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(NAPSA)—The holidays don’t
really have to be hectic days. A lit-
tle planning can make a big differ-
ence when it comes to handling
your holiday shipping smoothly
and without stress.

Whether you plan to send a
sweater to your sister Sue in
Savannah or a sweet potato pie to
your Uncle Pete in Pittsburgh,
here are some holiday do’s and
don’ts from the shipping experts
at DHL.

• Do ship as early as possible
to get the best rate and make sure
your shipment gets to its destina-
tion on time.

• Don’t forget to remove old
addresses and shipping labels
from your packages. They only
add to the confusion.

• Do make sure your packing
boxes are filled to capacity with
shipping materials and wrap
fragile items individually in pack-
ing material, such as Bubble
Wrap.

• Don’t let your packages get
exposed to winter weather.

• Don’t ship hazardous mate-
rials, such as flammable gas or
corrosive materials.

• Do choose your shipping car-
rier carefully. Eliminating sur-
prises, particularly when it comes
to shipping schedules and cut-off
dates for sending holiday pack-
ages, can go a long way toward
reducing stress.

For instance, customers who
plan to use DHL to ship their holi-

day packages already have access
to a schedule that lets them know
that December 22 is the cut-off
date for most services that would
get a package to its destination by
December 25.

To make things even easier, the
shipper now offers customers six
ways to ship:

• Call toll free to arrange a
pickup,

• Visit the company’s Web site
to arrange a pickup,

• Drop your packages at a ser-
vice facility,

• Use a drop box,
• Bring your packages to one of

the company’s authorized ship-
ping centers,

• Drop off your shipments at
an OfficeMax store.

To learn more, call 1-800-
CALL-DHL toll free or visit the
Web site at www.dhl.com.

Holiday Shipping Do’s And Don’ts

Remember to remove old
addresses and shipping labels
from your packages. They only
add to the confusion.

by Ron Margadonna
(NAPSA)—While many drivers

depend on all-season tires to over-
come the obstacles of rough
weather, a simple changeover to
winter tires can help provide total
traction and the confidence
needed to travel through severe
ice and snow.

Four-Season Focus
The all-season tire was created

to give drivers a level of traction
throughout the entire year and to
provide the convenience of avoid-
ing a tire changeover. An all-sea-
son tire was intended only to pro-
vide adequate snow traction in
areas that received moderate lev-
els of snowfall, both in frequency
and amount. All-season tires were
not designed for heavy snowfall,
nor were they designed to provide
added traction on icy surfaces that
are commonly encountered in
even moderate amounts of snow.   

Through Ice, Sleet Or Snow
Winter tires have evolved into

highly engineered products that
address the range of driving con-
ditions that consumers face,
including snow, ice, slush, and wet
and dry roads. Not only are winter
tires the optimum choice for dri-
vers in heavy snowfall areas, they
are also suitable for drivers in
moderate snowfall areas, where
icy conditions can be found.  

The evolution of winter tires
continues to be driven by con-
sumer demand to improve traction
on ice and snow. New materials,
new designs and new manufactur-
ing techniques have been at the
front of these advances:

• Tread compound: The rub-
ber used in the tread is critical to
winter performance because it cre-
ates the molecular—or chemical—
adhesion to the road surface. 

• Tread design: The shape of
the tread provides the mechanical

adhesion—or traction—of the tire.
The main focus is to provide more
lateral grip—or side-to-side trac-
tion—with the snow surface. 

• Manufacturing process:
New molding technologies enable
designers to create tread designs
with greater lateral density, which
improves snow traction while
simultaneously reducing tire noise. 

Markings Make A Difference
One element that may confuse

consumers is the “M+S” marking
that was adopted by the tire
industry in the early 1980s, when
the all-season tire was first mar-
keted, to identify certain tires
“suitable” for snow. Unfortunately,
this marking gives the false
impression that tires marked
“M+S” will meet all winter driving
needs. Tires meeting this criterion
are marked with the new icon
that looks like a mountain peak
with a snow flake. 

The symbol applies to passen-
ger and light truck tires and can
be found on Michelin X-Ice winter
tires.

Ron Margadonna is Technical
Marketing Manager, Michelin
North America.

Why All-Season Tires May Not Be Best

DRIVEN BY SAFETY—Winter tires
are the best choice for drivers in
heavy snowfall areas.

Subscribing To Gift Solutions

(NAPSA)—Gift-giving during the
holiday season is often fraught with
anxiety, as people worry about
whether their gifts will be truly
appreciated. 

According to a survey by the
research group ICR, 41 percent of
all consumers have given a maga-
zine subscription as a gift. The chal-

lenge for any gift-giver is identify-
ing which magazine to give.
That’s where a new product called
Giftscriptions comes in.

For less than $20 a subscription,
everyone on your gift list—teachers,
co-workers, friends, hairdressers,
babysitters and party-hosts—can
receive a festive Giftscriptions gift
box that includes a colorful booklet
previewing 50 popular magazines
to choose from and a gift certificate
to be mailed by the giftee, acti-
vating the subscription of his or
her choice. Some of the titles to
choose from include: Time, Sports
Illustrated, People, Details, Car &
Driver, Golf Magazine, Essence,
InStyle and Real Simple.

