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(NAPSA)—Some of today’s
hottest stars include hosts of
home makeover shows who are
reigniting a national do­it­yourself
fever, as well as race car drivers
who inspire men everywhere to
look under the hoods in their own
garages. With so much inspiration
to become a jack­of­all­trades, it is
no wonder that work wear today
has gotten a revamp at retail,
with details that allow it to be
worn off the work site and into the
weekend. New technologies are
improving the function of the
clothing, as well. Here are just a
few things to look for when pur­
chasing work wear:
• Consider the weight and feel

of the fabric and such factors as
reinforced stitching and grommets
at pockets and other areas that
withstand a lot of wear.
• Fit and comfort are ex­

tremely important. Make certain
the clothing is cut in such a way
that it can be worn for the dura­
tion of the job. It should allow for
freedom of movement and not pull
across the back when arms are
crossed.
• Waterproofing may be impor­

tant for some items.
• Factor in moisture manage­

ment and breathability. New tech­
nologies and fabrics can increase
your comfort by wicking away
wetness, helping to maintain body
temperature.
• Look for an assortment of

styles. These days, you can find
everything from denim jeans and
khaki trousers to button­down
henleys, canvas jackets and vests.
Work wear manufacturers know
that many men choose work wear
that performs while making a cool
fashion statement. In response,

work wear brands have played up
fashion touches in their lines,
which are often available in tradi­
tionally popular menswear colors
—with olive, brown, black and
navy dominating.
• Determine what has been

done to improve stain repellency
and washability. For example, the
new Craftsman work wear line,
available at Sears in stores and
online, is treated with DuPont™
Teflon® fabric protector, which
resists and repels stains as varied
as mechanic’s grease, mud and
grass, making washing easier.
“Teflon® stain­protected Crafts­

man work wear is so effective that
workmen have been known to lit­
erally peel asphalt right off their
pants after a particularly messy
workday,” said Lisa Hardy,
DuPont marketing manager.
“Water­ and oil­based spills just
run right off the fabric, and
ground­in stains are more likely
to come out in the wash.”
Visit www.teflon.com/workwear

for more information.

For MenThat Do It All: Buying Tips ForWorkWear

Race car drivers like Jeff Gordon
need work wear that can repel
stains and resist oil and grease.

(NAPSA)—If you’re thinking of
purchasing a used car, there’s
good news. Used cars don’t have
to be as risky a purchase as they
used to be. Thanks to certification
programs, it’s harder to distin­
guish new from used and more car
buyers are turning to certified
cars for better value.
Certification offers a way to

buy a used car with confidence
and helps you pick the best from
the best.
The number of certified pre­

owned (CPO) vehicles sold this
year could be the highest in
recent memory as sales continue
to rise at record pace. Besides
costing less than new­car counter­
parts, certified vehicles also come
with many of the same benefits,
eliminating much of the guess­
work associated with buying
used.
Some say it is one of the few

segments of the auto market
where both sales and value to the
buyer have increased. Be wary,
however, because not all certifica­
tion programs are created equal.
To help sort out the best from the
worthless, used­car experts offer
the following tips:

Certified by whom?
Make sure you know who

sets the standards for the certi­
f i cat ion program and who
makes certain they ’re being
enforced. Look for a manufac­
turer­backed program—the best
people to certify a car are the
ones who built it and specialize
in that make. Most manufactur­
ers will offer a limited warranty
in addition to honoring the car’s
original warranty.

Do your homework.
Research the models that make

sense for your driving needs.
Check safety and reliability
reports published online and
prices from your whole area.
How was the car certified?
At a minimum, a car should

have a detailed mechanical
inspection and a vehicle history
report. Carfax Vehicle History
Reports are included with more
than 80 percent of all manufac­
turer CPO vehicles for sale today.

What does it get you?
The certified used car you’re

buying probably comes with an
extended warranty. Make sure
you know exactly what this cov­
ers and for how long. You can
always add additional coverage.

Ask for more.
If you want roadside assis­

tance, options added to the car,
free oil changes or anything else,
don’t be afraid to ask.
For more information or to order

a report, go to www.carfax.com.

StretchingYour Money:Tips On Buying Certified Cars

Not all certification programs are
equal. If you purchase a certified
used car, find out who sets the
certification standards and how
they’re enforced.

