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(NAPSA)—Almost everyone has
an occasional headache, but when
headaches affect work performance,
it may be something more. Simply
completing tasks might be difficult,
let alone maintaining productivity.
Yet frequent, bad headaches affect
more working Americans than you
may think. 

A new survey of more than 1,400
working adults shows that of those
who have bad headaches, more
than one-third have at least one
per month, and about half of these
people report that their headaches
made them work less effectively or
decreased their productivity.
Despite this significant impact on
their work performance, fewer than
one in five have sought medical
attention for their headaches.

The survey provides a first-
hand perspective of the work-
place consequences of frequent,
bad headaches, defined as a bad
headache occurring at least once
per month. Of the 508 survey
respondents who said they get
frequent, bad headaches:  

• More than three-quarters
said they developed a bad head-
ache at work.

• One-third have had to leave
work early or have rested in their
office because of a bad headache.

• Over one-quarter have called
in sick because of a bad headache.

Many respondents reported
headache symptoms that are con-
sistent with migraine headache:

• About half reported moder-
ate to severe or throbbing head
pain.

• More than 40 percent noted
pain on one side of the head.

• One-third cited sensitivity to
light and sound.

“What I found interesting about
the survey findings is the extent to
which frequent, bad headache suf-
ferers described symptoms consis-
tent with migraine, yet had not
talked to a doctor about their
headaches,” said Dr. Merle Dia-
mond, associate director of the
Diamond Headache Clinic in
Chicago. “There are an estimated

14 million Americans who suffer
from migraines and who have not
yet been diagnosed. When fre-
quent, bad headaches include
symptoms like moderate to severe
pain, pain on one side of the head
and sensitivity to light and sound,
they may be migraines.”

For years researchers have
acknowledged that migraine is
often misunderstood, misdiag-
nosed and underdiagnosed. The
Landmark Study, published in
Headache, evaluated more than
1,200 patients who visited a
physician about their headaches
and found that 9 out of 10 pa-
tients had migraine or probable
migraine and one in four did not
get the proper diagnosis. This fail-
ure to diagnose migraines may be
due in part to a lack of under-
standing of migraine, and the sim-
ilarity in symptoms to other, bet-
ter-recognized conditions. 

“Headaches that occur more
than two to three times per week
or impact work or social activities
should be evaluated by a physi-

cian,” continued Dr. Diamond. “I
encourage anyone with frequent,
bad headaches to visit www.head
achequiz.com, take the short test,
and share the results with a
physician. If they are diagnosed
with migraines, there are effective
migraine-specific medicines, such
as Imitrex® (sumatriptan succi-
nate) Tablets.” 

Inadequately or Untreated
Migraines Are a Cost Burden

for Employers
In the United States, employ-

ers face a considerable cost bur-
den as a consequence of migraine.
According to results presented at
the 48th Annual Meeting of the
American Headache Society this
past June, migraines cost employ-
ers nearly $10 billion a year due
to migraine-related absenteeism.
Migraine-specific medications
may be prescribed in an effort to
manage migraine symptoms and,
as a result, may allow employees
to work more effectively than if
their migraines are left untreated. 
Important Safety Information

About Imitrex for Migraine
Headaches

Imitrex is approved for the
acute treatment of migraines,
with and without aura, in adults.
Patients should not take Imitrex
if they have certain types of heart
disease, history of stroke or TIAs,
peripheral vascular disease, Ray-
naud’s syndrome, or blood pres-
sure that is uncontrolled. Patients
with risk factors for heart disease,
such as high blood pressure, high
cholesterol, diabetes or being a
smoker, should be evaluated by a
doctor before taking Imitrex. Very
rarely, certain people, even some
without heart disease, have had
serious heart-related problems.
Patients who are pregnant, nurs-
ing, or taking medications should
talk to their doctor. 

Please see full prescribing infor-
mation available at www.imitrex.
com. 

For more information about
migraines, visit www.headache
quiz.com. 

Don’t Let Headache Pain
Hurt Your Career

According to the International Headache 
Society’s diagnostic criteria for migraine 
headaches, the following symptoms must 
be present and not attributed to another 
cause:
At least two of these symptoms:
• Pain on one side of the head
• Moderate to severe pain
• Throbbing pain
• Worse pain when moving or bending.
At least one of these associated symptoms:
• Nausea or vomiting 
• Sensitivity to light and sound.
Associated migraine symptoms can also 
include runny nose, sinus or face pain and 
pressure and neck pain.
For more information about how to talk to 
your doctor about your symptoms, visit 
headachequiz.com.  

Don’t Let Frequent, Bad Headaches Keep You Out Of Work

(NAPSA)—While many people
assume pets enjoy the cold
weather, even the hardiest dogs
and cats can be at risk when tem-
peratures dip below freezing. For-
tunately, the American Veterinary
Medical Association (AVMA) offers
these tips to keep your pets
healthy:

• Not all dog breeds are robust
in low temperatures. For example,
huskies were bred for icy climates
and are more naturally winterized
than larger, short-hair breeds
such as Great Danes. Old and
young dogs are also more vulnera-
ble. When necessary, consider
using dog coats and boots to help
keep animals warm. Boots can
help prevent ice from caking on
dog paws—often in the hair
between a dog’s toes—which can
cause pain and injury.

• Be very careful about letting
any cat outside during the winter,
as they could get disoriented and
end up hiding where only the icy
wind can find them. Lost cats
have been known to seek warmth
atop an auto engine only to be
maimed or killed when it’s started
the next morning.