Described as “foolproof,” the gift-
boxes can be found at Barnes &
Noble, BarnesandNoble.com, Books-
A-Million, Wegmans and giftscrip-
tionsonline.com. They’re also avail-
able at select Borders and BestBuy
stores.

A new gift certificate lets recipi-
ents choose their own favorite
magazines to subscribe to.

(NAPSA)—Remember what a
greeting card, printed by your
home computer looked like in
1984 or what program you likely
used to create it? You may not
remember sitting at an Apple IIe
with your floppy disk of The Print
Shop in hand, but like many of us,
that was the way you created
printed projects at that time. If
you wanted to easily create greet-
ing cards to share with friends
and family, or banners or posters
to hang, the options were very
limited and the print quality,
using a dot matrix printer, left a
lot to be desired, especially given
today’s standards.

Making greeting cards, ban-
ners and posters was easy then,
but is even easier now. The Print
Shop, now celebrating over 21
years of excellence in the desktop
publishing arena, still  offers
users the ease of use they have
come to expect, but also provides
plenty of flexibility, new project
types and the latest technology
and quality.

The Print Shop is perfect for
any holiday season. The Print
Shop Deluxe 21 makes holiday gift
and card giving easy and afford-
able. Now, users can eliminate the
need to purchase store-bought
cards or calendars by creating
pieces with a personal touch to
share with loved ones. The latest
version of The Print Shop provides
advanced photo editing that will
take your photos to a whole new
level. Plus, with support for bor-
derless printing, every project will
be perfect and personalized to you.

Here are a few suggestions on
how you can use The Print Shop
to brighten your holidays.  

• Greeting Cards to send to all
of your friends and family.

• Personalized Invitations for
all of your holiday gatherings.

• Calendars with pictures of
family gatherings for relatives
near and far.

• Customized wrapping paper
with family photos or photos of
the recipient.

• Place-card settings with pho-
tos for holiday meals.

• Decorations for the holiday
season.

• And so much more!
Whatever ways you choose to

make the season bright, The Print
Shop can help simplify and per-
sonalize any occasion.

Printing Programs Santa’s Elves Write Home About

The latest desktop publishing
programs offer creative opportu-
nities to make your season even
merrier.

(NAPSA)—The link between
organized crime, retail and manu-
facturers is clear. Organized crime
can be linked to everything from
fake prescription drugs to tooth-
brushes. In fact, it is becoming
obvious to software developers
that many of the large-scale com-
mercial pirates are connected to
organized crime. 

The most brazen software coun-
terfeiters produce CDs, documenta-
tion and packaging that is similar
to that of the software publisher.
Others simply copy onto disks and
produce basic labels.

Counterfeiting software is
often conducted as a lucrative
business, either by petty criminals
or increasingly by organized
crime. According to the Business
Software Alliance (www.bsa.org),
“The most profitable counterfeit-
ing operations are controlled by
criminal syndicates with networks
of distributors throughout the
world. For these criminal gangs,
which use the counterfeiting trade
to launder money and fund other
illegal activities, software counter-
feiting promises large profits with
very little risk of enforcement or
penalty.”

For the average American, the
closest they want to come to orga-
nized crime is watching an
episode of “The Sopranos.” While
they may be intrigued by the
underworld, they certainly do not
want to have any part in endors-
ing or supporting its existence.
The fact is, that by trying to get “a
good deal” on some new software,
people may unknowingly be sup-

porting not only this crime, but
funding others that may impact
their communities and people
they know. 

What is being done?
In the United States, the

Department of Justice, the FBI
and other government agencies
are doing their part to investigate
and bring these criminals to jus-
tice. On a regional level, task
forces are being formed. For
example, the Northern California
Computer Crimes Task Force
(NC3TF), formed in 2000, is
staffed by investigators from local,
state and federal law enforcement
agencies who have received spe-
cialized training in the investiga-
tion of high-technology crime,
including software piracy.   

The general rule of thumb is,
“If the price looks too good to be
true, it probably is counterfeit
software.” Without the demand
from the public, the counterfeit
software business cannot prosper.
Therefore everyone can play a role
in helping to eliminate this men-
ace from our society.

Organized Crime Funds Activities 
Through Software Piracy

Software pirates beware: The FBI
is after you.

***
In the depth of winter, I finally
learned that within me there
lay an invincible summer. 

—Albert Camus
***

***
If we had no winter, the spring
would not be so pleasant: If we
did not sometimes taste of
adversity, prosperity would not
be so welcome.

—Anne Bradstreet
***

***
Every winter, when the great
sun has turned his face away,
the earth goes down into a vale
of grief, and fasts, and weeps,
and shrouds herself in sables,
leaving her wedding-garlands
to decay—then leaps in spring
to his returning kisses. 

—Charles Kingsley
***

***
Winter is on my head, but
eternal spring is in my heart. 

—Victor Hugo
***




