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by Jon Reischel
(NAPSA)—Industry experts

expect 2002 to be a volatile year
for Internet Service Providers
(ISPs), complete with intrusive
new legislation regulating access,
consolidation of small and medi-
um-sized ISPs, and an anticipated
turnover of subscribers of nearly
30 percent.

Subscribers typically look to
their ISP for connectivity—they
want simple and reliable access to
the Web without “issues” and has-
sles. As the Internet matures and
connectivity continues to become
less of an issue, what separates
one ISP from another? Cost does
not vary widely, so overall, based
on price and service, are most
ISPs simple “me, too” operations?
Far from it.

According to Jeff Biggs, chief
technology information officer of
ASP (application service provider)
enabler Vobix, ISP consumers are
no longer satisfied with connectiv-
ity alone, and it is the ISPs that
have adopted ASP-type services
that will survive and thrive in
2002. He says the model essen-
tially works by offering software
applications in a hosted environ-
ment, supported by knowledge-
able technical support representa-
tives. The result is that small and
medium-sized businesses keep
capital expenses low, while gain-
ing access to the same software as
their larger competitors.

“This will especially be the case
for those ISPs who try to compete
with large enterprises to achieve
the latest resources but for which
information technology (IT) ser-
vices are becoming too complex
and uneconomical to be managed

in-house,” Biggs explains. “This
will become a wonderful alterna-
tive to consumers needing inexpen-
sive and easy-to-manage software.”

Experts agree. As ISPs con-
tinue to grow and consolidate,
what will separate them from the
pack is their breadth of ser-
vices—the ease with which con-
sumers can access more products,
achieve a higher level of business
partnerships, and be a “one-stop
shop” for consumers’ computer
and Web needs.

Biggs advises that, when look-
ing for an ISP, there are two key
questions to ask: 1) Do you plan on
consolidating with another ISP?
and 2) What value-added products
and services do you provide?

Because of the increasing cost
of software, in concert with such
issues as licensing hassles, main-
tenance fees, technical support,
and the fact that software requires
constant expensive upgrades,
many ISP customers are looking to
their Internet providers to solve
this costly problem. As a result,

ISPs are capitalizing on the ASP
model to offer customers access to
a host of software—thus position-
ing the ISP as a true “partner” to
its consumers.

“What we have been able to do
is seamlessly integrate a host of
software for our customers, en-
abling them to rely on us for many
things other than connectivity,”
says Mark Richmond, CEO of
USAwebnet, an ISP in Ohio. “It
provides our customers access to
the latest versions of the hottest
software with no internal issues
like maintenance, installation or
licensing.”

The idea behind the virtual
inventory of software services is
the brainchild of Biggs.

“What we have been able to do
is empower ISPs by enabling them
to capitalize on their existing cir-
cumstances, and with a little
effort, make a significant impact
to their business,” he says. “We are
able to provide them access to a
variety of software, and in many
instances add software based on
their recommendations, and host
it for them. No infrastructure and
no inventory issues. It costs them
nothing to have access to the Vobix
service, and their customers are
treated to a wealth of products and
services never before available.”

The bottom line is that 2002
will be an exciting year for ISP
consumers. If you shop around
and find the best solution to fit
your needs of connectivity and
service, you can expect a solid
foundation on which to build a
reliable partnership that meets
your demands of cost, service, reli-
ability and a virtually unlimited
access to software.

Getting More From An Internet Service Provider Than Just Connectivity

Biggs: Experts suggest ISPs offer
hosted software services.

(NAPSA)—Most Americans are
aware that heart disease and can-
cer patients may be genetically
predisposed to these conditions,
but according to a national survey
released by the American Associa-
tion of Clinical Endocrinologists
(AACE), more than three-fourths
(76 percent) of the population do
not know that thyroid disease
runs in families.

To counteract this lack of
awareness, and encourage Ameri-
cans to uncover their family
health history to discover their at-
risk medical conditions, AACE has
launched a new campaign, “The
Neck’s Generation: Thyroid Gene-
alogy,” to educate the public about
the genetic links associated with
thyroid disease.

Research shows that there is a
strong genetic link between thy-
roid disease and other autoim-
mune diseases including certain
types of diabetes, anemia and
arthritis. In fact, thyroid disease
affects more than 13 million
Americans, yet more than half
remain undiagnosed.

“AACE’s call to action is for
each American to educate them-
selves about their family health
history and how it can affect their
chances of developing a thyroid
disorder. If thyroid disease or
other autoimmune diseases run in
their family, a conversation with
their doctor and a simple blood
test can rule out their risk for thy-
roid problems,” says Rhoda Cobin,
M.D., F.A.C.E., and president of
AACE.

