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(NAPSA)—Do you know your
credit score? According to a
national survey initiated by
Household International, more
than 75 percent of American con-
sumers do not know their credit
score.

A credit score is a number that
helps a lender evaluate credit
risk. Typically, the higher your
credit score, the lower your inter-
est rate. The numbers are based
on information contained in a
credit report at the time the score
is requested and can change over
time. Because credit reporting
agencies may have different infor-
mation about you, scores also may
vary among agencies. 

Factors that influence credit
scores are payment history, total
outstanding debt and the amount
of credit available to you. In addi-
tion, the types of credit you use
(e.g., credit card, mortgage, auto
loan) and the number of times you
applied for new credit during the
previous 12 months can impact
your credit score. So if credit
scores are so important, and 78
percent of Americans agree it is
important to know their credit
score (according to the Household
survey), why don’t more people
know their score? 

Improving your credit score
takes time and diligence, but
some general tips include: 

• Always try to pay bills on
time.

• Keep credit card balances

low or pay them off entirely.
• Apply for and open new

credit accounts only as needed.
• Do not fall for “quick fix”

solutions.
Credit scores are used for more

than just loan applications—
employers, landlords and insur-
ance companies may check your
credit score with your permission. 

To combat the lack of knowl-
edge about credit scores, House-
hold is sponsoring the Your Credit
CountsSM Challenge. The Chal-
lenge offers you the opportunity to
test your financial education,
enter a sweepstakes for a chance
to win a grand prize of $25,000, or
one of 60 other cash prizes, and
obtain a complimentary online
copy of your Equifax Score Power®

report, which includes your
Equifax Credit Profile™, FICO®

Credit Score—the score most
lenders use™—and a personalized
score analysis valued at $12.95.
(Limit one per person. Reports are
only available in English.) You
can visit YourCreditCounts.com®

through Jan. 9, 2004 to take the
Challenge.

Checking your credit report and
credit score is easy. All three major
credit reporting agencies make
reports and scores available by
phone, U.S. mail or online. Con-
tact Equifax, (800) 685-1111,
www.equifax.com; Experian, (888)
397-3742, www.experian.com; or
TransUnion, (800) 916-8800,
www.transunion.com.

Your Credit Counts Challenge:
What Is Your Credit Score?

BUILD YOUR TOMORROWSM

The Your Credit CountsSM Challenge is one 
component of Household International’s Build
Your TomorrowSM consumer education program.

Other components of the Build Your Tomorrow 
program include:
• Financial education workshops—Through  the end
of 2004, Household will host more than 120 free
financial education workshops in cities across the
country. The workshops are a way to ensure that 
all adult consumers have the opportunity to learn 
financial education fundamentals in an interactive 
classroom setting. For more information, write to 
communityrelations@household.com.

• HFC and Beneficial Build Your Tomorrow customer
scholarships—HFC and Beneficial, Household’s
consumer finance companies, have established
this scholarship program for qualified customers
and their dependents. Applications are available
at any HFC or Beneficial branch, and online at
www.scholarshipadministrators.net (enter access
code HFBEN). Customers also can call toll-free
(877) 525-8491 to receive an application.

• Financial education grants—In 2004, Household
will provide $1 million in grants to help grassroots 
organizations in Columbus, Ohio, Phoenix, Tucson
and Seattle help their communities become more
financially responsible. This is the final segment
of a three-year financial education grant 
commitment totaling $3 million. For more 
information, or to request a grant application 
form, write to communityrelations@household.com.

(NAPSA)—Women eating a
healthy diet to counter the physical
challenges posed by menopause
are facing another obstacle—gassy
episodes associated with consum-
ing nutritious foods. 

Nearly two-thirds (69 percent)
of women recently surveyed re-
ported that they experience stom-
ach gas during menopause, rank-
ing gas higher than more
commonly known symptoms, such
as hot flashes (66 percent), sleep
disturbance (65 percent), mood
swings (64 percent) and night
sweats (55 percent). Results are
from a newly released indepen-
dent national survey conducted on
behalf of Beano®, the only over-
the-counter natural food enzyme
supplement that prevents gas
before it starts. 

