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(NAPSA)—Depending on whom
you ask, there are as many as 35
million Americans currently fol-
lowing a low-carb diet, whether
it’s Atkins, The South Beach Diet,
The Ketogenic Diet or just em-
barking on a self-imposed carb
exile. In fact, these diets have
grown so much in popularity that,
according to a 2003 Gallup poll,
56 percent of current dieters say it
is important to limit carbs when
trying to lose weight.

What most carb counters do
not realize is that it may not be as
hard as you think to stay low carb
this holiday season. In a recent
survey by Ipsos Public Affairs
measuring the public’s knowledge
about the carb count of popular
beverage alcohol options, 63 per-
cent of people incorrectly believe
that wine and beer are lower in
carbs than spirits like vodka,
tequila, whisky and gin. 

Spirits such as Smirnoff®, Jose
Cuervo®, Crown Royal®, Johnnie
Walker®, and Tanqueray® have
zero carbs per serving, a fact of
which many low-carb watchers
and party planners are unaware. 

Nearly 58 percent of people
would consider having low-carb
options at their holiday party this
year. This is great news for any-
one following a low-carb diet who
dreads watching friends and fam-
ily chow down on chips, bread
sticks, cookies, candy, eggnog and
beer while they are stuck in low-
carb no-man’s land.

But with a Smirnoff Lean Mar-
tini, a Johnnie Walker and Ginger
and a Crown Royal and Club Soda
all having zero carbs per serving,
the holidays can still be fun, even
if they are low on carbs. Further-
more, unlike many low-carb ver-
sions of traditional products, these
classic drinks don’t sacrifice taste
for carbs. 

Here are just a few zero-carb
cocktail recipes for your next holi-
day gathering:

Smirnoff Citrus Twister
1.5 oz. Smirnoff Citrus Twist
vodka
3 oz. club soda
Calories: 87
Carbs: 0 grams

Johnnie Walker Red Label and
Ginger
1.5 oz. Johnnie Walker Red
Label
3 oz. diet ginger ale
Calories: 96
Carbs: 0

Smirnoff Lean Martini
1.5 oz. Smirnoff vodka
splash Vermouth
lemon peel garnish
Calories: 99.5
Carbs: 0.1 grams 

Crown Royal and Soda
1.5 oz. Crown Royal
3 oz. club soda
Calories: 96
Carbs: 0 grams

Low Carb Mexi Cola
1.5 oz. Jose Cuervo Clásico
3 oz. diet cola
Calories: 96
Carbs: 0

Tanqueray and Tonic
1.5 oz. Tanqueray
3 oz. diet tonic
Calories: 114
Carbs: 0

Each of these cocktails contains
a typical serving of alcohol, so
please drink responsibly.

For more information on how
to plan a low-carb party this holi-
day season, visit www.lowcarb
parties.com.

Ringing In The Holidays While 
Living The Low Carb Life

What’s Hip Now?
(NAPSA)—A new, nationwide

survey asked 1,500 teens and
moms across the country what
they think is cool this year. 

The Kraft EASY MAC Big Packs
“What’s H.O.T.T.” (that’s “Happen-
ing On The Teenscene”) Report
uncovered information that will help
make moms hip with their teens.

Not surprisingly, the survey
showed that after school is prime
time for teen snacking. They want
fast, delicious and convenient
foods that fill them up and keep
them fueled for their fast-paced
lifestyles. Kraft Foods comes to the
rescue with new EASY MAC Big
Packs, which boast 50 percent
more of the delicious macaroni and
cheese that teens already love.

“Besides the delicious cheesy
taste, teens told us that they loved
the convenience of EASY MAC as
an after-school snack,” said
Gretchen Claus Hickman, brand
director at Kraft. “Teens can make
this hot and hearty snack them-
selves because it’s so easy to pre-
pare. In fact, nine out of 10 teens
agree that mac and cheese is the
perfect do-it-yourself after-school
snack.”

The “What’s H.O.T.T” Report
revealed that mom is very much
“in the know” when it comes to
what her teens like best, such as:

• Michael Jordan and Venus or
Serena Williams are the athletes
teens would most like to be.

• Rock, rap/hip-hop and pop
are the tunes teens like the most.

• Jennifer Lopez and Ashton
Kutcher top the charts as the
best-dressed celebs. 

For more information on EASY
MAC Big Packs, visit www.kraft.
com.

When it comes to snacks, teens
want fast, delicious and conve-
nient foods that fill them up.

(NAPSA)—An estimated 135,400
Americans will be diagnosed with
colorectal cancer this year, impacting
as many women as men. Fortunately,
a new technology is improving how
doctors visualize and follow treat-
ment of colorectal cancer and dra-
matically easing colon exams for
patients.

This is crucial because colon
cancer is the second leading cause
of cancer deaths in the United
States—more than 57,000 will die
from it this year. However, it is 90
percent treatable if the pre-cancer-
ous polyps are found and removed
early. Since colon cancer is pre-
ventable, everyone over 50 should
be examined for the disease.

Called syngo Colonography, the
new technology cleared for the
U.S. market, makes it possible to
perform non-invasive colonogra-
phy using advanced computed
tomography (CT) and magnetic
resonance (MR), potentially reduc-
ing the need for invasive methods.
syngo Colonography may facilitate
the detection of lesions (e.g.,
polyps) and the evaluation, docu-
mentation and follow-up of these
lesions.

Doctors say the benefits of CT
scanning for colon cancer are very
real, but many patients are put off
by all the poking and prodding
associated with a traditional
colonoscopy. The CT technology
used in the new exam is non-inva-
sive, widely available and often a
more appealing option for patients.

