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(NAPSA)—A growing number of
homeowners are tackling the big
problems of energy efficiency and
mold resistance by thinking small.

Nanotechnology—the manipu-
lation of matter at the molecular
level at the scale of a nanometer,
or a billionth of a meter in size—
has recently come into play in the
insulation arena. A material called
Hydro-NM-Oxide has been shown
to be highly effective at insulating
against all three types of thermal
transfer: solid conductivity,
gaseous conductivity and radiative
(infrared) transmission.

According to the Center for Inte-
grated Nanotechnologies, Hydro-
NM-Oxide has nearly twice the
R-Value—meaning twice the in-
sulating quality—of polyurethane
foam. And it’s been incorporated
into a new line of coatings for the
home.

Nansulate® HomeProtect Inte-
rior is a paintable, mold-resis-
tant coating that can be applied
to interior walls, ceilings, attics
and floorboards to give added
insulation benefits, and protects
against mold without the use of
potentially harmful anti-fungal
agents. Nansulate HomeProtect
ClearCoat can be applied to exte-
rior and interior surfaces. Sug-
gested home applications include:

• Attics. Increase your home’s
energy efficiency (and save money)
by insulating one of the places
that heat transfer is prevalent.

• Ceilings and walls. De-
crease the amount of heat trans-
fer through your walls and ceil-
ings. Nansulate is especially
useful in older homes where
there is no room for traditional
insulation to be applied without
knocking down walls and losing

valuable space.
• Ducts. Prevent condensation

and rust while eliminating mold
and moisture to create a more com-
fortable indoor environment,
reduce the chance of air pollutants,
save energy and lower fuel bills.

• Basement pipes. Avoid un-
necessary heat loss during winter
and minimize water damage from
cold pipes “sweating” in warmer
months.

• Hot-water heaters. Hot-
water heaters can use about 20
percent of the energy consumed by
an average household. Insulating
your hot-water heater can have
positive effects on your total cost
of energy each month.

• Mold resistance. Protect
your home and property and cre-
ate a healthier environment for
your family. Mold can grow in a
variety of areas in the interior and
exterior of your home, creating
health risks and devaluing your
property. Nansulate has proven
resistant to both existing mold
growth and new mold growth.

For additional information, visit
www.industrial-nanotech.com.

Nanotechnology Offers Insulating Benefits

Nanotechnology has created an
insulating material that can sim-
ply be painted on surfaces.

(NAPSA)—It took two caring,
creative mothers and their teen-
age daughters to create a line of
skin care products that promotes
a healthy attitude toward beauty
and self-esteem. 

“The teenage years can be awk-
ward both physically and emotion-
ally for teens,” said Susan Shand,
one of the co-founders of Tess
(Teen Everyday Skincare System).
So Shand, co-founder Sheri Poe
and their daughters created a
brand that celebrates the per-
sonal, individual beauty of each
teenage girl.

To find out what teens wanted
and needed, Shand and Poe spoke
with hundreds of teens and their
mothers. Today, the Tess Advisory
Panel—made up of girls 13 to
17—provides opinions on every-
thing from naming, scents and
packaging design.

They created products formu-
lated with natural fruit and
botanical extracts, essential oils
and vitamins to cleanse, tone,
moisturize and protect teenage
skin. The products feature para-
ben-free blends of natural ingredi-
ents such as aloe vera gel, laven-
der oil and extracts of chamomile,
green tea, hibiscus flower, com-
frey, white willowbark, lemon
peel, apple and strawberry. 

There are two, easy-to-use,
“day to night” skin care kits for
combination and problem skin
and eight full-sized “a la carte”
products. For many girls, an easy-
to-use kit can help them start the
good habit of taking care of their
skin, making the kits a great
back-to-school gift.

For example, the Skin with
Attitude Kit is formulated for

teens with blemish-prone skin. It
features Scrub-It-Off Straw-
berry/Jojoba Facial Cleanser, This
Is Your Wake-Up Call Orange
Facial Toner, Take No Prisoners
Peppermint Serious Blemish
Stick, Out and About SPF15
Lavender Oil-Free Lotion, Perfect
Pout Strawberry Healing Lip
Gloss and Put on Your PJs And
Vanilla Oil-Free Healing Night
Cream.

Packaged in classic, clean, sim-
ple bottles and tubes with fun,
lighthearted product names and
colorful accents of watermelon,
lime, tangerine and sky blue, the
packaging also features empower-
ing statements such as “take
charge,” “dare to dream,” “speak
your mind” and “never settle” to
provide daily inspiration.

The kits and products will be
available in select Sephora stores
and on www.sephora.com. 

For more information, visit
www.tessskin.com. 

Beauty Products With A Positive Attitude

The right skin care products for
teens can help promote a
healthy attitude toward beauty
and self-esteem. 

(NAPSA)—Keeping wood prop-
erly protected is a growing chal-
lenge, especially as homeowners
have made it a top choice for exte-
rior surfaces—not just siding, but
decks, furniture and all the other
accessories that are part of the
extended outdoors lifestyle. 

“Homeowners are upgrading
their outside living and garden
areas with unrelenting zeal,” says
Kurt Denman, product manager of
Benjamin Moore Paints. “Terraces,
decks, patios, cabanas, pool houses,
gazebos, and outdoor kitchens are
additions that Americans spend
$40 billion on annually.”

What’s necessary to keep all of
this wood in tip-top shape as it
faces exposure to the vagaries of
Mother Nature? 

“Performance is the chief char-
acteristic a consumer should look
for in an exterior stain,” advises
Denman. “It should protect from
the two major culprits affecting
wood—water and UV rays.”

