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(NAPSA)—Many knowledge-
able vacationers have found that
saving money on trips can have
more to do with when you go than
where you go. 

For instance, cruise lines tend
to have two “value seasons”—
spring and fall. During those sea-
sons, travelers can save as much
as 40 percent on a cruise vacation. 

Of course, it’s no coincidence
that both seasons fall on either
side of summer—the cruise-ship
industry’s busiest season, when
demand (and prices) tend to be
higher. However, paying less for
your cruise does not mean you
have to sacrifice fun or quality. In
fact, most cruise lines offer the
same amenities during off-season
cruises as they do during summer
or holidays. 

For instance, Carnival Cruise
Lines offers “Super Saver” prices
for three- to eight-day cruises
everywhere the company sails,
including the Caribbean. The line’s
modern ships feature an array of

formal and casual dining options
(from upscale supper clubs to pool-
side eateries and NYC-style delis)
as well as children’s facilities and
lavish entertainment. 

Cruise ships also feature an
array of bars, lounges and night-
clubs that showcase live music
and Las Vegas-style revues. In
addition, health- and cost-con-
scious consumers can find gyms
and spas on board to help keep
their bodies shipshape while
they’re at sea. 

Saving on cruise tickets doesn’t
necessarily mean skimping on
rooms, either. For instance, 80
percent of the 1,062 staterooms
on Carnival’s Spirit-class ships
offer either ocean views or pri-
vate verandas. Younger cruisers
can play in children’s facilities
stocked with computer labs and
indoor climbing mazes, and fea-
turing arts, crafts and other fun
activities. 

For more information, visit
www.carnival.com. 

Cashing In On The “Off-Season”

Savvy travelers drive down travel costs by vacationing during certain
seasons. 

(NAPSA)—Americans’ love
affair with their dogs is more than
mere puppy love. A new survey by
the Cottonelle® Brand, represented
by the well-loved yellow Labrador
Retriever puppy, finds 85 percent of
dog owners consider their canine
companion to be a member of the
family. And 83 percent say Fido
makes family life more enjoyable.
For these families, dogs add some-
thing special to their lives and,
increasingly, to their family stories. 

Dogs today play more of a cen-
tral role in family life than ever
before, providing caring and
warmth. According to the survey,
87 percent of Americans with a
dog believe their pet provides
unconditional love, 79 percent say
it makes family life more fun and
exciting and 64 percent think it
teaches the family responsibility. 

As Americans’ bond grows with
their dogs, so does their spending
on them. The American Pet Prod-
ucts Manufacturers Association
reports that from 1994 to 2005,
pet spending more than doubled
to nearly $35.9 billion as dog own-
ers increasingly pamper their
pooches with everything from cus-
tom clothing to birthday parties
with homemade treats. 

Perhaps the ultimate way to
show affection for the family dog
is to proclaim one’s love in a song.
A contest this year by Cottonelle
taps into America’s pet connection
and celebrates tales from every-
day life about families and their
dogs. It invites dog owners to tell
the world about their best tail-

wagging friend through song.
Families vie for a home makeover
grand prize of $200,000 and a
chance to appear in an ad. 

Florence Henderson, consid-
ered America’s favorite TV mom
and a dog lover, will crown the
winning family that best ex-
presses through music perfor-
mance the enjoyment the family
dog brings to their family and
home. “Music and dogs bring
something special to my life and
to the lives of many American
families,” said Henderson, who
starred in the popular show “The
Brady Bunch” as Carol Brady and
has apppeared on Broadway.
“Dogs create strong family bonds
and encourage caring. Both in my
role as a real mom and as a Brady
Mom, I’ve experienced the joy that
dogs can bring to the family.” 

To find out more about the con-
test and learn how to create your
original song, log on to www.cot
tonelle.com. 

Survey Finds Dogs Central To Family Life

(NAPSA)—Pink ribbons at
awards shows and pink products
on store shelves have made
Americans more aware than ever
of the prevalence of breast can-
cer. With the familiar pink ribbon
symbolizing the fight against the
disease, 2005 marks the 21st
anniversary of raising awareness
and educating Americans about
breast cancer detection, diagnosis
and treatment.

Early detection is crucial when
it comes to saving women’s lives.
When breast cancer is found early,
the five-year survival rate is 96
percent, according to the National
Breast Cancer Foundation.

To help encourage breast cancer
awareness, many of today’s most
popular consumer products don a
rosy pink hue to draw attention to
the disease during October—which
is National Breast Cancer Aware-
ness Month. Examples range from
limited-edition pink lipstick to
crimson-colored high heels and
sneakers. In addition to going
pink, some corporations donate a
portion of their pink product sales
to cancer awareness organizations
and research groups across the
country.

