Good News Department

Greeting Card Contest Helps World s Chlldren

(NAPSA)—As part of an
annual contest, children through-
out the U.S. are encouraged to
share their hopes for children
around the world.

“Children’s Dreams of Peace” is
the theme for the 12th annual
Pier 1/UNICEF Greeting Card
contest, in which children are
asked to put their thoughts into
pictures, investing their artwork
with love and hope for their con-
temporaries around the world.

Blossoming artists ages 13 and
under are invited to submit greet-
ing card designs. A winner will be
chosen from each of two cate-
gories: ages 8 to 13 and ages 7 and
under. Two grand prize winners
will be chosen; their designs will
be reprinted as UNICEF cards
and sold nationwide at Pier 1 dur-
ing the 2003 holiday season, with
all money raised going to the U.S.
Fund for UNICEF. In addition,
the grand prize winners will each
win a trip to New York and $500.

“We hope that in addition to
raising needed funds, the annual
Pier 1/UNICEF greeting card con-
test introduces children to an
important tool in life: social
responsibility,” says Charles J.
Lyons, president of the U.S. Fund
for UNICEF. “The contest is not
only fun and creative, but it is
also a way for UNICEF to help
children around the world since
the sales of these cards bring in
millions of dollars.”

Children’s greeing card designs
will help youngsters around the
world.

Entries must be hand-drawn
and received at the home office of
Pier 1 Imports by April 11, 2003.
Entry forms are available at Pier 1
stores and also at www.pierl.com
and www.unicefusa.org starting
March 1, 2003. For store locations
or further contest information, call
1-800-245-4595 (TDD: 1-800-754-
3251).

Funds from the sale of UNICEF
cards support programs that pro-
vide lifesaving medicines, vac-
cines, nutritious foods, primary
education, clean water and sanita-
tion and emergency relief for mil-
lions of children and women in
more than 160 countries.

The largest retailer of UNICEF
greeting cards, Pier 1 has raised
more than $18 million from the
sale of the cards since 1985. The
company is America’s largest
specialty retailer of imported
decorative home furnishings and
accessories.





