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(NAPSA)—If you are fortunate
enough to own a second home—or
hope to someday—your family
likely enjoys many vacations and
spur-of-the-moment getaways
there. Still, life’s commitments
probably mean there are weeks
your vacation property sits
vacant. Renting out your home
can open up a significant stream
of revenue and is one way to see a
return on your investment even
when you aren’t there. But under-
standing the business side first is
critical for avoiding hassles.

Your Options
Before you dive in, it’s important

to understand the different renting
options. One option is renting your
property out independently, taking
on the necessary marketing and
management efforts yourself. Listing
sites help owners post their prop-
erties online and match travelers
with available places. Once a match
is made, however, the onus falls on
the owner to handle the rest.
According to a recent study, owners
spend, on average, over eight hours
a week marketing and managing
their vacation properties, a heavy
time commitment to consider. From
finding renters and handling
requests to coordinating stays and
responding to maintenance prob-
lems, the personal involvement
required by the rent-by-owner model
can outweigh the benefits.
To help you take advantage of

the added income supplement of
renting your vacation property
without having to invest signifi-
cant time, professionally managed
vacation rental companies can be a
great option. When you commit
your property with a vacation
rental management firm, you’re
relieved of the operational legwork.

Typically, these firms assume
responsibility for marketing and
managing your property and tak-
ing care of guests’ experiences.
Professional management com-

panies can also help drive occupancy
and maximize revenue by leverag-
ing the power of their brand and
resources. For example, Wyndham
Vacation Rentals, the world’s largest
professionally managed vacation
rentals company, combines the
strength of a trusted global hospi-
tality brand with local expertise.
The company is known not only for
providing owners with a compre-
hensive range of services, but for
offering a host of unique benefit pro-
grams, such as exclusive deals and
discounts and an exciting vacation
exchange program. Unlike other pro-
fessional management companies,
Wyndham Vacation Rentals also
gives owners an important market-
ing tool—an industry-first Vacation
Rental Bill of Rights that lets guests
know they’ll be taken care of every
step of the way.

Learn More
For more information on the ben-

efits of your rental options, visit
www.wyndhamvacationrentals.com.

PutYour Vacation HomeToWork ForYou

Committing with a professional
management company can help
you turn vacant weeks at your
vacation home into additional
revenue.

Understanding Medicare
by Patricia Smith

(NAPSA)—During Medicare’s
annual open enrollment period,
which ends December 7, millions
of Medicare beneficiaries must
decide on their Medicare Advan-
tage (MA) health plan for the com-
ing year. While many factors go
into deciding about a plan—cost,
choice of doctors, benefits—there’s
one important question Medicare
beneficiaries should ask: What is
the quality rating of the plans I’m
considering?

A high rating means better
health care and the best value for
your money. Medicare uses a sys-
tem called Star Ratings. Plans
receive a rating of up to five stars.
These ratings are based on things
like how well the plan does at
keeping people healthy by making
sure they get the treatments, tests
and vaccines they need to prevent
illness, how quickly you can get
an appointment and see special-
ists, and how the plan responds to
your complaints and concerns.
For 2014, over a third of MA

plans will receive four or more
stars, which is an increase from 28
percent in 2013. Seven of the 11
MA plans earning five stars this
year are members of the Alliance
of Community Health Plans, an
organization representing the
nation’s leading health plans.
You can learn more about MA

plans—and their quality ratings—
using the Medicare Plan Finder at
www.Medicare.gov. MA plans are
called “Medicare Health Plans” in
the Plan Finder.
The National Committee for

Quality Assurance also evaluates
quality in MA plans; those rank-
ings can be found at www.ncqa.org.
• Ms. Smith is president and

CEO of the Alliance of Community
Health Plans, www.achp.org.

People on Medicare can change
plans or enroll in one for the first
time by December 7—or they’ll
have to wait until next year.

