
(NAPSA)—Learn how new
medicines help improve health at
www.PhRMA.org and how they’re
discovered and developed at
www.innovation.org. If you are
uninsured and need help paying
for your medicines, contact the
Partnership for Prescription
Assistance at www.pparx.org or
call (888) 4PPA-NOW.

**  **  **
Developed by the National

Cancer Institute, www.Women.
 Smokefree.gov gives you the lat-
est science on tobacco addiction,
recommended approaches on how
to quit and a wealth of free
resources to get you started and
keep you on track. 

**  **  **
Quicken Health Expense

Tracker helps you sort through the
medical coding and jargon by pre-
senting the information in easy-to-
understand language. For more
information or to see if your carrier

offers this free service, visit
www.quickenhealth.com.

**  **  **
Look for healthful snacks such

as Trader Joe’s almond, cashew
and dried cranberry individual
packs or hydrating beverages
with a nutritional boost such as
Fruit2O Essentials, advises Desi
Bartlett, M.S., CPT,  fitness
instructor and wellness expert.
For more tips, visit www. fruit
2oessentials.com.

5

(NAPSA)—Think about it. Is
there anyone you know—male or
female—who doesn’t own a single
piece of jewelry? Most people have
at least one or two favorite pieces,
from the simple to the elaborate,
and often start wearing it at a
very young age. Jewelry has been
used for close to 100,000 years to
make a statement about who we
are and whom we love. 

Today’s worldwide jewelry
industry is conservatively esti-
mated to be a $140-plus billion
business annually. The United
States Department of Labor ’s
Occupational Outlook Handbook
reports that “the increasing num-
bers of affluent individuals, work-
ing women, double-income house-
holds and fashion-conscious men
are expected to keep jewelry sales
strong. The population aged 45
and older, which accounts for a
major portion of jewelry sales,
also is on the rise.” 

These are compelling indicators
that jewelry—and careers in jew-
elry—won’t be going away anytime
soon. That’s why getting profes-
sional training can be a great option
for high school graduates not pursu-
ing a four-year degree, or for laid-off
workers looking for a career change.

Trained jewelry professionals
can pursue a multitude of careers,
including a retail store owner or
associate, diamond and colored-
stone buyer, lab and research pro-
fessional, auction house specialist,

diamond manufacturer, colored-
stone dealer, bench jeweler, jew-
elry designer and jewelry buyer.
According to the Department of
Labor’s report, there is a growing
need for highly skilled bench jew-
elers particularly.

“Demand for repair workers
should remain strong even during
economic slowdowns because
maintaining and repairing jewelry
is an ongoing process,” the report
states. “In fact, demand for jew-
elry repair may increase during
recessions, as people repair or
restore existing pieces rather than
purchase new ones.” 

More reasons a career in the
jewelry industry is a smart choice:

Jewelry is often acquired by
someone, for someone, for a special
reason. People will always cele-
brate birthdays, anniversaries and
engagements, regardless of the
economy or retail environment. A
piece of jewelry is often the go-to
gift to mark these occasions.

Jewelry is made by people.
Jewelry, like art and music, be -
gins as someone’s creative idea
and will likely always require the
talent and hands-on skills of de -
signers and craftsmen to bring it
to life.

Jewelry is accessible. Nearly
everyone can own a piece of per-
sonal jewelry at an affordable
price. Just about everyone is a
potential jewelry customer and
many are repeat customers.

Jobs in the jewelry industry
are accessible, too. If you’re inter-
ested in knowing more about the
industry, talk to a jeweler you
respect and find out how he or she
got into the field.  Most will have
a Graduate Gemologist (G.G.) or
an Accredited Jewelry Profes-
sional (A.J.P.) diploma from the
Gemological Institute of America
(GIA), the nonprofit research and
accredited education organization
long re garded as the world’s fore-
most authority in gems and
 jewelry. 

To learn more, visit www.gia.
edu or call (800) 421-7250.

Jewelry’s Timeless Appeal Makes It A Gem Of A Career Choice

A career in the jewelry field can
mean a brilliant future for you.

(NAPSA)—The best way to pre-
vent youth violence may be to ask
those who are directly affected by
it. 

That’s why the National Cam-
paign to Stop Violence recently
asked middle-school students to
express their views on the key fac-
tors affecting youth violence.

The campaign analyzed the
contents of 10,000 essays submit-
ted by middle-school children as
part of its Do the Write Thing ini-
tiative, which encourages young
people to write about how violence
affects their lives.

Analysis of the essays deter-
mined that 31 percent of the 6th,
7th and 8th graders who partici-
pated in the project believe that
violent entertainment is a signifi-
cant catalyst for violence among
their age group. Gang violence,
drugs and bullying followed at 27
percent, 24 percent and 21 per-
cent, respectively.

