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More Companies Are Dellverlng Convenlence

(NAPSA)—There’s good news
for consumers who feel over-
whelmed by a schedule that’s
filled with work, chores and fam-
ily responsibilities. More busi-
nesses are noticing the lack of
time in their customers’ day and
are doing something about it.

Home delivery isn’t just for
pizza anymore. In recent years,
companies have become more cre-
ative with what exactly is deliv-
ered. Here are a few examples of
at-home services designed to add
ease and convenience to your day:

Laundry last on your list?
Dry-cleaning services will sched-
ule a designated time and place to
pick up and drop off clothes at
regular intervals or on an as-
needed basis. While this service
was once limited to deliveries to
major offices, service can now be
arranged for home deliveries.

Need a hand with mower
maintenance? John Deere has
announced nationwide implemen-
tation of its Service Delivered,
Mobile Maintenance program.

This convenient service brings
a factory-trained technician right
to your doorstep to perform a 14-
point inspection, called Ready To
Mow, on lawn tractors, walk-
behind mowers and outdoor power

A new service brings a factory-
trained technician to your
doorstep to inspect your lawn
tractors, walk-behind mowers
and outdoor power equipment.

equipment in a specially designed
truck made for door-to-door ser-
vice. These specialists take care of
the dirty work while you enjoy
your time outdoors.

Prefer groceries to go? Avoid
walking up and down crowded
aisles or unloading a trunk full of
stuffed paper bags with what little
free time you have. Shop for gro-
ceries online and schedule a con-
venient delivery at your doorstep
in a day or two.

For more information, visit
www.ReadyToMow.com or call a
John Deere dealer.





