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(NAPSA)—Many people think
of iced coffee as a treat on a hot
summer day. However, an emerg-
ing trend shows consumers are
purchasing iced coffee during the
“off-seasons” of fall, winter and
spring.

According to NPD CREST
data, Americans drank more
than 450 million servings of iced
coffee in restaurants in 2006, a
16 percent increase from 2005.
This number is growing steadily
because consumers increasingly
view iced coffee as a refreshing
“pick-me-up” year-round.

One leading coffee and bakery
retailer, Canton, Massachusetts-
based Dunkin’ Donuts, has seen
a sizable boost in off-season sales
of iced coffee—in New England,
iced coffee sales increased 28
percent in January 2006, the
coldest month of the year.

Consumer studies have shown
that people relate iced coffee to a
time of day rather than a specific
season, so coffee retailers and
quick-service restaurant groups
are now focusing on marketing
iced coffee to specific times of
day, or “dayparts,” as opposed to
summer campaigns. According to
Robert Rodriguez, brand presi-
dent of Dunkin’ Donuts, 24 per-
cent of consumers purchase iced
coffee as an “early break” (10:30
a.m.-noon), while 11 percent of
consumers purchase iced coffee
as an “afternoon reward” (after 1
p.m.).

“There is an inherent differ-
ence in the way people view iced

coffee versus hot coffee,” explains
Rodriguez. “Our research team
has found that consumers view
iced coffee as a beverage that is
refreshing and delicious, and
people are looking for that
refresher throughout the year,
not just summer months.”

Dunkin’ Donuts is the leading
retailer in the iced coffee cate-
gory and has been at the fore-
front in developing an innovative
process for brewing iced coffee,
which has set the standard for
the industry. This unique pro-
cess, called double brewing, uses
twice the amount of coffee when
making the beverage to achieve a
result in which flavor and fresh-

ness are never compromised at
the expense of serving it cold. 

Experts forecast the iced cof-
fee category will continue to stay
“hot” even during those cold win-
ter months, as consumers look to
the refreshing beverage to pro-
vide a daily boost of energy con-
tinuously throughout the day. 

Brewing iced coffee
• To brew a full-flavored pot of

iced coffee, double the amount of
coffee grinds you would normally
brew for hot coffee. Measure 4
level tablespoons for every 6
ounces of cold spring or filtered
water you plan to brew.

• After the coffee is done
brewing, remove from burner
and let cool.

• Pour the coffee into a tem-
perature-safe container, and add
ice until the mixture cools and
doubles in volume. (Melting ice
dilutes the coffee, which is why
iced coffee is brewed using twice
the amount of grinds as hot
coffee.)

• To keep iced coffee cold and
fresh, store it in an airtight con-
tainer in the refrigerator. Iced
coffee should be consumed within
eight hours after brewing.

• Drink as is or add milk,
cream or sugar to sweeten and
lighten to taste.

• To keep the remaining,
unbrewed coffee beans or grinds
fresh, store in an airtight con-
tainer in a cool, dry place. Do not
store in a refrigerator, as grinds
and beans absorb moisture and
aromas around them.

Iced Coffee Freezes Out Winter Competition

Iced coffee is increasingly seen
as a year-round pick-me-up,
rather than just a summer cooler.

A Touchy Subject
(NAPSA)—If you own a hand-

held or tablet computer, an ultra
mobile personal computer (UMPC)
or a point-of-sale (POS) system—
vital to many business owners—
then you know how important the
touchscreen is. Without the touch-
screen, it becomes virtually impos-
sible to use the device.

However, the touchscreen is a
very delicate instrument, suscep-
tible to scratches, gouges, dirt,
dust, grease, oil and wear and
tear due to normal use—all of
which can render the touchscreen
inoperable.

A company known as PosR.us
offers the solution: a custom-fit,
ultrathin, long-lasting touchscreen
protector. These patented cover
films are only 0.005” thin mater-
ial, yet are stiff enough to stay flat
on the screen without warping
during use. They install easily and
leave absolutely no air bubbles
between the film and the screen.
You won’t even notice that it’s
there.

The company offers touch-
screen protectors for touchscreen
POS terminals, mobile tablet PCs,
UMPCs, laptop computers and
other touchscreen devices. To
learn more, call (516) 770-6661 or
visit www.PosR.us.

Clear protectors that are glare-
and bubble-free can help keep
touchscreen devices in working
order.

Site Saves Companies
Time And Money

(NAPSA)—A popular Web site
provides a definitive, one-stop
source to compliance assistance
resources from federal regulatory
agencies. According to a recent
survey, the one-stop site named
Business.gov saves companies
both time and money on their
business operations:

•72 percent of the visitors
report that the Web site saved
them time by providing all the
compliance resources they needed
at one site. 55 percent said the
site’s information saved them up
to 10 hours and nearly 11 percent
said it saved between 11 and 25
hours.

•49 percent report that visiting
Business.gov saved them money,
and half of those reported savings
up to $250 with the information
they obtained from the site.

Business.gov, the official busi-
ness link to the U.S. government,
is managed by the U.S. Small
Business Administration in a
partnership with 21 other federal
agencies. To learn more, visit
www.business.gov.

