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(NAPSA)—If you’ve never de-
scribed one of your family vaca-
tions as “paradise,” it might be
time to take your family to a tropi-
cal paradise.

Martinique is not only breath-
takingly beautiful but the island
offers many activities to delight
every member of the family. Besides
the endless beautiful beaches, boat-
ing, swimming and fishing opportu-
nities, there are all sorts of fun in
the sun for the whole family—water
and adventure parks, horseback
riding and paintball.

Those who love water games
can splash down at Aqualand, the
latest water park in the French
chain. Settled in 10 acres of tropi-
cal garden, the park features a
choice of eight attractions, includ-
ing three specially designed for
children. 

There are super slaloms, water
slides, water beds and a swimming
pool with artificial waves. All the
adult water attractions exist on a
smaller scale for children.

Mangofil and Domaine de Sigy
adventure parks are set up for dif-
ferent kinds of games, workshops
and exciting activities that allow
visitors to experience a different
way of discovering the country—
jumping from rope to rope, from

tree to tree!
Domaine de Sigy has a choice of

three itineraries that take you
above rivers, from footbridges to
lianas on a superb canopy tour. Vis-
itors may try the famous “Tarzan
jump” which will enable them to
land 53 feet below in a safety net. 

Scaled down versions are
offered for children.

Most children enjoy making a
mess and paintball offers a fun,
but harmless way to experience
the colors of Martinique.

It’s an outdoor team sport in
which members of each team try
to “eliminate” members of the
opposing side by pursuing them
through the forest with paintball
guns and then zapping them with
biodegradable paint.

Last but not least, Martinique
offers many opportunities for
horseback riding along scenic
beach routes and through the

countryside. There are several
equestrian clubs and stables,
which offer excursions led by
trained guides. For more informa-
tion, visit www.martinique.org.

Family Vacations: Adventures For All Ages

The island may be best seen
while swinging through the trees
at Mangofil.

The water park Aqualand offers a
swimming pool with waves.

Family fun in the sun can include
horseback riding on the beach. 

How To Book A Trip To Martinique
American Express/1-800-941-2639
www.americanexpressvacations.com/ 
martinique
AAA Travel/1-800-841-2544
www.aaatravel.com
Liberty Travel
1-888-271-1584
www.libertytravel.com
CheapCaribbean.com/InterIsland Tours
1-800-245-3434
www.bookmartinique.com
Vacation Travel Mart
1-800-288-1435
www.vacmart.com
Club Med
1-800-CLUB-MED
www.clubmed.us
Yvelineʼs Travel Services
212-864-2459
yveline@mindspring.com
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(NAPSA)—According to a recent
survey conducted by the Cyber
Security Industry Alliance (CSIA),
more computer users are becoming
increasingly insecure about using
the Internet. Forty-eight percent of
those surveyed avoid making pur-
chases on the Internet because they
are afraid their financial informa-
tion might be stolen. Fewer than one
in five of the 1,150 U.S. adults sur-
veyed believed that existing laws can
protect them from fraud, identity
theft and other crimes on the
Internet. More than two-thirds (70
percent) want Congress to pass
stronger data- protection legislation. 

Consumers have clearly taken
notice of Internet threats and
scams, but there have been few
resources they can use to under-
stand what the immediate risks are
and what they can do to more
safely participate in their favorite
online activities. Consumers want
to be informed of the risk levels
associated with common online
activities and the precautions they
can take to protect themselves. One
such tool is The Symantec Internet
Threat Meter, which helps com-
puter users become aware of the
most recent Internet threats and
educates them about the steps they
can take to safeguard their comput-
ers and personal data while online.

While high-profile computer
worms and other online attacks are
not as visible as they have been in
the past, Internet threats have
changed shape and present even
more risks to consumers. Today’s
threats spread in many ways—
through Web sites, instant messag-
ing and e-mail—but use more
silent, targeted methods than
before. Many attacks are launched
with criminal intent to steal users’
personal data or to take over com-
puters in order to launch targeted
attacks that result in financial gain
for cybercriminals.

The Symantec Internet Threat

Meter helps consumers better
understand the Internet land-
scape by taking an activities-
based approach. The index rates
the four main online activities—
e-mail, Web activities, instant
messaging and file sharing—on a
low-, medium- or high-risk level
based on triggers related to mal-
ware, spyware, phishing/online
fraud, vulnerabilities, online
attacks and spam. 

Consumers want to feel more
confident about their security
when they are online, whether
they are communicating via e-
mail, conducting financial trans-
actions on the Internet, chatting
over instant messaging or sharing
files. Just as prepared travelers
check the weather forecast for
their destination city, consumers
who are online now have a tool
they can use to help them prepare
for a safe and productive experi-
ence on the Internet.

