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(NAPSA)—With some of the
country’s most visited and histori-
cal museums nestled in its cities
and towns, the Northeast United
States is a rich tapestry of cul-
tural experiences waiting to be
explored. With National Museums
Month kicking off in May, visitors
and residents alike will have the
opportunity to discover—and
rediscover—all the wonders these
national treasures have to offer.
The popular institutions centered
in this region attract millions of
visitors each year with world-class
exhibitions.

In May, free admission will be
given to all Bank of America ATM,
check and credit cardholders and
MBNA credit cardholders, plus one
guest, at 56 of the finest cultural
institutions across the Northeast
through the Museums on Us™ pro-
gram. Museums throughout Mas-
sachusetts, Connecticut, Maine,
New Hampshire, Rhode Island,
New York, New Jersey, Pennsylva-
nia and Delaware are participating. 

From the Philadelphia Museum
of Art and the world-famous
Guggenheim Museum in New
York, to historic Mystic Seaport in
Connecticut, Boston’s Museum of
Science and the Maine Children’s
Museum, cardholders may simply
present their Bank of America or
MBNA card and gain general
admission for themselves and one
guest.

“Through Museums on Us, mil-
lions of accountholders living in or
traveling to the Northeast will
have a chance to enjoy the region’s
premier cultural facilities,” said
Anne M. Finucane, global market-

ing and corporate affairs executive
and Northeast President, Bank of
America. “Cultural institutions
are not only sources of great
learning and inspiration, they are
also key to the economic vitality of
the communities they serve. By
supporting these anchor institu-
tions, we are able to invest in our
communities while creating bene-
fits for our customers.”

Bank of America launched the
Museums on Us program in 1998
as a way to encourage Americans
to take advantage of the cultural
wealth of New England and the
Northeast United States.

Some of the top cultural insti-
tutions that are offering free
admission through the Museums
on Us program include:

• Mystic Seaport, Connecticut

• New Britain Museum of
American Art, Connecticut

• Stepping Stones Museum for
Children, Connecticut

• Farnsworth Art Museum and
Wyeth Center, Maine

• Maine Children’s Museum
• Seacoast Science Center, New

Hampshire
• John F. Kennedy Presiden-

t ia l  L ibrary  and  Museum,
Massachusetts

• Museum of Fine Arts, Boston,
Massachusetts

• M u s e u m  o f  S c i e n c e ,
Massachusetts

• Norman Rockwell Museum,
Massachusetts

• Peabody Essex Museum,
Massachusetts

• Brooklyn Botanic Garden
• Chi ldren ’s  Museum o f

Manhattan
• Rubin Museum of Art, New

York
• Solomon R. Guggenheim

Museum, New York
• The Jewish Museum, New

York
• The New York Botanical

Garden
• African American Museum of

Philadelphia
• Franklin Institute Science

Museum, Philadelphia
• Philadelphia Museum of Art
• Museum of Work and Cul-

ture, Rhode Island
• Winterthur Museum & Coun-

try Estate, Delaware
For a full list of participating

museums or for more information
on Bank of America’s Museums on
Us, visit www.bankofamerica.
com/museums.

Celebrate ‘National Museums Month’This May In The Northeast,
With Bank of America’s Museums on Us Program

Thanks to a unique program,
visitors will be able to enjoy free
admission to 56 of New En-
gland’s finest museums, science
centers, historical sites and cul-
tural institutions.

Museum of Fine Arts, Boston, “Dance at Bougival”
(1883) by Pierre-Auguste Renoir

(NAPSA)—As the weather
warms and brightens, it’s a great
time to start working on home
improvement projects. By following
a few tips from Lou Manfredini,
home improvement expert and Skil
Power Tools Ambassador, tackling
DIY projects is as easy as one-two-
three. 

Have the right tools to get
the job done. A combination of
power and hand tools will go a
long way toward tackling projects
all around the house. Having a
cordless drill, circular saw, sander
and jigsaw on hand, along with an
array of nails, screws, a staple gun
and a hammer, will make any pro-
ject a cinch to begin. Keep your
tools in one location, in the garage,
basement or shed, so you can eas-
ily take an inventory before get-
ting started. If you need additional
tools or accessories, you can easily
figure out what to purchase. 

Use your resources. Some-
times beginning a home improve-
ment project can be difficult if you
are unsure of where to start. Ref-
erence magazines, home improve-
ment television shows, the Inter-
net and local hardware stores to
find how-to help on such various
plans as building a deck, creating
the ideal swing set or pruning
trees. Start with projects that
match your skill level and move
up from there

Play it safe. Whether you’re
using power tools or hand tools,
your personal safety should
always be a primary concern.
Wear safety glasses when using
tools; read all instruction manu-

als; match accessories to the pro-
ject, for instance use appropri-
ately sized drill bits for the job at
hand; and do not wear loose cloth-
ing, which can easily get in the
way. Following these safety tips
will help minimize any mishaps.

