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(NAPSA)—Thin Mints, Peanut
Butter Patties, and Caramel
DeLites—Girl Scout cookies have
been an American favorite since
the very first cookie drive in 1917.

For volunteers, troop leaders
and parents, the Girl Scouts’ tradi-
tional cookie ordering process
involves mountains of paperwork.
Each order passes through parents,
troop leaders, and local service
units before it is sent to the cookie
manufacturer, painstakingly re-tal-
lied by hand at every step.

Last season, 18,000 scouts from
the Patriots’ Trail Girl Scout coun-
cil took to the Internet with the
help of their troop leaders. They
used Intuit’s QuickBase for Corpo-
rate Workgroups to track their
door-to-door sales, facilitating a
record season across 65 communi-
ties in greater Boston and selling
1.6 million boxes of cookies.

“Easy as a mouse click” to use,
QuickBase is designed to collect,
organize and share data among a
widespread team. Troop leaders—
mainly moms and dads using
their home computers—collected
the girls’ order cards and entered
them directly into QuickBase.
That was the only time the num-
bers needed to be entered during
the entire process, eliminating the
constant recounting of orders at
each level. 

The Council office took it from
there, consolidating the unit totals
with the click of a few buttons and
sending the totals electronically to
the cookie manufacturer. “Before,
we had to rely on volunteers driv-

ing their paperwork here or drop-
ping it in the mail,” said Deborah
Deacetis, associate executive
director of the Patriots’ Trail
Council. “Now, we have a way to
actually watch the orders coming
in. QuickBase has reduced paper-
work by more than 75 percent.” 

After the initial sales period,
new orders were entered and
updated right on QuickBase, with
appropriate adjustments made to
factory totals and daily shipping
logs. As the cookies were shipped
to Boston, QuickBase made it easy
to organize delivery schedules and
get the right cases to the right
Girl Scouts. Best of all, the pro-
gram didn’t require widespread
installation or extensive training
to use.

Will the Council use QuickBase
for future sales? Absolutely. As
Deacetis reported: “The very first
thing that happened at cookie
sales training this year was a vol-
unteer saying: ‘When can we start
using QuickBase?’”

Girl Scouts Go High-Tech With Cookie Sales

An Internet-based software
program is helping the Girl
Scouts with cookie sales.

(NAPSA)—People don’t have to
learn about long-term care the
hard way—when they or a loved
one has an illness or injury
requiring extensive, or even life-
long care. The need for long-term
care can strike anyone; that care
is expensive; and long-term care
isn’t covered by traditional med-
ical insurance or by Medicare. To
learn more about planning ahead,
call toll-free 1-877-582-4872 for a
free Guide to Long-Term Care
Insurance or click on the con-
sumer information section of
www.hiaa.org.

Getting Savvy About Retirement
Security: A Resource Guide for
Women was produced by the
MetLife Mature Market Institute
and MetLife Retirement & Savings
to help women identify financial
planning and savings resources.
The guide lists Web sites, books,
publications and other resources
that can provide information. Single
copies of the guide are available free
of charge by calling 1-203-221-6580,
e-mailing maturemarketinsti-
tute@metlife.com, or writing to the
MetLife Mature Market Institute,
57 Greens Farms Road, Westport,
CT 06880.

Research has found that
lycopene, a powerful antioxidant
found in Florida tomatoes, may
help prevent heart disease, cancer
and age-related blindness. Visit
www.floridatomatoes.org or, for a

free leaflet, send a stamped, self-
addressed business-size envelope
to the Florida Tomato Committee,
4401 E. Colonial Dr., P.O. Box
140635, Orlando, Fla. 32814-0635.

Dimmer switches can add the
dramatic “Lights! Camera!
Action!” excitement that trans-
forms the room into a true enter-
tainment retreat. Lutron Elec-
tronics, the company that
invented the dimmer switch,
offers dimming products for as lit-
tle as $10 that can be purchased
at local home improvement cen-
ters, lighting showrooms, or from
electrical products professionals.
For a free copy of Your Guide to
Home Theater Lighting Control,
call 1-877-2LUTRON, ext. 640, or
visit Lutron on the Web at
www.lutron.com.

(NAPSA)—When helping chil-
dren control their weight, it’s
important not to skimp on break-
fast, say the experts. A hearty
breakfast is filling, offers health
benefits and keeps junk food at
bay. Eggs, among other foods, are
a smart choice. Confirming this,
the American Heart Association
(AHA) recently changed its guide-
lines on egg consumption and no
longer limits the amount of eggs
people eat as long as tone keeps
cholesterol levels normal. Eggs
are rich in choline, a nutrient
needed for proper brain develop-
ment and function. In addition,
eggs contain the carotenoids
lutein and zeaxanthin—antioxi-
dants which help prevent age-
related macular degeneration, a
leading cause of blindness in
seniors.

The U.S. Food and Drug
Administration (FDA) has
approved combination therapy
with Pegasys® (peginteferon alfa-
2a), a pegylated interferon, and
Copegus™ (ribavirin) for the treat-
ment of adults with chronic hepati-
tis C who have compensated liver
disease and have not previously
been treated with interferon alpha.
Patients in whom efficacy was
demonstrated included patients
with compensated liver disease
and histological evidence of cirrho-
sis (Child-Pugh class A). 