For more information about
protecting your computer or the
Symantec Internet Threat Meter,
visit http://www.symantec.com/
home_homeoffice.

Check The Internet Forecast Before You Go Online

There are tools that can help you
protect your computer—and the
personal data it holds—from all
kinds of cybercriminals.

(NAPSA)—Let’s be frank:
Americans love hot dogs. In the
U.S., people on average eat 70
franks each year. Although con-
sumers do “relish” their dogs at
certain events—baseball games,
barbecues, picnics, etc.—hot dogs
are a favorite dinnertime meal for
the family or a quick convenient
snack when on the go. Quite sim-
ply, hot dogs are a staple of the
American diet. 

When it comes to preparing a
great-tasting hot dog, how you
cook and dress it isn’t as impor-
tant as the frank you choose.
Besides the traditional all-beef
variety, there are hot dogs for
every taste bud, including turkey
for the health conscious or ones
with robust flavors that are per-
fect for the grill, such as the new
GrillMaster franks.

Speaking of the grill, while
microwaved and boiled hot dogs
are popular, 60 percent of Ameri-
cans prefer their hot dogs grilled,
according to the National Hot Dog
and Sausage Council. Sara Lee
Executive Chef Brian Averna is a
self-proclaimed “foodie” and has
perfected the art of grilling hot
dogs. His tips include: 

• DO prepare the grill by coat-
ing the rack with vegetable oil or
cooking spray. This will prevent
food from sticking and will ease
cleanup.

• DO use tongs to gently turn
hot dogs to avoid accidental cuts
or holes that would cause natural
juices and flavors to seep out. 

• DO use pure and clean lump
charcoal to prevent foreign sub-
stances or impurities from alter-

ing the flavor of your franks. Also,
allow at least 30 minutes for the
coals to reach the proper glowing
white-ash stage before you begin
grilling.

• DO use mesquite chips and
keep the grill covered while cook-
ing if you like the “smoky” flavor.

Once your hot dog is ready, pile
on the toppings. Remember, dress
the dog, not the bun. Condiments
should be applied in the following
order: wet condiments (mustard,
chili), followed by chunky condi-
ments (relish, onions, sauerkraut),
then shredded cheese and, finally,
spices such as celery salt or pep-
per. Different regions of the coun-
try have different variations of
their favorite hot dog topping
recipe, but there is no right or
wrong way to top a hot dog.

For more tips on enjoying a
great - tast ing  Bal l  Park  hot
dog, grilled or otherwise, visit
www.ballparkfranks.com. 

Hot Diggity Dog! Preparing The Perfect Frank

A majority of Americans love
their hot dogs grilled, and there’s
an art to bringing out the frank’s
best flavor on the barbecue. 

(NAPSA)—Before you begin to
paint a room, say the experts at
Behr—long known as a manufac-
turer of  quality stain, varnish and
paint products—it’s a good idea to
try a small sample on the wall or
hang up the paint chip card just to
see how light affects the color at
different points in the day. You can
learn more, including handy
painting tips and techniques,
online at www.behr.com.

**  **  **
When registering for home

items, celebrity wedding and
event planner Mindy Weiss and
the design experts at Linens ’n
Things recommend that prospec-
tive brides and grooms sign up
for timeless pieces in whites and
neutrals with pops of color. Add
trend items through decorative
accessories such as toss pillows
and throws that can be inexpen-
sively changed out season to
season.

**  **  **
In January 2006, Good House-

keeping recognized The Lite
Cylinder with one of eight of its
11th Annual Good Buy Awards
given to new household products
that solve common problems and
are excellent values. It noted that
this composite cylinder is easy to
fill, easy to attach to a grill and
easy to handle due to its light
weight. For further information,
visit the Web site at www.lite
cylinder.com.

***
Training is everything. The peach was once a bitter almond; cau-
liflower is nothing but cabbage with a college education.

—Mark Twain
***

In music, a 1/64 note is also
called a “hemidemisemiquaver.”

Dear Editor: Because of the release
entitled “Family Vacations: Adven-
tures For All Ages,” here comes a
notice required by law from anyone
who mails travel or other news
releases to editors for a foreign coun-
try, city or government-owned com-
pany. This material is published
and distributed by North American
Precis Syndicate, Inc., 350 Fifth
Ave., New York, NY 10118, which
is registered under the Foreign
Agents Registration Act of 1938, as
amended. We’re also registered as
an agent of all sorts of countries
since the law says that when we
send editors information for for-
eign interests, we should register
as an agent. This material is filed
with the Department of Justice
where the required registration
statement is available for public
inspection. Registration does not
indicate approval of the contents
of this mater ia l  by the United
States Government. Additional
copies may be obtained by writing
to the publisher.




