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(NAPSA)—One secret hair styl-
ists know is that fabulous hair
depends most on what you do
before the styling even begins.
Shampooing plays an important
role in your end-result look.

Most of us don’t think twice
about this very important step,
but there are ways to improve
shampoo technique. One of the
world’s most popular haircare
brands, Herbal Essences, recently
compiled a list of tips to help:

Comb before you shower.
Stepping into the shower after a
night of sleep means you’re likely
to shampoo hair that is already
slightly tangled. Since tangles
lead to snapping and breaking, it’s
best to start with hair that has
been combed through first—this
will minimize knotting later. Wet
hair is three times weaker and
more likely to break than dry hair.

Saturate the hair. To get the
best possible lather, it’s important
to be sure that hair is completely
saturated with water before
applying shampoo. Work the
lather starting at the scalp and
massage gently throughout hair.

Remove build-up. If you use
any kind of styling products or
simply go outdoors, your hair has
build-up. Hairspray, gel, even pol-
lution and calcium deposits from
water leave a residue on hair and
render it dull, flat and difficult to
manage. A good way to combat
this problem is to use a shampoo
such as Herbal Essences Clarify-
ing shampoo, which is great at
removing all kinds of build-up
from the hair—you’ll notice the
difference immediately.

Feed your hair with what
it’s hungry for. Ever notice the

many different formulations avail-
able? There’s one for fine, limp
hair, another for color-treated
hair, one for oily hair and so on.

These shampoos contain different
ingredients that address specific
needs. Select one that suits your
hair type.

End with a cold blast. This is
a favorite trick of the pros. After
rinsing shampoo and conditioner
from hair, end your shower with a
blast of cold water to the hair.
This helps seal the cuticle to
impart shine and smoothness to
hair texture even after it dries.

Skip a day. The majority of
people don’t need to shampoo
every day. Everyone can benefit
from skipping a day of shampoo-
ing from time to time. This gives
hair and scalp a chance to restore
itself naturally through the distri-
bution of natural oils.

The quicker picker-upper?
After emerging from the shower,
try blotting hair with paper towels
rather than rubbing it with a
cloth towel. You’ll be surprised
how much water is absorbed. This
will cut down on blow drying time
and spare hair from unnecessary
heat damage.

With practice, you can improve
your shampooing habits and
achieve the kind of gorgeous hair
you want. For more information,
visit www.herbalessences.com.

It’s All In The Wash

A favorite trick of the
pros: end your shower

with a blast of cold water
to the hair.

The Delaney Woman
(NAPSA)—Kellie Delaney re-

turns to Ireland looking for answers
to her brother’s murder but ends up
finding more than she bargained
for. This is the emotionally
charged plot crafted by award-
winning author Jeanette Baker in
The Delaney Woman (MIRA Books,
$6.50). 

Growing up in the ultranation-
alistic Falls Road area in Belfast,
Ireland, Kellie has endured her
share of misfortune. She has seen
family members imprisoned and
killed as a result of their involve-
ment with the Irish Republican
Army’s struggle for a united Ire-
land. It was her longing to be free
of all the violence and bloodshed
that brought her to her twin
brother Connor’s home in Oxford,
England, five years ago.

But her idyllic existence there
ends when Connor and his five-
year-old son are killed after he loses
control of his car. Someone slashed
the brake cables of Connor’s car—
and Kellie is determined to find out
who is responsible.  

The Delaney Woman is avail-
able wherever paperbacks are
sold, or through www.mirabooks.
com.

Kellie Delaney must uncover
the truth in this emotionally
charged novel.

(NAPSA)—Increasingly, treat-
ment for a common vision problem
is helping make achievers out of
many young students who’d previ-
ously struggled in the classroom.

The problem, according to the
College of Optometrists in Vision
Development (COVD), is that
many children have difficulty get-
ting their eyes and brain to work
together. Most often these prob-
lems are not related to how clearly
they can see the board at the front
of the classroom—20/20 visual
acuity—but how effectively their
eyes and brain can acquire and
process what they are seeing.

Such learning-related vision prob-
lems cause children to struggle
unnecessarily, and for many can
result in their being mislabeled as
learning disabled or having an
Attention Deficit Hyperactivity
Disorder (ADHD). Fortunately,
effective treatment for these types
of vision problems is available with
vision therapy.

Vision therapy is an individu-
ally prescribed program of visu-
ally guided procedures or “exer-
cises” used to change and improve
how we see. Developmental opto-
metrists use vision therapy and
special lenses to train the eyes
and brain to work together more
effectively. Once the vision prob-
lem is corrected, the child becomes
a more effective learner.

Often children will not mention
specific difficulties they are hav-
ing with their eyes or vision
because they think the way they
see is the same as everyone else.
Limited school vision screenings
or traditional testing for 20/20
visual acuity does not detect
learning-related vision problems. 

Here is a checklist of some of
the common signs and symptoms
parents and teachers should look
for that may indicate the presence
of a learning-related vision prob-
lem and the need for a thorough

vision examination. Does the
child:

• Have difficulty following a
line of print in a book or on a com-
puter screen?