Peter Jensen, M.D., chairman
of the New York City Do the Write
Thing program and Mayo Clinic
co-chair of the Division of Child
Psychiatry and Psychology, said,
“The significance of this study is
that it is the young people them-
selves who are speaking out about
the negative impact the violent
content has on them.”

According to the National Insti-
tute on Media and the Family,
social scientists identified four
factors that link to violence in
children:

• Children are more likely to
imitate the actions of a character
with whom they identify in pro-
grams and video games;

• Video games require action—
the player must get involved;

• Video games have a great
deal of repetition, normally used

as a learning tool; hence, children
are learning violence;

• Children learn through
reward systems of the type em -
ployed by video games.

Violence and bullying on or near
school grounds is increasingly
stressful to young people. While
the Centers for Disease Control
and Prevention (CDC) reports that
between 1991 and 2007 there was
no significant change in the level of
school violence, there was a large
increase in the number of students
who feel unsafe.

The CDC survey of young peo-
ple between the ages of 10 and 14
shows that 33 percent of 6th
graders, 37 percent of 7th graders
and 40 percent of 8th graders had
carried a weapon to school and
nearly 60 percent of each age
group had been involved in a
physical fight over a 30-day
period. For more information on
programs to curb youth violence,
visit www.dtwt.org. The initiative
can also be found on Twitter,
Facebook and YouTube.

Violent Content May Influence Youth Violence

While the last two decades have
shown no significant change in
the level of school violence, there
was a large increase in the num-
ber of students who feel unsafe.

(NAPSA)—Each year the back
to school season is marked by the
biggest day of the year—class pic-
ture day. But, when you look at
your child’s pictures and compare
them with those from previous
years, is your child always seated
in the front row—always one of
the shortest in the class?

If your child is considerably
smaller than his or her classmates
and you are wondering why, now
might be the time to assess your
child’s growth and speak to your
doctor. Normally, children be -
tween ages 2 and puberty grow
between 2 to 2.5 inches per year;
yet, some children just don’t. It is
estimated that between 1 in 4,000
and 1 in 10,000 children have a
condition called growth hormone
deficiency.

Dr. Svetlana Ten, director of
pediatric endocrinology at Mai-
monides Medical Center, explains:
“Every child is different and signs
of growth hormone deficiency, in
which the pituitary gland in their
brains are unable to release or
produce adequate amounts of this
hormone, can manifest differently.
The most common symptom is
slow growth, causing children to
look smaller than their peers
and/or siblings. If this sounds like
your child, I urge you to speak
with your child’s pediatrician
about whether you should see a
specialist to determine if your
child has a growth issue.”

Fortunately, if detected early
enough, growth hormone deficiency
may be treatable with growth hor-
mone treatments such as Saizen®

[somatropin (rDNA origin) for injec-
tion]. Dr. Ten continues, “In chil-
dren with growth hormone defi-
ciency, Saizen® helps return the
amount of growth hormone to regu-
lar levels, so that your child can
achieve an adult height that is as
close to normal as possible.” 

“In fact, during treatment
years, I’ve seen patients who have
grown as much as three or more
inches in the first year of treat-
ment on Saizen®, and two or more
in subsequent years.”

While Saizen® may be the right
treatment for your child, it is not
for all children and shouldn’t be
used in patients with a known
hypersensitivity to growth hor-
mone, diabetic retinopathy, acute
critical illness in the presence of
active malignancy, and in patients
with Prader-Willi syndrome who
are severely obese or have severe
respiratory impairment. It also
should be used with caution in
patients with insulin resistance,
glucose intolerance, diabetes,
hypothyroidism, intracranial
hypertension, and in women who
are pregnant or nursing. 

Growth hormone treatments
are generally administered by a
needle. But devices like easypod®

can help by keeping the needle
hidden from anxious eyes. De -
signed specifically by EMD Serono
for use with Saizen®, easypod® is a
first-of-its kind electronic injection
device which features preset dos-
ing and dose delivery confirma-
tion. Although infrequent, delivery
site reactions may occur.

If you are concerned that your
child may have growth hormone
deficiency, ask your pediatrician
about a referral to a pediatric
endocrinologist who can determine
whether your child has this condi-
tion. If diagnosed, this specialist
will help you determine whether
growth hormone therapy is appro-
priate and, if so, can recommend
a growth hormone therapy to
help your child reach his/her
height goals. To learn more about
growth hormone deficiency, visit
www.HowKidsGrow.com. For
more information on Saizen®

a n d  easypod ® inc luding  fu l l
prescribing information, visit
www.saizenus.com. Refer to easy-
pod® device instructions for use
for full disclosure.

easypod® is intended for use
with Saizen® click.easy cartridges
after training from a health care
provider. Refer to instructions for
use on www.easypodus.com for
more information. Although infre-
quent, injection site reactions can
occur. easypod® and Saizen®

click.easy are available by prescrip-
tion only. For full prescribing infor-
mation, visit: www.saizenus.com.

Is Your Child Always In The Front Row? 




