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(NAPSA)—Apparently, there’s
no “me” in “mommy.” A recent sur-
vey revealed that the seemingly
never-ending demands of family,
work and household duties often
cause moms to neglect their own
beauty routines. 

In fact, some might say this
selflessness is reaching surprising
proportions. The survey found
that 75 percent of moms have
skipped their own showers to take
care of their children’s needs—
with one-fourth confessing that
they have actually gone three
days or longer without showering. 

If that’s not hair-raising evi-
dence that a beauty intervention
is in fast order, consider this:
Nearly half of moms claim that
they have gone seven months or
more without a haircut, and
almost two-thirds (61 percent)
admit to wearing sweatpants or
ponytails more often now that
they’re moms. 

The survey, called the Suave®

Beauty Monitor Survey, polled
moms across the country. Here are
some additional results: 

The Beauty Lowdown on
Mom’s To-Do List

While it’s not overly surprising
that moms are putting their chil-
dren and families first, some-
where in the unwritten guide to
motherhood, beauty seems to have
been pushed to the back burner.
Only 13 percent of moms say that
beauty has not taken a backseat
to their family’s needs. In fact,
when asked to rank activities on
their regular to-do lists, taking
care of appearance falls close to
the bottom of most moms’ lists—
with doing the laundry, having
leisure time and shopping for

themselves falling below it. The
result of this selflessness may be
taking its toll, as 50 percent of
moms admit that their personal
appearance has become worse or
more difficult since having kids.

“On our show, I see moms all
the time sacrificing their beauty
and personal needs for the benefit
of their families,” says Stacy Lon-
don, host from TLC’s popular
makeover show, “What Not to
Wear.” “The truth is that personal
beauty does have a place within
motherhood, and all moms should
look like they have it all, includ-
ing looking their best.”

Beauty at a Price
Despite this desire to feel beau-

tiful, more than half of moms (55
percent) view spending time on
their beauty as a luxury. However,
the Beauty Monitor Survey
revealed that it’s not just about
lack of time. When asked what
they would do with an extra $50
in their monthly budgets, 59 per-
cent of moms said they would
spend it on items for the kids and
family such as clothes or shoes for
the kids, groceries for the family

or toys and school supplies for the
children. A mere 14 percent said
they would spend it on them-
selves—with even less (2 percent)
saying they would spend it on
beauty products. 

“First off, let’s be honest that
looking good does take at least
some investment of time and
money. But, that doesn’t have to
mean big bucks or long hours
slaving away in front of a mirror,”
says London. “Some small, simple
steps can go a long way in helping
mom get beauty back on her list.
For instance, I suggest using
beauty products like Suave that
work, but don’t cost an arm, leg
and your child’s college tuition.”
She says the beauty brand offers
moms guilt-free beauty through a
wide range of products at a great
price. The brand is urging moms
across the country to make a com-
mitment to themselves and to
embrace motherhood and beauty
simultaneously.

Giving Moms a Beauty 
Wake-Up Call

By logging onto www.suave.com,
moms can pledge to put beauty
back on their to-do list. They can
also enter a sweepstakes for a
chance to win a Head-to-Toe
Mommy Makeover, which will
award one lucky grand prize win-
ner a consultation with the style
experts of TLC’s “What Not to
Wear” plus a $5,000 shopping spree
in New York City. And, you’ll even
get $500 for childcare because we
know that moms can’t just up and
go! Ten first place winners will
receive a $1,000 gift certificate for
their own personal shopping
sprees. Entries must be received by
June 2, 2006.

Keeping Beauty On Mom’s To-Do List

Stacy London knows that there
are simple ways moms can take
care of their kids and their beauty
routines.

(NAPSA)—Last year, America’s
Promise—The Alliance for Youth
and Founding Chairman Colin L.
Powell, USA (Ret.) launched the
first-ever competition to identify
the 100 Best Communities for
Young People. The goal: to identify
counties, cities and towns working
to make their communities great
places for young people to grow
up. Over 1,000 communities took
part in the inaugural competition
and winners were named from 40
states.

To continue to build upon the
success of the competition, Amer-
ica’s Promise is conducting a
series of five regional 100 Best
Forums to provide communities
with an opportunity to share how
they provide healthy, safe and car-
ing environments that effectively
educate young people and help
them become productive citizens. 

The forums will uncover, recog-
nize and promote best practices by
nonprofits, businesses, govern-
ment, policymakers, educators,
and youth and civic leaders. The
sessions will also encourage col-
laboration within communities to
see that all young people receive
the Five Promises essential to suc-
cess: caring adults, safe places, a
healthy start, an effective educa-
tion and opportunities to help oth-
ers. Participants will also be told
how their communities can take
part in the next 100 Best Commu-
nities for Young People competi-
tion, slated to begin Fall 2006.

State Farm will serve as the
title sponsor for the forums,
with additional support pro-
vided by the Ford Motor Com-
pany Fund and New Century

Financial Corporation.
Every community across the

country is invited to take part in
one of the forums to be held:

• June 8-9, 2006, in Long
Beach, California;

• July 27-28, 2006, in Provi-
dence, Rhode Island;

• September 14-15, 2006, in
Charlotte, North Carolina;

• September 28-29, 2006, in
Indianapolis, Indiana; and

• October 12-13, 2006, in Den-
ver, Colorado.