The North American Meno-
pause Society recommends that
menopausal women eat diets low
in saturated fats and high in whole
grains, vegetables and fruits to
defend against menopause symp-
toms and the enhanced risk of
osteoporosis and heart disease.
These foods include vegetables
such as broccoli, cabbage and cauli-
flower, legumes (beans/peas), and
whole grain breads—all of which
are nutritious, but also are proven
gas culprits.

Not surprisingly, the survey
found 71 percent of women are
changing their diet during meno-
pause by eating healthier. Sixty-
four percent are eating more fruits
and vegetables.

“As women approach and expe-
rience menopause, it’s extremely
important for them to eat health-
ier by adding more vegetables, le-
gumes, soy and whole grains into
their diets,” said Jackie Newgent,
a registered dietitian, chef and
food industry consultant specializ-
ing in culinary and nutrition com-

m u n i c a t i o n s .
“ A l t h o u g h
healthy eating
can help combat
m e n o p a u s e
symptoms and
defend against
o s t e o p o r o s i s ,
diabetes and
heart disease, it
can lead to
embarrassing
gas problems.
A simple and
effective solu-
tion for prevent-
i n g  g a s  i s
Beano.”

Beano is the
only over-the-counter natural food
enzyme supplement that prevents
gas before it starts. It works with
the body’s digestive system to break
down complex sugars in gas-caus-
ing foods, making them more
digestible. 

Although menopause brings
lifestyle changes, women who eat
healthy to minimize the symp-
toms of menopause can easily
integrate Beano into their
lifestyle. Not having to worry
about embarrassing gas gives
women the freedom to eat health-
ier and continue to enjoy their
lives.

Jackie Newgent also recom-
mends the following healthy living
tips for women experiencing meno-
pause. Remember, when eating
vegetables, legumes (beans/peas),
soy and whole grains, take Beano
for gas prevention. 

• Boost bean intake. Pick
pinto, black, navy and more—
they’re filled with fiber. Increase
intake gradually to adapt to the
higher fiber level. 

• Crunch, chew or sip on
soy. Coming in numerous varieties
from miso soup to soy “nuts,” the

isoflavones in soy foods can help
fight heart disease. 

• Sustain strong bones with
calcium. Do fat-free or low-fat
dairy at every meal—that’s an
easy way to three a day. This will
help you get nutrients that can
ward off osteoporosis and main-
tain strong bones. Also, take a cal-
cium supplement as part of your
daily routine—to assure you’re
getting all the calcium you need. 

• Pick produce. Get five to
nine a day—that’s at least two
fruit and three vegetable serv-
ings. Spread produce picks
throughout the day or enjoy them
at one or two meals as an easy
way to punch up disease-fighting
phytochemicals.

• Go for the whole grains.
Aim for three each day. Choose
whole grain bread, brown rice and
whole wheat pasta in place of
their “white” counterparts. They
provide fiber, essential nutrients
and estrogen-like compounds
called lignans.

To learn more about healthy
eating during menopause, nu-
tritious recipes and additional
h e a l t h y  l i v i n g  t i p s ,  v i s i t
www.beanogas.com. 

New National Survey Reveals An Unmentionable Part Of Menopause—Gas 

(NAPSA)—Fur sales for the up-
coming season are expected to sur-
pass last year’s $1.7 billion record
volume in the U.S. by at least 10
to 20 percent. The principal reason
for this trend: innovation.

“The past few seasons have
been rich with unique and wear-
able furs that are totally in step
with fashion,” says Steve Gold,
North American director, Saga
Furs of Scandinavia. “This has
inspired consumers to keep their
fur wardrobe up-to-date and as a
result, we expect to see a contin-
ued increase in sales.”

Evidence of fur’s ever escalat-
ing popularity with consumers is
also reflected in the fact that more
fashion heavyweights than ever
before have entered the fur arena.
Names like Giorgio Armani, Ver-
sace, Jean Paul Gaultier, Michael
Kors and Donna Karan are all fea-
turing full furs and fur trims in
their fall/winter collections. 

