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(NAPSA)—This holiday you
can serve up a slice of history
along with a tangy new taste—
the Heinz Hitch Holiday Stuffing
recipe complete with a splash of
ketchup.

Yes, ketchup. The holidays are
full of happy surprises, and this
may be another one.

T h i s  n e w  s t u f f i n g  r e c i p e
includes traditional stuffing ingre-
dients, like cranberries, and intro-
duces the zesty Heinz Ketchup
flavor families love on everything
from hot dogs to omelets. More-
over, ketchup and other processed
tomato products are America’s
favorite source of lycopene, a pow-
erful antioxidant that may help
reduce the risk of some kinds of
cancer and heart disease. That
means you can feel good about
ketchup’s debut in your family’s
holiday meals.

Traveling With Tradition
Two of the biggest ingredients

in any recipe for stuffing are his-
tory and tradition. Recipes are
often handed down and are at
times closely guarded secrets.
Regional tastes also influence
this hearty treat and depending
on where you go home for the
holidays, the turkey dressing
could include oysters, nuts or
jalapeños.

If there’s anything that repre-
sents tradition, it’s the Heinz
Hitch. A “living history lesson,”
the Heinz Hitch—complete with
an antique Studebaker wagon
and eight matched Percheron
horses—is a proud reminder of
days gone by. The Heinz Hitch is
a replica of the H.J. Heinz

Company delivery wagons from
the late 1800s. The team travels
across North America every year
bringing tradition to events like
the Calgary Stampede, the Ken-
tucky Derby Parade and a variety
of festivals, fairs and celebrations.

Tomato Tradition
What about those Scrooges

who might wrinkle their noses at
the new idea of ketchup at the
holiday table? Ketchup is
unlikely to be daunted, for the
tomato has created new tradi-
tions before. First grown in Cen-
tral America, the tomato was
scorned in the United States and
Canada for many years, perhaps
because its bright hue and zesty
taste were unfamiliar to people
used to the drab diets of that era.
Slowly the tomato gained favor.
Part of that history is the rise of
ketchup as one of the first foods
to bring color and flavor to meals
year-round in the era before
fresh fruits and vegetables were
available out of season. 

Today, tomatoes and ketchup
are favorites—and now it’s time
for holiday menus to “ketch up”
to the tomato tradition.

Heinz Hitch Holiday Stuffing

8 cups small cubed egg
bread (can also use wheat
bread or a mixture of egg
and wheat bread)

3 tablespoons butter or
margarine

1 cup small diced celery
1⁄2 cup small diced sweet

onion
1⁄2-3⁄4 cup dried cranberries

1 cup Boston Market®

Chicken Broth
1⁄2 cup Heinz Tomato

Ketchup
1⁄4 teaspoon allspice

Heat oven to 400 degrees F.
Place cubed bread on a large
sheetpan and place in oven to
toast for 6-8 minutes; turning
bread cubes once. Meanwhile,
in a large skillet melt butter,
sauté celery, onions and cran-
berries in melted butter for 2-
3 minutes or until tender
crisp. Add chicken broth,
ketchup and allspice to veg-
etable mixture and blend.
Place toasted bread in a large
bowl; add vegetable and
ketchup mixture to bread and
mix gently till blended. Place
in a 11⁄2 quart dish, cover and
bake in a 375 degree oven for
20 minutes; remove cover and
continue baking for 3-5 min-
utes or until top is golden
brown. Makes 5 cups.

Suggestions: Add almonds
or your favorite nut; 1⁄2 cup,
chopped.

Prep Time: 5-8 minutes
Cook time: 25 minutes

Hitch Your Holiday Menu To A Savory New Recipe

New recipe delivers tradition
with innovation.

(NAPSA)—For the nearly three
million school-age children with
Attention Deficit Hyperactivity
Disorder (ADHD), going to school
each day can be very difficult. Chil-
dren with ADHD generally have
difficulty coping with a traditional
classroom setting—typically, they
may be excessively restless, inat-
tentive, easily distracted, impulsive
and may even require special class-
room accommodations.

