con-
trolled human life. Clotho spun
the web of life, Lachesis mea-
sured it and Atropos cut it.

Sideburns got their name
from General Amrose Everett
Burnside, who was easily identi-
f ied by his mutton-chop
whiskers. This style was first
known as burnsides.




