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Marketing Your Idea

(NAPSA)—Have a great idea for
a product but don’t know how to cap-
italize on the idea? “The Mom
Inventors Handbook” (McGraw-Hill;
$16.95), by Tamara Monosoff, CEO
of Mom Inventors, Inc. reveals the
secrets to invention success and the
inside scoop on turning your light-
bulb idea into money-making reality.

Monosoff’s
guide gives prac-
. |tical step-by-
{step advice for
putting inspira-
tion into action.

The book sim-
plifies the inven-
HA OK tion process;

P even providing
IDEA INTO | '2@ stories from real

B — mom inventors
sharing their ‘aha’ moments and
lessons learned.

“The Mom Inventors Handbook”
is not just for moms but for any-
one who wants to produce prod-
ucts while becoming entrepre-
neurs and small business owners.
It includes how to:

* Brainstorm a product that
the world can’t live without.

® Research pre-existing patents
—rarely should you apply or one
as your first step.

* Do market research.

¢ Build a prototype and work
with manufactures.

* Determine whether to
license a product.

e Set up distribution and
effectively sell the product.

* Market the product.

* Work successfully from
home—even with kids.

The book is available at many
bookstores and online. You may
care to call before you shop.
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