
(NAPSA)—Hormone therapy
may be used after surgery or
before and alongside radiation for
men with prostate cancer. Fir­
magon causes a rapid, profound
and sustained suppression of
testosterone—without the initial
surge triggered by LHRH agonist
therapy. For more information,
visit www.firmagon.com.

** ** **
The Merck Helps™ patient

assistance programs provide
Merck medicines and vaccines
free of charge to eligible individ­
uals (primarily the uninsured)
who, without assistance, cannot
afford needed Merck medicines.
Recently, Merck significantly
expanded the number of medi­
cines available through its
Merck Helps patient assistance
programs, as well as increased
the income limit so even more
people are eligible—including
families of four earning up to
$88,200 annually. Patients in
need of information should visit
www.MerckHelps.com or call
(800) PAP­5400.

** ** **
“Seniors can reduce their

chances of reaching the Medicare
prescription coverage gap by tak­
ing simple steps,” said Scott
Perry, president of Bankers Life
and Casualty Company, a
national life and health insurer
focusing on the retirement mar­
ket. For more of interest to
seniors, visit www.bankers.com.

** ** **
To find out how healthy you

are and learn how to create an
action plan to achieve better
health, take the My Life Check
assessment at strokeassocia
tion.org/worldstrokeday. Learn
more at the American Stroke
Association site and (888)
4STROKE.
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(NAPSA)—When it comes to hol­
iday gift giving, making a list and
checking it twice can keep costs down
and simplify your season.
Wherever you plan to shop,

keep shipping guidelines and
deadlines in mind when sending
gifts to friends and loved ones.
With millions of presents and

packages moving across the coun­
try every day, FedEx recommends
the following tips for safe and
timely delivery of your packages:
• Send your gifts ahead. If

you are traveling this holiday sea­
son, take the hassle out of carry­
ing wrapped packages with you by
sending your gifts ahead of your
arrival.
• Ship early in the season.

This will allow you to avoid the
lines and provide you with a
greater selection of shipping ser ­
vice options.
• Choose the right supplies.

Use new, sturdy boxes with the
flaps intact and do not reuse
boxes. Position at least one inch of
Bubble Wrap, peanuts or other
packing materials on all sides and
use a heavy­duty tape designed
for packaging.
• Be smart about labeling.

Position the address label square­
ly on the largest surface and pro­
vide complete sender and recipi­
ent addresses, including ZIP codes
and telephone numbers. Ensure
that the label is properly and

securely attached. FedEx also rec­
ommends placing a label inside
the box, in case the outer label
falls off.
• Be aware of shipping

deadlines. For delivery in time
for Christmas, the last day to ship
with FedEx Ground is Friday,
December 17 and the last day to
ship with FedEx Express is
Thursday, December 23.
• Don’t be afraid to ask for

help. There are more than 1,900
FedEx Office Print & Ship Center
locations around the world that
provide a variety of packing and
shipping supplies and services.
For more tips or to create and

print a shipping label, visit
www.fedex.com.

Get In Shipshape This Holiday Season

Ship early in the season so you
skip the lines and make holiday
mailing deadlines.

(NAPSA)—When you teach
children teamwork, education
experts say, you help them do bet­
ter in school and in life.

Why Foster Teamwork?
According to a paper released

by experts on child care at Sonoma
State University, it’s important for
kids to learn teamwork because it
can help “promote respect, respon­
sibility...creativity, exploration and
experimentation.” In addition,
teamwork can “improve communi­
cation and self­confidence.”
Teamwork and Family Fun
Fortunately, the whole family

can work as a team and have fun
doing it in a new game for Wii.
Players can now experience the

fun and creativity of the snow­cov­
ered online playground of Club
Penguin on a video game console
for the first time.
Based on the popular virtual

world that’s captivated millions in
more than 190 countries around
the globe, “Club Penguin Game
Day!” features a collection of
exclusive new minigames that will
challenge and engage the whole
family. Players create a penguin,
join a team and participate in a
series of events, including Sumo
Smash, Puffle Paddle, Dance Off
and Sled & Slide. Each time play­
ers complete a series of events and
beat a challenge, they conquer a
zone on the island. The ultimate
goal is to work together with their

team and conquer as much terri­
tory as possible.
There are 12 events and team­

based competitions in single
player, multiplayer and tourna­
ment modes that provide players
with the opportunity to earn
exclusive items.
Another feature lets players

transfer their customized pen­
guins via their Wii Remote to a
friend’s Wii for use in game
play. Once back on the original
console, high scores, coins and
customizat ion i tems earned
will merge with the player ’s
profile.
The game comes from Disney

Interactive Studios and is for one
to four players, ages 6 and up.