“Communication was the key
that allowed both myself and my
daughter to get early diagnoses of
thyroid disease,” said Wanda Rock-
well of Waldwick, N.J., a patient
with hypothyroidism. “If my
mother, who also has an underac-
tive thyroid, and I hadn’t discussed

her diagnosis as soon as she went
on medication, I would not have
known the symptoms to look for—
nor would I have realized my
daughter was also at risk.”

The thyroid is a butterfly-
shaped gland located in the neck,
just below the Adam’s apple and
above the collarbone. Left un-
treated, thyroid disease causes
serious long-term complications
such as elevated cholesterol levels
and subsequent heart disease,
infertility, muscle weakness and
osteoporosis. 

“Fifty percent of thyroid dis-
ease patients’ offspring will in-
herit the thyroid disease gene.
Since the thyroid gland is critical
to every cell, tissue and organ in
the body, it is very important for
Americans to get tested for thy-
roid disease—especially if they
are experiencing some of the most
common symptoms like fatigue,
forgetfulness, depression and
changes in weight and appetite,”
says Hossein Gharib, M.D.,
F.A.C.E, president-elect of AACE
and Professor of Medicine at the
Mayo Medical School.

According to the AACE survey,
more than half (56 percent) of the
American population has never
been tested for thyroid disease.
The millions who remain undiag-
nosed reflect the widespread lack
of awareness of this serious condi-
tion that is easily treatable by
taking a levothyroxine sodium pill
once a day to restore thyroid hor-
mone to its normal level.

Physicians Call For Better Understanding Of
Link Between Genetics And Thyroid Disease

(NAPSA)—Camcorders and digi-
tal cameras are becoming an
increasingly popular way to record
memories. Some of this season’s
most popular products include
Sony’s Digital8 Handycam cam-
corder DCR-TRV330, which offers a
SteadyShot Picture Stabilization
and Sony’s CyberShot DSC-P5 cam-
era which can be discreetly stashed
into a pocket or purse. Also popular
is Sony’s Cyber-shot P-series, which
lets users capture fast-paced activi-
ties. You can find these products at
retail stores and online at
www.sonystyle.com.

Until recently, men  had three
sources offering advice on how to
buy diamonds: high-end jewelers,
mall retail stores and diamond
wholesalers. But now guys every-
where have a fourth viable option:
online jewelers like Blue Nile, the
leading online retailer in the dia-
mond and fine jewelry category.
Blue Nile is said to provide a

stress-free way for men to get the
education and guidance they need
on diamonds and fine jewelry,
without running the gauntlet of
high-pressure salespeople. The
site can be used to familiarize
yourself with jewelry terminology
and the different types of dia-
monds available. For more infor-
mation, visit www.bluenile.com.

(NAPSA)—The American Dia-
betes Association (ADA) has
revised its position on disposable
syringes and pen needles used for
insulin injections. They should be
used only once. Although insulin
syringes are designed to be used
once and then discarded, many
people continue to reuse syringes.
This can result in skin laceration
and a reduced rate of insulin flow
from the pen. For more informa-
tion about the ADA’s revised posi-
tion on reuse, visit the Associa-
tion’s Web site: www.diabetes.org.

For all those “cookie folks” on
your list, you may want to give
the gift of Celebrations Choco-
lates instead. Featuring a festive
array of favorite bite-sized choco-
lates, including Snickers, Milky
Way, Twix, Dove, and 3 Muske-
teers, Celebrations can be a deli-
cious little gift for everyone on
your list, including the babysit-
ter, paperboy and mailman.
Available in boxes and vibrant
holiday tins, Celebrations is a
colorful alternative to hours in
the kitchen—and its ready-to-
give box, for only $3.99, means
you won’t need to worry about
additional wrapping. For more
information on Celebrations,
visit www.celebrations365.com. 

Whether you’re using pictures
as gifts or just as remembrances,

two new inkjet papers from Kodak
make printing pictures at home
easier and fun. Kodak Ultimate
Picture Paper for borderless prints,
for example, is perforated, so creat-
ing two 4x6-inch prints on a single
8x10-inch page is easier—just print
and tear. Designed to produce
images that will last for genera-
tions, Kodak Ultima Picture Paper
is created from the same base
Kodak developed for traditional
photographs. For more informa-
tion, visit www.kodak.com.

The Business Software Alliance
at www.bsa.org.
Rite Aid at www.riteaid.com.
Jiffy Lube at www.jiffylube.
com.
Coca Cola Classic at www.coca-
cola.com.
Carfax.com at www.carfax.com.
VeriSign at www.verisign.com.
Australia’s official tourism Web
site at www.australia.com.
ChapStick® OverNight Lip
Treatment at www.chapstick.
com.
The Jurassic Park Survival Cell
Phone at www.jurassicpark.
com.
LIQUIDOW ARMOR Deicer at
www.dowcalciumchloride.com.

Check Out
These Web Sites:

At any given time, there are
1,800 thunderstorms in progress
over the earth’s atmosphere.




