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(NAPSA)—Until recently, moth-
ers have had to rely on adult over-
the-counter antifungal creams to
treat their babies’ cases of diaper
rash complicated by yeast infec-
tions. For the first time, a prescrip-
tion product—Vusion™ (0.25%
miconazole nitrate, 15% zinc oxide
and 81.35% white petrolatum)
Ointment—is available and is indi-
cated and specifically formulated
for the treatment of this condition,
called diaper dermatitis compli-
cated by candidiasis (DDCC), in
infants 4 weeks and older. Confir-
mation of DDCC is determined by
microscopic evaluation for presence
of pseudohyphae or budding yeast. 

DDCC is a highly prevalent rash
in infants that can cause great dis-
comfort and distress. Typically,
DDCC infections are characterized
by a rash of bright red patches with
irregular, raised borders and white
scales on the surface. The main
patches are often surrounded by
smaller patches and painful sores
or blisters. 

Infants often get DDCC when
their diapers chafe and break the
surface of the skin, making it eas-
ier for microorganisms such as
yeast to invade the skin. Other
risk factors for DDCC include
diarrhea, prolonged diaper rash,
skin hygiene and the recent use of
broad-spectrum antibiotics. The
condition can occur anytime of
year, but DDCC is often triggered
in the winter months when the
use of antibiotics commonly pre-
scribed for illnesses such as ear
infections is at its peak. 

Treatment options have in-
cluded the use of antifungal prod-
ucts, steroids and combination
products that are not specifically
approved for the treatment of
DDCC or for use on infants.

“With Vusion™ Ointment now
approved for the U.S. market,
pediatricians and dermatologists
can prescribe a treatment specifi-
cally meant for the condition that
it was designed for and that is
well tolerated for use on infants,”
said Dr. Mary Spraker, a pediatric
dermatologist and associate pro-
fessor in Emory University’s
Department of Dermatology, who
assisted in the design of a Phase 3
clinical trial of the product. “Doc-
tors are no longer reliant on pre-
scribing antifungal agents in-
tended for adults that have not
been tested on children with
DDCC.”

Vusion™ Ointment was devel-
oped by Barrier Therapeutics, a
Princeton, N.J.-based pharmaceu-
tical company focused on the dis-
covery, development and commer-
cialization of products in the field
of dermatology.

For more information about
Vusion™ Ointment,  ask your
pediatrician or visit www.vusion
ointment.com. 

Tip-Top Treatment For Baby Bottoms Travel To Your Own Tune
(NAPSA)—Traveling with

music used to mean adding the
extra weight of CDs or cassettes
to your load. Today, MP3 players
offer a compact, lightweight way
to store and listen to your songs.

To get the most out of your tunes
and video on the road, consider the
following travel accessories:

• Noise Cancellation Head-
phones—After spending a lot on
tickets, it’s important to enjoy the
travel. Maxell’s affordable head-
phones let you listen to music
without the interference of back-
ground noise.

• Portable Travel Speak-
ers—Small and light, but packing
a powerful sound; can be folded
for easy storage.

• Remote Control—Control
music from across the room or just
the seat next to you.

• 7-in-1 International Power
Plug —Never miss a beat when
traveling abroad. Includes five
plugs.

• Protective Skins and
Cases—With all the traveling
around, it’s smart to protect your
player from bumps and bruises.

For more tuneful travel tips,
visit www.maxell-usa.com.

MP3 players make it easy to
travel with a song in your heart
(and in your headphones).

(NAPSA)—According to the
U.S. Environmental Protection
Agency, nearly 250 million com-
puters will become obsolete in the
next five years. Unfortunately,
less than 20 percent of  PCs
retired in the U.S. are recycled
most years,  instead creating
what is being termed “e-waste.” 

To help reverse this trend, the
U.S. government recently passed
legislation that imposes penalties
and fines on companies that do
not practice environmentally
proper IT disposal. According to a
survey conducted by HP, the
majority of companies—especially
small-to-medium businesses
(SMBs)—underestimate the secu-
rity, financial and environmental
impact of technology equipment
disposal. Key findings include: 

• 70 percent of respondents
underestimate the cost of dispos-
ing of PCs;

• 66 percent of executives with
purchasing authority are unaware
of the financial implications of
ignoring environmental regula-
tions when disposing of IT equip-
ment; and

• The biggest concern regard-
ing disposal of IT equipment is
data security and privacy.

So, what is the “politically cor-
rect” way to dispose of aging tech-
nology equipment? IT leaders like
HP are increasing their commit-
ment to real-world solutions that
help customers achieve environ-
mental responsibility, while also
helping them get a better return
on their IT investments.

E-Cycling computers and their
components can be done to build
new computers. HP helped its cus-
tomers recycle more than 140 mil-
lion pounds of hardware and print
cartridges last year—the equiva-
lent weight of 280 jumbo airliners!
More and more retailers are also
offering recycled products, which
helps keep them out of landfills
and other disposal sites.

