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(NAPSA)—If you’re looking to
climb the ladder of success you
may want to follow the footsteps
of those who have built successful
careers in the roofing industry. 

Things have been looking up
for the roofing industry for many
years, stimulating a demand for
workers that remains strong
today. Currently there are approx-
imately 20,000 roofing contractors
in the country with nearly
140,000 employees.

Moreover, some analysts feel roof-
ing jobs are virtually “recession
proof” since they don’t necessarily
rely on new construction contracts.
In fact, 75 percent of roofing work
is performed as part of repair jobs.

The field appeals to workers for
a variety of other reasons as well:

• Pay—The industry offers
wages that compare favorably with
other construction trades. The aver-
age hourly wage for a union roofer
is about $25.00. Some individuals
earn as much as $80,000 a year
and many have benefit packages
that include profit sharing, 401(k)
plans, life and health insurance
and paid vacations.

• Advancement—The industry
usually provides the opportunity
to move through the ranks—from
trainee to journeyman to foreman
to supervisor to more senior man-
agement positions. In addition,
roofing workers are often trained
in the latest construction technol-
ogy as the tools and techniques
within the field advance.

• Equal Opportunity—The roof-
ing industry is among the most
ethnically diverse in the construc-
tion field. As a result, many roofing
crews are bilingual or multi-lin-

gual. In addition, growing numbers
of women are being drawn to a
roofing career because of its good
pay and benefits, as well as the
stability the field offers.

• Work Conditions—Roofing
workers usually work outside and
the labor is typically physical.
Many in the industry enjoy not
working behind a desk and the
fact that their jobs help keep them
physically fit.

To learn more, call a 24-hour,
bilingual (English and Spanish),
toll-free job information line at
1-888-ROOF-321. Ask for a free
brochure and a listing of roofing
contractors in your area with job
openings.

Finding Top Opportunities In Roofing

The Benefits Of The Job—Many
of today’s roofing workers earn
very good pay and have benefit
packages, including insurance
and 401(k) plans.

(NAPSA)—Cool video beamed
from Saturn isn’t the only thing
NASA has done for us lately. For
as long as there’s been a space pro-
gram, the agency has pioneered
new technology that winds up ben-
efiting average people here on
Earth—and that may be especially
true when it comes to eyeglasses.

NASA innovations in frame
and lens technology—including
the lightest weight frames ever
designed—have begun showing
up in today’s top sunglass mod-
els. The result: better fit and bet-
ter protection against ultraviolet
radiation.

“Ultraviolet rays are implicated
in the development of cataracts,
macular degeneration and other
diseases of the eye,” says Dr. Keith
Manuel, consultant to NASA and
chief optometrist to NASA’s Astro-
naut Corps. “Wearing sunglasses is
as important as protecting your
skin every day with SPF 15.”

The new technology is available
from such brands as:

• Silhouette—At 0.7 ounces
(the weight of three paper clips),
the Titan Minimal Art titanium
frames are the lightest in the
world. The sleek designs have no
screws or hinges—potential dan-
gers for astronauts, who wear
them under extreme conditions for
many hours at a time. The com-
pany’s Voyager Lens protects eyes
from ultraviolet and infrared light,
as well as excessive blue light.

• Adidas—During athletics, the
eyes expend more than 25 percent
of the body’s energy. The Perfor-
mance Sunglass Collection’s high-
tech lenses feature Light Stabiliz-
ing Technology, which helps eyes
adjust as the wearer moves quickly

through alternating bright and
dark conditions, providing relief
during extended wear. Polarized
performance filters conquer glare
and help the eyes avoid fatigue.

The Performance Sunglass
frames are as innovative as the
lenses. Tri-Fit Temples with adi-
das’ patented Traction Grip and
the Double-Snap Nose Bridge
allow the wearer to adjust the
frames to a near-custom fit for
maximum comfort. The temples
also feature Quick-Release Hinge
technology—they release upon
impact, providing protection from
injury to the face.

• Daniel Swarovski—The Crys-
tal Eyewear Rondette Collection
offers distinctively elegant sun-
glasses in a selection of shapes
and fashion colors, subtly deco-
rated with rondette (round) crys-
tals. All lenses provide 100 percent
protection from ultraviolet rays.

All of these collections are avail-
able with corrective lenses from
fine optical professionals. To learn
more, visit www.silhouette.com,
www.adidas-eyewear.com and
www.daniel-swarovski.com.

Technological Advances In Eyewear

Ultra-lightweight sunglasses
are an important part of an astro-
naut’s equipment.

(NAPSA)—According to a
nationally-known expert, there are
steps nearly anyone can take to get
more control over their financial
health.

Here are Chris Farrell’s top 10
financial tips:

1. Plan ahead. Create a vision
of your retirement. Not just how
you want to live, but what you
want to do. Plan to fund your
vision. Whether you’re in your 20s
or your 50s, now is the time to
begin putting money into a retire-
ment savings account, like an IRA
or 401(k). Compound interest will
give your investments a big boost.

