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By David S. Chernow, President
Junior Achievement

(NAPSA)—There’s good news
for those concerned about the
financial literacy of America’s
young people.

Some believe that our youth
are challenged when it comes to
performing the basic tasks associ-
ated with personal finance, such
as balancing a checkbook or keep-
ing to a savings program.

Others contend that too many
young people lack a basic under-
standing of the benefits of the free
enterprise system and how it
functions.

Fortunately, the Bush adminis-
tration has signaled that it is com-
mitted to addressing this issue,
something that our organization
has been doing since it was
founded in 1919.

A pioneer in the field of educat-
ing young people about business,
economics and free enterprise,
Junior Achievement (JA) reaches
more than four million students
nationwide and nearly two million
students in more than 100 coun-
tries worldwide.

JA’s elementary school pro-
grams work to change kids’ lives
by helping them understand
business, personal finance and
economics.

Our programs for students in
the middle-school grades are
designed to help teens make diffi-
cult decisions about how to best
prepare for their educational and
professional future. The pro-
grams supplement standard
social studies curricula and
develop communication skills
that are essential to success in
the business world.

Our high-school programs were
created to help students make
informed, intelligent decisions
about their future, and foster skills
that will help students have a posi-
tive impact in the business world.

Junior Achievement teaches
about concepts from microeconom-
ics and macroeconomics to free
enterprise. JA teaches children to
dream about business and gives
them the skills to realize their
dreams. Volunteers bring their
real-life business experience and
guidance into the classroom at a
time that represents an essential
crossroads for young people and
our way of life.

To learn more about JA, visit
www.ja.org or write JA National
Headquarters, One Education
Way, Colorado Springs, CO 80906.
You can also contact the nearest
Junior Achievement office.

David S. Chernow is president
and CEO of Junior Achievement
Inc., the largest and fastest grow-
ing nonprofit economic education
organization in the world.

Promoting The Cause of Financial Education

An international program is
helping young people appreciate
the benefits of the free enterprise
system.

Easy-to-Make Costumes
and Decorations

(NAPSA)—There’s no trick to
it: For an all-treat, all-fun Hallo-
ween, try these tips for no-sew
costumes that cost little and are
quick and easy to make.

• Magically transform body
suits and tights, sweat pants and
tops with a glue gun and VELCRo®

brand fasteners. They’re great for
closures and to attach removable
trims and decorations. Overlay
fake fur tunics for animal cos-
tumes, tulle skirts for a ballerina
or fairy princess, or white sheets
for ghosts. Add a simple cape for
witches, wizards and superheroes.
Use STICKY BACK® coins to attach
colorful felt cutouts, sparkling
jewels, sequins and fancy trims.

• To make headpieces, add a
hood and attach animal ears; dec-
orate headbands with rhinestones,
tulle and flowers.  

• Create spooky decorations
with cutouts of bats, witches,
ghosts and jack-o’-lanterns. Secure
them to windows with STICKY
BACK® coins.

• Ensure safe trick-or-treating
by accompanying children as they
make their rounds. Then invite
friends over to enjoy yummy
treats, take pictures and listen to
scary stores.

For more tips, please visit 
velcro.com and fabriclink.com. For
a free Handmade for the Holidays
pamphlet, write to: Velcro USA
Inc. Dept. H, P.O. Box 6441,
Riverton, NJ 08077-6441.

(NAPSA)—Mint is hitting the
food scene as the cool flavor that’s
hot—popping up on candy shelves
and in many of today’s most popu-
lar restaurants and trendiest
bars. Mint does more than cover
bad breath—it has recently
become one of the most popular
flavors available.

While Greek, Indian and Thai
cuisines have traditionally incor-
porated mint leaves into their
recipes, these authentic dishes are
now making their way onto menus
all over the world.  

Greek salads topped with mint
and feta cheese and Thai main-
stays such as Nue Gra Pao (also
known as beef stir-fry with garlic
and mint) are found on menus in
some of today’s hottest restau-
rants. In addition, some of New
York City’s most popular watering
holes are now serving their own
minty-fresh martini renditions,
such as raspberry mojitos, to
savvy club goers. 

Even some of today’s favorite
confectionery brands are joining
the mint craze. For example, Skit-
tles have been known for their fruit
flavor for years. Recently, Master-
foods USA added new Mint Skittles
to the mix. These chewy candies
have a variety of mint flavors and
intensities in each package, and
come in peppermint and spearmint
varieties. The new mints come in a
reclosable, pocket-sized pack, great
for people on the go. 

There are over 600 varieties of
mint and the mint leaf has a long
history and a variety of uses. Cool
mint facts include:

• In the fourteenth century

mint was used to whiten teeth,
hence, toothpaste’s mint flavor
today. 

• Greek mythology tells of two
travelers who were lost and had
trouble getting help. Finally, an
old couple took them into their
humble home, scrubbed a dining
board with mint to refresh it, and
then served them a hot meal. The
travelers were gods in disguise,
and they rewarded the old couple
by turning their modest house
into a magnificent home. Ever
since, mint has been considered a
symbol of hospitality.

