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(NAPSA)—Here’s good news
about America’s youth: 73 percent
of teens say they would buy a U.S.
war bond to support their country.

According to a nationwide sur-
vey conducted by Junior Achieve-
ment, teens aren’t afraid to con-
tinue their current levels of
consumer spending, either. The
survey found 79 percent of young
people do not plan to change their
spending habits since September
11th. Teenagers are cautiously
optimistic about the chances for a
speedy economic recovery, too.
According to a special JA Inter-
prise Poll on teen perceptions of
the economic impact following the
events of September 11, 2001,
only 37 percent of students think
the U.S. economy will take “longer
than a year to recover.” 

The events of September 11,
however, seem to have profoundly
affected teen perceptions of their
future career choices. Ten percent
of respondents said they are now
more likely to consider a career in
the military, eight percent of stu-
dents said they were more likely to
consider a career in law enforce-
ment or fire-fighting, and six per-
cent said they were more likely to
consider non-profit work such as
joining a relief organization. Other
popular answers were journalist,
doctor, nurse, and teacher. 

The results also indicate that
the majority of today’s young peo-
ple want to help the national
relief effort. According to survey
results, 47 percent of teens say
they have given money to the
national relief effort. Another 14
percent of teens say they have
either raised money on their own
(through fundraisers such as car
washes), or “have plans” to do so. 

Junior Achievement recently
created five activities to help

adults educate students about the
economic impact of the events in
New York, Washington, and Penn-
sylvania. Designed for students in
grades K through 12, the new
online resources include topics
such as “The Job of A Citizen,”
and “Investing in People.” Junior
Achievement has also been named
to the White House’s libertyu-
nites.org Web site as a national
community resource.

Junior Achievement is the
world’s largest and fastest-grow-
ing organization dedicated to
educating young people about
business, economics and free
enterprise. JA programs continue
through the middle and high
school grades, preparing students
for additional key economic and
workforce issues they will face in
the future. 

For more information on JA
and on the opinions teens express
in its ongoing series of surveys on
students’ views, visit www.ja.org;
call 1-800 THE NEW JA (1-800-
843-6395); or write JA National
Headquarters, One Education
Way, Colorado Springs, CO 80906.
You can also contact the nearest
Junior Achievement office. 

Consumer Confidence High Among Teenagers

A recent survey discovered
teenagers are bullish on America.

Making Winter Safer
For Drivers And Roads

by Joe Althouse
(NAPSA)—Clearing winter

roads of ice and snow requires a
delicate balance.

Government agencies responsi-
ble for road maintenance must
find an efficient and economical
way to make driving safer without
damaging road surfaces, harming
vegetation or damaging vehicles.

A growing number of state and
local governments are discovering
that a technique called anti-icing
addresses these concerns. Anti-
icing keeps roads safer by pre-

venting ice and snow
from bonding with the
road surface, making
it easier to plow down
to bare pavement. It
can also melt light
amounts of ice and
snow, eliminating the
need to plow.

Anti-icing requires the applica-
tion of relatively small amounts
of a liquid chemical such as LIQ-
UIDOW® ARMOR® Deicer to the road
surface shortly before or at the
start of freezing precipitation.

For a variety of reasons, liquid
calcium chloride products are
increasingly becoming the anti-
icing agent of choice.

• LI Q U I D O W and LI Q U I D O W
ARMOR are natural products, engi-
neered for purity and consistent
performance. The calcium chloride
in LIQUIDOW is derived from nat-
ural brine deposits and is purified
to meet or exceed the strict
requirements of ASTM D 98.

• Calcium chloride’s low freeze
point keeps it effective at colder
temperatures than any other
product.

• When it comes to plows and
other road maintenance equip-
ment, corrosion-inhibited calcium
chloride is less corrosive than rock
salt.

• Calcium chloride has been
shown to be less harmful to turf-
grass than other deicers. In fact, it
is used as a fertilizer for a number
of crops.

For more information on LIQ-
UIDOW ARMOR Deicer, visit
www.dowcalciumchloride.com.

Mr. Althouse is a technical ser-
vice specialist for The Dow Chem-
ical Company.
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(NAPSA)—Americans travel
more during the holiday season
than at any other time of the year.
Increased travel can interrupt your
daily schedule and make finding
time to exercise a difficult task.
Because many people typically gain
weight this time of year, it is impor-
tant to make fitness a top priority.

According to Russell Athletic’s
For the Long Run® survey, 98 per-
cent of men and women find fit-
ness to be important in their
daily lives. To stay fitness-
focused during this holiday sea-
son, Russell Athletic offers the
following tips:

• Water on the go—Not get-
ting enough water can lead to
fatigue and headaches—the last
thing you need during the holiday
rush. Before you travel, pack your
own water bottle. Drink two 8-
ounce glasses of water before a
long trip, and then another glass
each hour during the trip. If your
holiday travel involves a long
flight or drive, this will help
reduce dehydration and fatigue.
Also, drinking water throughout
the day increases energy levels
and cleans your system.

• Exercise with the family—
The holidays bring families
together, so why not exercise
together? Take a walk around the
neighborhood or jog as a group to
spend more quality time with the
ones you love. It will increase your
energy level too.

• Take a walk—After those
big holiday meals, take a walk
around the neighborhood to work
off the extra calories.

• Smart holiday eating—
Have some fruit or granola between
large meals to curb your appetite.
Eat sweets and desserts in modera-
tion to avoid gaining weight.

