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(NAPS)—Crabgrass is big and
ugly. It ruins your curb appeal
and property value. You could
have a beautiful home inside, but
people driving by your house
would never know it because the
weeds send a message that you
don’t care about your property.

“Crabgrass spreads fast,” says
Bayer Advanced garden expert
Lance Walheim, author of “Lawn
Care for Dummies.” “Just one
weed can produce 150,000 seeds
in a season. It only takes one seed
to spark the growth of crabgrass.”

Crabgrass grows when it gets
lots of full, hot summer sun. If you
don’t do anything about it, crab-
grass will choke out surrounding
grasses and form depressions in
your lawn. It’ll spread even more
next summer, especially if your
area gets lots of rainfall. Once
established, crabgrass will toler-
ate higher temperatures and
dryer weather conditions than the
good grass you want to keep.

“It’s the weed that just won’t
quit unless you have a game
plan,” says Walheim. Here are
some tips to help you deal with
this pesky weed:

• Identify: Look for crabgrass
when you mow your lawn each
week. Knowing you have a prob-
lem is the key to solving it.

• Taller is better: Adjust your
mower height upward. Taller
grass means crabgrass seeds,
along with some other weeds, will
not germinate as quickly.

• Kill weeds before they spread:
Attack with a weed killer at the
first sign of crabgrass or other
weeds. Bayer Advanced™ All-in-One

Lawn Weed & Crabgrass Killer
(bayeradvanced.com) kills crab-
grass and more than 200 other
types of lawn weeds such as dande-
lions and clover. (This product isn’t
registered in New York or Hawaii.)

• Water deeply: You need to
irrigate your lawn long enough so
the water can penetrate six inches
into the soil. How do you deter-
mine that? Use a screwdriver or a
narrow wooden dowel to probe the
soil. It’ll stop when it hits dry soil. 

• Fertilize: Use a fertilizer to
help your grass grow and choke
out crabgrass and other weeds.
Warm-season grasses, like
Bermuda or St. Augustine, require
fertilization in late spring. Cool-
season grasses, such as Kentucky
bluegrass and tall fescue, need to
be fertilized in the fall.

Always be sure to read and fol-
low the directions for any product
you buy. That way you get the
best results and the beautiful
lawn you’re looking for.

Crabgrass will choke out sur-
rounding grasses.

(NAPS)—In a tough economy,
finding a way to stand out in a
crowd is essential for a business to
survive and thrive. That’s one rea-
son many businesses turn to pro-
motional products to promote
themselves, reward employees
and thank customers. 

With budgets tighter than ever,
promotional products—such as
stress balls, key rings and calen-
dars—can make a difference when
it comes to helping businesses of
all sizes stand out from the com-
petition and get their name out
there. Even school groups, charity
events, sports teams and many
other community organizations
are using promotional products to
draw attention.

Plus, using these kinds of
products can often be more afford-
able than other advertising meth-
ods. Staples offers the following
tips to help any business make
the best choices for using promo-
tional products:

Know your customer. Select
items that will appeal to your tar-
get audience. Don’t send a Frisbee
when you are trying to entice a
customer to purchase a high-end
product. Conversely, don’t select a
high-tech, sophisticated item if
you want to convey a sense of fun
or irreverence.

Think outside the box.
Tried-and-true items such as pens
or calendars are quite effective
and always appreciated, but less
traditional products such as
apparel, bags or hats can really
help a company distinguish itself
from the competition. 

Find the right partner. Seek
vendors who not only work with
you to find the right products for
your company, but can control the
entire process from order to

delivery to ensure the job is done
right.

Think long term. Consider
items that provide the best vehicle
to promote your particular brand,
not just now but in the future as
well. 

Ideally, you want something
that retains your brand integrity
and stays with the customer for a
long time. These promotional items
will increase long-term message
retention and encourage customers
to recommend your business. 

Quality counts. Remember,
the most inexpensive promotional
item is not always the best. Your
brand name will be on it, and it
will get your audience actively
engaged in your message. 

Staples has introduced a new
line of promotional products fea-
turing thousands of items. Copy &
Print Center associates at any of
Staples’ retail locations nationwide
can help an organization select the
right products, provide samples for
review and place an order. 

Customers can also explore
Staples’ promotional products
and place orders at www.Staples
PromotionalProducts.com. 

An Affordable Way To Get Your Company Noticed

With budgets tighter than ever,
many businesses are turning to
promotional products—such as
apparel and travel mugs—to pro-
mote their brand.

(NAPS)—With increasing fre-
quency, homeowners are selecting
geothermal systems to provide
heating, cooling and hot water to
their homes. Increased energy effi-
ciency—with savings as much as
70 percent—has frequently been
both the driver and the benefit of
their decision to go geothermal. 

Today, as a result of the Ameri-
can Recovery and Reinvestment
Act of 2009, homeowners have
another important incentive to
choose geothermal. This bill offers
homeowners a renewable energy
tax credit of 30 percent of the total
investment for a residential geo-
thermal heat pump installation.
Unlike incentives associated with
ordinary fossil fuel systems, this
tax credit is not capped at a life-
time limit of $1,500 or categorized
with energy-efficient appliances,
and it makes geothermal systems
more accessible to homeowners.

