
4

(NAPSA)—Motorists depend on
airbags to provide lifesaving protec-
tion during a crash. But a danger-
ous insurance scheme could turn
cars into time bombs on four wheels. 

Many cars now on the road
could have no airbags or non-
working ones. The reason?
Crooked body shops illegally
removed or replaced them to steal
insurance money, warns the Coali-
tion Against Insurance Fraud
(www.InsuranceFraud.org). 

But drivers and passengers
won’t know until they’re in a crash
and their airbag fails to open.
Could you or your family be next? 

The Scams
A crooked body shop removes

an airbag after it is deployed in a
crash or pulls out an uninflated
airbag to make it appear de -
ployed. The body shop then
replaces the airbag with sneakers,
beer cans and other junk, or
inserts a dummy or unsafe airbag
that’s not right for your vehicle. 

The motive? Greed. Most body
shops are honest, but a crooked
repair shop will illegally charge
an insurance company up to
$2,000 or more for a new airbag,
the coalition warns.

The Dangers
You and your passengers could

die or be seriously hurt in a crash
without working airbags. Insur-
ance fraud also raises everyone’s
premiums, including yours. 

In the Miami area alone, police
discovered thousands of fake
airbags, including one body shop
with more than 6,000 airbags.
Airbag covers, unsuitable airbags
and other tools of the crime can
even be bought on the Internet. 

At least 400,000 rebuilt wrecks
also travel America’s roadways.

Many could have useless airbags,
or none. Thousands more vehicles
may also have entered the market
as salvaged cars from recent hur-
ricanes such as Katrina and Rita.

Fight Back
Have a certified mechanic you

trust inspect the airbag—before
you buy a used or salvaged vehi-
cle. Get a report on the vehicle’s
history and see if the car has been
in any accidents. Also, check out
the dashboard airbag light; it
should flash on for a few seconds
and then stop. You may have an
airbag problem if the light stays
on or doesn’t come on at all. Take
your car to a qualified mechanic
for inspection. 

Also, don’t try to open the
airbag compartment yourself. You
could be injured and damage the
airbag. Finally, find out if the
body shop has a history of com-
plaints—contact your local Better
Business Bureau.

Visit www.InsuranceFraud.org
to learn more about airbag scams
and how to avoid them. Your next
drive should be in a safe car, not
an ambulance.

Airbag Scams Put Drivers At Risk

Airbags save lives. But not if they
are defective or the cavity is full
of junk. To be safe, have your
mechanic inspect your airbag,
especially before you buy a used
vehicle.
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New Scholarships For Women
(NAPSA)—A new annual schol-

arship program, the Ambi Scholarship
in Science & Medicine, is now avail-
able to African-American and His -
panic women who have a genuine
interest in making a difference in the
fields of science and medicine.

According to an American Asso-
ciation of University Women
report, only 15.3 percent of
African-American women and
10.8 percent of Hispanic women
hold college degrees.

Ambi Skincare has contributed
$50,000 to be awarded to five
women, each of whom will receive
$10,000 for tuition towards pursu-
ing or continuing her education in
any nationwide accredited science
or medicine program. 

The scholarship is inspired by
Karen Morris-Priester, M.D., the
first grandmother to graduate from
Yale University School of Medicine.
Last spring, the scholarship spon-
sor joined Oprah to celebrate
Karen’s academic achievements on
“The Oprah Winfrey Show.”

“The scholarship is wonderful
because it encourages minority
women to pursue a career in sci-
ence and medicine, fields in which
they are currently underrepre-
sented, and it offers invaluable
financial support towards making
the dream a reality,” says Karen
Morris-Priester, M.D.

To apply for the scholarship,
visit www.ambiskincare.com.

Women with an interest in sci-
ence and medicine can apply for
a new scholarship program.

(NAPSA)—A growing number
of consumers are dialing up flat-
rate wireless services that offer
unlimited local and long-distance
calling from a home calling area
for a fixed monthly price. 

According to a recent study by
a leading wireless telecommunica-
tions research firm, more than 10
percent of all new cell phone users
have chosen an unlimited wireless
service plan, despite their limited
availability to select states. 

Not coincidentally, the rise in
flat-rate wireless plans mirrors a
national trend of consumers, par-
ticularly young people, going com-
pletely wireless. According to a
recent study by the Pew Research
Center: 

• Approximately a quarter of
all landline phone users in the
U.S. say they are very likely or
somewhat likely to convert to
being only cell phone users; 

• 40 percent of landline users
between the ages of 18 and 29 say
they are very likely or somewhat
likely to give up their landlines
and go “cell only”; and 

• Nearly half of all 18-to-29-
year-olds are cell-phone-only
users (no landline). 

Boost Mobile, a youth lifestyle
brand with a majority customer
base that is under the age of 30, is
one provider of flat-rate service.
Its Unlimited by Boost plan
enables its customers to take
advantage of unlimited local and
long-distance calling from a large
home calling area for a fixed
monthly price as low as $35 per
month depending on market.  

And Boost’s unlimited calling
plan appears to be catching on

with consumers. The company
recently added 124,000 customers
in three months from only two
states. Boost’s success is not sur-
prising when considering its
brand focus on youth, and the Pew
Research results, which indicate
that much of the interest in flat-
rate plans is from young adults.  

