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(NAPSA)—Even if you don’t
have cold feet about marriage,
odds are you’re a little nervous
about the cost of your wedding.

The average ceremony costs
between $20,000 and $25,000—up
about 70 percent from 15 years
ago, with nearly half of all couples
spending more than they origi-
nally planned.

And as Echo Boomers—the
demanding children of Baby
Boomers—get ready to walk down
the aisle, that price tag is expected
to keep growing. (A sure sign that
they’re savvy shoppers who want
the best: Echo couples
now spend a total of
$4 billion annually on
furniture, $3 billion
on housewares and
$400 million on table-
ware alone in prepa-
ration for their new
lives together.)

So how could any-
one drop $20,000 on a wedding, you
wonder?

Well, little things do add up. As
in: $1,000 and more for the bride’s
gown; $500 for the groom’s rented
tuxedo; $900 to $1,500 for music;
$800 for flowers, $350 to $500 for
invitations.

But prioritizing is key, and
there’s nothing more important
than the three rings: the bride’s
engagement ring (signifying the
promise) and his and her wedding
bands (signifying commitment). 

Men usually spend about two
months salary on the engage-
ment ring alone, with the gen-
eral rule of  thumb for the
engagement ring being 80 per-
cent going towards the diamond
and 20 percent on the setting.

That’s a big investment, but—
unlike most wedding expenses—
the right ring tends to be one of
the best long-term investments
you can make. And if you opt for
Platinum rings and bands—and
about 81 percent of brides do
prefer it,  according to Condé
Nast Bridal Group—you cer-
tainly know you’re getting value
from a precious metal that will
hold a diamond securely forever,
no matter which of a variety of
styles you choose.

The best news for would-be buy-
ers may be that even the upscale

Cartier starts at a rel-
atively affordable Plat-
inum engagement ring
for $4,200, while prices
on the popular Web
s i te  B lueNi le . com
are as affordable as
$1,000.

“Platinum rings
range in style from

the sleek and shiny to the textured
and funky,” says jewelry and style
expert Michael O’Connor. “Design-
ers such as Gumuchian boast non-
traditional, diamond-intensive
Platinum bands, while other
designers—such as Jeff Cooper
and Novell Design Studio—jazz up
their Platinum designs by creating
a multitextured appearance.”

But whatever ring you choose
and whatever you end up spend-
ing, take heart: There will always
be one wedding that costs more.
Indian steel magnate Lakshmi
Mittal recently dropped about $60
million dollars on his daughter’s
wedding, making it the most
expensive ever.

For more information, visit
www.engagementguide.com.

The Cost Of Getting Married
(NAPSA)—In a recent survey

conducted by Mediathink, 63 per-
cent of parents who use text mes-
saging believe that it improves
their communication with their
children. In addition, 65 percent of
parents who text message say they
communicate more frequently with
their children when they are away
from home and 64 percent said
that texting made their kids easier
to reach.

Inspired by the survey results,
Cingular has teamed with clinical
psychologist and parenting expert
Dr. Ruth Peters to develop
“TXT2CONNECT—A Parent’s
Text Tutorial,” which provides
parents with tips on how to better
communicate with their kids via
text messaging and to understand
popular text messaging lingo.

“Wireless phones and text mes-
saging have become a central
force in the way tweens and teens
connect with one another,” says
Dr. Peters. “Kids want to commu-
nicate—but on their terms. Par-
ents who are in vogue with the
text messaging trend can stay in
better touch with their kids and
connect with them on their level
and in a more meaningful way.”

According to Dr. Peters, text
messaging is a great option for
parents and kids to stay in touch
because:

• Parents get a quick answer
to their questions. This is good for
today’s busy kids, who are often in
between school and extra-curricu-
lar activities or hanging out with
friends, and might not—or, in
some cases, can’t—take the time
for a normal conversation.

• Kids are more apt to re-
spond to text messages when

they are with their friends. It is
more discreet and their answers
don’t have to be as detailed as in
a conversation.

• You, or they, don’t have to
worry about tone of voice. Some
kids tend to become defensive
when they hear their parent’s tone
of voice, which often results in
delayed return phone calls or
avoidance. Texting helps to take
tone of voice and misinterpreta-
tion out of the mix.

• Texting allows you to enter
your child’s world. By using text
messaging, parents can communi-
cate in the style their children are
used to and become more hip in
their children’s eyes.

• Text messaging allows par-
ents to compose and edit a mes-
sage before pressing Send. If emo-
tion surrounds an issue, Dr.
Peters often counsels parents to
write things out before actually
saying them to their kids to help
edit their thoughts. By making
parents think about it more, text-

ing removes explosive emotions
from potentially charged commu-
nications and situations.

• Texting vs. calling gives kids
more space but allows parents to
keep in touch as often as necessary.
It’s a good way to check on a child’s
whereabouts without nagging.

• Texting can strengthen par-
ent-child bonds and let kids know
that parents are thinking of them.
Send them a text wishing them
good luck before the school play
audition, or let them know you are
thinking of them if there is some-
thing they were concerned about,
such as a difficult test or a grade.

Texting Trends
There has been significant

growth in wireless messaging over
the last year, spurred by increas-
ing popularity of text messaging,
photo messaging, video messag-
ing, mobile instant messaging,
mobile e-mail, downloadable
games and ringtones. For exam-
ple, in the third quarter of 2006
alone, Cingular delivered 10 bil-
lion text messages and 138 million
multimedia messages.