(NAPSA)—Car buyers no
longer have to choose between
buying a new car or a used one.
A new category is attracting

the attention of cost­ and quality­
conscious drivers.
That category is certified pre­

owned and it offers several bene­
fits. Buyers don’t have to spend
top dollar to get the cars they
long for but, on the other hand,
they don’t face many of the risks
associated with buying a used car.
Certified pre­owned programs

don’t just take any car. For
example, not all pre­owned
Lexus vehicles are worthy of the
Certified Pre­Owned (CPO) des­
ignation. If a model is older than
six years or driven for more than
70,000 miles, it’s immediately
rejected.
Every vehicle in the program

must pass a comprehensive 161­
point inspection by a Lexus­
trained technician.
If any discovered flaws cannot

be repaired to the manufacturer’s
standards, the vehicle won’t be
certified.
Because each vehicle is recon­

ditioned and inspected, Lexus
offers a three­year­from­the­date­
of­purchase or 100,000­total­vehi­
cle­mile limited warranty, which­
ever occurs first. This is included
in the purchase price.
If you are considering buying a

certified pre­owned vehicle, you
may want to be sure:

• the vehicle is certified by the
manufacturer rather than the
dealer.
According to Edmunds.com,

manufacturer­certified programs
are more reliable, as they tend
to go through more rigorous
testing.
• you are entitled to a Carfax

vehicle history report. This can
help both you and the dealer
identify potential problems that
might otherwise be difficult to
detect.
• that you receive 24­hour

roadside assistance, trip interrup­
tion coverage and dealership
amenities.
A strict certification process

can eliminate many of the risks
associated with financing pre­
owned vehicles.
Before you make a decision,

ask yourself the fol lowing
questions:

What does certification
mean and what does it cover?
Get the details, and if you don’t
understand something, ask more
questions. For example, does cer­
tification mean that parts that
were used for any necessary
mechanical repairs are warranted
by the manufacturer?
• When can you take it for a

spin? Even though the car has
been repaired by a factory techni­
cian, take it for a test­drive and
give it the once­over.
Do the doors open easily? Does

the paint match? Check for the
VIN number.
What’s the price? Before you

buy, go online to a recognized site
such as Edmunds.com or Kelley
Blue Book and see what the certi­
fied pre­owned price should be.
Then you have a ballpark figure to
discuss.
What are you getting for the

price? Under pre­owned certifica­
tion programs, you may get the
same kind of warranty and extras
that you get with a new car. The
Lexus CPO program, for example,
entitles you to 24­hour roadside
assistance, trip interruption cover­
age and dealership amenities. In
addition, the vehicle’s first basic ser­
vice is complimentary and a loaner
vehicle will be provided for qualified
repairs.
For more information, visit

www.lexus.com/cpo or see your
Lexus CPO dealer for details.

WhatYou NeedTo KnowTo Buy A Certified Pre­Owned Vehicle

A manufacturer’s certified vehicle
program can be used across the
country and won’t leave you
stranded if your dealership shuts
down.

Willis Haviland Carrier devel­
oped the first residential an air
conditioner for private home use
in 1928. It was called the “Weath­
ermaker.”

***
How often things occur by the
merest chance, which we dared
not even hope for!

—Terence
***

***
Heaven gives its glimpses only
to those not in the position to
look too close.

—Robert Frost
***

***
There is no excellent beauty that
hath not some strangeness in
the proportion.

—Francis Bacon
***

   
       

       
     

           
       
           

       
         
         
         
           
             

     
       

           
           

   
       

           
     

         
       
         
     

             
             
             

         
         

     
     

     
       
       

       
       

 
       

         
       

     
       

     
         
         

     

         
       

         
     
       

 
     

       
       
       

         
       

   
         

       
     

 
           

         
         
       

     
   
       

         
       

         
 

   

                   

         
         
         

   
     

         
       

         
         

         
           

       
         
         
         
         

         
         
       
     
         

       
         

     
       

     
   

       
         

   
         
 

   
         
         
       
         
         
       
     
       
         

       
       
         

     
       
       

   

     
       
           

       
         
     

       
       

         
     
         
         

 
       
       

         
     

             
           

       
   

