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(NAPSA)—With a new survey
conducted by the National Associ-
ation of Colleges and Employers
reporting that college hiring has
fallen more than 36 percent from
last year, recent grads who are
actively job hunting may find
themselves asking “What can I do
to best position myself for the cur-
rent job market?” and “What’s the
best way to find a job today?” 

“There’s no question that it’s
tough to find a job in today’s econ-
omy, but there are definitely ways
to break into your chosen field if
you approach the challenge strate-
gically,” said Mark Kerr, a director
of career services at DeVry. “This
year, our graduates have had the
most success securing positions
with smaller and mid-size compa-
nies and in non-profit and govern-
ment organizations.”

Kerr offers the following advice
to graduates entering today’s
workforce:

1. Network. Join or attend
meetings and events held by com-
munity, professional or industry
organizations. You never know
whom you will meet or who will be
in a position to assist you with
your search.

2. Use your college. Visit the
Career Services Office or Alumni
Association Office on your cam-
pus. Many colleges have active
programs, like DeVry’s Career
Services professionals, who pro-
vide individualized attention to
students and lifelong services to
graduates to support continued
career growth and success. 

3. Be flexible. Decide what

your ideal job situation would be,
but be prepared to consider other
opportunities. For example, stu-
dents graduating with technology
degrees may find their careers
heading in unanticipated direc-
tions. Students graduating from
DeVry University are finding IT
positions at hospitals, government
agencies, nonprofit organizations
in addition to “traditional” tech-
nology companies.

4. Do your homework. Prior to
sending your resume to or inter-
viewing with a company, it is
important to conduct research to
ensure you are knowledgeable
about the company and under-
stand how you can add value.

5. Develop a concise descrip-
tion of yourself. In 30 to 60 sec-
onds, be able to concisely convey
your interests, abilities, character
and personality as well as what
you’re looking for in a job. 

“It’s important that students
know how to distinguish them-
selves,” DeVry’s Kerr says. “With
the slow job market and fierce
competition, the key to finding a
job is knowing how to ‘sell’ your-
self to potential employers.”

For information about DeVry
University, visit www.devry.edu.

FIND A JOB: 101 Finding A Memorable
Experience

(NAPSA)—Every woman has a
unique and subtle complexity that
shapes her personality and style.
That’s the philosophy behind a
new fragrance that has been turn-
ing heads across America.

The scent was created to
embrace and capture the young
spirit in a modern floral. Designer
Tommy Hilfiger ’s idea with the
scent was to create a sexy fragrance
that leaves a lasting impression in
the same way “she” does.

Called T Girl, the fragrance is
as “simple as it is complex,” and
“full of personality and confidence
with a modern edge.” 

The scent was inspired by two
sensations—natural and soft flo-
ral. Fresh-air nuances and wild
phlox flowers are blended together
to create the sensation of walking
through a field of wild flowers.
The experience of the scent is
meant to spark various emotions
and memories in people. “That is
the experience of T Girl,” says Hil-
figer.

For more information and a store
nearest you to purchase T Girl,
visit www.tommy.com.

A new designer scent was
inspired by fresh air, wild flowers
and the spirit of youth.

(NAPSA)—Following the Sep-
tember 11 terrorist attacks, uncer-
tainty appears more and more to
be a way of life. Whether death of
a loved one, loss of a job, serious
illness, terrorist attacks, or other
traumatic events, how we respond
to these experiences can enable us
to more effectively manage these
situations and enjoy life despite
difficult times.

What enables people to deal
with hardship? It involves re-
silience, an ongoing process that
requires time and effort and
engages people in taking a number
of steps. Resilience is “bouncing
back” from difficult experiences.

“Now more than ever people
seem open to reexamining their
lives and finding new ways to
cope,” said Russ Newman, Ph.D.,
J.D., the American Psychological
Association’s (APA) executive
director for professional practice.
“Resilience as a way of responding
to adversity, challenges, and even
chronic stress, is something which
can be learned.”

To help Americans understand
the role of resilience in their lives,
the APA and the Discovery Health
Channel launched a new public
education initiative entitled “The
Road to Resilience.” Among the
resources developed to better
equip individuals to manage trou-
bled times, consumers can obtain
a free brochure for tips on build-
ing resilience and insight into
changes that may accompany this
process.

Some useful steps contained in
the brochure include:

• Make connections. Good rela-
tionships with close family mem-
bers, friends, civic groups or others
in the community are important.
Accept help and support from

those who care about you and will
listen to you.

• Avoid seeing a crisis as an
insurmountable problem. Try to
look beyond the present circum-
stances to how the future may be
better. Note any ways in which
you might already feel somewhat
better as you deal with difficult
situations.

• Move toward your goals.
Develop some realistic goals, and
do something regularly that en-
ables moving toward your goals.
Instead of focusing on tasks that
seem beyond reach at the mo-
ment, ask yourself, “What’s one
thing I know I can accomplish
today that helps me move in the
direction I want to go?”

• Keep things in perspective.
Even when facing very painful
events, try to consider the stressful
situation in a broader context and
keep a long-term perspective. Avoid
blowing the event out of proportion. 

