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(NAPSA)—Throughout most of
the country, the colder months
signal the onset of the respiratory
season. Respiratory infections are
some of the most common ill-
nesses around, affecting more
than 200 million Americans each
year, more than one-third of them
under the age of 18.

Common respiratory infections
in children include upper respira-
tory infections, such as sinus
infections, tonsil and throat infec-
tions, as well as ear infections. If
your child develops a respiratory
infection or ear infection, it’s
important to make sure he or she
receives the right treatments, and
follows doctor’s orders. 

Why Do Kids Get Sick?
Contrary to popular belief, cold

weather does not cause respira-
tory infections. In fact, the reason
that kids are more likely to
develop a respiratory infection
during the winter is because they
spend more time indoors—and in
the classroom—and therefore are
exposed to higher concentrations
of germs. (Adults are susceptible
for the same reason.) Dry winter
weather also dries nasal passages,
which increases a child’s suscepti-
bility to the germs that cause res-
piratory infections.

“Unfortunately for children
and their parents, respiratory
infections cannot be avoided,” said
W. Manford Gooch, III, M.D., clin-
ical professor of pediatrics, Uni-
versity of Utah School of Medi-
cine. “But managing a respiratory
infection quickly and effectively
may decrease the number of
school days missed each winter.”  

Managing Respiratory
and Ear Infections

While it’s important to make
sure your kids drink plenty of flu-
ids, eat healthy and get plenty of
rest, you also should understand

that sometimes kids do get sick. If
you have concerns regarding your
child’s health, seek advice from
your physician. Whereas antibi-
otics are not effective for respira-
tory infections caused by a virus,
they may be prescribed if a child
has a bacterial or ear infection.
Antibiotics should be taken for
the entire length of time pre-
scribed by the doctor—even if the
child feels better. 

“When I prescribe an antibiotic
for kids, I look for a treatment
that is effective, tolerable and
convenient,” said Dr. Gooch. “One
antibiotic I like to prescribe to my
patients with ear infections, sinus
infections or throat and tonsil
infections is Omnicef® (cefdinir).
It’s well tolerated in children and
comes in a great-tasting, straw-
berry-cream flavor that kids like.
And I’ve found that if kids like the
taste, they’re more likely to take
their medicine without much
fuss—which will certainly make
their parents happy.”

Omnicef® (cefdinir) dosing
options include a five-day regimen
for children ages six months to 12

years with ear infections and
throat and tonsil infections. For
sinus infections, a 10-day course
is recommended. 

Omnicef is indicated in pedi-
atric patients for the treatment of
mild-to-moderate ear infections
due to Haemophilus influenzae
(including beta-lactamase-produc-
ing strains), Streptococcus pneu-
moniae (penicillin-susceptible
strains only), and Moraxella
catarrhalis (including beta-lacta-
mase-producing strains); and
mild-to-moderate throat and ton-
sil infections due to Streptococcus
pyogenes. Omnicef is effective in
the eradication of Streptococcus
pyogenes from the oropharynx.
Omnicef has not, however, been
studied for the prevention of
rheumatic fever following Strepto-
coccus pyogenes throat and tonsil
infection. Only intramuscular
penicillin has been demonstrated
to be effective in the prevention of
rheumatic fever.

Omnicef is well tolerated with
the most common adverse events
occurring in more than one per-
cent of pediatric patients in clini-
cal trials, including diarrhea
(eight percent), rash (three per-
cent) and vomiting (one percent).
Omnicef, an extended spectrum
cephalosporin, is contraindicated
in patients with known allergy to
the cephalosporin class of antibi-
otics. Patients with previous
hypersensitivity to penicillin
should be closely monitored when
taking Omnicef. If an allergic
reaction to Omnicef occurs, it
should be discontinued. The
safety and efficacy of Omnicef in
infants less than six months of
age have not been established. 

For more information, includ-
ing full prescribing information
about Omnicef, log onto www.
rxabbott.com/om/omnicef.html.