To educate women and help
them in decreasing their risk of
cardiovascular disease, Pantene,
the world’s leading hair care
brand, is supporting the American
Heart Association. In February
2003, American Heart Month,
Pantene launched the second year
of Pantene Condition For A Cause,
a national campaign to help

women get into their most beauti-
ful condition both inside and out.
As part of the program, a portion,
up to $100,000, of the sale of Pan-
tene conditioners in February
2003, will go to benefit education
and research programs of the
American Heart Association.
Women can log on to www.pan
tene.com for free offers (while
supplies last), as well as tips and
educational information.

Protect your skin from the ele-
ments—both inside and outside.
Cool air can sap moisture from
skin and cause it to become
chapped and irritated. However,
the dry, heated air in most houses
isn’t much better. Guard your
skin when you’re outside and use
AVEENO® Daily Moisturizing
Lotion, a dermatologist-recom-
mended brand to help protect and
moisturize your skin. When you
shower, try not to have the water
too hot, since this tends to dry out
skin. Use a moisturizing wash,
such as AVEENO Skin Relief Body
Wash with natural colloidal oat-
meal to help soothe and moistur-
ize dry skin.

(NAPSA)—When children
struggle with reading, it may have
less to do with what’s happening
in school and more to do with
what’s not happening at home. 

Some 40 percent of fourth
grade students can’t read a simple
paragraph, according to the U.S.
Department of Education. 

A new survey sponsored by the
Pizza Hut BOOK IT! program,
however, reveals that nearly half
of all parents believe the leading
cause of the reading problem in
America is that parents do not
spend enough time reading with
their children at home. 

Parents were much less inclined
to place blame on distractions such
as television or the quality of school
instruction. In addition, parents
were nearly unanimous in saying
good reading skills are extremely
important for children. 

Reading aloud at home is one
solution that can be both enjoy-
able and beneficial.

“Reading aloud is one of the
most important things parents
can do for their children, and it
can be a fun family activity,” said
Leslie Tubbs, director of the Pizza
Hut BOOK IT! Program. 

Here are some tips from the
experts for starting a family read-
ing aloud routine:

•Establish a regular time and
place. Reading every day for just
15 minutes is more beneficial than
reading for a longer period of time
less frequently.

•Keep reading aloud as your
kids grow. Even children in mid-

dle school grades benefit from
reading aloud. 

•Vary reading material with
newspapers and magazines. Let
older children choose topics such
as sports and entertainment. 

•Being an expressive reader
takes practice. When you read every
day, your skills will improve.

BOOK IT!, exclusively spon-
sored by Pizza Hut, has for 18
years been the nation’s largest
reading incentive program. Since
1985, Pizza Hut has invested
nearly a half billion dollars in
BOOK IT! For the 2002-03 school
year, BOOK IT! will reach more
than 20 million K-6 students.

More on the survey can be
found at www.bookitprogram.com. 

Reading At Home Boosts Children’s 
Success In School

Survey says families should make
reading at home a bigger priority.

(NAPSA)—There are a few
things in a garden that you may
not want to encourage to grow—
and these include the mold,
mildew and bacteria that cause
stains and odor and can shorten
the life of your garden hose. Fortu-
nately, there’s a hose that features
antimicrobial protection to inhibit
the growth of these unwelcome
garden guests. The Outdoor Inspi-
rations brand of garden hoses fea-
ture Microban® antimicrobial pro-
tection and are molded from 100
percent prime resins. For more
information about Outdoor Inspi-
rations hoses or gardening acces-
sories, call 1-888-848-5144 or e-
mail trentcole man@directpc.com.

One area of the home where
universal or user-friendly design
can make a big difference is the
bathroom, say experts at Delta
Faucet Company. A few subtle
improvements can make a big dif-
ference toward enhancing overall
safety and convenience for every-
one, regardless of age or physical
condition. For example, Delta
offers a selection of ADA-compli-
ant lever faucet handles that can
be operated with less than five
pounds of force. Electronic
faucets, such as the Delta e-Flow
automatically turn on when an
individual places his or her hands
under the spout. For more infor-
mation, visit www.deltafaucet.com
or call 1-800-345-DELTA (3358).

Lutron Electronics at www.
lutron.com.
For tips on keeping kids drug
free, visit www.theantidrug.com.
NASA at http://newsmedia.gsfc.
nasa.gov/.
For information on heartburn
and GERD, visit www.Aciphex.
com.
Nemio, by Toshiba America
Medical Systems at www.med
ical.toshiba.com.
Tri Luma® Cream at www.
triluma.com.
Partnership for Prevention at
www.prevent.org.
Chlorine Chemistry Council
Web site at www.c3.org.
Marshmallow Peeps® at
www.marshmallowpeeps.com.
Roto Zip Tool Corporation at
www.rotozip.com.
The Volvo for Life Awards at
www.volvoforlifeawards.com.
The Jewelry Information Cen-
ter at www.jewelryinfo.org.
Yezbak Law Offices at
www.yezbaklaw.com.

Check Out
These Web Sites:




