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by Robert Atkinson
(NAPSA)—Years ago, television

executives boasted that we would
all soon be watching movies and
football games at home on super-
sharp televisions as big as movie
screens. Yet so-called high-defini-
tion television, or HDTV, is still
largely a fantasy, costing upwards
of $10,000. Well, that may be
about to change.

HDTV is a digital broadcast
standard that offers more than
twice the resolution of regular
color TV broadcasts. What this
means is that the television pic-
ture is dramatically sharper, offer-
ing more realistic images that are
comparable to what you see in a
theater. Unfortunately, few of us
have been able to watch such pro-
grams. So, what’s the holdup?

Until recently, big-screen tele-
visions, the proper forum for
HDTV, were either impractical or
simply too expensive to make; a
conventional set that measured 50
inches on the diagonal would
weigh several hundred pounds
and be several feet deep—un-
wieldy for most living rooms.

On the other hand, newer gas
plasma televisions that are only a
few inches thick and can hang on
a wall cost around $10,000—and
still suffer from a lack of picture
brightness and color saturation.
Even state-of-the-art rear-projec-
tion models don’t do justice to the
increased sharpness of HDTV pro-
grams like “Survivor” or NFL
Football.

Fortunately, new technology
holds the promise of affordable,
crystal-clear, large-screen sets.
Called LCOS (liquid crystal on sil-
icon), it’s essentially a TV on a
computer chip. The chip uses liq-
uid crystals sandwiched on a sili-
con processor to create a razor-

sharp image, which is then
beamed onto a screen using a
high-intensity light.

“It’s near film quality,” says
Miles Scott, vice president of engi-
neering and manufacturing at
SpatiaLight, Inc., a leader in
LCOS technology. He describes
SpatiaLight’s chip as “an elec-
tronic 35mm slide that is similar
in complexity to a Pentium III
microprocessor.”

Scott believes that we will see
52-inch, LCOS-based TVs avail-
able next year starting at around
$4,500. While this still may not be
inexpensive, as more sets are pro-
duced, prices should come down.

With increased clarity and pic-
ture sharpness, new rear-projec-
tion LCOS systems could enable
television makers to design sets
that are thinner, lighter and sev-
eral times sharper than conven-
tional TVs. This sets the stage for
amazing HDTV viewing, as well
as the ability to merge your PC
with your television without the
fuzzy display. Home theater never
had it so good.

For more information on LCOS
technology, visit the Web site at
www.spatialight.com.

Robert Atkinson is a freelance
technology writer.

I Want My HDTV

SpatiaLight microdisplay chip:
the brains behind future HDTV
viewing.

(NAPSA)—What goes well with
a thick wooly sweater around the
shoulders in winter? Thick, cushy
carpet under the toes. Carpet mills
have taken a page from fashion and
sent the classic sweater look down
to the floor. These design-wise 
carpets add texture and dimension
that instantly warm up a room.

The sweater look may begin
with Berbers in an array of beige,
but the nubby appeal of this popu-
lar carpet lives on in far greater
variations today. The newest ver-
sions—call them tweeds—have
multi-color flecks of color, which,
like in apparel, gives versatility.
Thicker, deeper loops and combi-
nations of pile heights give rise to
patterns evocative of plaids and
cable stitching.

The sweater look became a
fashion classic in part for its easy
care as well as its comfortable
style. And the same is true of car-
pet today. High tech fibers and
new protective treatments create
carpet that stands up to everyday
wear. The advances now extend to
a unique do-it-yourself deep clean-
ing system that allows consumers
to deep clean and apply Scotch-
gard protection simultaneously.
The new ProHeat Pro-Tech™ sys-
tem, developed by BISSELL and
3M, makes keeping the cozy look
of carpet easy, no matter the sea-
son, no matter the style.

F o r  m o r e  i n f o r m a t i o n  o n  
pro te c t i ve  t r ea tments  v i s i t
www.scotchgard.com.

Floors Get Dressed In
Sweater Look Carpets

The sweater look has hit the
floor. These Laura Ashley designs
for Sutton all have Scotchgard™

protection for easy care to match
their easy style.

Note to Editors: Scotchgard is a
trademark of 3M.

✁

(NAPSA)—Veterans call them
“war stories,” but to the Depart-
ment of Veterans Affairs (VA) and
the Library of Congress the first-
hand accounts of those who served
the nation during war are the
stuff of history.

That is why VA is beginning its
new partnership with the Library
of Congress/American Folklife
Center’s Veterans History Project
this Veterans Day, November 11,
2001.

The Veterans History Project,
authorized by Congress last year,
calls upon the American Folklife
Center to develop a program to
collect and preserve audio- and
videotaped oral histories of Amer-
ica’s war veterans.

Project organizers are asking
private and not-for-profit groups
to partner in this national effort
and immediately turned to Secre-
tary of Veterans Affairs Anthony
J. Principi to call on all veterans
to participate.

“Of America’s 25 million living
veterans, nearly 19 million have
served during time of war,” Secre-
tary Principi stated. “There are 19
million stories to tell, 19 million
histories to preserve. I’m proud
that VA is a partner in this project
and can’t think of a better time
than Veterans Day to enlist the
public in this important effort.”

Principi said VA’s national force
of more than 90,000 volunteers
will assist VA staff in veterans
hospitals and benefits offices
across the country in recording
veterans’ histories and bringing
local groups and organizations
into the project. He noted the
urgency of the task.

“There are only a few thousand
World War I veterans left and they
are all over 100 years old,” he said.
“The average age of our World War
II veterans is 77 and we are losing
1,500 of them a day. We have to
reach them and preserve their
great legacy right now, and this
project is the way to do it.”