Help Your Kids Cope With This Year’s Respiratory Season

When antibiotics are pre-
scribed for a respiratory infec-
tion, it’s important that the child
finish the prescription—even if
he or she is feeling better.

OF HEALTH

(NAPSA)—If you and your fam-
ily love cartoons, you’re certainly
not alone. 

A cast of classic comic charac-
ters is now adding to its millions
of fans. The reason? These time-
less characters have been brought
into the new millennium with all-
new, exciting storylines that incor-
porate the latest film and video
technology.

Over seven million kids and
six million adults watch Scooby-
Doo every week. He is currently
ranked as the third most popular
cartoon, comic or book character,
behind only Bugs Bunny and
Charlie Brown. As he acquires
new fans every year, Scooby-Doo
stays hip to the times with mod-
ern adventures and innovative
DVD features.

Warner Home Video provides
fans with one of these new
Scooby-Doo capers in the feature-
length movie, Scooby-Doo and the
Reluctant Werewolf. After Count
Dracula transforms Shaggy into a
fuzz-faced werewolf, there is only
one way to return him to normal:
Scooby-Doo and Shaggy must win
a cross-country race against the
funny cars driven by a horde of
celebrity monsters. With the excit-
ing DVD extra features, fans can
learn to draw Scooby-Doo and can
experience a cool new music video. 

Other Scooby-Doo videos avail-
able include Scooby-Doo and the
Cyber Chase, Scooby-Doo on Zom-
bie Island and Scooby-Doo’s
Spookiest Tales.

Also enjoying long-term popu-
larity is the dynamic duo, Tom
and Jerry. More than ten million
people watch the dueling pair
every week, making it the fifth-
highest rated show on Cartoon
Network for 2001. 

Warner Home Video brings the
cat-and-mouse adventures of Tom

and Jerry back into your home
with the all-new movie Tom and
Jerry: The Magic Ring. This fully-
animated,  theatrical-quality
release offers fans of these time-
less characters an entertaining
escapade with a contemporary
spin. Left in charge of a magical
ring by his young wizard master,
Tom is horrified when the magic
ring gets stuck on Jerry’s head.
When the sorcerer’s ring spouts a
torrent of mischievous magic, Tom
and Jerry are up to their ears in a
hilarious chase throughout the big
city. The Tom and Jerry: The
Magic Ring DVD gives kids an
opportunity to learn how to draw
Tom and Jerry, as well as partici-
pate in games with the twosome.
Other Tom and Jerry videos
include Tom and Jerry’s Greatest
Chases and Tom and Jerry: The
Movie. 

Catch Tom and Jerry on their
chase for the magic ring, Scooby-
Doo and Shaggy in their cross-
country race and other full-length
features with classic characters at
mass retailers, video and book-
stores nationwide.

Old Cartoon Favorites Are New Again

STILL IN  THE P ICTURE—
Scooby-Doo and Tom and Jerry,
available now on VHS and DVD,
enchant a whole new generation
of viewers through new technol-
ogy and new adventures.

(NAPSA)—Love may endure
for a breath, as the poet Algernon
Charles Swinburne said, but
romantics interested in sweet
breath may want more. This short
quiz may help romantics every-
where clear the air about the deli-
cate subject of bad breath.

1. Most bad breath originates
in the stomach (a) True (b) False?

2. What you eat can affect the
air you exhale (a) True (b) False?

3. Most people spend less than
40 seconds brushing (a) True (b)
False?

4. Germs can be responsible for
bad breath that originates in the
mouth (a) True (b) False? 

ANSWERS
1. (b) False. Approximately 85

percent of bad breath originates in
the mouth, including the lips,
teeth, gums, tongue, taste buds
and palate. 

2. (a) True. Certain foods, such
as garlic and onions, contribute to
bad breath. Once the food is
absorbed into the bloodstream, it
is transferred to the lungs, where
it is expelled.

3. (a) True. It takes one to two
minutes to adequately brush your
teeth.

