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(NAPSA)—Phone calls just
weren’t enough for Elizabeth
Shevloff when her daughter, Judie
Phillips, who lives in a different
country, became pregnant.

So mother and daughter in-
vested in webcams, and on a daily
basis began using the Video Con-
versation feature of MSN messen-
ger. By making free video calls over
the Internet, Shevloff and Phillips
saw and talked to each other daily
during the pregnancy—even
though they were separated by
more than 3,000 miles. 

“We would chat about whatever
she was excited or troubled about
that day, and I was able to watch
her belly grow,” Shevloff said. “It
was as if we were in the same
room.”

The Logitech webcam technology
saved the day for Shevloff when an
obstacle arose for a planned baby
shower. Phillips was unable to
make a trip home when, after expe-
riencing some premature contrac-
tions, she was told by her doctor not
to travel. Shevloff decided to host
the event anyway—and use her lap-
top for an extended video call so
that her daughter could be there,
visually and virtually.

The guests took turns visiting
with Phillips from afar, they
played traditional shower games
together, and Shevloff even opened
the packages and showed them to
her daughter, on-screen.

Shevloff is part of a growing
number of enthusiastic webcam
owners who are using the technol-
ogy to make a better connection
over great distances. Computers
are more powerful and webcams

are more affordable (Logitech offers
webcams that range in price from
$29 to $129). Faster Internet access
has dramatically improved the
quality of video, while the applica-
tions for webcams have become
easier to use. Some of the best
applications, including MSN Video
Conversation and Skype, are free. 

“Phone calls, instant messag-
ing and e-mail are great for daily
communication, but sometimes
you just want to see the face of
that special friend or family mem-
ber when you are talking to
them—especially during the holi-
days,” said Gina Clark, Logitech’s
director of product marketing for
Internet communications. “It’s so
easy to actually see and talk to
loved ones using video calling.
Once people try it, they won’t go
back to only making phone calls.”

For more information about
webcams and video calling, visit
www.logitech.com.

Connecting With Webcams

Face To Face—New webcam
applications let people see and
talk to one another over the Inter-
net for free.

(NAPSA)—Small businesses
employ more than half of all U.S.
workers, according to the U.S.
Small Business Administration.
Yet despite their prevalence,
many small companies and start-
ups have little leverage when it
comes to negotiating leases and
frequently end up with office
space they either don’t need or
can’t afford. The result can be dev-
astating to a small company.

Analysts say this trend is due
to the fact that the commercial
real estate industry concentrates
primarily on serving the needs of
medium-size and large companies,
making suitable office space diffi-
cult for a small business to come
by. Additionally, when a startup or
small company does find suitable
space, they are typically expected
to sign a multiyear lease agree-
ment—one in which terms and
conditions generally favor the
landlord. According to veteran
New York real estate broker Jef-
frey A. Landers, founder and pres-
ident of Offices2Share.com, that
lease is tantamount to a lengthy
“prison sentence” and the small-
business person should “refuse to
sign, tear it into small pieces,
walk away and never look back.” 

But, without committing to a
long lease, how can an entrepre-
neur make the great leap forward
from a home office to real office
space?

“The most common—and often
the most fatal—mistake made by
fledgling businesses is signing a
multiyear lease which requires a

financial obligation that may out-
live the business itself,” Landers
says. “There is one rule about
renting office space that all small
businesses, especially startups,
should follow: ‘Rent only short-
term, ready-to-use office space.
Period.’”

“It’s common sense, really,” he
says. “No one wants to start a new
business with a long-term com-
mitment hanging over their head.
It’s a no-win situation: If the busi-
ness fails they are financially
liable, almost always personally;
if it prospers, they are renting
space that is now too small and no
longer adequate for their needs.”

Landers suggests that small-
business owners rent suitable
space for no more than 12 months
at an executive suite (often called
an office business center) or share
space with an established com-
pany that has unused offices.

He explains that executive

suites offer many advantages.
There’s no need to buy office equip-
ment or furniture or even hire a
receptionist. Most business centers
provide telephone lines, voice mail,
videoconferencing and high-speed
Internet access. Perhaps best of
all, without a long lease to tie the
business down, growth can simply
mean moving to a larger suite of
offices down the hall. 

Another alternative is to sublet
or share offices. Many companies,
for financial reasons, need to rent
their unused space; others want to
share space with a complementary
business. There are several thou-
sand executive suites in cities and
towns around the country and
Landers says opportunities to
share space with existing firms
abound virtually everywhere. His
firm operates a free-to-the-renter
Web site that focuses exclusively
on short-term, ready-to-use office
space nationwide. It features thou-
sands of offices in hundreds of
American cities. 

