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(NAPSA)—With 8.8 million
Americans now unemployed a new
trend is on the rise: men who
take on the household responsibil-
ities. This may mean a change in
how the work gets done.

“Since I am at home I feel
obliged to do the housework while
my wife is at work,” said  Ari
Buchanan, a recently furloughed
airline pilot. Buchanan doesn’t
understand how sponge mops
have lasted this long as a stan-
dard cleaning tool. “They may be
convenient, but they don’t really
clean anything very well—there’s
always a line of dirt on either end
of where the mop touches the
floor. It’s difficult to remove the
line no matter how much muscle
power I exert. If the floor is going
to get really clean, there’s got to
be a better way.” 

Mop manufacturer, Vileda, a
popular European brand now
gaining prominence in the U.S.
market, has created new sponge
mop technology that looks like
you’re cleaning the floor with a
radial tire. 

“I saw it and I knew immedi-
ately that this is a better mouse-
trap,” said Buchanan. According
to Vileda, the saw tooth-like
sponge design is intended to trap
dirt, pick it up and help get rid of
the grime line. “We’ve created new
technology that gets the dirt off
the floor,” said Tim Molek, a mar-
keting executive for Vileda. 

“Men see housecleaning differ-
ently,” says Joni Hilton, author,
lecturer and housecleaning
expert. “Women look at home pro-
jects in terms of time manage-

ment. They want to get the job
done quickly in order to move on
to the next task. Men see cleaning
as the application of expertise and
technology—to be more thorough
and effective. Time isn’t the
biggest factor in the way a man
approaches the task.”

Hilton also has some tips for
house husbands that may help
them understand what they’re
getting into. “Keeping the house
in order is not as easy as it may
seem and men need to understand
their organizational and technical
skills can be utilized to their
advantage,” reports Hilton.

She advises:
• Men are adept at quickly

assessing the relative capability
and value of tools and technology
and can put that knowledge to
good use in the selection of the
products needed to get the job
done. “The Vileda Pro-Scrub mop

is a good example—better tools
can definitely help,” she says.

• Men may approach the house
more strategically. They may look
at the merits of “zoning” the home
into sections of higher and lower
traffic areas, where some zones get
cleaned more often than others.

• Don’t use plain water on a
hardwood floor, don’t use all-pur-
pose cleaning solvents on fine fur-
niture and don’t wash a silk
sweater in the washing machine.

• Getting to the places that
rarely (or never) get cleaned.
Here, brawn is a benefit. Men can
move heavier furniture items out
of the way so cleaning can take
place underneath. “You’ve got
muscles, so use them,” Hilton
advises.

“When it comes to housework,
I’m still learning. However, I do
know how to fix and assemble
things, and that gives me a few
more advantages,” Buchanan
reports. 

Where could this go? “Men
have the drive, determination,
muscle power and ability to see
things in a cause-and-effect man-
ner—and that should serve them
well in the home,” Hilton said. 

The Pro Scrub has a 10-year
satisfaction guarantee. Mops and
sponge refills can be found at
mass merchandisers, club stores,
grocery store chains and drug
store chains nationwide. 

For more information, call toll-
free (800) 543-8105 or visit
www.vileda.com.

For additional information on
floor care maintenance log onto
www.floorcarepro.com.   

Gadget-Prone Guys May Change Paradigm On Housework Duties
(NAPSA)—More. That’s what

Americans want from their vaca-
tions and they want to know what
they will get before they go—with-
out being asked to pay more when
they get there.

That’s one reason for the
increasing popularity of all-inclu-
sive vacations. According to the
latest industry figures, last year
more than 33 million travelers
bought package deals and the com-
petition in this vacation category
continues to grow. In response to
this heightened demand, all-inclu-
sive resorts like Club Med are
stepping up their offerings to pro-
vide travelers with more bang for
their buck.

Club Med, originator of the all-
inclusive vacation concept more
than 50 years ago, has introduced
its Total All-Inclusive vacations,
which include more than 60 sports
and leisure activities, endless
gourmet buffets and live nightly
entertainment. In addition to the
recent $150 million face-lift to all
of its villages, guests can now
enjoy upgraded amenities such as
CD players available in all guest
rooms. 

A wide variety of snacks and
beverages—including premium
spirits—have been added to
what’s included.

In addition to complimentary
beer and wine at all meals, bever-
ages will be available throughout
the day and evening. For dining,
lighter fare such as salads, ham-
burgers, hot dogs and snacks will
be available as part of the new all-
day snacking and extended dining
hours that include late breakfast,
late lunch, afternoon snacks and

late night snacks.
Open-bar and all-day snacking

are only the first steps. Over the
next two years, every village will
be repositioned to offer a cus-
tomized vacation experience to
cater to the lifestyles of travelers
that frequent those villages. Fam-
ily villages will offer a family-
friendly environment with every
amenity parents and kids need for
the ultimate escape, while all-
inclusive offerings in adult vil-
lages will serve the active life-
styles of adult vacationers.

Club Med has more than 100
villages in exotic locations in more
than 40 countries worldwide,
spanning the U.S., the Caribbean,
Latin America, Europe and Asia.

“Consumers have come to
expect great bargains when select-
ing a vacation and when you’re
looking for a good deal, an all-
inclusive vacation like Club Med
is the way to go,” said Jack. E.
Mannix, president and CEO of
GIANTS, a New York-based travel
group.