Confidence is half the bat-
tle. When working on home
improvement projects it is impor-
tant to have confidence in your
abilities. If you are new to DIY
projects, start slow and work on
smaller projects that are less
intimidating. As you gain confi-
dence in your abilities, move on to
more complex projects. In no time,
your neighbors will catch wind
that you’re a wiz in the workshop
and you’ll be helping them build
their kids’ Pinewood Derby Cars
or providing an extra set of hands
on their projects. 

For tips and tricks that will
keep your weekends full for years
to come, visit www.skil.com for
more information on tools and
project ideas.

Four Easy Steps to Home Improvement Success

With a few tips and tricks you can
have a new home at the old
address in a few weekends.

***
The superior man understands
what is right; the inferior man
understands what will sell. 

—Confucius 
***

***
If advertisers spent the same
amount of money on improving
their products as they do on
advertising then they wouldn’t
have to advertise them.

—Will Rogers
***

***
It is only by not paying one’s
bills that one can hope to live
in the memory of the commer-
cial classes.

—Oscar Wilde 
***

***
We didn’t actually overspend
our budget. The allocation sim-
ply fell short of our expenditure.

—Keith Davis
***

***
A verbal contract isn’t worth
the paper it’s written on.

—Samuel Goldwyn
***

The anti-malarial drug quinine comes from the bark of the cin-
chona tree, a South American evergreen.

A lion’s life expectancy is 30 years at the maximum.

As early as 4000 B.C., ancient people used crude pens consisting
of hollow straws or reeds that supported a short column of liquid.

Charles G. Curie, Administrator
Substance Abuse and Mental

Health Services Administration
U.S. Department of Health and

Human Services
(NAPSA)—Alcohol is the most

widely used substance of abuse
among America’s youth. A higher
percentage of young people, ages
12 to 20, use alcohol (29 percent)
than use tobacco (24 percent) or
illicit drugs (14 percent), making
underage drinking a leading pub-
lic health problem in the United
States. A new national effort to
encourage parents to speak with
their children about this critical
problem is under way. Some peo-
ple find it hard to believe that by
the time they reach eighth grade,
41 percent of adolescents have had
at least one drink, and almost 20
percent report having been drunk.
It’s also a fact that adults who had
first used alcohol before age 15 are
five times more likely to report
dependence on or abuse of alcohol
than adults who first used it at
age 21 or older. In addition to its
negative impact on health, alcohol
use among youth is strongly corre-
lated with violence, risky sexual
behavior, poor academic perfor-
mance, driving incidents and other
harmful behaviors. 

Yet many parents do not see
drinking as a top-of-mind issue.
To help bring this issue to the
forefront, a new campaign is
encouraging parents to speak with
their children about the negative
effects of alcohol to delay the
onset of, and ultimately to pre-
vent, underage drinking.

The campaign, developed in
partnership with the Ad Council,
is aimed at the parents of middle
schoolers, particularly those
whose children have not started
drinking. Parents need to realize
they have more influence over
their children than they may
know. Sure, kids spend a lot of
time with friends, television,
music, magazines and the Web.
But they are also tuned in to what
their parents say and do. Parents’
disapproval of underage alcohol
use is one of the key reasons
youths choose not to drink. Under-
age drinking is not inevitable.

For too long underage drinking
has been accepted as a rite of pas-
sage. Far too many young people,
along with their friends and fami-
lies, have paid the price. Any use
of alcohol for teens involves risk—
any use, not just binge drinking or

drinking and driving. Alcohol can
affect the developing adolescent
brain. And we’ve learned the ear-
lier a person is introduced to alco-
hol, the greater the chances are
that that person will develop an
alcohol problem in his or her
youth and/or adulthood. 

We must change attitudes
toward teen drinking from accep-
tance to abstinence and recognize
the importance of parents talking
to their children early and often
about alcohol, especially before
they’ve started drinking. We must
replace an environment that all
too often enables underage alcohol
use with an environment that dis-
courages it. 

Children need information to
make good decisions. Don’t wait
until a problem arises to talk
with them about drinking alco-
hol. Be sure to talk with them
about the law, how alcohol affects
the body, and how peer pressure
can sometimes make it difficult
to do the right thing. Discuss
your personal beliefs with your
children. Sharing your values
and family history regarding
alcohol helps create an environ-
ment of trust and understanding.

Get involved in your commu-
nity and your child’s school. 

For more information, includ-
ing tips on talking with your chil-
dren about alcohol, or to order the
free booklet “Start Talking Before
They Start Drinking,” visit
www.stopalcoholabuse.gov or call
1-800-729-6686.

SAMHSA, a public health
agency within the U.S. Depart-
ment of Health and Human Ser-
vices, is the lead federal agency for
improving the quality and avail-
ability of substance abuse preven-
tion, addiction treatment and
mental health services in the
United States.

National Public Education Campaign
Under Way To Reduce Underage Drinking

Underage drinking is a problem
that all parents should discuss
with their children.