This fall, shoppers can look
good in their lipstick and high
heels, and freshen their breath at
the same time, all in an effort to
support women with breast cancer
and their families. The Tic Tac®

brand is also altering its famous
boxes for the first time in the
brand’s 36-year history. Tic Tac

Freshmint flavor boxes will take
on new pink packaging during
September and October 2005. A
portion of the sales from the “Pink
RibbonBoxes” will go to Cancer-
Care, a 60-year-old national orga-
nization that provides free direct
services to those affected by
cancer. The Tic Tac brand is also
sponsoring several fundraising
walks throughout the Northeast
to raise funds for cancer support
services.

For more information about
support services for people
affected by breast cancer, go to
www.cancercare.org.

Twenty-One Years Of Thinking Pink

Pink ribbons for cancer aware-
ness go back more than two
decades.

(NAPSA)—Baking is seeing a
rise in popularity, says baking
and entertainment guru Nancy
Siler of Wilton Enterprises. For
baking, decorating ideas and
products, visit www.wilton.com.

A survey by Harris Interactive,
Inc. shows shrimp is the number-
one seafood choice in the United
States. One way it tastes great is
fried in LouAna Peanut Oil. For
recipes and more information,
visit www.louana.com.

(NAPSA)—Wireless connections
are everywhere on college cam-
puses, according to Kenneth
Green’s Campus Computing Proj-
ect. The study showed roughly 90
percent of public universities use
wireless networks. This trend helps
make notebook computers popular
with students seeking freedom and
mobility. Notebook computers can
even record music, show slide
shows or TV. 

“Colleges and universities in-
creasingly are recognizing the need
for mobile computing and are
installing wireless access points
not just in libraries and dorm halls
but also in student unions, activity
centers and even outdoor areas,”
said Gretchen Miller, Dell’s school
technology expert. “Notebook com-
puters are no longer the simple,
underpowered business machines
they previously were thought to be.
Picking the right notebook can
increase productivity, provide
enjoyment and enhance a student’s
overall experience.” 

Miller advises that students
check with their school about spe-
cific hardware as there may
already be a student computing
program in place. Here she also
answers the five most frequent
questions Dell gets when parents
and students consider notebook
computers: 

1. What’s the difference in
notebook sizes? 

A desktop-replacement system
is a notebook computer typically
equipped with a 15- or 17-inch
screen, a large hard drive, signifi-
cant memory and a full-size key-
board. These systems can provide
the most power available in a

notebook but, at up to 13 pounds,
weigh more than others. An ultra-
portable system typically weighs
four pounds or less. They’re easy
to carry and good for cramped
spaces, with the trade-off being
greater technology limitations and
smaller keyboards and displays. 

2. What about processors,
memory and hard drives? 

Processors, the “brains” of the
computer, dictate how quickly the
notebook performs tasks and exe-
cutes instructions, so it matters
how you use the computer. Mobile
processors in notebooks use less
battery power and typically come in
smaller machines, while desktop
processors in notebooks use more
energy and require a larger system.

Pay attention to the memory
and hard drive size. A minimum of
256MB of memory lets you do
basic computing such as browse
the Internet or use e-mail. Con-
sider 1GB to 2GB of memory for
extreme gaming, managing a
music collection or playing movies. 

Buy a hard drive based on

information you plan to store.
Between 20GB to 30GB of disk
space is adequate for documents
and spreadsheets. For digital
music, photos or videos, you need
more hard drive capacity. Today’s
notebooks can accommodate up to
100GB for high-resolution photos,
TV programs or data-intensive
applications. 

3. What does my notebook
need to connect wirelessly to the
Internet? 

Today’s notebook computers
typically have a built-in wireless
antenna or slot for a wireless
card. Ask your school if there’s a
required wireless configuration. 

4. How long is the battery life? 
This depends on the type of

notebook and how you use it. A
desktop-replacement model needs
more power than smaller ones and
that normally means shorter bat-
tery life, sometimes as little as
under an hour. Some ultraportable
models run five hours or more. The
amount of wireless activity and
screen brightness are user-config-
urable variables that can signifi-
cantly affect battery life.

5. What services should I buy?
A notebook computer may fre-

quently travel between classes
and to and from home, so there’s
more wear and tear and occasion
for damage. Because it’s an invest-
ment that can bring years of ser-
vice, it’s worth considering an
extended warranty or coverage
against accidental damage. The
investment up front can help
avoid or offset potentially costly
repairs in the future. 

You can learn more from
www.dell.com.

The Technology Guidance Counselor Answers Computing Questions

Many students say a notebook
computer can be a fun and use-
ful part of campus life.