For more information, visit
www.clubmed.com.

All-Inclusive Vacations Are All The Rage

All-inclusive vacations are
growing in popularity because
they offer so many perks.

(NAPSA)—Government sources
say a sustained humanitarian
effort is one of the most important
aspects of U.S. anti-terror actions.
Since September 11, for instance,
the U.S. Government has spent
$900 million rebuilding Afghani-
stan, primarily through the U.S.
Agency for International Develop-
ment (USAID).

For more than a year, Afghan
reconstruction has focussed on edu-
cation, health, agriculture, infra-
structure, government and the
economy. USAID plans to rebuild
or rehabilitate 1,000 schools over
the next three years. The U.S.
humanitarian commitment has
been distributed in the following
ways:

• Education—The United
States has provided 15 million
textbooks, rebuilt 142 schools and
colleges, trained 1,350 teachers
and printed and distributed
30,000 teacher’s kits.

• Health—U.S. funds have
been used to vaccinate 4.25 mil-
lion children against measles and
to treat 700,000 cases of malaria
(preventing an estimated 20,000
deaths). Funds have also been
used to provide basic health ser-
vices to over two million people in
21 provinces—90 percent of whom
were women and children.

• Agriculture—American sup-
port for agriculture in Afghanistan
has contributed to an 82 percent
increase in wheat production. The
country faced a major famine just
one year ago. The United States
also helped rehabilitate 6,000 agri-
cultural water systems.

• Economy/Government—
USAID helped create a new Afghan
currency by facilitating the ex-
change of 13 trillion old Afghanis
over a three-month period. U.S.
funds also helped establish direct
communications between the
Afghan central government and all
provincial governments. 

• Infrastructure—Travel in
Afghanistan has been made easier
through U.S. efforts such as the
Kabul-Kandahar-Herat project,
which has so far rehabilitated 40
kilometers of road and increased
travel speed from 20 miles per hour
to 75 miles per hour. 

U.S. aid helps people in 100
countries across the world, but uses
less than one half of one percent of
the federal budget. For more infor-
mation visit www.usaid.gov. 

The State Of Afghanistan

The U.S. has provided 15 mil-
lion textbooks in Afghanistan
and America plans to build or
renovate 1,000 schools in the
country.

(NAPSA)—If you happen to spot
someone chuckling in the self-help
section of your bookstore, the rea-
son may be a book that takes a
delightfully loopy new look at the
advice game. 

The book, Miss Moviehearts:
Advice From The Movies (iUni-
verse, $13.95), by Sanford Levine,
offers the ingenious premise that
most problems in life can be solved
by a scene from a movie. It can also
be enjoyed by anyone who has ever
referred to a movie to make a point. 

From the opening pages, where
the author tells the woman on the
movie line behind him that her
husband is slowly trying to poison
her and then buys a ticket for Noto-
rious, readers will realize they are
in the hands of a kindred spirit. 

According to Levine, whatever
the problem—money, marriage,
love, work, parenting, etiquette,
growing old or anything else—
Miss Moviehearts can help.

On marriage:
Dear Miss Moviehearts,
My husband is more passionate

about his car than me. What can I
do? 

—Neglected.
Dear Neglected 
Come back as his car. If Perry

King could come back as Ellen
Barkin in Switch and Patrick
Swayze could come back as a ghost
in Ghost, then you can certainly
come back as a 1965 Porsche.

On etiquette:
Dear Miss Moviehearts,
Is it proper to serve cocktails

from paper cups?
—Miss Manners Fan
Dear Miss Manners Fan,
In this matter the movies are

surprisingly nonjudgmental. In
Bambi, animals drink from flower
petals; in The Student Prince, stu-

dent princes drink from covered
beer steins; in Sahara, Humphrey
Bogart drinks from a tin cup; and
in Apollo 13, Tom Hanks drinks
from a plastic tube.

On everything else:
Dear Miss Moviehearts,
Whop Bop, a loo mop, a whop,

bam boom?
—John Travolta Fan
Dear John Travolta Fan,
Ramma lamma kuh-ding, kuh

dong. Sha waddah, chang chang,
chang chang shabop...according to
Grease.

Praise for Levine’s previous
book, The 247 Best Movie Scenes
In Film History include: “Highly
Recommended,” Classic Images,
and “It’s a hoot.” Sunday Express.

Miss Moviehearts: Advice From
The Movies is also available at
iuniverse.com, amazon.com and
barnesandnoble.com. 

Advice From The Movies

A book to be enjoyed by any-
one who has ever made a movie
reference to make a point.

Command adhesive from 3M at
www.commandadhesive.com.
Check  Po int  Sa fe  a t  www.
checkpoint.com.
The Propane Education &
Research Council at www.use
propane.com.
Massage-A-Cise© at www.
rachelperry.com. 
Underwriters Laboratories Inc.
at www.ul.com.
The Club at www.theclub.com.
Orkin Pest Control at www.
orkin.com.
MSN Money  at http://money.
msn.com.
The York® Heating and Cooling
Unitary Products Group at
www.yorkupg.com.

Check Out
These Web Sites:

***
Speak clearly, if you speak at
all; carve every word before you
let it fall.

—Oliver Wendell Holmes
***

***
When work is pleasure, life is a
joy! When work is a duty, life is
slavery.

—Maxim Gorky
***




