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(NAPSA)—There’s encouraging
news for patients diagnosed with
a form of cancer that affects the
lymphatic system known as non-
Hodgkin’s lymphoma (NHL): The
U.S. Food and Drug Administra-
tion (FDA) has approved two
additional uses for Rituxan® (Rit-
uximab) for patients with CD20-
positive, B-cell NHL. 

About NHL
An estimated 360,000 Americans

have NHL. Of those diagnosed, 31
percent have diffuse large B-cell
lymphoma (DLBCL), a faster-grow-
ing subtype of NHL. About 30 per-
cent have a slow-growing but incur-
able (low-grade) form of the
disease—the most common type,
called follicular lymphoma (FL).

Although FL progresses slowly,
the median survival time is seven
to 10 years. In addition, relapse is
common and less than half of FL
patients who experience a relapse
will survive for five years, under-
scoring the need for treatments
that delay disease progression,
relapse or death.

“The goal of treating low-grade,
or follicular, NHL, a chronic cancer
marked by multiple recurrences, is
to delay disease progression for as
long as possible,” said Howard
Hochster, M.D., professor of medi-
cine and clinical pharmacology,
New York University School of
Medicine and Cancer Institute. 

New Indications 
The first new indication for Ri-

tuxan is for first-line treatment of
previously untreated patients
with follicular NHL in combina-
tion with CVP (cyclophosphamide,
vincristine and prednisolone)
chemotherapy. The second is for the
treatment of low-grade NHL in
patients with stable disease or who
achieve a partial or complete
response following first-line treat-
ment with CVP chemotherapy. 

“These approvals enable doctors
and patients to select among differ-
ent treatment options using Ri-
tuxan with or following CVP in the
front-line setting,” said Hochster.

Clinical Studies 
The FDA approval of Rituxan

as a first-line treatment in previ-
ously untreated patients with fol-
licular, CD20-positive, B-cell
NHL in combination with CVP
chemotherapy is based on data
from a Phase III, randomized, con-
trolled study. The study evaluated
the first-line use of Rituxan in
combination with CVP chemother-
apy versus CVP chemotherapy
alone. Results indicated that:

• Rituxan plus CVP improved
median progression-free survival to
2.4 years from 1.4 years for CVP
chemotherapy alone. 

• Rituxan plus CVP reduced the
risk of disease progression, relapse
or death by 56 percent compared to
CVP chemotherapy alone (hazard
ratio = 0.44 p<0.0001). 

The FDA approval of Rituxan
for the treatment of low-grade,
CD20-positive, B-cell NHL in
patients with stable disease or
who achieve a partial or complete
response following first-line treat-

ment with CVP chemotherapy is
based on a Phase III, randomized,
controlled Eastern Cooperative
Oncology Group study of 322
patients. Following CVP chemo-
therapy, study participants re-
ceived Rituxan 375 mg/m2 given
in four weekly infusions, every six
months for up to 16 doses, or
observation. Rituxan reduced the
risk of disease progression, re-
lapse or death by more than 50
percent over observation (hazard
ratio estimate in the range of 0.36
- 0.49).

In non-Hodgkin’s lymphoma, the
majority of patients experience infu-
sion-related symptoms with their
first Rituxan infusion. These symp-
toms include but are not limited to
flulike illness, fever, chills/rigors,
nausea, urticaria,  headache,
bronchospasm, angioedema and
hypotension. These symptoms vary
in severity and are generally
reversible with medical interven-
tion. Rituxan therapy does involve
risks. Serious side effects have
occurred in patients treated with
Rituxan. Death related to Ri-
tuxan therapy has been rare. In
general ,  most  deaths have
occurred after the first Rituxan
administration.  Other rare
causes of death were kidney fail-
ure and severe skin reactions.

Individual responses to treat-
ment may vary. Rituxan is given
only by a health care professional.
If you have any questions about
Rituxan treatment for non-
Hodgkin’s lymphoma, be sure to
contact your doctor or nurse.

Experience with Rituxan has
been established in more than
960,000 patient exposures over a
period of nine years. 

For a copy of the Rituxan full
prescribing information, including
Boxed Warning, please call (877)
474-8892 or visit www.rituxan.com.

Lymphoma Facts   
• NHL is a cancer that affects the 
lymphatic system. 

• NHL is one of the most rapidly 
increasing types of cancer in the U.S. 

• Currently, NHL is the sixth most fatal 
cancer in the U.S. 

• More than 58,000 new cases of NHL are 
diagnosed annually.

• The two most common types of NHL are 
diffuse large B-cell lymphoma and 
follicular lymphoma. 

FDA Expands The Use Of Rituxan Treatment For NHL Patients 
(NAPSA)—He took a dusty

operation and built it into a world-
wide multibillion-dollar company.
When Leon Gorman took the helm
of L.L. Bean, the company was
struggling to adapt to a changing
retail landscape. Today, nearly a
century after the company first set
up shop in Freeport, Maine, its
customers remain fiercely devoted
to the Bean brand and what it
stands for: integrity and reliability.

So what can be learned from
L.L.Bean and the way the com-
pany is run? In “L.L.Bean: The
Making of an American Icon”

(Harvard Busi-
ness School
Press), current
Chairman and
former longtime
President Leon
Gorman offers
the first author-
itative, true-to-

life account of the iconic retailer
and its colorful history and cul-
ture. In this readable tale, Gor-
man candidly reveals the behind-
the-scenes struggles to preserve
the identity that built the com-
pany, as he also opened the door
to needed change. Woven through-
out the narrative are themes that
will resonate with managers and
general readers alike. 