“CT is a very quick and easy
exam. At most, it’s 10 to 15 min-
utes on a scanner,” adds Bappa
Choudhury of Siemens Medical
Solutions, which developed the

colonography technology. “Because
it’s so much shorter and easier for
the patient to have this exam, it’s
very attractive.”

The procedure is also attractive
to doctors who can manipulate a
3D representation of the colon and
rectum, and use fly-through tech-
nology to view the inside of the
organs and stop at anything that
looks suspicious. In addition, the
system allows medical personnel
to document where different
structures are in relation to the
patient’s body.

“So what we are able to do is
look at things like lesions, normal
tissues and the abnormal tissues,”
concludes Choudhury, “and then
better differentiate between these.”

Ultimately, CT and MR scans
will help detect colorectal cancer
in its early stages, helping to
improve patients’ lives.

To learn more, visit the Web
site at www.siemensmedical.com.

Improving Treatment Of A Common Cancer

Thanks to a non-invasive proce-
dure, more people are getting
examined for colon cancer.

(NAPSA)—Although most
everyone has a favorite color, inte-
rior designers say that it may not
always be easy to live with.

“Whether someone wants cool
or warm colors is more impor-
tant,” says Kristen Dilworth,
designer at Glenna Cook Interi-
ors, San Mateo, Calif. “In the
same way people either like sum-
mer or winter best, almost every-
one prefers either warm colors,
such as reds, oranges and yellows,
or cool ones—blues, greens and
lavenders. A person’s particular
‘favorite’ usually falls within their
preference. If overpowering,
choose a shade from the same side
of the palette, and add the vivid
hue through accessories.”

Wardrobes provide clues to
color comfort, according to Kevin
Pritchett, owner of Traditional
Plus Interiors Inc., Lilburn, Ga.
He asks clients: “What outfit do
you look best in, feel best in, get
the most compliments on, reach
for first? That’s the palette to
choose from,” he says. Pritchett
agrees, however, that the color of
a favorite jacket might not be
appropriate as the dominant color
in a room. “Choose a compatible
shade and add the favorite in pil-
lows or a throw,” he suggests.

“Pay attention to how the color
in one room works with those in
adjacent spaces,” advises Pamela
Maffei-Toolan, vice president,
design, Waverly Lifestyle Group. “I
wanted something rich and luxuri-
ous in my dining room, so I picked
red. But red is too dark for a room
I work in, so, for the kitchen, I
chose a subtle terra cotta.”

Maffei-Toolan and her Waverly
design team recognize that most
people don’t make over whole
rooms all at once, but add to inte-
riors year after year. The brand’s
fabric and wallcovering collections
make it easy to achieve color com-
patibility. Patterns are designed
to coordinate with each other, and
with colors in previous collections.
When people do redecorate a
room, “they almost always choose
colors relating to the ones they
used before,” Dilworth adds. 

For more information about
coordinating col lections by
Waverly, visit www.waverly.com,
or call 800-423-5881.

The Blush Of Success:
Clues For Finding The Most Palatable Hues For Your Home

Red, this homeowner’s favorite,
is balanced with chocolate and
spice hues. The paisley sofa in
Paddock Shawl, from the Waverly
Saratoga collection, contains red
that is echoed in Foley Lane on
the chair, Grand Stand on the
ottoman and Sweetwater Stripe
on the decorative pillow.

(NAPSA)—Due to advance-
ments in technology, more people
are working from home. According
to the Bureau of Labor Statistics,
19.8 million people do some work
at home as part of their primary
job. Because of this trend, more
and more people are setting up
home offices. 

Although technology facilitates
the ability to work at home,
telecommuting can pose certain
challenges. Here are some tips on
how to create a home office envi-
ronment that will work for you:

• Make sure your home office
is in a good location. If possible,
set it up in a room that’s quiet and
away from high-traffic areas. This
will allow for less distraction and
more productivity. A room with
good lighting and climate control
is important, too.

• Stay organized. Your home
office should mirror that in any
corporate environment. To that
end, arrange office supplies that
you use everyday in such a way
that they can be easily accessed.
In addition, consider installing
cabinets to store unused files and
office supplies. 

• Don’t keep things in your
home office that don’t belong
there. Items such as kids toys and
exercise equipment can be a dis-
traction. However, if it’s not possi-
ble to remove non-work related
items, consider enclosing the
home office area with a screen or
decorative barrier. 

• Have a dedicated phone line
in the home office. This will
enable you to easily distinguish
business calls from personal calls.

Also, consider an additional dedi-
cated phone line if you’re setting
up a fax machine. This will elimi-
nate the need to ask clients to call
you back so you can hook the fax
machine into the phone line.

• Make the most of your space.
If you have a small room or corner
for your home office, consider fur-
niture with components that fold
up when not in use. And, don’t for-
get the walls. You can free up desk
space, for example, by mounting
the phone. Hang pictures or items
you need easy access to (such as a
palm pilot or calendar) with new
Scotch reclosable fasteners from
3M. Scotch reclosable fasteners
last for thousands of closures
without diminishing the holding
power, allowing you to remove and
replace items as many times as
you like. Scotch reclosable fasten-
ers are available at office supply
and mass merchandise stores
nationwide.

MAKE YOUR HOME OFFICE WORK FOR YOU
Tips for Creating a Productive Home Work Environment

***
Remember that happiness is a
way of travel—not a destina-
tion.

—Roy M. Goodman
***

***
Where does the white go when
the snow melts?

—Unknown
***

***
Traveling is almost like talking
with men of other centuries.

—Rene Descartes
***