Businesses now have an online
resource for finding information
on federal compliance and other
governmental regulations.

(NAPSA)—It happens every
year. Months of wet winter
weather followed by the spring
thaw produce one of the most com-
mon household problems—water
stains on walls or ceilings. 

You might be tempted to cover
water stains by applying a fresh
coat of paint. But, chances are, it
won’t work. Most water stains will
bleed right through ordinary
paint—no matter how many coats
of paint you apply. Fortunately,
there are products designed to
permanently block stains and pre-
vent them from ruining your new
paint job. 

Follow these steps from the
experts at Zinsser to help you deal
with water stains on any painted
surface in your home:

• Make sure the surface is
sound. Eliminate the source of the
moisture or you’ll soon have
another unsightly water stain.

• Clean the surface with a
solution of one cup bleach per gal-
lon of water and rinse thoroughly
with water to remove mildew, dirt
and other unsightly deposits.

• Dry the surface completely.
Use a hair dryer to dry small
areas. Larger areas may require
the use of a dehumidifier, heater
or fan to ensure the surface is
completely dry before painting.

• Prime the surface with an oil-
base, stain-killing primer such as
Cover-Stain®. If you try to block a
water stain with a water-base
primer, the stain is likely to “rewet”
or bleed through. Cover-Stain® is

specially formulated to block water
and water-soluble stains such as
those from markers, ink, food and
nicotine in just one coat. And
because it is an interior/exterior
primer-sealer stain killer, it’s great
for trapping tannins and prevent-
ing bleed through from high-
tannin-content wood like cedar and
redwood. Tip from the Pros: For
quick touch-up of water and other
common overhead stains, consider
using a vertical aerosol such as
COVERS UP™ Stain Sealing Ceiling
Paint. It matches most acoustic
ceiling tiles, so it’s great when you
want to cover a spot or two.

• After the primer has dried,
follow up with two coats of your
desired topcoat paint. 

For more information on Zins-
ser’s complete line of primers—or
for more helpful home improve-
ment tips—visit www.zinsser.com
or call (732) 469-8100. 

Dealing With Water Stains

It takes an oil-base primer to
cover water stains on your walls
and ceilings.

***
After climbing a great hill one
only finds that there are many
more hills to climb.

—Nelson Mandela
***

***
Happiness isn’t something you
experience; it’s something you
remember.

—Oscar Levant
***

***
It would be possible to describe
everything scientifically, but it
would make no sense; it would
be without meaning, as if you
described a Beethoven sym-
phony as a variation of wave
pressure. 

—Albert Einstein
***

***
To avoid situations in which you
might make mistakes may be
the biggest mistake of all. 

—Peter McWilliams
***

***
Creativity is allowing yourself
to make mistakes. Art is know-
ing which ones to keep. 

—Scott Adams
***

(NAPSA)—There are many fac-
tors to consider when replacing or
installing an air-conditioning or
heat pump system and one of
them is the environment. Besides
comfort issues, such as cold spots,
drafts, humidity and air quality,
the air conditioner should also be
environmentally friendly.

According to the Clean Air Act,
by the year 2010, heating, venti-
lating and air-conditioning
(HVAC) manufacturers can no
longer produce new air condition-
ers and heat pumps that use R-22
refrigerant, a hydrochlorofluoro-
carbon (HCFC) that contributes to
ozone depletion. 

Since R-410A will likely
become the new refrigerant stan-
dard to replace R-22, HVAC man-
ufacturers are already starting to
produce air-conditioning equip-
ment that uses this refrigerant.

However, refrigerant substi-
tutes, such as R-410A, cannot be
used in an air conditioner that
currently operates with R-22
refrigerant, unless a contractor
makes some changes to the HVAC
system. 

New cooling systems, on the
other hand, incorporate compres-
sors and other components specifi-
cally designed for use with envi-
ronmentally friendly replacement
refrigerants, such as R-410A. 

Another point for homeowners
to keep in mind is that the HVAC
contractor they select should be
properly trained in the installa-
tion and service techniques
required for the use of substitute
refrigerants, like R-410A.

According to the U.S. Environ-
mental Protection Agency (EPA),
homeowners should select a rep-
utable contractor that employs

service technicians who are EPA-
and NATE-certified to handle
refrigerants. Properly installed
AC systems rarely develop refrig-
erant leaks, and with proper ser-
vicing, a system using refrigerant
will have a minimal impact on the
environment.

Energy-Efficient Equipment
Another important thing home-

owners can do for the environ-
ment and their wallets is to pur-
chase an energy-efficient system.
HVAC manufacturers, such as
Johnson Controls, offer several
types of energy-efficient air condi-
tioners. For example, the York®

Affinity™ 15+ SEER air condi-
tioner uses innovative scroll com-
pressor technology that features a
two-stage design, making it as
much as 60 percent more efficient
than traditional air-conditioning
units.

To learn more about energy-
efficient and environmentally
responsible air-conditioning sys-
tems, call (877) 874-7378 or visit
www.yorkupg.com/affinity.

Choosing An AC System That Benefits
The Environment

Make sure the HVAC contractor
that you select is certified and
knows about the latest environ-
mentally friendly regulations con-
cerning air conditioners.