Where To Learn More
For more information, see

www.disney.com/clubpenguingame
day.

NewVideo Game Encourages Teamwork

Perky penguins play plenty of
games to help famil ies find
more fun while developing
teamwork skills.

(NAPSA)—Carfax Vehicle His­
tory Reports are included with
more than 80 percent of all the
manufacturer­certified pre­owned
vehicles for sale today. For more
information or to order a report,
go to www.carfax.com.

** ** **
In just 30 seconds, Interstate

All Battery Center locations can
provide motorists with a free
printout analysis of their vehicle
battery condition—from projected
battery life to cranking perfor­
mance. Learn more at www.inter
statebatteries.com.

(NAPSA)—America’s fourth­
leading cause of death is one many
people haven’t heard of: chronic
obstructive pulmonary disease
(COPD). The lung disease, which
includes chronic bronchitis,
emphysema or both, kills more
people every year than breast can­
cer and diabetes combined. Still, of
the 24 million Americans who may
have COPD, half don’t know it.
These stark statistics inspired

the creation of DRIVE4COPD, a
multiyear health campaign to
raise awareness of COPD and the
need for early detection. The cam­
paign encourages people to take a
brief, five­question screener at
DRIVE4COPD.COM to see if they
might be at risk for COPD and
talk to their health care practi­
tioner about their results.
“Taking the screener is a great

first step to see if you might be at
risk,” says Brian Carlin, M.D.,
Pulmonary and Critical Care
Medicine, Drexel University
School of Medicine. “It’s important
to find out early if you have COPD
because once you lose lung func­
tion, you can’t get it back. Once
diagnosed, there are steps you can
take to breathe better.”
Spearheaded by campaign

ambassador and NASCAR Nation­
wide Series™ driver Danica
Patrick and sponsored by Boeh­
ringer Ingelheim Pharmaceuti­
cals, Inc., the DRIVE4COPD Race
Team is in a year­long competi­
tion to screen the most people
who may be at risk for COPD.
The Race Team includes

Olympic Gold Medalist Bruce
Jenner, Grammy Award­winning
country music star Patty Loveless
and Pro Football great Michael
Strahan. Each has lost a loved
one to COPD and has seen first­
hand the impact of this disease.

They are now calling on their fans
to help them raise awareness of
this progressive disease.
At DRIVE4COPD.COM, people

can sign up to become DRIVE
4COPD Ambassadors and access e­
mails and messages to help
encourage friends and family who
are 35 and older to get screened for
COPD risk. The DRIVE4COPD
Ambassadors can join the team of
their favorite celebrity and pledge
the screeners they complete to be
added to that team’s tally.
Common symptoms of COPD

include coughing, with or without
mucus/phlegm, shortness of
breath, wheezing and chest tight­
ness. Breathing gradually be­
comes more difficult for people
with COPD until they feel like
they are inhaling and exhaling
through a small straw. While
there is no cure, early detection
can help improve symptoms.
Health care practitioners can help
to develop individual diet and
exercise programs that help peo­
ple with COPD to lead fulfilling
and active lives.
For more information, go to

DRIVE4COPD.COM.

Four Letters Every American Should Know: COPD

You can join Danica Patrick,
Bruce Jenner, Patty Loveless,
Michael Strahan and others in
fighting chronic obstructive
pulmonary disease.