This holiday season, don’t let
busy schedules and travel upset
your fitness routine. Use these
tips from Russell Athletic to help
make your holiday a healthy one.

Russell Athletic products are
available at department and
sporting goods stores across the
nation. Russell Athletic sponsors
the For the Long Run® survey and
is a division of Russell Corpora-
tion, an international consumer
products company specializing in
activewear, casual wear and team
uniforms. To learn more about the
company and its products, visit
www.russellathletic.com.

Stay Fit During The Holidays

(NAPSA)—For many people,
home and family are at the heart of
the holiday season—a time to cre-
ate and cherish memories. There
are many affordable ways to start
decorating early, say the experts at
Linens ‘n Things, using this sea-
son’s rich colors, fabrics and scents
to give your family the royal treat-
ment on a budget. For more infor-
mation, visit www.LNT.com. 

Based on a book series called
Caillou, the PBS TV show of the
same name has inspired a line of
games, puzzles and toys designed
by Irwin Toys for preschoolers.
Through play, children learn the
skills of dealing with winning, los-
ing and setbacks while having
fun. Caillou information is avail-
able on the Web at www.pbskids.
org/caillou and www.irwintoy.com.

PC Magazine and beststuff.com
are great resources for finding
“best in category” ratings for
consumer electronics products.
ConsumerREVIEW.com offers
thousands of product reviews all

written by consumers, and if you
answer a handful of questions,
Active Buyer’s Guide (www.active
decisions.com) will provide a prod-
uct recommendation based on the
information you provide and the
requirements you identify. Once
you’ve decided on a product, find-
ing the best deal may not be that
tricky. Many Americans are sur-
prised to learn that eBay has
grown to become the largest online
marketplace for computers and
consumer electronics.

***
History is the discovering of the
constant and universal princi-
ples of human nature.

—David Hume
***

***
Happiness is a perfume which
you can’t pour on someone with-
out getting some on yourself.

—Ralph Waldo Emerson
***

***
If you suspect a man, don’t
employ him, and if you employ
him, don’t suspect him.

—Chinese proverb
***

(NAPSA)—Hint No. 1: Use
Microsoft Office XP to simplify the
process. When it comes to sharing
news about your family, there’s no
better time than the holidays, but we
all know that this time of year means
overloaded schedules. Many times
those well-intentioned holiday let-
ters become plans for a “New Year’s
Update” and ultimately ends up being
a quick e-mail message in June.

With a little careful planning,
and some help from Microsoft
Corp., you can make the holiday
letter shuffle a breeze.  The
Microsoft Office XP suite and the
Office Tools on the Web site pro-
vide a simple way for you to craft
a beautiful and creative holiday
letter quickly and easily, print
your envelopes and even print
your postage—all right from your
home PC. You can eliminate some
of the holiday stress with Office
XP, keep those important people
in your life up to date and spend a
little more time with your family
and friends this year.

A Thoughtful, Time-Saving
Gift From Microsoft

Hint No. 2: Jump-start your work
with a holiday template. Let’s get
started. You need to write a letter,
so let’s begin in Microsoft Word ver-
sion 2002. Microsoft has collected
holiday-related templates specifi-
cally for you. Grab one from the
Office Template Gallery at http://
officeupdate.microsoft.com/template
gallery/. The Template Gallery con-
tains hundreds of templates for all
your needs.

Deck Your Letter With 
Boughs of Holly

Hint No. 3: Make it your own with
custom visuals. Dress up your tem-
plate by adding some holiday piz-
zazz. In addition to the clip art that
comes with Office XP, Microsoft offers
an abundance of additional resources
at Design Gallery Live, a premier
site for finding royalty-free profes-
sional graphics and photographs as
well as other visual elements and
audio clips to enhance your projects
(http://office.microsoft.com/design
gallery/default. aspx).

The Final Trimmings
Hint No. 4: Top it all off with a

little personalization. Once the
body of your letter is completed,
personalizing it for each recipient
by adding names, addresses and
customized greetings is easy with
the Mail Merge Wizard. The new

Mail Merge Task Pane clearly
describes and walks you through
each step of the process of auto-
matically retrieving the informa-
tion from Microsoft Outlook with-
out leaving your document.

Create and Print Your Own
Envelopes

Hint No. 5: Have Office do the
heavy work. If you’re only mailing
a few letters, Word makes it easy to
print envelopes one at a time. For
larger mailings, the Mail Merge
Wizard can also be used to print
envelopes by taking the address
information from your Microsoft
Outlook contacts or other data source
and enabling you to address and
print all the envelopes at once. In
addition, the Mail Merge Wizard can
even help you add graphics to your
envelopes or print your own return
address labels.

Even Print Your Postage at
Home

Hint No. 6: Eliminate hassle
and save time. Avoid a tired
tongue and long lines at the post
office by printing postage right
from your PC using the Office
eServices Web site (http:office.mi
crosoft.com/services/). This new
form of postage contains digitized
mail-processing information and
security-related data, and is held
to U.S. Postal Service require-
ments to ensure security and
appropriate interface with Postal
Service operations.

For a step-by-step guide on
how to do any of these tasks,
visit  the Office Web site at
http://www.microsoft.com/office/.
Happy holidays!

Helpful Hints To Make Your Holiday Letter Writing More Joyful

Holiday letters can be more
fun to compose with the help of
smart software.