• Road salt can be severely
irritating to your dog’s footpads,
drying them to the point that
paws split open and bleed. Try to
keep your dog off salt-based street
and sidewalk clearing products
and consider using a pet-friendly
alternative to salt on your prop-
erty—it’ll do less damage to your
plants as well.

• Clean your dog’s paws and
fur after a walk, because dogs will
lick off road salt and it can cause
gastrointestinal problems.

• Keep an eye on any dogs run-
ning in the snow or keep them on
the leash, because dogs sometimes
lose familiar scents in the snow
and ice and become lost—a poten-
tial tragedy on an icy day. 

• For outdoor dogs, consider
letting them inside your home on
extremely cold days. If this is
impossible, make sure there is a
weatherproof shelter for them, at
the very least a doghouse out of
the wind with a door and warm
bedding materials. 

• Keeping warm requires extra
energy for any animal exposed to
winter cold. If you must keep your
animals outdoors, make sure you
feed them nutritious, vitamin-rich
food and give them plenty of
water so they can maintain a
healthy coat and weight against
frigid temperatures.

For more information on this
and other pet issues, contact the
AVMA at www.avma.org.

Make Sure Your Pets Can Weather The Cold

Veterinarians advise pet owners
to keep their animals warm in
rough weather.

(NAPSA)—If you’re like most
people, you take pride in where
you grew up and where you live.
Whether you’re a busy entrepre-
neur or a working parent, you
have an affinity for your home-
town. You want to show people
around, you want to show it off,
you want to guide people to local
landmarks large and small—any
place that means something to
you or to the community.

Now it’s easy for people with a
digital camera to share what
they love most about their home-
town. Staples, the world’s largest
office products company, is offer-
ing amateur photographers a
chance to have their photos
viewed and sold to countless cus-
tomers in stores throughout the
country.

The Staples “Hometown Views”
Photo Contest gives everyone the
opportunity to show the entire
country what makes their home-
town special simply by sharing
photos of their neighborhood. 

Each contest entrant will
receive a coupon for one big free
color poster redeemable at any
Staples Copy & Print Center
inside every Staples store.

The grand-prize winner will be
selected by Staples with the assis-
tance of the Professional Photogra-
phers of America (PPA), the world’s

oldest and largest not-for-profit
association for professional photog-
raphers. PPA will also provide visi-
tors to the contest Web site with
information about how and when
to select a professional photogra-
pher and how to avoid accidental
copyright violations. Approxi-
mately 40 regional finalists will be

selected and will receive prizes,
which may include Staples gift
cards and royalties of up to $5,000
from photos sold in over 1,300 Sta-
ples stores. One grand-prize win-
ner will receive an “Ultimate Photo
Vacation to Iceland.” 

Visit www.staples.com/home
townviews for contest details, how
to submit your entry and a com-
plete list of rules and eligibility
requirements. The 40 finalists and
grand-prize winner will be
announced in May. To make it
even easier to capture an award-
winning image, Staples will also
feature helpful tips provided by
the experts at Nature’s Best Pho-
tography magazine on the contest
Web site. The deadline to enter
Staples “Hometown Views” Photo
Contest is March 15, 2007.

Highlight Your Hometown

A new contest lets you show off
to the whole country what
makes your hometown special.

(NAPSA)—A surefire way to
add a little romance to the menu
is to cater to your passion sense.
Here are some tips on using all
your senses, and your partner’s
senses as well, to set the mood
from Diane Brown, author of “The
Seduction Cookbook.”

• Be heaven scent
Certain smells have been proven

to have dizzying effects. You can set
the mood just by filling the room
with the fragrance of fresh flowers.
Shake things up with a light mist
of a tantalizing new scent. Try
something with a hint of vanilla,
sandalwood, musk or jasmine, all
known aphrodisiacs.

• Look sharp
Spark some passion by lighting

candles throughout the room.
Candlelight makes everyone look
better—your eyes will sparkle and
your skin will glow.

• Tempt your taste buds
Never underestimate the

power of delicious foods and
drinks. Try mixing things up this
year with Agavero, a distinctive
spirit that is hand blended with
100 percent blue agave tequila
and the natural essence of the
Damiana flower.  Damiana, a
native plant from the highlands
of Mexico, is said to be a power-
ful aphrodisiac. 

• Listen closely
Don’t neglect the power of

hearing. Choose seductive music
to create a relaxing atmosphere or
produce a delicious tension.

• Think tactile
Consider serving finger foods

you can feed each other, such as
chocolate-covered strawberries.
The combination of sweet and sour
is mouthwatering, conjuring
thoughts of kissing. Or surprise
your partner with a massage.

Ignite passion with your part-
ner by serving this seductive
cocktail.

The Aphrodisiac

1 oz. Agavero
1 oz. 1800 Reposado

Splash of passion fruit
nectar
Splash of pomegranate
juice
Fresh pomegranate seeds
for garnish

Pour all ingredients in a shaker
with ice. Shake briskly and strain
into a chilled glass. Garnish with
five fresh pomegranate seeds.

Look To Your Senses To Set The Mood

Stir up your senses. Mix a tequila—
hand blended with the essence of
Damiana flowers—with some pas-
sion fruit and pomegranate juice.

***
Crow doesn’t pick out another
crow’s eyes.

Serbian Proverb
***

***
The soul would have no rain-
bow, Had the eyes no tears.

—John Vance Cheney
***

***
Keep in mind always the pre-
sent you are constructing. It
should be the future you want.

—Alice Walker
***

***
The whole secret of life is to be
interested in one thing pro-
foundly and in a thousand
things well.

—Horace Walpole
***