Similar to most flat-rate wire-
less services, there are no con-
tracts, credit checks or activation
fees with Unlimited by Boost.
Additional benefits include voice
mail, caller ID, call waiting and
three-way calling at no additional
charge. In addition, Boost Mobile
also offers plans that include
unlimited text messaging, unlim-
ited picture messaging, and
unlimited wireless Web in addi-
tion to unlimited local and long-
distance calling from a large home
calling area. 

Residents can locate their
nearest participating wireless
dealer offering Unlimited by
Boost by calling 1-877-TLK-
MORE (855-6673) or visiting
online at www.boostmobile.com. 

U.S. Consumers Hanging Up On Home Phones

With a suitable calling plan, many
people are able to use their cell
phones as their primary lines.

Note to Editors: Unlimited by Boost is currently available in Alabama,
Arkansas, California, Florida, Georgia, Hawaii, Louisiana, Mississippi, Nevada,
North Carolina, Oklahoma, Tennessee and Texas.
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(NAPSA)—From completing
your child’s college application to
arranging the first job interview,
parents of Generation Y’ers are
more involved in their children’s
lives than any generation preced-
ing it. Commonly referred to as
“helicopter parents,” the differ-
ence between this generation and
others is that many millennials
actually want their parents to be
involved in their career selection
process.  

But what is a healthy medium
between properly advising your
college-aged child on career plan-
ning as opposed to mapping out
his or her entire career—causing
corporate recruiters to run for the
hills when they get a phone call
from a parent of a potential Gen Y
employee? Internships and co-ops
are career door openers that par-
ents can use to help guide their
children as they transition from
college to the workplace.  

Through internships and co-op
programs, college students can
experience their chosen career
field firsthand. When researching
the various programs, advise your
child to:   

• Research the reputation of
the organization—is the company
well known as an employer of
choice?

• Compare different types of
internships—is it a paid or non-
paid internship, and does the com-
pany offer housing for its interns?

• Consider the daily work—
will it provide actual experience
that builds skills and knowledge
in the chosen career field?

For example, Aflac offers com-
plete internship and co-op opportu-
nities for students seeking careers
within various areas including
Marketing, Finance and Informa-
tion Technology. While internships
are completed during the summer
months, co-ops are offered at the
company throughout the year, typi-
cally for students interested in IT.

“Many major corporations like
Aflac work with universities and
high schools to train and recruit
future employees—providing stu-
dents with great experience,” said
Keyla Cabret, Aflac’s university
relations supervisor.  

The insurance company’s in -
ternship and co-op programs are
unique because they offer the par-
ticipants corporate housing,
actual project experience and,
upon successful completion, a per-
manent position. And best of all:
Aflac’s internships and co-op pro-
grams are paid, which is not
always the case with most entry-
level opportunities.   

To learn more, visit aflac.com.

Help Jump-Start Your College Grad’s Career
Internships and Co-op Programs Offer 

Young Professionals On-The-Job Experience

Parents who suggest an intern-
ship or co-op to their college-
aged child may be providing
sound career-planning advice.

(NAPSA)—A new public educa-
tion campaign hopes to educate
people about the importance of
the AlC test. The campaign is
being launched by the Ad Council,
a leading producer of public ser-
vice announcements. For more
information, visit www.diabetes.
 org or call (800) 342-2383. 

**  **  **
Call it the $1,000 sock,

because by the time your veteri-
narian reaches the source of
Fido’s digestive disruption, that’s
about how much that chewed
sock can set you back. Medical
plans for pets are available in all
50 states. To learn more, visit
petinsurance.com.

**  **  **
For those who crave color in

their timepieces, this year ’s
guilty pleasure is the Full-
Blooded chronograph in an array
of fashion colors: gold, silver,
black, blue and pink. The models,
from SWATCH, feature polished or
brushed steel cases with crystals
set in sunbrushed dials with
lightweight aluminum or steel
bracelets. For more information,
go to www.swatch.com.

**  **  **
Nutritious snacks can play an

important role in a healthier
lifestyle. For example, Heart
Thrives are made from an excel-
lent blend of complete proteins
and clean carbohydrates. They
are 97 percent fat free and pro-
vide 30 percent of daily protein
and fiber needs. Learn more at
suncakes.com.

**  **  **
Andrew Gross may be one of

the most successful thriller writ-
ers whose name you don’t yet
know. Along with James Patter-
son, Gross has co-authored five
New York Times No. 1 best sell-
ers, including “Judge & Jury” and
“Third Degree.” His sensational
solo debut, “The Blue Zone,” is
just out.

**  **  **
Rocky Mountaineer Vacations,

offering guests travel experiences
throughout Western Canada, will
soon welcome its one millionth
guest. The company was recently
honored with its third consecutive
World Travel Award as the
“World’s Leading Travel Experi-
ence by Train.” To learn more,
visit www.rockymountaineer.com.

**  **  **
The combination of iPod and

Bluetooth capabilities is now
available in one easy-to-use unit
that plugs into the car’s cigarette
lighter and sits on top of the dash-
board. To learn more about
Alpine’s eX-10, visit www.alpine-
usa.com.

Babies are most often allergic
to milk, eggs, wheat, soybean
products and peanuts.

When a giraffe is born, it falls
from a height of six feet, usually
unharmed.