Leasing is another way for
companies to mitigate the various
risks involved with acquiring IT
assets, because the lessor assumes
the responsibility for proper dis-
posal of equipment at the end of
its useful life. Leasing protects
customers against the fines and
consequences associated with vio-
lating environmental regulations,
as well as from violations of data
security and personal privacy
laws. Similarly, older systems can
be traded in for discounts on the
price of new machines through
such programs as HP’s “Ditch
Your Dinosaur,” which offers a
$100 rebate when customers trade
in an outdated computer.

Donating computers to chari-
ties in need is a positive option
to consider. Like older cars, they
can be used as an effective tax
write-off for a business, while
benefiting worthwhile organiza-
tions.  For example,  HP and
many others work with the
National Cristina Foundation.
This organization helps people
with disabilities, students at risk
and economically disadvantaged
persons lead more independent
and productive lives by providing
them with computer technology
and training.

To learn more about computer
leasing and various methods for
disposing and recycling PCs, visit
www.hp.com. 

Dumping Old PCs Is Not “PC”

HP recycled over 140 million
pounds of hardware and print car-
tridges in the past year, the equiva-
lent weight of 280 jumbo airliners.

(NAPSA)—It is estimated that
52 million Americans consult the
Internet for health and medical
research and the number of
Internet surfers keeps on growing.
Many argue, however, that it is
difficult to identify credible infor-
mation among the many resources
the Internet has to offer. 

Fortunately, when looking for
information on vitamins and
nutraceuticals, there is a one-stop
reliable solution. Information-seek-
ing consumers can rely on the Vita-
min & Nutraceutical Information
Service (VNIS) at www.VNIS.org,
which offers in-depth informa-
tion on all 13 vitamins and a
host of  important nutrients
including carotenoids: lycopene,
lutein and zeaxanthin; omega-3
fatty acids;  probiotics;  soy
isoflavones; green tea extract
(also known as EGCG); and co-
enzyme Q10.

Since 1979, the VNIS has been
disseminating credible, science-
based information on vitamins
and nutrition to health profession-
als, researchers, nutrition policy
makers and people of influence
throughout the U.S. Now, the
extensive library is also accessible
online.

All the information online is
cross-referenced so that it can be
accessed by health topic (e.g., Bone
Health, Heart Health, etc.); by life
stage (e.g., Men’s Health, Women’s
Health, Aging, etc.) or by the
specific vitamin or nutrient name.
Each section provides basic de-
scriptive information plus down-
loadable educational materials,
bibliographies of scientific resources,
and, in some cases, consumer
education brochures. 

The VNIS is supported by DSM
Nutritional Products, Inc.

Resources For Health-Conscious Consumers

Millions of Americans consult the
Internet for health and medical
research. Fortunately, there are
many reliable sites.

(NAPSA)—You might be sitting
on a gold mine! By going through
old boxes long forgotten and left in
storage, you could well have the
beginnings of a valuable collec-
tion. As older generations now go
through their “valuable” clutter, a
larger population of “collectors” is
emerging. With this group, new
and different collections appear as
well—sugar packets, copies of TV
Guide and banana labels—proving
just about anything can be
deemed a collection. 

**  **  **
Liz Claiborne Inc., the first

company to create a line of cloth-
ing dedicated exclusively to the fit
and fashion needs of women sizes
14 to 24, now offers several of the
company’s most sought-after plus-
size brands and accessories all
under one roof within 30 Elisa-
beth boutiques across the country.
To find an Elisabeth store, visit
www.elisabeth.com.

**  **  **
With sunless tanners, there are

no risks associated with sun-
bathing or lying in tanning beds.
New sunless systems, such as the
Nuress™ Home Spray Tanning
System, use the same spray tech-
nology found in professional salon
systems to safely give users a nat-
ural-looking tan, free of streaks or
orange color. It applies in minutes,
dries in minutes and lasts as long
as 14 days. For a free video or
information on the Nuress™ Home

Spray Tanning System, call (888)
783-2612 or visit www.nuress.com.

**  **  **
To help in the fight against

breast cancer, the Susan G. Komen
Breast Cancer Foundation and
BMW North America sponsor the
Ultimate Drive program. The ini-
tiative, now in its 10th year,
involves a fleet of BMWs touring
the country and making stops in
communities along the way to
invite people to learn about breast
cancer and take test-drives. BMW
donates a dollar for each mile driv-
en. The program has raised over
$9 million so far. This year’s goal is
to raise over $10 million. For more
information, visit www.bmw
usa.com or www.komen.org. 

**  **  **
A new campaign by the

National Consumers League
(NCL) urges consumers to learn
more about their eye care and to
take a more active role in it. To
learn more, visit the Web site at
www.nclnet.org/health/eyes. 

***
The principles now planted in
thy bosom will grow, and one
day reach maturity; and in that
maturity thou wilt find thy
heaven or thy hell.

—David Thomas
***

***
Where is human nature so weak
as in the bookstore?

—Henry Ward Beecher
***

An American aircraft carrier
can reach over a fifth of a mile
long and carry close to 100
planes.