(NAPSA)—More self-esteem, a
better career and improved rela-
tionships may be on the tip of
your tongue. Well, close to it. If
your teeth are not as nice as you’d
like, having them treated by an
orthodontist could make a big dif-
ference in your life—and if you
didn’t have them straightened
when you were young, you may be
glad to know it’s not too late.
Adult orthodontic treatment

contributes to significant improve-
ments in both professional and
personal lives, say respondents to
a study conducted among adults
who had the treatment.

Survey Findings
Seventy-five percent of adults

surveyed reported improvements
in career or personal relation-
ships, which they attributed to
their improved post-orthodontic
treatment smile. Citing newfound
self-confidence, 92 percent of sur-
vey respondents say they would
recommend orthodontic treatment
to other adults.
Seventy-one percent of respon-

dents had such pretreatment con-
cerns as “What will others think?”
“How will I look?” “Am I too old?,”
but an overwhelming majority
said the concerns were gone once
treatment actually began.
Respondents reported positive

outcomes:
•“I was much more confident

and self-assured once I could
smile openly. Life is very stressful
[on a subconscious level] when
you’re always aware that you can-
not open your mouth to smile
without fear of judgment.”
•“With an attractive smile, you

can face your career and personal
relationships with confidence.”
•“A more brilliant smile and

the straightest teeth gave me con-
fidence to do anything.”

The Doctor’s Opinion
Says Gayle Glenn, D.D.S.,

M.S.D., president of the American
Association of Orthodontists
(AAO): “Adults are seeking treat-
ment in record numbers and we
encourage anyone, at any age, to
consult an orthodontist to learn if
he or she could benefit from treat-
ment. It’s never too late to move
healthy teeth.”
After dental school, orthodon-

tists receive an additional two to
three years of specialized educa-
tion at an accredited orthodontic
residency program. Only those
who have successfully completed
this formal education may call
themselves “orthodontists,” and
only orthodontists are eligible for
AAO membership.
Based on their education and

experience, orthodontists can
devise effective treatment plans
that employ the full range of
treatment types, from high-tech to
tried-and-true, based on the needs
of each individual patient.

Learn More
You can find AAO members at

www.mylifemysmile.org.

Healthy, Beautiful Smiles CanTransform Lives

Private pilot Amielle Abshire
says orthodontic treatment
improved her smile.
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(NAPSA)—Education savings
accounts provide parents a portion
of their children’s state public
education funds to purchase edu-
cational services outside of public
schools, including private school
tuition, therapies, tutors, curricu-
lum and online courses. Unused
funds can be saved for college.
Read the ESA reports at
www.edchoice.org/EdDebitCard
and www.edchoice.org/Schooling
Satisfaction.

* * *
For one-stop shopping when

you move to a new state, you can
go to the Change of Address sec-
tion on Cable Mover at http://
cablemover.com. There, you can
disconnect and set up new cable
services, change your mailing
address and link to the DMV.

* * *
The Veterans History Project

(VHP) of the American Folklife
Center at the Library of Congress
collects, preserves and makes
accessible the firsthand recollec-
tions of America’s wartime veter-
ans at www.loc.gov/vets. The web-
site also provides information on
how to record and collect stories
using VHP’s free Field Kit.

* * *

Young men 18 and older must
register with the Selective Service
System in order to qualify for fed-
eral loans and grants. Registration
forms are available at the post office
and online at www.sss.gov.

* * *
The U.S. Army Educational

Outreach Program (AEOP) is an
effort to increase student interest
in science, technology, engineering
and mathematics education—also
known as STEM. For more infor-
mation, visit www.ecybermission.
com or contact eCYBERMISSION
Mission Control at 1-866-GO-
CYBER (462-9237).

True to its motto,“The Crossroads
of America,” Indiana has more
miles of interstate highway per
square mile than any other state.

Cuckoo clocks, containing carved wooden birds, which emerge and
“sing” to tell the time, were made in the Black Forest of Germany as
early as 1730 and are still popular.

The first hemispherical sundial was described about the third century
by Chaldean astronomer Berossus.

Money notes are not made from paper. They are made mostly from a
special blend of cotton and linen.