Responding to this growing
focus on the expanded outdoors
lifestyle, Benjamin Moore has
developed a new, technologically
advanced, premium Exterior
Stain Collection that protects and
beautifies just about every wood
surface. The collection offers an
extraordinary palette of hues,
with a range inspired by organic
life and the outdoors world.

“The best way to choose a color
is to look at existing colors around
your home,” adds Denman. “Con-
sider the color of your roof, siding,
trim, driveway, and surrounding
plant life.”

When it comes to finishes, Den-
man advises that a clear finish is
ideal for new or well-maintained
wood. It reveals the beauty of the
material without obscuring either
its grain or texture. With more
opacity, the additional pigments
provide additional protection and

color selection, but mask the grain
of the wood while still highlighting
the wood’s natural texture. Stains
with more opacity are a good
choice for older wood that is not in
pristine condition or when addi-
tional color selection is desirable.

For every type of wood no mat-
ter its condition—new, worn,
plagued by mildew or mold, or
tannin-leached types like redwood
or cedar—a preparation coating is
available. To ensure your exterior
wood assets are protected, they
should be coated evenly with a
clear finish, relatively soon after
installation. Remember, proper
preparation is the ultimate deter-
minant of how long the beauty of
a staining job will last.

For the best advice on selecting
an exterior stain and preparation
appropriate for the type of wood
on the exterior of your home or
other outdoor project, speak to an
experienced professional. One last
tip: Be sure to test your color
selections on the surface to be
painted to see if it’s accurate and
exactly what you want. Remember
that the natural color or grain
pattern of the wood itself can
greatly influence the final color.

Exteriors Make Your Great Outdoors Greater

New wood finishes by Benjamin
Moore can be a great way to
highlight your home’s exterior.

(NAPSA)—Great moulding
makes great rooms. Besides its
beauty, of particular interest to
homeowners is that moulding
made of medium-density fiber-
board costs about one-third the
price of traditional solid or finger-
jointed wood. To learn more about
moulding, visit www.pbmdf.com.

**  **  **
To help college-bound students

better learn to manage their
money budgets, Chase offers
resources to guide students on how
to manage their finances responsi-
bly from the first day of class to
graduation, and beyond. Learning
to handle their own finances can
be one of life’s most important
lessons for your students. For
additional information, visit
www.chase.com. It will guarantee
your college-bound student an A+
in Financial Management 101.

**  **  **
Samantha Brown’s show,

“Passport to Europe,” airs Thurs-
days at 8 PM (ET/PT) on the
Travel Channel. Brown’s travels
allow her to meet the locals,
explore the cities and immerse
herself within the cultures. In
addition to practical information
and tips on getting there and get-
ting around, Brown connects with
a variety of local experts who pro-
vide unparalleled access to the
must-see sites, the unknown trea-
sures that aren’t in the travel
guides and the places to eat that
only the insiders know. Learn
more at travelchannel.com.

**  **  **
Consumers in the U.S. are

expected to rack up nearly $7 bil-

lion in directory assistance calls
this year. By programming your
mobile phone with (800) 411-
METRO (800-411-6387), you’ll
speak to friendly operators who
will connect your call to any busi-
ness in the United States…and
all for free. Visit online at
www.411metro.com.

**  **  **
Most people want to do their

part to help reduce greenhouse
gas emissions and save on their
energy bills, but don’t know what
they can do. Using energy effi-
ciently at home is an important
start; and, it can be as easy as
changing a light bulb. The Envi-
ronmental Protection Agency
(EPA) and Department of Energy
(DOE) are calling on Americans to
join the growing number of indi-
viduals switching their current
lighting to energy-efficient light
bulbs and fixtures. As part of the
annual ENERGY STAR Change a
Light, Change the World Cam-
paign, the EPA and DOE have
declared Oct. 4, 2006 “ENERGY
STAR Change a Light Day.” For
more information, visit www.energy
star.gov/changealight.

(NAPSA)—According to the
National Institutes of Health, an
estimated 15 million people in the
United States are affected by
eczema, a disease that causes dry,
itchy and irritated skin. Thank-
fully, there is an increasing num-
ber of resources and products cre-
ated to help those living with
eczema. One such organization,
the National Eczema Association
(NEA), has a Web site dedicated
to promoting eczema awareness
through research and education. 

**  **  **
Hepatitis C is a serious dis-

ease, but there are many treat-
ment options. PEG-INTRON®

(Peginterferon alfa-2b) Powder
for Injection combined with riba-
virin has been shown to clear
HCV from the blood in about half
of the people taking the medica-
tion. People being treated with
PEG-INTRON® and ribavirin, as
well as those considering treat-
ment, can enroll in a free patient
support program called the Be In
Charge® Program that offers 24/7
telephone access to a live nurse,
many educational materials and
counseling. Learn more at
http://allabouthepatitisc.com and
www.pegintron.com.

**  **  **
According to the American

Association of Orthodontists
(AAO), more than 5 million peo-
ple in the U.S. and Canada are
receiving care from AAO mem-
bers. Innovative materials and
progressive technology help
patients of all ages get a correct
bite, beautiful smile and im-
proved facial appearance. To
learn more about contemporary
orthodontic treatment or to find
an AAO member orthodontist,
call 1-800-STRAIGHT or visit
www.braces.org.

**  **  **
An inflamed cut should be seen

by a doctor who can prescribe an
antibiotic if necessary, health
experts say. There are many med-
ications available, including some
that taste good and have conve-
nient dosing options.

**
I am more or less happy when
being praised, not very com-
fortable when being abused, but
I have moments of uneasiness
when being explained.

—Arthur James Balfour
***

***
Politics are a labyrinth without
a clue.

—John Adams
***




