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Shop Smart: Help Protect Yourself From Identity Theft

(NAPSA)—Identity theft is a
growing problem that consumers
can no longer afford to ignore.

According to the Federal Trade
Commission (FTC), in 2003, con-
sumers in the U.S. alone lost $5
billion to identity theft while the
problem cost businesses a whop-
ping $48 billion. On average, peo-
ple who experienced identity
theft that year had to spend
$1,495 and 607 hours to resolve
their cases.

The federal government is tak-
ing decisive steps, including
enactment of the Fair and Accu-
rate Credit Transactions Act of
2003, which requires retailers to
properly dispose of and destroy
sensitive consumer data.

While this is a positive step,
what if there were a way in which
consumers and merchants could
help prevent identity theft from
happening in the first place?

Technology: A Helpful Deter-
rent to Identity Theft

Research by the FTC indicates
that identity thefts are increas-
ingly fueled by customer informa-
tion found in the trash.

One simple way for indepen-
dent merchants to rectify the trash
issue is to automate their point of
sale with software technology such
as that from Microsoft Corp.

Retailers that choose technol-
ogy wisely can offer their custom-
ers some peace of mind by help-
ing to prevent highly confidential
and potentially damaging infor-
mation from getting into the
wrong hands.

By using software technology,
account numbers associated with
credit and debit cards never need
to be committed to paper. Instead,

New software helps stores keep
you safe from identity thieves
when you shop.

the computer system manages the
transaction, masking the data
associated with the transaction so
full credit card information is
more secure.

By automating the point of
sale, retailers are also able to help
control which employees have
access to customer information,
and customer data can be deleted
once a specified period has passed.

While the benefit for customers
is clear, there are also consider-
able advantages for the retailer.
As the experience of many inde-
pendent merchants proves,
automating at the point of sale
also helps improve other areas of
customer service and saves time
and money —all of which, of
course, is good for business.

Point-of-sale software technol-
ogy is certainly not the only solu-
tion to the growing problem of
identity theft, but it can help
small merchants offer greater
peace of mind to their customers.

More information on point-of-
sale-specific technology can be
found at http://www.microsoft.
com/pos.