     

             
               

                       
                             
                       
     

  
      

     
      

       
    

      
      

      
    

      
    

    
    

        
    
     

    
       
   

     
       

         
             
         

       
           
       

     
       

         
           
    

       
       

         
       

         
       
       
         

       
     

             
       

           
       
       

       
             

     
   

   
       

         
     

     
       
   

           
         

       
         
         

 

   
       

       
     
     

       
       

         
     

       
     
       

         
         

       
       
       
     

         
           

     
   

       
         

         
       
         

       

             

       
         
           

     
 

   
       
             

       
         

 
       
         

         
           
           
           

         
   

         
     

         
     
           

           
     
 
       

       
       
   

       
       

       
 
       

     
   

   
       

         
     
         

     
       

         
     

 
   

 
         
     

   
         
       

         
     

       

     
     

     
 

     
         

     
   

       
     

 

   
         

           
     
       
       

       
     

   
           

         
         
           
       
         

         
 

       
           
       
           
       
           

         
     

         
         
             
       
       
     

       
         

         
         

     
     

       

                   

     
         
       
       

     
         

       
           

         
       

     

       
           
   

 

         
       
 

 

More Patients Struggling To Pay For Their Medicines 
Expanded Assistance Programs Can Keep Needed Medicines In Reach 
(NAPSA)—In today’s difficult 

economic times, with unemploy­
ment levels near 10 percent and 
nearly 50 million Americans with­
out insurance, many people in need 
are forced to make decisions on 
whether to pay for essentials, such 
as food and utilities, or their pre­
scription medicines. For patients 
with chronic conditions such as dia­
betes or asthma, this can leave 
them without treatment that is crit­
ical to their health and well­being. 
However, many do not realize that 
they may qualify for patient assis­
tance programs that can provide 
them with free medications. 
For more than 50 years, Merck 

has helped millions of Americans 
gain access to its medicines and 
vaccines. Recently, Merck signifi­
cantly expanded the number of 
medicines available through its 
Merck Helps™ patient assistance 
programs, as well as increased 
the income limit so even more 
people are eligible—including 
families of four earning up to 
$88,200 annually. 
Unfortunately, awareness of 

these programs is low, yet the 
need remains great. A recent sur­
vey, conducted by Harris Interac­
tive on behalf of Merck+, found 
that while 32 percent of U.S. 
adults are potentially eligible for 
patient assistance programs, 79 
percent of those unemployed and 
uninsured are somewhat or not at 
all aware that such programs 
exist. To help increase awareness, 
Merck has provided a grant to 
NeedyMeds, a nonprofit organiza­
tion that makes information about 
these programs available to peo­
ple in need. 

“People should always have 
access to the prescription medicines 
they need, even if they don’t have 
insurance. We know that many 
patients who are eligible for these 
programs aren’t taking advantage 
of them—because awareness is low, 
particularly among those who are 
most in need,” said Richard Sagall, 
M.D., co­founder of NeedyMeds. 
“That’s why we’re so pleased to 
partner with Merck to help further 
raise awareness.” 
With the Merck Helps pro­

grams, there are no application 
fees, no co­payments and a simple 
enrollment process. Many medi­
cines can be delivered to a patient’s 
home or doctor’s office at no charge. 
Patients in need of information 
should visit www.MerckHelps.com 
or call (800) PAP­5400. 

Did You Know: 
• A recent Harris Interactive survey 

found more than one-third (35 
percent) of those who are uninsured 
and unemployed did not buy or refill 
prescription medicines, cut their 
dosage in half or took expired 
medicine as a way to save money. 

• The Merck Helps patient assistance 
programs provide Merck medicines 
and vaccines free of charge to 
eligible individuals (primarily the 
uninsured) who, without assistance, 
cannot afford needed Merck 
medicines. 

• While 32 percent of U.S. adults are 
potentially eligible for patient 
assistance programs, 79 percent of 
those unemployed and uninsured 
are somewhat or not at all aware 
that such programs exist. 

+ This telephone survey was conducted by Harris Interactive on behalf of Merck 
from August 20 to 23, 2010 among 2,012 U.S. adults of whom 549 do not have 
any prescription drug benefits and 131 do not have any prescription drug benefits 
and are not employed. 




