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A Wine And A Tattoo Artist

Create A Collectible

(NAPSA)—A California wine is
celebrating its rebellious roots by
partnering with a well-known tat-
too artist. The result is a com-
memorative limited-edition bottle
created by Dead Bolt wine and
artist David Hale.

The art of blending is central to
the winemaking philosophy be-
hind Dead Bolt and its makers
believe the limited-edition design
of the bottle captures the essence
of the brand’s distinctive Wine-
maker’s Red Blend.
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A California wine is celebrating
its roots with a limited-edition
release. The label is designed by
tattoo artist David Hale.

The wine’s original logo was
inspired by tattoo iconography, so
the company believes it’s only fit-
ting that it has collaborated with
a tattoo artist of Hale’s stature to
create a commemorative bottle.
He was recently named among the
coolest tattoo artists in the world
by BuzzFeed.

The 2013 Californian Red Blend
features a distinctive combination
of rich fruit flavors with a long tex-
tured finish. The limited-edition
release will be available through
the end of December 2014.

To learn more, visit www.dead
boltwine.com.