Landers says such spaces are
ideally suited for startups, small
businesses, consultants/profes-
sionals and other businesses look-
ing to avoid the up-front costs and
long-lease terms typically re-
quired when renting “traditional”
office space. His company runs the
“The Home Office From Hell” con-
test, which gives away a 12-
month, rent-free sabbatical in a
professional office virtually any-
where in the U.S. 

For more information, visit
www.offices2share.com. 

Small Businesses Close The Door On Long-Term Leases

Analysts say long-term leases
may be a bad choice.

(NAPSA)—Most of the time,
you want to buy things from
someone you know and trust.
That’s why more and more peo-
ple are getting their computers
locally—from techs they trust to
work with them and create com-
puter systems that meet their
needs.

Computers are among the most
customizable products on the mar-
ket today. Cars, for example, can
come in any of a number of sizes
and colors but they’re all used for
traveling or commuting. A com-
puter, however, can be used for
any range of functions and capa-
bilities. One person may do his or
her household accounts on the
computer, another may use it for
games or music, and a third can
keep in touch with friends all
around the world.

In many households, one com-
puter needs to be able to do all of
these activities because everyone
shares one system. With
upgrades and software updates,
all users can continue enjoying
the benefits of the computer for
years to come.

When you’re buying a computer,
you first need to decide what brand
and model you want, and what fea-

tures you want the computer to
have. If you’re a graphic artist,
you’ll want photo editing and
manipulation software, a high-end
graphics card, and a good-quality,
high-resolution monitor. Filmmak-
ers and future filmmakers will find
it useful to have film editing soft-
ware. Almost everyone needs a Web
browser and an e-mail program, but
for chats with friends far and wide
you’ll want to also be sure to have
an instant messaging program.

Price is an important considera-
tion, but many times, you get no
more than what you pay for. A low-
cost computer may turn out to be
unreliable, with tech support that’s
difficult or impossible to contact. It
may not even be low cost in the long
run—prices advertised often don’t
include a monitor, an operating sys-
tem or other necessary elements.

Here are some advantages to
working with local, independent
system builders to purchase a PC
outfitted with a Windows XP oper-
ating system:

• A computer configured to fit
your particular needs and budget;

• Increased availability and
responsiveness in supporting the
system, provided by a local expert; 

• A computer built with high-

quality components from the right
combination of suppliers to allow
you to get the most from your
computer;

• A trusted IT advisor who can
guide you through today’s technol-
ogy options;

• A technician who’ll design
and build a custom PC to meet
your specific needs, so your sys-
tem can handle your particular
lifestyle;

• Personalized local service
and support from someone who
knows your computer;

• Buying local and validating
through the Windows Genuine
Advantage tool qualifies you for
all the benefits that come from
genuine software—including criti-
cal updates, training tools, soft-
ware discounts and more.

In addition, a computer built to
your needs does what you want.
Gamers can have the hottest sys-
tem in town. Your small business
can get a network loaded with
industry-specific software and
access to someone with the exper-
tise needed to keep it running.

To learn more about the Buy
Local program, visit the computer
shop or go to www.localPC
builder.com.

The Benefits of Buying Locally Grown Computers

(NAPSA)—Your home sweet
home can be a home safe home by
making sure the stairwell is well
lit with light switches at top and
bottom, say professionals at Cen-
tury 21 Real Estate LLC. For
more information on making your
home safe, visit www.Easter
Seals.com/easyaccess.

Ready to use black-eyed peas
can be enjoyed right away without
much fuss any time of the year in
soups, salads, stews, casseroles
and dips. This quick, convenient
option can be found in the super-
market produce department. On
the nutrition front, one-quarter
cup of black-eyed peas provides 10
grams of dietary fiber, which is 40
percent of the daily value. They
also offer 15 percent of the daily
value of iron. To learn more, visit
www.melissas.com and www.
5aday.org.

One of America’s most historic
churches is also one of this
nation’s greatest buildings. The
Baltimore Basilica, built 200
years ago, was designed by Ben-
jamin Henry Latrobe, the father
of American architecture. It is set
to reopen in 2006. To learn more
about this historic building, visit
www.baltimorebasilica.org.

The Maritime Security Pro-
gram has sparked an increase in
the number of ships flying the
U.S. flag—and a need for more

merchant mariners. To learn more
about a career in the merchant
marine, visit the Web site at
www.seafarers.org.

The Twin Cermax M66 knives
from J.A. Henckels are manufac-
tured at the company’s recently
acquired factory in Japan and
adhere to the Japanese tradition
of fine craftsmanship. Due to the
stability of the cutting edge and
the Asian edge angle, it stays
extra-sharp to stand up to the
toughest demands in the kitchen.
To learn more, visit the Web site
at www.jahenckels.com.

Computers running Microsoft
Windows have built-in features to
help people manage important
security settings, including a fire-
wall, automatic free updates and
the status of anti-virus software.
For more information, check out
http://www.microsoft.com/athome/
security.