To help parents prepare their
children with ADHD to adapt more
easily to the formal classroom envi-
ronment and perform their best,
Donna Palumbo, Ph.D., a nation-
ally renowned expert on ADHD and
director of the Strong Neurology
ADHD Clinic at the University of
Rochester Medical Center offers
the following advice:

• Partner with your child’s
teacher(s). Try to arrange a meet-
ing with the teacher early in the
school year to explain your child’s
strengths, difficulties, what moti-
vates your child and what methods
worked best in the past. Make an
effort to communicate frequently
with teachers throughout the
school year regarding your child’s
progress.

• Advocate for your child’s
needs. If you choose, you can de-
velop an Individual Education
Plan, a standardized form that
specifies special services and/or
accommodations that teachers will
provide for your child. The plan
may include simplified instruc-
tions, frequent breaks, tailored
homework assignments and un-
timed testing.

• If your child is on ADHD med-
ication, notify his or her teacher.
Teachers should understand the
actions, benefits and side effects of
your child’s ADHD medication. In
addition, teachers should also be
informed as to what dosing regi-
men the child is on and if the dos-
ing has been or will be adjusted.

• To eliminate the need for your
child to leave class for a midday
medication dose, which may be

disruptive and embarrassing, ask
your doctor about new once-daily
medications for ADHD such as
Metadate® CD (methylphenidate
HCl, USP) Extended-Release Cap-
sules, 20 mg (CII). Unlike some
older treatments, a single daily
dose of Metadate® CD, taken in the
morning, controls ADHD symptoms
during the school day. 

• Arrange for preferential seat-
ing away from distractions, such as
in the front row, and next to posi-
tive peer models.

• At home, help your child build
good time management and organi-
zational skills and adhere to rou-
tines. Make rules and consequences
consistent. Reward non-hyperac-
tive behavior with praise, and fre-
quently tell your child that you love
and support him or her.

Metadate® CD should not be
used in children under six years of
age. Metadate® CD Capsules are
contraindicated in patients with
marked anxiety, tension, and/or
agitation; in patients with glau-
coma, tics or Tourette’s Syndrome;
with or within 14 days of using
MAO inhibitors.

Use caution in patients with a
history of psychosis; drug or alcohol
dependence; seizures; hypertension
or cardiovascular disease. In clini-
cal trials, the most common ad-
verse reactions were headache,
abdominal pain, decreased appetite
and insomnia.

For more about ADHD, call
1-866-ADHD INFO.

Doctor Gives Advice to Parents of Children with ADHD

At-home preparation can help
children with ADHD succeed in
school.

Metadate® CD Capsules are a registered trademark of Celltech Pharma, Ltd.

by Michelle Madhok
(NAPSA)—In their never-end-

ing quest to stay on top of trends
and look fabulous with ease, more
and more women are bypassing
the cosmetics counter and heading

straight for the PC to
get their perfume,
polish, makeup and
more. In fact, Jupiter
C o m m u n i c a t i o n s
projects that online
sales of skin care,
cosmetics and fra-
grances will reach
$1.2 billion in 2003.

Net-savvy women can save
money yet still look great by
scooping up hot deals on every-
thing from cool shades of makeup
to sultry scents. It’s a snap on the
Web, where freebies and bargains
abound.

If you look hard enough, you’ll
find that many beauty-related dot-
coms offer customer incentives,
such as beauty bargains and free-
bies. For example, Avon.com offers
tremendous discounts, a free gift
set with $40 purchase and an
eRepresentative locator. Shop@
AOL’s Clearance Center allows you
to save 25 percent or more on
designer fragrances. Other sites
may provide free shipping and
online rewards points, such as
Sephora.com, which offers free
shipping on all orders over $60 and
complimentary gift packaging.