• Have difficulty reading or
doing homework for any length of
time?

• Frequently lose his/her place
while reading?

• Get headaches and pain in
the eyes after reading for a short
time?

• Get fidgety when doing close
work?

• Close or rub one eye when
reading?

“Even children with 20/20 eye-
sight can have these problems
caused by the inability of the
brain to adequately process the
visual information the eyes are
sending to it,” stated Dr. Leonard
Press, President of COVD.

COVD has embarked upon a
nationwide public education pro-
gram to raise parent and teacher
awareness of learning-related
vision problems and their treat-
ment and to provide resources for
locating developmental opto-
metrists for local evaluation and
treatment. To learn more, visit
www.covd.org.

Vision Therapy Offers Hope For Many Children

Even a child with 20/20 eye-
sight could have a learning-
related vision problem.

(NAPSA)—Often the best em-
ployment opportunities are the ones
you create yourself—especially when
you find yourself looking for work
in an uncertain economy.

Creating jobs and stimulating
a better quality of life is the
vision behind The Longaberger
Company.

The company was founded 30
years ago by Dave Longaberger to
continue a family tradition of hand-
crafted artisanship. Besides want-
ing to revive his family’s heritage of
basketmaking and found a success-
ful business, Longaberger saw his
company as a way to live the Ameri-
can dream and provide the same
opportunity for others.

The Ohio-based company—
which now also offers home and
lifestyle goods—has 5,700 employ-
ees and 71,000 independent sales
associates nationwide.

Independent sales consultants
can schedule work around other
commitments and, as a result,
spend more time doing the things
that are really important to them.

Consultants can set their own
hours—part-time or full-time, be
their own boss and determine
their earning potential.

“From the very beginning, our
Longaberger business has been
built around our family. We
wanted a traditional home for our
six kids, along with a business
too. It’s the life we dreamed of
having, with a few extras thrown
in, like fun vacations and a swim-
ming pool. We truly have the
American dream,” said Therese
Razzante, regional advisor in

Highland Heights, Ohio.  
Part of the products’ continuing

popularity may be that they are
handmade to be handed down,
combining beauty and functional-
ity for a personal touch in a high-
tech world. 

All of their products are “Made
in America” at a time when many
Americans are embracing all that
is special about our country.

“Encouraging people to reach
their potential and improve their
quality of life—for themselves and
their families—is what Long-
aberger is all about,” said Tami
Longaberger, president and CEO. 

For more information, call 1-
800-966-0374 or visit  www.
longaberger.com. 

How Some Achieved The American Dream

Working as an independent
sales consultant allows many a
chance to plan their work week
around family life.

(NAPSA)—In the MTV era,
music and fashion became inextri-
cably linked, with singers using
their videos to set the stage for
the latest trends. Over the cable
channel’s two decades, dozens of
performers—from Madonna and
Pat Benatar to Britney Spears
and Christina Aguilera—have cre-
ated “looks” that took off faster
than a hot single.

However, 40 years before MTV
even went on the air, musical acts
were already affecting the fashion
scene—often through the photog-
raphy found on record sleeves.
One of the foremost examples was
The Beach Boys, who popularized
the smooth harmonies of the Cali-
fornia sound.

But before they went on a
Surfin’ Safari, the group was
known as the Pendletones, a play
on the Pendleton shirt. Wearing
the wool shirts as jackets over T-
shirts and jeans was the band’s
signature look—one that appeared
on many album covers and made
the Pendleton plaid shirt into a
must-have fashion item for Amer-
ica’s youth.

Interestingly, the shirt—a cul-
tural icon of the ’60s—was first
made famous by another band.
Early in the decade, the song
“White Levis, Tennis Shoes,
Surfin’ Hat and a Big Plaid Pen-
dleton Shirt” became a #1 hit for
The Majorettes.

To mark the continued popular-
ity of the plaid shirt, as well as
the 40th anniversary of The
Beach Boys’ seminal Surfer Girl
album, Pendleton has issued a

“limited edition” T-shirt featuring
a print of the original record
sleeve. In addition, the company
has revived the original Umatilla
wool shirt—in the same plaid and
coloration as the Wilson brothers,
Mike Love and Al Jardine wore
back in ’63.

Fabrics for the company’s wool
shirts are crafted in the same fam-
ily-owned and operated woolen
mills in Oregon and Washington,
as when they were first made in
1924. Today, Pendleton offers a full
range of branded merchandise in
better sportswear for men and
women.

These limited edition T-shirts
and Umatilla wool shirts are avail-
able at select retailers, at Pendle-
ton stores nationwide and on the
Web at www.pendleton-usa.com.

Status Symbol Of The ’60s Returns

Today, people can “Catch A
Wave” with this Beach Boys
revival plaid shirt.

***
History is the present. That’s
why every generation writes it
anew. But what most people
think of as history is its end
product, myth.

—E.L. Doctorow
***

***
Under all speech that is good
for anything there lies a silence
that is better. Silence is deep as
eternity; speech is shallow as
time.

—Thomas Carlyle
***

***
There is no point at which you
can say, “Well, I’m successful
now. I might as well take a nap.”

—Carrie Fisher
***