4. (a) True. It is estimated that over
400 different types of bacteria live in
our mouths. These bacteria feed on
bits of food left on our teeth and tongue
after meals. This feasting produces
volatile sulfur compounds which give
breath its foul smell. 

A new product has been devel-
oped to combat bad breath caused
by germs in the mouth. Cool Mint
Listerine PocketPaks™ oral care
strips are transparent, ultra thin
strips about the size of a postage
stamp that contain the germ killing
ingredients found in Listerine
Mouthwash. Each tiny strip dis-
solves instantly on the tongue,
killing 99.9 percent of odor caus-
ing germs for a long lasting clean
mouth feeling.

Breath problems have been
recorded as far back as 1550 B.C.
Ancient remedies to reduce bad
breath have included everything
from chewing cloves to eating
parsley. 

Contrary to popular belief, a
person cannot tell whether or not
they have bad breath. An effective
way to check is to simply ask a
trusted friend or family member.

For Romantics: A Breath Primer

Murmuring sweet nothings may
be all the sweeter with a tiny strip
designed to kill germs that cause
bad breath.

(NAPSA)—Many aspiring
authors have written their own
tickets into the world of the pub-
lished elite. How they did it, how-
ever, might surprise you: They pub-
lished their books themselves. 

Self-publishing and print-on-
demand (POD) technology has
helped rewrite the script on how
books become published. For as
little as $99, anyone with a story
to tell can submit a manuscript
and have a printed and bound
book ready for sale in about 90
days. The process is changing the
rules of publishing and iUniverse
is leading the way. The company
has helped thousands of authors
become published and they’re
always looking for more.

iUniverse allows authors to keep
creative control over their work—
from manuscript to cover design.
Once published, the book is avail-
able for order at tens of thousands
of bookstores and online retailers
(including BarnesandNoble.com,
Amazon.com and independent
bookstores). The company even pro-
vides an online Author Toolkit to
help authors market their books to
their target audience. As orders are
received, each book can be printed
“on demand,” eliminating ware-
houses full of books.

To date, more than 750,000
books have been printed and sold
by iUniverse, (perhaps the most
notable of which was the Los
Angeles Times bestseller, Love and
Liberation: When the Jews Tore
Down the Ghetto Walls, by Ralph

Fertig).
“The success and industry

recognition awarded to our authors
is a testament to the validity and
quality of self-published works,”
says Lynn Zingraf, general man-
ager of iUniverse’s author services. 

Representing the convergence of
several technologies—from printing
innovation to Web services and
online book sales—POD cuts main-
stream publishing obstacles out of
the picture. An aspiring author can
be in print within a few months,
unedited, with a good contract (roy-
alties are 20 percent), and no need
for an agent. If indeed there is a book
in everyone, iUniverse is on to some-
thing. For the first time, authors
can realize their dreams and see
their book in print. No longer will
manuscripts be buried in the mail-
rooms of New York’s publishing
houses. Everyone has an equal
chance to get published.

For more information visit
www.iuniverse.com.

Getting Published Has Never Been Easier

Self-publishing providers are
home to some award winning
and best-selling authors.

OF BOOKS
(NAPSA)—A bumper sticker

can be a great way to give the dri-
ver in your rear view mirror a
chuckle, offer an opinion, state
your cause or do a bit of flag wav-
ing—and you can do so in your
own words.  Computer Software
called Your Bumper Sticker
Maker makes it easy to design
and print personalized messages
on quality bumper stickers.

One of America’s best-loved
poets for children is being hon-
ored with special anniversary edi-
tions of two of his treasured
works. Shel Silverstein touched
the hearts of millions with his
gentle, caring stories and whimsi-
cal verse. A Light in the Attic
(HarperCollins Children’s Books,
$22.95) and The Missing Piece
Meets the Big O (HarperCollins
Children’s Books, $15.95) are
both celebrating their 20th

anniversary. The former now fea-
tures a separate CD of 11 poems,
performed by Silverstein himself.