To further help parents and
their kids stay in touch, Cingular
has introduced new messaging
packages and MEdia Bundles that
offer four ways to message—text,
picture, video and Instant Mes-
saging—for one price. Customers
have the freedom to message any
way to anyone without worrying
what each message costs.
Whether it is a text, picture, video
or instant message, every message
counts the same.

To learn more about MEdia
Bundles or to download the
“TXT2CONNECT” tutorial, visit
www.cingular.com.

Enter Your Child’s World Through Text Messaging

For adults looking to sharpen
their parenting skills, it can help
to relate to kids in a language they
understand. And with many teens,
that language is often expressed
through text messages.

(NAPSA)—Here’s food for
thought: A healthful diet doesn’t
have to be dull. You can keep your
weight down and your energy and
sense of well-being up while enjoy-
ing such delicious dishes as this:

Oat Bran Pancakes
Serves 6 to 8

Macadamia nut oil in a
spray bottle

1 cup oat bran cereal,
uncooked

1⁄2 cup whole wheat flour
1⁄4 cup lo-han or 3 packets of

stevia
1 teaspoon baking powder
1⁄2 teaspoon baking soda

Pinch of salt
2 cups heavy cream
2 eggs

Heat a nonstick griddle that
has been lightly oiled with
macadamia nut oil over me-
dium-high heat. Combine the
oat bran, flour, sweetener, bak-
ing powder, baking soda, and
salt in a large bowl. Set aside.

Beat the heavy cream and
eggs in a small bowl with a
wire whisk. Pour the egg mix-
ture over the dry ingredients.
Stir together until the ingredi-
ents are just blended and no
large dry lumps appear.

Pour approximately 1⁄4 cup of
pancake batter onto a hot,
lightly oiled griddle. Cook until
the pancakes are puffed,
browned and slightly dry
around the edges. Flip, then
cook the other side until
golden brown, about 2 minutes.

The recipe comes from a new
cookbook created by Fred Pesca-
tore, M.D., a traditionally trained
physician who practices nutri-
tional medicine, and Chef Jeff
Harter. 

Complete with glossy four-color
photos of many of the dishes, it
offers a sensible, easy-to-follow
program, based on the long-
proven healthful features of the
Mediterranean way of life, com-
bined with the best features of a
low-carb diet. 

In “The Hamptons Diet Cook-
book” (Wiley), Dr. Pescatore pro-
vides the latest information about
eating to prevent heart disease,
cancer and diabetes, along with
such healthy shopping tips as: “If
the word ‘whole’ does not appear
on the ingredients list, you are not
getting whole-grain bread.” 

You can order the cookbook and
find diet tips, inspiring success
stories and recipes on the Web at
www.hamptonsdiet.com.

A Diet You Can Live With

A new cookbook helps you make
healthful, delicious oat bran
pancakes. Top with sugar-free
syrup or low-fat or fat-free
yogurt.

(NAPSA)—Heating your house
doesn’t need to leave you out in
the cold. 

Portable heaters are a terrific
way for households to save money
on heating bills, especially in fall
and spring when you don’t want to
heat an entire house. 

The average annual cost to
heat a 1,500 sq. ft. house at 70 de-
grees is $1,700. Portable heaters
can supplement your central heat-
ing, keep drafty basements or
workshops warm and create a per-
sonal level of comfort in whatever
room you’re in. According to the
Rocky Mountain Institute, lower-
ing your thermostat by just one
degree can save you almost 2 per-
cent in heating costs. Think of
that as eliminating one whole oil
or gas bill for many homeowners. 

To help you see how much
money portable heaters can save
you, there’s a unique Web site you
can tap into. Log on to www.hon
eywellheatsavings.com, where a
free interactive “savings calcula-
tor” enables you to quickly and
easily see how much you can
potentially save on your heating
bills. The site also provides safety
tips, additional energy-savings
guides and a How to Choose the
Best Heater for You section.

To determine what type of
portable heater is best for you, first,
decide what room you want to heat.
The size of the room will help you

choose the most effective heater.
Next, decide if you want just per-
sonal warmth or if the goal is to
heat the whole room. Also, figure
out where you want to put your
heater—on the table or floor. 

Evaluate the different types of
heaters on the market—ceramic,
baseboard, fan-forced, radiator
and quartz/carbon—to determine
the type of portable heater for
you. Check to see that the heater
has extra safety features. For
example, the Honeywell Safety
Matters Program offers such fea-
ture options as a safety tip-over
switch, overheat protection device
and the SafeGuard alert badge. As
with all common household appli-
ances, be sure to read the manu-
facturer’s safety tips and owner’s
manual prior to use. 

Visit the How to Choose the
Best Heater for You section at
www.honeywellheatsavings.com to
learn more.

Beat Energy Bills That Give You The Shivers 

***
Do you know what a pessimist
is? A person who thinks every-
body is as nasty as himself and
hates them for it.

—George Bernard Shaw 
***

***
The trouble with doing some-
thing right the first time is that
nobody appreciates how diffi-
cult it was.

—Walt West 
***

***
The strongest of all warriors are
these two—Time and Patience.

—Leo Tolstoy 
***

***
Man does not live by words
alone, despite the fact that he
sometimes has to eat them.

—Adlai Stevenson 
***