Because of the advantages a
geothermal system offers, home-
owners can often experience
higher resale values when it is
time to sell their homes. According
to the experts at WaterFurnace,
homeowners who invest in geo -
thermal systems and plan to stay
in their homes can anticipate an
average system life span of more
than 24 years—compared to 15
years for an ordinary system—
and experience less maintenance
and lower life cycle costs. 

While homeowners continue to
reap the benefits of a geothermal
system long after it is installed,
the investment in geothermal
extends beyond the homeowner to
also benefit the economy and the
environment. In fact, investment
in geothermal systems contri butes
to the growth of renewable energy
and homegrown energy solutions.

At the same time, it encourages
the growth of new “green collar”
jobs associated with the manufac-
ture and installation of geo -
thermal systems, creating op -
portunities for heating and
air-con ditioning contractors, elec-
tricians, plumbers, excavators and
drilling machine operators who
support the geothermal industry.

Because geothermal systems tap
the free, renewable supply of solar
energy found in homeowners’ own
backyards, the investment in geo -
thermal reduces U.S. dependence
on foreign oil and encourages
energy production at home. In addi-
tion, geothermal systems burn no
fossil fuels, thereby reducing total
planetary carbon and greenhouse
gas emissions and minimizing the
homeowner’s carbon footprint—
good news for the environment.

To learn more about the long-
term benefits that the investment
in a geothermal system delivers,
visit www.waterfurnace.com or
call (800) GEO-SAVE.

Geothermal: Good For You, Good For
The Economy, Good For The Environment

Geothermal systems burn no fos-
sil fuels, thereby reducing total
planetary carbon and greenhouse
gas emissions.

Getting Rid Of Ugly Crabgrass

(NAPS)—What electronics item
can be found in one out of every
three U.S. households and was
instrumental in helping DVDs
become the standard disc format
for videos? The answer, surpris-
ingly, isn’t a computer or even a
DVD player, but rather the
world’s most popular video game
system, the PlayStation 2. 

Launched in 2000, PlayStation
2 has sold more than 136 million
units worldwide, with more than
50 million units sold in North
America alone. Nine years after
its introduction, PlayStation 2
remains immensely popular.
According to a Nielsen study,
PlayStation 2 was the most-
played game console in 2008.

With a recent price drop to
$99.99, a game library that will
grow to nearly 1,900 titles this
year, as well as the ability to play
both DVDs and CDs, PlayStation
2 is considered an excellent choice
for affordable, at-home entertain-
ment. With titles coming this year
like the singing game SingStar
Queen and the off-road racing title
MotorStorm®: Arctic Edge, fami-
lies can use PlayStation 2 to cre-
ate their own family game/movie
nights or liven up any get-
together. 

Families can also enjoy more
than 250 PlayStation 2 titles that
have achieved “Greatest Hits” sta-
tus at value pricing, which allows
for a large, diverse library at a low
investment. Top PlayStation 2
greatest hits include Gran Tur-
ismo 4, Guitar Hero III: Legends
of Rock and Madden NFL 08.

A Legacy Of Family Fun
When PlayStation 2 was intro-

duced, it immediately redefined
the role of the gaming console in
the American living room. As an
entertainment centerpiece, it
achieved mass market adoption
far beyond its predecessors, and
along the way helped establish
the popularity of the DVD format
as well as some of gaming’s most
recognized franchises such as
Grand Theft Auto, Madden NFL,
Final Fantasy, Gran Turismo and
Guitar Hero. 

PlayStation 2 also helped intro-
duce video games to new audi-
ences. Its extensive library of
social games and family-friendly
titles, exemplified by the Buzz!
and SingStar franchises, wel-
comed casual gamers and families
alike to a wide world of gaming
entertainment. 

PlayStation 2’s affordable
$99.99 price tag, slim, lightweight
design and multifunctional capa-
bilities as a game console and
media player make it the ultimate
value in family entertainment.

Game System Builds On Nine Years Of Premier Play

At an age when most game con-
soles are retired or obsolete, one
popular unit continues to thrive.

(NAPS)—“Lowering eye pres-
sure in glaucoma's early stages
with prescription medications
offers the best chance of preserv-
ing vision,” said Dr. Tsai. “Eye-
drops such as the prostaglandin
analog latanoprost ophthalmic
solution can help keep eye pres-
sure under control.” To learn
more, visit www.xalatan.com or
call (866) 398-8978. 

**  **  **
Today’s modern diets—even

those that are seemingly
healthy—can contribute to acid
erosion, a growing and irreversible
problem in adults and children.
Sensodyne ProNamel™ for Chil-
dren can help by rehardening soft-
ened tooth enamel. To learn more,
visit www.ProNamel.us.

**  **  **
A new clinical trial, currently

open for enrollment, will study an
investigational medication, fos-
aprepitant dimeglumine, that
may help prevent nausea and
vomiting during chemotherapy.
To learn more, call (888) 577-8839
or visit www.ClinicalTrials.gov
and use keyword NCT00619359.

In 1985, astronaut David
Griggs used a Duncan Imperial
Yo-Yo on live TV from the deck of
the Space Shuttle.

There are twenty-eight places
in the United States named Ply-
mouth, as in Plymouth Rock.