 
         
       
       
       

     
   

       
     

 

     
   

   
     

         
     
     
     

   
       

     
     

       
         

   
         
     

       
   

 
     

     
       

       
       
       

     
       
       

         
   

     
         

           
       
         

   
 

       
     

   
       
       
         

     
     

     
       
       

   
     

     
     

         
       

           
       

       
           
         
         
     

   
         

           
           

     
     

         
       

         
           

       
       
       

         
       
   
     
         

           
         
       
     

           
           
     
       
   

         

         
         
         
         
         
         

     

       
       
     
         

     
           

       
       

       
       

           
       
     
       
     
       
       
     
       

       
           

           
   

 
     

       

             

       
           

           
     

       
     

       
           

       
       

       
         
       

     
         
           
         

         

       
           
         
         

 
     

         
         
           
       
         

       
 

     
         

           
       
       
     
         

       
       

           
 

     
         

           
       

           
       

     
         
       

         
       

         
       

           
       

         

           
         

 

   
   

           
         

   
       

           
       
         
       

   
   

     
   

     
     

             
             

       
         
       

         
     

       
       
       

       
       
       
       

       
           
       
       

           
           
         
         
           

         
   

         
     
     

       
       

   
     

     
           
         

         
       

   
       
 
       

         
           

     
     

       

       
       

     
 

   
       
           

 
         

         
   

     
       

       
       
       
   
       
       

 

 
           
       

   
       
   
       

         
         
         
         

     
       

     
         
         
         
     

       
           

         
       

         
               
       

     
   

       
             

         
           

         
       

   
     

   
         
   

       
         
         
           
     
     

   
       

       
         

           
         

           
         
   
   
         

       
       

       
             

     
         

       
         
       

     
       

   
       
       
       
         
       

       
         
     
       

       
       

         
     
       

 

           

       
     
       
     

   

Evolving Home Appliances Help Today’s Families Clean Up 

(NAPSA)—Many people who’ve 
been looking over household appli­
ances recently have been pleas­
antly surprised to see how they’ve 
evolved—both inside and out. 
From washers to refrigerators, 
appliances have become more 
energy efficient, eco friendly and 
spacious while appealing to the 
latest home aesthetics. 
Reduce water and get 

cleaner loads with advanced 
laundry pairs: Today’s washers 
and dryers are far from dull, 
boasting popular colors that range 
from red to blue to stainless steel. 
However, for most consumers it’s 
what’s inside that matters most, 
and now they can find a laundry 
pair that’s gentle on their clothes 
and tough on stains while using 
less water and energy. 
Traditional top­load machines 

require enough water to cover all 
the clothes in their drum and have 
an agitator to churn the water and 
clothes together. However, today’s 
advanced high­efficiency (HE) top­
loads do away with the agitator. 
Clothes run through a concen­
trated solution of water and deter­
gent by the rotating motions of the 
machine using less water. For 
example, the Maytag Bravos HE 
top­load washer uses 70 percent 
less water and 67 percent less 
energy than a pre­2004 conven­
tional top­load washer. 
The average American family 

washes 400 loads of laundry per 
year. To reduce this amount, try a 
newer laundry pair with a larger 
capacity. For even more efficiency, 
Energy Star recommends washing 
loads that are full but not over­
loaded, which can save up to 3,400 
gallons of water annually. 
Keep more food fresh with 

innovative refrigerators: Refrig­
erators of the past were frequently 

considered to be energy hogs, but 
many of today’s Energy Star refrig­
erators pull the same amount of 
power as a 60­watt light bulb 
(based on continuous operation of a 
bulb for one year), thanks to 
advanced compressors and greater 
insulation. 
A handful of new configurations 

have joined the familiar top­mount 
freezer refrigerator many knew 
growing up. For instance, the May­
tag Ice20 Easy Access refrigerator 
has two French doors that open the 
refrigerator along with an external 
pantry drawer and freezer drawer. 
It’s the most efficient four­door 
refrigerator in the industry and 
provides easy access to five bags of 
groceries in the pantry drawer. 
The evolving appliances of 

today can provide better results 
and greater convenience while 
using less energy—and that means 
reduced strain on Mother Nature. 
Consider comparing your current 
appliances with the latest models 
on efficiency, features and aesthet­
ics; you may be pleased to discover 
a cost savings over the lifetime of 
the appliances. 

Learn More 
For more information, visit 

www.maytag.com or call (800) 344­
1274. 