• Mice are so adverse to the
smell of mint (either fresh or
dried) that they will leave food
untouched if mint is nearby.

• Mint pouches are now being
used to help people stop smoking.

For more information and a fun
activity about new kinds of mint-
flavored candies, visit the Web site
www.skittles.com.

Cooling Off More Than Your Mouth

TURNING OVER A COOL LEAF:
Mint, which is a traditional ingredi-
ent in many cultures, has become
a popular addition to a number of
American dishes.

(NAPSA)—Customers mean
business—and keeping in contact
with customers can often mean
return business. That’s the theory
behind “contact management,” the
art of managing and building
business relationships.

Before the “digital age,” the
basic tools needed for effective con-
tact management were an address
book or Rolodex and a calendar.
Fortunately, technology has gotten
us away from such pencil pushing,
with computer software that pro-
vides all the necessary functions—
calendar, contact and communica-
tions—in one program, along with
sales tools and reporting capabili-
ties that help users foster their
business relationships.

One of the leading products for
contact management is ACT!, cur-
rently used by more than four mil-
lion people. The program is easy
to install—it can be set up in less
than 10 minutes—and integrates
with such popular titles as Micro-
soft Outlook, Microsoft Word,
QuickBooks Pro/Premier and
Peachtree Accounting, as well as
Palm OS handhelds.

ACT! 6.0 synchronizes data-
bases and remote users easily and
automatically. It can also be cus-
tomized to meet the specific needs
of an individual or company. With
this software, users can manage
activities for entire groups and sub-
groups, track communications with
contacts, send graphical e-mails,
view and edit documents from the
contact record and, perhaps most
importantly, know at a glance
which contacts need attention.

The software is suitable for

anyone who manages contacts on
a daily basis and whose success is
derived from staying on top of
their communications, appoint-
ments, to-do list, commitments
and history with their customers.
It is used by individuals, small
businesses and corporate work-
groups that need contact manage-
ment or entry-level sales force
automation.

The award-winning product
has been especially popular
among salespeople and sales
teams in various organizations,
executives and entrepreneurs
managing small businesses and
selling professionals that work
with large numbers of contacts in
such markets as financial ser-
vices, real estate, manufacturing,
public relations and employment
recruiting.

To learn more, visit the Web
site at www.act.com.

Software Makes Contact Management More Efficient

A popular software program
helps people foster and maintain
business relationships with cus-
tomers, suppliers and more.

(NAPSA)—With brightly col-
ored leaves swirling in the crisp,
fresh autumn air, it’s a wonderful
time to enjoy nature with family
and friends. Whether on a foliage
tour or simply relaxing at home
amidst fall-inspired décor, make it
a point to absorb all this season
has to offer.

These simple suggestions from
the winemakers of Turning Leaf
Coastal Reserve—wines crafted
with nature—make it easy to fall
in love with fall:

The great outdoors. What
better way to celebrate autumn
with family and friends than to
venture outdoors and experience
nature firsthand? Hiking, biking,
canoeing and walking along trails
are all great ways to explore the
sights and sounds of the season.
Weekend getaways are always in
season, and autumn offers the
opportunity for long walks in the
country and extended foliage
tours by horseback or carriage.
Pack a picnic and pause along the
way to enjoy the vibrant colors
and fresh air with a delicious
glass of wine, such as Turning
Leaf Coastal Reserve Pinot Noir. 

Bring the outdoors in. Sur-
round yourself with elements of
fall, by adding a few outdoor
touches to your indoor décor.
Wreaths and table arrangements
with leaves, natural acorns and
berries are earthy and stylish.
Even better, personalize these dec-
orative touches by handcrafting
them yourself at little or no cost!

A taste of autumn. This is the
time for harvesting squash, pump-
kins and apples, just right for
planting trees and spring-bloom-
ing bulbs. Gardening is a relaxing

way to enjoy the fruits of the sea-
son, as is visiting local orchards or
farmer’s markets bursting with
seasonal produce. After selecting
the freshest goods, fill your home
with the scents and tastes of fall.
Try pairing fall-inspired dishes,
such as filet mignon and roasted
vegetables, with a red wine, such
as Turning Leaf Coastal Reserve
Cabernet Sauvignon. 

Moments to remember. Write
letters to family and friends about
your fall adventures, and take an
extra moment to create special
stationery in the colors of the sea-
son, complete with leaf pressings.
Cherish these memories by creat-
ing a fall-themed scrapbook that
includes photos from outdoor
excursions, nature-inspired poems
and collected leaves.

This year, take the time to fall
in love with fall and create special
moments to last through the
entire year.

Seasonal Suggestions 
For Falling In Love With Fall

The right wine can help create
a seasonal mood for picnics and
festive meals.

Toronto was originally named
Fort York, and was occupied and
set afire by American troops
duing the War of 1812.

The first political convention
held for the purpose of nominat-
ing candidates was held in New
York City in 1812.




