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Eco-Friendly Choices

(NAPSA)—Increasingly, con-
sumers are working to protect the
Earth from such growing environ-
mental threats as global warming,
chemicals leaching into the soil,
overflowing landfills and the ris-
ing cost of petroleum.

The good news is that environ-
mentally friendly products are
available, including consumer
goods made from recycled materi-
als, such as paper towels and plas-
tic utensils.

One solution is EATware”, a
line of environmentally friendly,
high-quality, single-use products
for fast food restaurants and food
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Products made from sugarcane,
bamboo, and other readily avail-
able fibers are helping reduce the
waste in America’s landfills.

packaging. The line is part of a
trend toward using not just
biodegradable ingredients, but
sustainable ingredients, as well.
Instead of using petroleum, EAT-
ware is made with fast-growing
bamboo, sugarcane, and other
readily available fibers. It’s envi-
ronmentally friendly not only as
post-consumer waste, but is cre-
ated using an ecologically sound
manufacturing process to mini-
mize energy consumption and
environmental pollution.

To learn more, visit the Web
site at www.eatware.com.