• Take care of yourself. Pay
attention to your needs and feel-
ings. Engage in activities that you
enjoy and find relaxing. Exercise
regularly.

For a free brochure call toll-
free 1-800-964-2000 or visit online
at www.helping.apa.org.

The Road to Resilience
Tips for Rebounding from Adversity

Note to Editors: A co-produced documentary, entitled Aftermath: The Road
to Resilience, will air on the Discovery Health Channel on August 29 from 9-10
p.m. ET/PT and again on September 11, 2002 at 8 p.m. The special presents pro-
files in resilience from people of diverse ages in dealing with the events of Sep-
tember 11th as well as other hardships that define many of our lives.

✁

(NAPSA)—If you’ve been won-
dering how to help your children’s
school clothes make the grade, you
may want to consider athletic wear.
Athletic looks with exciting new
twists have become top fashion
statements for girls and boys. 

It appears that today’s active
youth are seeking clothing that’s
comfortable on and off the playing
field.

“School fashions complement
the active lifestyles of today’s
youth,” explains Laura McDowell
of T.J. Maxx. “The clothing is all
about comfort—soft velours and
knits, roomy jerseys, warm fleece,
worn denim, wearable, practical
fashion for guys and gals. The
look is totally casual and very
wearable.” She offers the following
list for school fashion favorites:
Top Five Athletic Looks For
School:

• Hoodies—Hoods are the
number one trend in school fashion
for boys and girls. Fleece pull-over
sweatshirts are fondly referred to
as hoodies. Other hooded options
include sweatshirts, zip-front
jackets and more.

• Athletic separates—Youths
seek all types of athletic wear,
from baseball-look tops paired
with denim skirts for her, to ath-
letic embleming (numbers or team
logos) for him. 

• Denim—Denim, as always,
is a wardrobe staple. Girls are
choosing denim jackets, shirts and
skirts (in a variety of lengths).
Patchwork skirts are particularly
stylish. Jeans are equally impor-
tant for boys and girls, with this
year’s styles sporting leaner sil-

houettes, a variety of washes and
fewer pockets than last year’s.

• Velour/Fleece—Always
known for comfort and durability,
velour jog suits, zip-up jackets
and athletic pants have become
must-haves. Fleece jog sets are
also a strong influence—especially
with hoods.

• Long-sleeve fashion knits
and tees—They’re great for
school in terms of wearability
and durability. Guys like athletic
and “attitude” screening. Color
choices follow professional teams’
combinations. Girls go for glitter,
glamour and sweet motifs. Mesh
jerseys, rugby patterns and var-
sity sweaters are everywhere,
often paired with nylon break-
away cargo-style pants. All-
American red, white and blue is a
top look.

For more information, you can
call 1-800-2-TJ-MAXX or visit
www.tjmaxx.com.

Getting Smart About School Clothes

On the subject of fashion,
today’s school-aged children
say comfort is key.

(NAPSA)—Forty-three million
Americans with arthritis now
have a new way to research infor-
mation about their condition
thanks to www.Arthritis.com—an
interactive Web site launched in
May during National Arthritis
Month, a yearly observance dedi-
cated to the leading cause of dis-
ability in the United States.

Arthritis.com features animated
graphics depicting the most com-
mon forms of arthritis—rheuma-
toid arthritis and osteoarthritis;
seasonal tips designed to help man-
age arthritis; an extensive glossary
and links to non-profit and
research organizations such as the
Arthritis Foundation, and the
American College of Rheumatology;
as well as specific tips for activities
ranging from Pilates to gardening.
Readers can also sign up for a
weekly or monthly arthritis
newsletter that provides up-to-date
information on new treatments and
the latest happenings in the arthri-
tis community.

In addition to the information
provided, the Web site also sup-
ports the rising consumer demand
for quality, tailored information.
On Arthritis.com viewers can per-
sonalize their content to include
topics of interest concerning them
or a loved one. 

“The availability of Arthritis.com
provides consumers with compre-

hensive, credible information that
can help start a dialogue between
patients and healthcare providers,”
said Dr. Catherine Sullivan, a
rheumatologist with a private prac-
tice in New York. “I found that the
more patients are informed about
their condition the more likely they
are to demand help for themselves
and those they love.”

According to Harris Interactive
approximately 110 million users,
particularly those over the age of
65, search the Web for topics
relating to health care an average
of three times a month—a number
that has doubled in only four
short years. Additionally, a sepa-
rate study by the Kaiser Family
Foundation found that 75 percent
of young adults surveyed also
research health information
online—a higher percentage than
those who played games online or
downloaded music.

Arthritis.com is sponsored by
Pharmacia Corporation. For more
information about managing
arthritis, log on to Arthritis.com. 

Launch Of Arthritis.com Takes Access To 
Arthritis Information To A New Level

On April 14, 1910, William
Howard Taft became the first
President to throw the first pitch
to open the baseball season. The
home team, Washington, beat
Philadelphia 3-0.

The Baltimore Orioles fran-
chise was originally the Milwau-
kee Brewers. The team moved to
St. Louis in 1902 (as the Browns),
then to Baltimore in 1954.