America Online offers these
tips on getting the best beauty
bang for the buck:

• Seek star-style advice
from the pros. If you’re done
shelling out moolah for less-than-
marvelous makeup, get a little
help from the pros via Elle.com.
This site gives consumers the
opportunity to e-mail questions to
makeup guru Bobbi Brown and
celebrity hairstylist River Lloyd
for star-style advice. Whether
you’re a blue-eyed blond or an
olive-skinned brunette, you can
find out what colors look best with
your skin tone. For the tress-dis-
tressed, check out hairstyles that
flatter your face shape before
redoing your ’do. If you want more
from Bobbi Brown, you can go to
her Web site (www.bobbibrown
cosmetics.com) and watch videos
of make-up applications.

• Get a free makeover. Short
and breezy, long and sophisti-
cated? Women looking for a new
look can get a free virtual make-
over on iVillage by submitting a
photo of themselves; then, they
can quick-click experiment with
different hairstyles and makeup
online.

• Bid on beauty. For some
women, realizing they bought the
wrong makeup means stashing it
away in the drawer or dumping it
down the drain. For others, it
means making a tidy profit by

unloading it on eBay. More than an
online avenue for snatching hard-
to-find Beanie Babies or velvet
Elvises, eBay offers a virtual cos-
metic store stocked with new and
lightly used makeup at bargain
basement prices. Just search for
your favorite brand and place a bid.

• Get spa treatment at
home. For luscious-sounding,
easy-to-prepare recipes meant to
beautify the outside versus the
inside, check out iVillage’s “Spa
Recipe Finder” on AOL Women’s
Channel under Keyword: Beauty.
Treat your face to a mineral mud
treatment, apple blossom facial
mist or grapefruit-and-fennel
facial steam—all of which you can
mix up in your own kitchen for
less money than a trip to the spa.
Give your hair the same luxurious
spa treatment with an orange-
chamomile hair rinse or lavender-
and-rosemary scalp treatment.

• Search freebie sites. From
shampoo and skin care samples to
fragrances and more, the Web
offers a virtual bonanza of beauty
bargains and fantastic freebie
offers. Simply run a search for
“beauty freebies” on most search
engines to connect to an extensive
list of sites.

Michelle Madhok, AOL’s Ms. M
and Director of Key Audiences,
oversees content of special interest
to women on AOL. Visit AOL Key-
word: Ms. M.

Finding Beauty Bargains Online
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(NAPSA)—Creating at-home
costumes can be easy using
JERZEES Premium Fit sweatshirts
and pants as a base item. For a
future firefighter, start with a
black sweatshirt and pants. Add a
red slicker, a couple of reflector
strips back and front and top with
a firefighter’s hat. Bottom out with
some boots. For the Statue of Lib-
erty, start with a sweatshirt and
pants in oxford gray. A gray fabric
wrap or gray crepe paper and torch
provide appropriate accessories.

Cheri Blum, a young artist
with a passion for things that are
old, worn and hand-crafted, is
making quite an impact on the
home accessories design market.
The artist’s unique style and her
rapid rise in popularity have not
gone unnoticed by Sandpiper Stu-
dios, which commissioned Blum to
develop a wallcovering collection
reflective of her well-loved
imagery. Distributed exclusively
by Seabrook Wallcoverings, “The
Art of Cheri Blum” features sev-
eral of the artist’s most popular
prints, including her narcissus
and orchid designs, as well as
designs inspired by nature and
architecture. Aside from “The

Art of Cheri Blum,” which is cur-
rently available through wallpa-
per retailers nationwide, Sea-
brook plans to introduce Blum’s
second wallcovering collection in
the spring of 2002.

Get your vehicle and snow-
plow ready now. According to
Rick Robitaille, marketing man-
ager for the Boss snowPlow,
preparing your vehicle and
snowplow equipment can help
prevent you from getting caught
out in the cold. Also make it a
habit to routinely examine the
cutting edge and plow shoes for
wear after each job.




