
(NAPSA)—A popular outdoor
sporting program is tackling the
wild and rugged Alaskan wilder-
ness 52 weeks a year. 

STIHL’s North to Alaska is
returning to the airwaves for a
fourth season. Hosted once again
by All Pro and Hall of Fame full-
back Larry Csonka, the show has
also been expanded this year to
every Sunday, 52 weeks a year on
TNN. 

“We believe STIHL and Larry are
a perfect fit,” says Ken Waldron,
national marketing manager for
STIHL Inc. “Whether you’re a do-it-
yourselfer, or a professional logger,
North to Alaska draws out the
wilderness lover in all of us and
allows us to experience first hand
the excitement of hunting and fish-
ing along the Alaskan frontier.”

Programming will highlight a
variety of wilderness locations
and will spotlight such exciting
activities as fishing for bright sil-
ver salmon on the Kicklukh River
and hunting for caribou and
moose in the Southwestern Alaska
bush.

Viewers can check program
dates and times by visit ing
www.larrycsonka.com/north_to_
alaska for the latest episode infor-
mation. STIHL manufactures the

world’s largest selling brand of
chain saws and cut-off machines
and produces a full line of power-
ful, lightweight and versatile out-
door power equipment for home-
owners and professional users.

For more information, visit
STIHL’s Web site at www.stihlusa.com
or call 1-800 GO STIHL (1-800-
467-8445). 

Explore Big, Wild and Forbidden Alaska 52 Weeks a Year

All Pro and Hall of Fame full-
back Larry Csonka hosts STIHL’s
North to Alaska weekly.