2. Get rid of credit card debt.
You don’t need more than one
credit card. It’s all too easy to run
up an eye-popping credit card bal-
ance, so instill the discipline of pay-
ing off your credit card bill every
month. Find one with no annual fee
and the lowest interest rate you
can get. Better yet, consider using a
debit card—an electronic check
that looks like a credit card—you
can’t spend more than you have in
your checking account.

3. Own your own home. Good
financial planning habits often
begin with homeownership. But
don’t strap yourself by taking on a
huge mortgage. You don’t want to
work to pay the mortgage bill.

4. Taking care of home.
Estate planning applies to every-
one, not just those with large
estates, and shouldn’t be put off
until old age. A will is a vital step,
especially if you have children.

5. Create a budget. To estab-
lish a realistic budget, keep track
of all your bills and write down
everything you spend for several
months. To start living off the bud-
get you’ve created, write checks for
the necessities, and pay yourself a
cash allowance for everything else.
Or have the money for your bills
automatically taken out of your
bank account.

6. Build an emergency fund.
Save at least three to six months
of living expenses in case of job
loss, health or family emergencies.
Since no one can predict the
future preparing for the unex-
pected is a wise financial move.

7. Check your credit report.
Review your report annually for
inaccurate information as well as
signs of identity theft.

8. Invest in a paper shred-
der. Shred pre-approved credit card
offers and old financial documents.

9. Eliminate impulsive shop-
ping habits. Whenever you shop,
create a list as your guide. Try shop-
ping with cash only. When shop-
ping for groceries, shop on a full
stomach—you’ll be less inclined to
deviate from your list.

10. Do your homework.
Whatever you’re planning, buy-
ing a home, investing in the stock
market, or setting up a budget,
do some research first. Educate
yourself. Learn more about per-
sonal finance; start with some-
thing easy like watching Right on
the Money. 

Chris Farrell is the host of
Right On The Money, a weekly
public television series that helps
everyday people solve their money
problems by bringing Wall Street
quality advice to main street
America. According to Farrell,
“We empower viewers with infor-
mation so that they can make
educated financial decisions.” He
is also contributing economics edi-
tor at Business Week Magazine.

The series is produced by Twin
Cities Public Television with major
funding provided by Allianz Life
Insurance Company of North America. 

To learn more and to f ind
local listings, visit their site at

Financial Tips That Are On The Money

Chris Farrell, a nationally rec-
ognized financial guru, gets to
the heart of money issues.

Home Mold Invasion
(NAPSA)—Balmy summer

weather not only encourages out-
door activities, but it may promote
indoor activity as well. Mold
growth may increase because of the
warm, moist conditions that this
season brings.

For small children, the elderly
and allergy and asthma sufferers,
mold can be a real problem. It can
trigger a variety of symptoms,
including irritation, allergies,
asthma and even sinus and respi-
ratory infections. To help keep
mold at bay this summer, the
Institute of Inspection, Cleaning
and Restoration Certification
(IICRC) offers these tips:

• Clean and Dry—Clean soap
scum and soil off bath walls and
fixtures with disinfectants or
“mildew removers.” Turn on vent
fans before showering. Wipe excess
moisture off shower walls.

• “No Moisture, No Mold”—
Check for mold growing around
windows and door entries. Locate
and eliminate moisture sources;
then dry out materials and clean
affected areas carefully with house-
hold detergents. Check for water
drainage toward the house. Ad-
dress basement moisture problems.

• Stop the Drops—Get leaks
fixed promptly. If a water pipe
bursts, get professional help im-
mediately. Make sure affected
areas are properly repaired, dried
and cleaned. An IICRC-certified
technician has the training to ver-
ify proper drying using moisture-
metering equipment.

For more information on pre-
venting mold growth, or to locate
an IICRC-certified firm, visit www.
iicrc.org or call (800) 835-4624.

Mold tends to appear during
the summer.

(NAPSA)—A new type of valve
may seal up thousands of people’s
safety. National Fire Protection
Association safety codes now call
for overfill protection devices
(OPDs) to be installed in propane
cylinders before they can be
refilled. Consumers will need to
exchange obsolete cylinders for
OPD-fitted ones at providers such
as Blue Rhino. For more informa-
tion visit www.bluerhino.com.

Responding to consumer
interest in additional online
security, one credit card com-
pany has launched a service that
validates cardmembers’ identi-
ties through the use of a per-
sonal password. Cardmembers
who have a Bank One or First
USA branded card can register
their Visa® card for the service
simply by logging onto www.
cardmemberservices.com/veri

fied or www.visa.com/verified.
No special software is required.
Cardmembers only need to regis-
ter their Visa card account once
and the Verified by Visa service
is available immediately upon
registration.

When the lapwing’s nest is
threatened, it limps and pretends
to be hurt, and lures its enemies
away.

The average Web user is 33
years old, has a household
income of $59,000 and accesses
the Web at least once a day.




