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Making The Grade With
Nutrition Basics

(NAPSA)—Any time of year
can be the right time to get your
children back on a basic nutrition
plan. Many find the start of the
school year works best and that a
diet comprised of whole foods pro-
vides the best foundation for
learning and education.

Building a meal and snack
plan for your family may be easier
than you think. These quick tips
and simple substitutions can help
to ensure your family gets the
wholesome, well-balanced meals it
needs.

•Create a weekly menu. It can
make it easier to eat nutritious
foods on a regular basis.

•Enjoy a variety of foods from
each of the key food groups—
grains, vegetables, fruits, milk,
meat, beans and healthy oils.

•Limit your intake of processed
or packaged foods, and check labels
for artificial ingredients.

•Replace sugar in your favorite
foods and beverages with zero-
calorie Pure Via®, a sweetener
made with all-natural, non-GMO
stevia.

To learn more or for tasty
recipes, visit www.purevia.com.

A refreshing Blueberry-Mango
Delight Smoothie using Greek
yogurt, nonfat milk and stevia.

(NAPSA)—Launching today,
the Safe Firearms Storage cam-
paign encourages firearms owners
to make safe firearms storage a
priority. According to a study by
the RAND Corporation using sta-
tistics from the United States
Centers for Disease Control and
Prevention, approximately 1.4
million homes have firearms
stored in a way that makes them
accessible to the wrong hands—
children, at-risk youth, potential
thieves, and those who intend to
harm themselves or others.

To encourage current and pro-
spective firearm owners to safely
lock up their weapons when
they’re not in use, the National
Crime Prevention Council (NCPC)
announced a new public service
advertising (PSA) campaign devel-
oped in partnership with the Ad
Council and funded by the Bureau
of Justice Assistance (BJA).

“We teach all drivers to buckle
up in case of accidents and to lock
their cars. The same logic applies to
this campaign; we want owners to
lock up their firearms to prevent
accidents and keep them out of the
wrong hands. Safe storage ensures
that owners are doing their part to
increase public safety,” said Ann M.
Harkins, President and CEO,
National Crime Prevention Council.

The TV, radio, print, outdoor
and online PSAs feature commu-
nity voices calling on firearms own-
ers to safely store their firearms.
The campaign ads were created
pro bono by the New York City-
based ad agency, Merkley+Part-
ners. The PSAs end with the call-
to-action: “Remember, Always...
Lock It Up” and direct firearms
owners to ncpc.org to determine
the best safety solution to fit their
households, including:

•Clearing the firearm before
storing it.

•Using firearms safety devices,
such as trigger locks and cable
locks.

•Storing ammunition sepa-
rately in a locked container.

“For more than thirty years,
we’ve worked with NCPC to pro-
duce ads designed to prevent
crime including gun-related vio-
lence. Through iconic McGruff the
Crime Dog® we have helped com-
munities “Take A Bite Out Of
Crime®.” This campaign repre-
sents a powerful new extension of
our efforts, and one that fosters a
critical dialogue between adults
about safe firearms storage,” said
Ad Council President and CEO
Peggy Conlon.

The “Safe Firearms Storage
campaign” website, www.ncpc.org,
features a step-by-step, visual
Snapguide and graphics that illus-
trate options for properly storing a
firearm in your household. The
website also offers resources to
help firearms owners talk with
their children about firearm
safety in the home.

The PSAs will be distributed
to media outlets nationwide
today and per the Ad Council’s
model, the ads will air in adver-
tising time and space entirely
donated by the media and other
partners.

New PSA Campaign Encourages Firearms Owners
To “Lock It Up”When Not In Use And Provides

Firearms Safety Resources For Families
1.4 Million American Households Have Unlocked Firearms That

Could Fall Into the Wrong Hands

A new public service initiative
encourages current and prospec-
tive firearms owners to safely lock
up their weapons when the
weapons are not in use.

(NAPSA)—As the new school
year approaches, college students
everywhere are preparing for
their trip back to campus.

Whether you are a freshman
making the journey into a college
dorm for the first time or a senior
headed to an apartment off cam-
pus, here are some tips to help
ensure a smooth, easy and afford-
able move. They’re courtesy of the
experts at Penske Truck Rental:

•Go with the truck that
best fits your needs. Experience
has shown that in most cases the
12- or 16-foot truck is adequate for
moving into a college dorm or effi-
ciency apartment.

•Have a reservation. Fall is
peak moving time for students
and family, so it’s best to reserve
early. You should reserve your
rental truck and order any moving
accessories at least two weeks in
advance. At Penske, a reservation
guarantees that a truck will be
available.

