Women's Healrh

Fragrance Fights

Heart Disease

(NAPSA)—There’s good news
about the battle against heart dis-
ease and the threat it poses to
women. Companies across the
country are pitching in to raise
money for education and research
to support the American Heart
Association’s Go Red For Women
program.

For example, the nation’s
largest fragrance retail chain has
created a new fragrance to sup-
port the campaign. Perfumania
has announced that $5.00 from
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A new fragrance has been cre-
ated to support the campaign to
educate women about the dan-
gers of heart disease and stroke.

the sale of each Go Red fragrance
will be donated to the American
Heart Association’s Go Red For
Women movement. The fragrance
is described as a modern, fruity,
oriental scent that is feminine and
seductive.

Go Red For Women is a pro-
gram designed to help all women
learn about heart disease. To
learn more about the program and
the fragrance, visit the Web site at
goredforwomen.org.