In addition to the exciting ses-
sions and workshops, all forum
participants will receive a conti-
nental breakfast and lunch each
day, and attend an evening
reception.

For more information or to reg-
ister online, please visit the Amer-
ica’s Promise Alliance Web site at
www.americaspromise.org/100Best.
If you have questions, please con-
tact Tanya Tucker with America’s
Promise at tanyat@americasprom
ise.org. 

America’s Promise Invites Communities Across
Country To Come Together For Children And Youth

America’s Promise chose the 100
Best winners for 2005 from more
than 1,000 entrants. For more
information on the 100 Best
Forums, visit www.americas
promise.org.

(NAPSA)—According to make-
up expert Sonia Kashuk—whose
Sonia Kashuk Beauty line is
available exclusively at Target
stores—whether the product says
“long-wearing” or not, you can
keep your makeup looking fresh
from dusk ’til dawn by using
proper application techniques.

**  **  **
Since 1996, motorcycle sales

have jumped 200 percent. Unfor-
tunately, America’s riding habits
are not as healthy. Motorcycle
fatalities are rising as helmet use
declines, according to the National
Highway Traffic Safety Adminis-
tration. Today, top-quality helmets
are more affordable and accessible
than ever before. Wal*Mart sells
motorcycle helmets starting at
under $50 made by Bell, inventor
of the full-face motorcycle helmet.
Helmet tips, plus a checklist to help
riders choose the best helmet for
their needs, are available at
www.bellmotogear.com.

**  **  **
Right now, two-thirds of Amer-

icans with Alzheimer’s or demen-
tia are cared for at home. Fortu-
nately, there are growing new
resources to make things easier
on patients and caregivers. By
turning to outside resources, a
family can delay having to place
Alzheimer’s sufferers in a long-

termcare facility and, instead,
keep them in the comfort of their
own home. Learn more by visiting
www.interimhealthcare.com or
www.alzfdn.org.

**  **  **
To help lightened or darkened

hair feel soft, smooth and lumi-
nous, wash with Dove Advanced
Color Care For Lightened or
Highlighted Hair or Dove
Advanced Color Care For Hair
Colored Darker or Similar to its
Natural Shade. You can get an
individualized hair care plan and
other expert information if you
call the toll-free hair advice line
at (800) DOVE-HAIR.

**  **  **
By making a few small

changes in your behavior, you
can often correct financial mis-
takes. For instance, pay off credit
card debt as soon as possible. The
professionals at Primerica have

created a guide that shows you
how to take control of your finan-
cial life. To get a copy of “How
Money Works,” write to Primer-
ica, 3120 Breckinridge Blvd.,
Duluth, GA 30099, ATTN: Corpo-
rate Relations, or call (770) 564-
6329. For more information, visit
www.primerica.com.

**  **  **
With a little bit of preparation

and an open mind, you can travel
with your family this summer—
and survive to do it again. But
try telling that to Tom and Kate
Baker (Steve Martin and Bonnie
Hunt), the parents in the hilari-
ous sequel “Cheaper By The
Dozen 2,” available on DVD from
Fox Home Entertainment. For
more information, visit www.fox
home.com.

**  **  **
How can military servicemen

and women returning from Iraq
and Afghanistan find health, dis-
ability and job placement bene-
fits that meet their needs? That’s
an important question AMVETS
will pose to thousands of veter-
ans during the National Sympo-
sium for the Needs of Young Vet-
erans. More information is
available at www.veteransnation
alsymposium.org. Or call 1-877-
7AMVETS to learn more about
the Symposium.

(NAPSA)—Although enjoyable
right out of the can, with a little
imagination Bartlett pears can
easily be added to the main
course. For example, try them in
a simple salsa served alongside
mild grilled halibut for a delec-
table, light taste with a little kick.
Canned pears contain no fat or
cholesterol and are a good source
of potassium and fiber. For more
tasty summer recipes, visit
www.eatcannedpears.com.

**  **  **
For a fiesta at home, pair fun

finger foods with chilled Frutézia™

Tropical Blend and Passion
Blend™, two new, fruit-flavored
wine beverages that are also low-
alcohol.

**  **  **
The Food and Drug Adminis-

tration considers frozen fruits
nutritionally comparable to fresh,
allowing frozen produce to be
labeled as healthy. For example,
you can use DOLE Fresh Frozen
Fruit as a topping for frozen
yogurt, sherbet or light ice cream.
For more recipes and health infor-

mation, visit dole.com.
**  **  **

“Bahama Breeze really tries to
bring the freshness and variety of
the Caribbean to American dining,”
says Rick Crossland, executive chef
and a lead judge for the Caribbean
Culinary Federation. His restau-
rant recently introduced Breeze
Wood-Grilled Chicken Breast,
Grilled Chicken Tostada, Spinach
Dip and Island Chips, Lobster
and Shrimp Pasta and fresh fish
dishes with preparations includ-
ing Almond-Crusted with lemon
butter sauce, Havana with Latin
caper-garlic tomato sauce and
Simply Grilled with lemon-garlic-
herb butter. 