•Using accessories can
make a difference. Boxes, pack-
ing tape, Bubble Wrap, moving
blankets and hand trucks are
essential moving tools. Look to
pack electronic items in their orig-
inal cartons, and reinforce the bot-
toms of all boxes with extra tape
for support.

•How you pack it is impor-
tant. Load the heaviest items on
the truck first. And to avoid in-
jury, always bend your knees and
lift with your legs, never your
back. Better yet, get a friend to
help with any heavy lifting.

•Think safety and security.
Plan on picking up your truck a
day early so you can practice driv-
ing it. Remember, trucks are
taller, wider, heavier and require
more stopping distance than cars.

When traveling, be sure to park in
well-lit areas and padlock the rear
door.

In the unlikely event a break-
down occurs, Penske offers around-
the-clock emergency roadside
assistance every day.

•Sharing is a good thing.
Sharing the ride with a friend can
help to defer some of your truck
rental costs and provide some
extra help with your boxes.

•Discounts can help. When
moving, costs can mount up, so
every little bit of savings helps.
Look for discounts that may be
available through various mem-
berships. For example, Penske
Truck Rental is the exclusive
truck rental partner of AAA and
offers AAA members a discount.

•Keep things in easy reach.
Finally, before you leave, create a
travel bag for moving day to keep
important paperwork, credit
cards, identification, clothes,
drinks and snacks close at hand.

For additional moving tips,
visit www.PenskeTruckRental.
com.

Making That Back-To-College Move Easier

Load the heaviest items on the
truck first. And to avoid injury,
always bend your knees and lift
with your legs, never your back.

(NAPSA)—“Spray polyure-
thane foam insulation can make
your home more comfortable by
reducing air leaks and energy con-
sumption, which is good for the
environment and good for Califor-
nia,” says Brian West at Henry
Company. To learn more about
SPF benefits, visit www.whyspray
foam.org.

* * *
General Transmissions, a global

leader in lawn care transmissions,
uses a modern, sophisticated ver-
sion of the continuously variable
transmission in the automatic
transmissions it creates. For fur-
ther information, visit www.general
transmissions.com.

(NAPSA)—After soldiers return
home from demanding tours of
duty, they’re eager to resume the
simple pleasures of life, like spend-
ing time with family, enjoying
abandoned hobbies or reconnecting
with friends. But the warriors—as
well as their caregivers—often
learn that resuming “normal” life
can be a challenge.

A physical wound might be visi-
ble through a veteran’s limp or
shrapnel scar. An invisible wound
might take the form of a traumatic
brain injury not obvious to the out-
side world. Either way, warriors
and their families can become
emotionally exhausted by the voy-
age to uncover a “new normal.”

Inspired by the journeys of ded-
ication and perseverance on which
these men and women embark,
the Brawny® brand is renewing its
partnership with Wounded War-
rior Project® (WWP) for the third
year. Based in Jacksonville, Fla.,
WWP was founded in 2003 with a
vision to foster the most success-
ful, well-adjusted generation of
wounded service members in our
nation’s history. WWP helps in-
jured veterans adjust to civilian
life and persevere through the vis-
ible and invisible wounds of war.

A new campaign—known as
“Tough to the Core”—focuses on
warriors and caregivers. To support
both groups, the Brawny® brand is
asking people to answer the ques-
tion “What does tough mean to
you?” through texts, photos and
video using #ToughIs on Facebook,
Twitter or Instagram. For every
text or photo post, Brawny® will
donate $1 to WWP, and for every
video post, it will donate $5, up to a
total of $350,000.

The Brawny® brand has
donated more than $1.4 million to
WWP since the partnership began
in 2012. WWP shares the same
brand spirit and values as
Brawny®: an inner strength that
emboldens and inspires people to
be “Tough to the Core.”

Tens of thousands of Wounded
Warriors and caregivers receive
support each year through WWP
programs that range from helping
veterans with career placement to
providing support for warriors
dealing with Combat Stress
Recovery.

For more information on the
partnership, go to www.brawny.
com/wounded-warrior-project or
“Like” the program on Facebook:
www.facebook.com/brawny. For
more information on WWP, please
visit www.woundedwarriorproject.
org.

Brawny® Brand Extends Partnership With Wounded
Warrior Project® To Help Support Our Nation’s Heroes

Tens of thousands of veterans
and caregivers receive support
each year through programs that
range from helping with career
placement to providing support
for dealing with Combat Stress
Recovery.

An aardvark’s teeth have no enamel coating and are worn away and
regrown continuously.

An elephant’s tooth can weigh over six pounds.