The project encompasses veter-
ans of World Wars I and II, and
the Korean, Vietnam and Persian
Gulf wars; men and women of all
ranks in all branches of military
service. The Veterans History

Project offers “how to” guidelines
for taping oral histories on its Web
site at www.loc.gov/folklife/vets/.
Start-up information is also avail-
able by writing Veterans History
Project, American Folklife Center,
Library of Congress, 101 Indepen-
dence Ave., SE, Washington, D.C.
20540-4615.

All recordings and personal
histories and documents submit-
ted to the Veterans History Pro-
ject will be part of the Library of
Congress/American Folklife Cen-
ter National Veterans History Col-
lection. They will be housed at the
Library and partner institutions
such as military museums, history
centers or local libraries and
archives. The Library of Congress
will create a comprehensive,
searchable catalog of all materials
so that researchers and the public
will have access to them.

“I’m particularly interested in
involving students and youth
groups in this project,” Principi
said. “I can’t think of a better way
for a school class to observe Veter-
ans Day and to learn American
history than by recording veter-
ans’ histories for this project.”

VA provides a complete guide to
Veterans Day and how to observe
it, including U.S. flag rules and
etiquette, on its Internet Web site
at http://www.va.gov/pubaff/vets
day/index.htm.

Make Veterans Day Veterans History Day

Many people will observe Vet-
erans Day this year by recording
veterans’ histories.

(NAPSA)—John Paul Pritchett,
Sr. was recently honored for the
extraordinary courage and strength
he displayed during a wildfire in
August 2000 and for his ten
years of service as Forestry Crew
Chief in the Mississippi Forestry
Commission.

Pritchett was posthumously
named the 2001 STIHL National
Forestry Hero.

The catastrophic wildfire in
Webster County, Miss. consumed
approximately 288 acres. Compli-
cating the intensity of the fire was
a sudden shift in the wind which
caused Pritchett to be trapped by
the pine plantation inferno with
no escape route. 

He was hospitalized and
treated for severe second and third
degree burns at Mississippi Memo-
rial Firefighter ’s Burn Center,
where he died on Sept. 3. He was
56 years old.

According to his daughter Jean-
Anne: “He was a wonderful guy.
Laid back, loved to cook, loved to
fish, loved softball with the kids.
He was the kind of guy whose eyes
watered when thinking of his chil-
dren growing up.”

Five years ago, STIHL created
the National Forestry Heroism
Award, giving special recognition
to anyone who works with, in, or
devotes a significant portion of his
or her time to the forestry industry. 

Nominations are open to fire-
fighters, loggers, forest and park
rangers, botanists, scientists and
other individuals employed in the
care and maintenance of the
nation’s forests.

A panel of independent judges in
the industry selects the winner
based on such criteria as the

impact of the candidate’s action for
the good of society and the forestry
industry, and how memorable the
candidate’s action was.

Members of Pritchett’s family
accepted the award at a ceremony
on July 20th at the Forest Prod-
ucts Machinery & Equipment
Expo in Atlanta, Ga. 

On behalf of Pritchett, the fam-
ily received a plaque, a monetary
gift for their personal use, an MS
440 Magnum chain saw and a trip
to the STIHL® Timbersports® com-
petition in Branson, Mo. 

A donation was also made to
the Webster Baptist Association
Food Pantry, a fund chosen by the
winner’s family. Because Pritchett
was a resident of Mississippi,
STIHL will make a contribution to
the Mississippi State University,
College of Forest Resources.

For more information on how to
nominate someone for the 2002
award, visit www.stihlusa.com or
call 1-800 GO STIHL (1-800-467-
8445). 

STIHL Honors A True Forestry Hero

Chuck Leavell (left) and Peter
Burton (right) present award to
recipient’s wife, Kay Pritchett (left
center), and mother, Barbara
Pritchett.

(NAPSA)—Today, Americans
look at a tree and they see shade,
a place to hang a bird feeder, the
possibility of a treehouse. The
caveman, however, was far more
industrious; he saw hundreds of
toothbrushes. He would snap off a
twig, mash up one end and then
brush away. Quite innovative for
its time, but not a great model of
oral hygiene. 

As Americans have evolved so
have their toothbrushes, and
twigs just aren’t cutting it any-
more. The demand is now for
“high-speed counter-rotating bris-
tle action” and “advanced plaque
removal technology.” Sales of
power toothbrushes, oral irriga-
tors and related devices increased
over 40 percent last year to $425
million, proving that the power
toothbrush is the future of oral
hygiene.

The Interplak, the first electric
toothbrush for home use, was
developed in 1986. Since then
there has been a power tooth-
brush explosion—a steady in-
crease in the popularity of power
toothbrushes—largely due to
product efficiency and decreasing
costs. 

Conair Corporation, manufac-
turers of the Interplak, recently
introduced four new power

toothbrushes to meet the growing
consumer demand for a cost-effec-
tive, superior form of oral care.
The new product line features a
power toothbrush for every need
and every consumer. 

With many other companies
joining Interplak on the power
toothbrush bandwagon, the price
for battery-operated brushing is
not quite that of a tree twig, but
it’s getting close. For more infor-
mation about the Interplak call 1-
800-633-6363.

The Tree Twig Gets A Power Boost 

For early humans, toothbrush-
ing options were limited to using
shredded twigs or nothing.
Today, low-cost power tooth-
brushes can offer fast and effec-
tive cleaning.

***
When mind soars in pursuit of
the things conceived in space,
it pursues emptiness. But when
the man dives deep within him-
self, he experiences the fullness
of existence.

—Meher Baba
***

***
The ornament of a house is the
friends who frequent it. There
is no event greater in life than
the appearance of new persons
about our hearth, except it be
the progress of the character
which draws them.

—Ralph Waldo Emerson
***