Some examples of this year’s
winners include Nicole Miller ’s
black satin bomber with SAGA
White Fox® trim and Cynthia
Steffe’s SAGA Silver Fox® caplet.
Ribbed SAGA Silver Fox® trims by
designers Peter Som and David
Rodriguez add luxury and new
interest to knits, leather, cash-
mere and other fabrics while mink
and fox embroidered with threads
and other embellishments has
been embraced by several design-
ers including Jerry Sorbara, Vera
Wang, Oscar de la Renta and Bad-
gley Mischka.

Interestingly, new markets have
arisen in response to the stylish
use of various new techniques.
The edgy looks of designers like
Sean John, Carrie Granston
Bullard, Jeremy Scott and others
are appealing to a younger urban
market while the designs of
Michael Kors and Donna Karan
inspire young working profession-
als who a few years ago would
never express an interest in furs.

According to Gold, mink is the
most popular of all the fur types
and has been for almost a century,
accounting for 64 percent of
today’s total fur sales. “It’s all
about its versatility,” he says.
“Mink can be sheared grooved,
dyed, and it’s so lightweight it can
accommodate any pattern. One of
the more popular new working
techniques for mink is called mink
shearling. We’re going to see more
and more of this luxe new way of
wearing mink in seasons to come.”

Mink shearling is extremely
lightweight because the fur
reverses to its own leather—
there’s never a lining to weigh
down the garment. Great exam-
ples of reversible mink shearling
include Michael Kors’ Brown
Nappa SAGA Mink® long coat and
Louis Dell’Olio’s Frosted Almond
SAGA Mink® barn jacket. 

Fur’s continued love affair with
both designers and consumers is
evident on runways, in store win-
dows and, most of all, on the side-
walks of American cities.

Fresh Trends In Fur Design Increase Demand

More and more designers are
incorporating fur into their fall
and winter lines.

(NAPSA)—Are you one of the
millions of women who suffer from
premenstrual syndrome (PMS)
every month? If so, good news!
Researchers at UCLA have shown
that a specific birth control pill
may offer relief from these symp-
toms and improve your general
well-being.  

“Up to 80 percent of women suf-
fer from premenstrual and men-
strual symptoms that disrupt their
quality of life in numerous ways,”
says Andrea J. Rapkin, M.D., study
author and UCLA professor of
obstetrics and gynecology. “We con-
ducted this study to determine
whether use of an oral contracep-
tive is an effective way to treat
these premenstrual symptoms, and
how the reduction of menstrual
symptoms can actually impact
women’s lives.”

There are more than 100 physi-
cal, behavioral and emotional
symptoms associated with PMS.
These symptoms can include
bloating, weight gain, headaches,
backache, fatigue, poor concentra-
tion, clumsiness, moodiness, irri-
tability, tension, anxiousness and
hostility. The impact of these
symptoms on a woman can signifi-
cantly influence her social rela-

tionships, health-related quality
of life and work productivity.

The study results, published
recently in the Journal of Repro-
ductive Medicine, showed that
women who took the birth control
pill Yasmin® (drospirenone and
ethinyl estradiol) experienced sig-
nificantly reduced physical and
emotional symptoms related to
their menstrual cycle, which led to
a marked improvement in their
quality of life and overall sense of
well-being.

Specifically, study participants
using Yasmin reported being bet-
ter able to perform daily activi-
ties, and their general sense of
well-being significantly improved
during their menstrual cycle com-
pared to before they began using
Yasmin. The number of women
reporting that premenstrual
symptoms affected their daily
activities was cut nearly in half
and the number of study partici-
pants reporting that premenstrual
symptoms affected their general
well-being dropped 42 percent fol-
lowing therapy.

Women suffering from PMS
symptoms should talk to their
doctors to find out what treatment
may be right for them.

New Study Shows Birth Control Pill May Help PMS