The company was started by
entrepreneur L.L.Bean in 1912.
Several decades later, in 1967,
grandson Leon was appointed
president. Soon after taking over
the post, Gorman introduced the
“stakeholder concept,” which
linked the company’s success as a
business to its most important
stakeholders: customers, employ-
ees and the environment. More
than 30 years later, Gorman had
turned the well-known catalog
company into a billion-dollar, mul-
tichannel enterprise, and had left

a significant mark on the conser-
vation community through his
leadership and contributions.

“L.L.Bean: The Making of an
American Icon” offers an intrigu-
ing look at the lessons Gorman
learned, including:

• Building a powerful brand
around bedrock beliefs and values

• B a l a n c i n g  g r o w t h  a n d
tradition

• Crafting and preserving an
authentic corporate identity

• Creating a platform for
growth in a time of accelerating
change and stiffening competition

• Maintaining family owner-
ship in today’s transient and
highly volatile retail arena.

According to David A. Garvin,
the C. Roland Christensen Pro-
fessor of Business Administration
at Harvard Business School,
“L.L.Bean is much more than a
folksy, friendly, direct-mail retailer.
It’s an extraordinary corporate suc-
cess story, with powerful lessons
for managers about strategic posi-
tioning, marketing and brand,
organizational culture and values,
and the challenges of explosive
growth.” 

To learn more about the book,
visit www.hbspress.org.

A Charming Look At A Beloved Maine Company

The leader of L.L.Bean for over 30
years, Leon Gorman tells the
story with simplicity, charm and
grace. It is a compelling read.

(NAPSA)—A set of solutions
that help small businesses protect
against today’s threat landscape
and that are easy to acquire,
deploy and manage is available
from Symantec. You can learn
more online at www.symantec.com.

**  **  **
To fight Internet fraud, regu-

larly visit sites such as
http://www.microsoft.com/protect
and http://www.staysafe.org for
the latest PC security information
and invest in software and ser-
vices offering security features,
such as Microsoft’s Windows Vista
operating system, which automat-
ically maintains many recom-
mended protection features. 

**  **  **
A South Pacific berry called

noni has long been highly
regarded for its health properties.
Power Noni from Tahiti Trader is
a powerful blend of antioxidant-
rich berry concentrates, with the
added antioxidant benefit of noni.
It is available in health food
stores and retailers.

**  **  **
1-800-RUNAWAY is a

national hotline for homeless,
runaway and at-risk youths.
Callers can obtain crisis inter-
vention,  referrals to local
resources, education and pre-
vention services 24 hours a day.
The number is also a resource
for parents, teachers, social ser-
vice agencies and police looking
to help at-risk youths.  Visit
www.1800RUNAWAY.org.

**  **  **
The results of a groundbreak-

ing physiological and psychologi-
cal study of vacation travelers
revealed a dramatic 82 percent
spike in performance among vaca-
tioners. To learn more about the
Vacation Gap study and survey,
visit www.vacationgap.com. 

**  **  **
Women need to know that they

have options for treating heavy
periods, and they should speak
with their doctor to determine
what treatment is right for them.
For more information about uter-
ine balloon therapy, including the
rare but possible risks, visit
www.endheavyperiods.com.

**  **  **
When a resilient floor needs no

glue, installation is clean and
fast, and if there’s a leak, you can
pick up and replace the floor once
dry. Domco’s new FiberFloor line
with fiberglass backing looks like
hardwood, granite, stone or mar-
ble. For more information, visit
www.domco.com.

(NAPSA)—A national charity is
taking steps to make housing in
America more affordable by creat-
ing new housing communities,
preserving existing properties and
providing supportive services.

The organization—Volunteers
of America—wants to curb the
growing number of low-income
seniors, families, and people with
disabilities who are unable to
afford a decent place to live.

“Volunteers of America’s hous-
ing communities allow our most
vulnerable citizens to become self-
sufficient and live independently
in their communities,” said
Charles Gould, national president
and chief executive officer of Vol-
unteers of America. “Our organi-
zation is proud of its progressive
approach of pairing well-managed
housing communities with cus-
tomized and compassionate sup-
port services—an approach that
differentiates us in the affordable
housing arena.”

Volunteers of America looks
beyond the financing and acquisi-
tion of a property and brings inno-
vative support services to its resi-
dents, including job training,
youth developmental programs,
health promotion services, meals,
and social and recreational activi-
ties. Nationally, the organization
and its affiliates own and operate
more than 300 affordable housing

communities with over 17,000
units that are home to more than
20,000 people. 

The organization is also helping
to rebuild the hurricane-ravaged
communities in New Orleans and
the Gulf Coast region. Recently, it
renovated and opened the Duver-
nay Residence for formerly home-
less adults in New Orleans. The 70-
unit residence represents the
beginning of the organization’s
“Coming Back Home” initiative
that is working toward the goal of
creating more than 1,000 afford-
able housing rental units for work-
ing families and residents of New
Orleans in the aftermath of Hurri-
cane Katrina. 

For more information about
Volunteers of America’s affordable
housing program, call 1-800-899-
0089 or visit www.Volunteersof
America.org.

Charity Works To Make Housing Affordable

Volunteers of America is creating
affordable housing that links
well-managed communities with
compassionate support services.

***
Genius is the ability to put into
effect what is in your mind.

—F. Scott Fitzgerald
***

***
It’s a job that’s never started
that takes the longest to finish.

—J. R. R. Tolkien
***

***
Art may make a suit of clothes:
but nature must produce a man.

—David Hume
***

***
Love as Thought is Truth. Love
as Action is Right Conduct. Love
as Understanding is Peace. Love
as Feeling is Non-violence.

—Bhagavan Sri Sathya Sai
Baba

***

***
I hear and I forget. I see and I
believe. I do and I understand.

—Confucius
***




