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A Trike That Can Grow
With Your Tyke

(NAPSA)—There’s good news
for parents or grandparents who
want the best for a child. There’s a
new adaptable tricycle designed to
change as a child grows. It’s built
in a way that lets a parent get
involved while the child enjoys it
and develops independent skills.

Described as the world’s most
advanced tricycle, the new Smart-
Trike 4 in 1 Dream—thought by
many to be a great value—has
patented swivel wheel Touch-
Steering™ technology, which is like
power steering that allows the
parent to use the slightest touch
to maneuver the trike.

Unlike regular strollers or tricy-
cles, the Smart-Trike Dream has
two steering modes. The first
mode—external control—allows full
parent control. The second mode—
internal steering—is adjustable to
allow more and more child indepen-
dent control—which eventually can
completely transform the product
into a traditional tricycle.

There are a number of features
that have contributed to the trike
earning dozens of awards and
honors, including being named a
2012 Top Ten Best Children’s
Product from Dr. Toy. For exam-
ple, it has built-in suspension and
shock-absorbing rubber wheels for
a much smoother and safer ride
for the child.

To learn more, visit www.
smart-trike.com.

Kids and parents enjoy the ride
with this advanced trike. It
comes to the US, bringing its
patented swivel wheel technol-
ogy for smooth Touch-Steering
maneuverability.

(NAPSA)—If you’ve ever had a
flooded basement or other area,
you’re not alone. Flooding is the
most frequent severe weather
threat and the costliest natural
disaster in the United States. For-
tunately, while there’s little you
can do to combat Mother Nature,
there are ways to protect yourself.

Regardless of whether the source
is rain, snow or other disaster, it
affects people all over the country
and at any time of year. In fact,
according to FEMA, 90 percent of
all natural disasters in the U.S.
involve some degree of flooding and
cost homeowners millions of dollars
in damage. One of the areas most
often damaged in homes and busi-
nesses by flooding is the basement,
where water can destroy electrical
and HVAC systems.

What To Do
Once safety from fire and gas

leaks has been assured, consider
these helpful tips for protecting
your valuable possessions and
critical HVAC systems.

•Water Removal: High-effi-
ciency portable utility pumps are
now available for emergency water
removal. They’re designed as an
alternative to gas- or diesel-pow-
ered portable pumps and can even
work from your vehicle’s 12-volt
battery. They excel in environments
requiring fast, efficient removal of
concentrations of standing or flood-
water. Visit www.getwaterout.com
for more information.

•Water Heating: Whether a
water heater uses gas, oil or elec-
tricity, if the ignition or burner
elements were exposed to floodwa-
ter, the unit should be replaced.
Contact a trusted contractor
before activating the system.
Learn more at www.ahrinet.org.

•Waterproofing: This is
always a good strategy, and add-
ing a sump pump and drainage
system, and sealing the perimeter,
can provide peace of mind. You
can learn more by visiting www.
bitly.com/basementtips.

•Furnaces and Boilers:
Even if water doesn’t reach your
HVAC system, the moisture and
dampness can affect the controls,
valves and other equipment.
Inspect these components or have
a contractor do so before use. Find
information at www.naohsm.org.

•Heat Pumps and Air-Condi-
tioning: If floodwater has reposi-
tioned either the indoor or outdoor
units of a split system, there’s a
potential for refrigerant leaks.
Consult a qualified professional.
Find one at www.phccweb.org.

Although dealing with a flood
can be a very traumatic experi-
ence, smart homeowners can turn
misfortune into opportunity by
replacing their damaged HVAC
systems with new, energy-efficient
products that can lower energy
bills. The utility may know what
federal tax credits or state energy
rebates are available for installing
new, energy-efficient heating and
cooling equipment. Visit www.
xylemappliedwater.com for infor-
mation on energy-efficient equip-
ment.

Where To Turn
Websites to have available in

case of a natural disaster include:
•FEMA Emergency Prepared-

ness: www.ready.gov
•American Red Cross:

www.redcross.org
•CDC Emergency Prepared-

ness: www.emergency.cdc.gov.

Flooding: America’s No. 1 Natural Hazard

Flooding occurs somewhere in
the world every single day.

(NAPSA)—Cold weather
affects a car’s battery more than
any other engine component.
Filled with fluid containing
mostly water, batteries are sus-
ceptible to freezing.

Additionally, cold weather
thickens engine oil, forcing the
battery to work harder when
starting the car. A vehicle’s bat-
tery loses 33 percent of its power
when the temperature dips below
freezing and more than 50 percent
of its power when the temperature
falls below zero.

Plus, the more electrical devices
in the car—such as electronic fuel
injection systems, electric win-
dows, sunroofs and audio sys-
tems—the more power the battery
should have. If the car is exposed
to extreme cold, the best guaran-
tee against failure is a battery
with a high level of cold cranking
amps, at least 550, depending on
the type of engine in your vehicle.

“Motorists should have their
battery checked when they learn
of an incoming wave of cold
weather,” Interstate Batteries
Technical Services Manager Gale
Kimbrough said. “A fully charged
battery is the best defense against
cold weather and vehicle non-
starts. In cold weather, engines
require more cranking amps and
batteries are less efficient, reduc-
ing their charge acceptance and
ability to start an engine.”

To help, the experts at Inter-
state Batteries recommend the
following:

•Have the vehicle’s starting
and charging system tested every
three months or every oil change.

•Use a battery charger to
maintain charge levels and keep
the battery in good condition. If
the battery is more than three
years old, have it tested to ensure
it can survive the coldest winter
months.

•Have the battery tested

before taking a long trip or after it
has been recharged.

•Inspect the battery cables,
posts and fasteners. Make sure
the cables are in good shape and
are secured firmly to the battery.

•Clean the battery terminals
with a wire brush or battery
cleaner spray.

•Choose the appropriate bat-
tery for the vehicle. It should be
the correct size and voltage, espe-
cially for a vehicle that experiences
extremely harsh winter conditions.

•When possible, keep the vehi-
cle in a garage overnight, espe-
cially in areas with extremely
harsh winter conditions.

•Avoid damage to the battery
and keep connections from loosen-
ing with a snug-fitting battery in
the battery tray.

•If the battery is not a sealed
model, check the fluid levels,
using distilled water to fill any
cells that appear low.

•Always wear protective eye-
wear; remove all jewelry and wear
long sleeves to protect skin from
an explosion of battery acid.

In just 30 seconds, Interstate All
Battery Center® locations can pro-
vide motorists with a free printout
analysis of their vehicle battery
condition. In addition to automobile
batteries, Interstate All Battery
Center offers an Outrageously
Dependable® line of more than
16,000 different portable power
products. For information, go to
www.interstatebatteries.com.

Tips On Caring For Your Battery This Winter

A vehicle’s battery loses 33 per-
cent of its power when the tem-
perature dips below freezing.

(NAPSA)—A recent study by
Fairfield Inn & Suites by Mar-
riott has discovered that fre-
quent business travelers find
benefits of traveling rewarding.
Beyond the “tangible” advan-
tages of road trips, frequent trav-
els can lead to happiness, per-
sonal growth and even enhanced
relationships.

Here are a few of the discoveries:
•More than three out of four

frequent business travelers say
they simply feel more prepared
in life due to business travel.

•Eighty-six percent value
time with their family and
friends more due to business
travel, and 83 percent value
their personal time more.

•Seventy-six percent claim
their friends view them as
travel experts.

•Ninety-two percent are satis-
fied or very satisfied with their
amount of business travel.

•Eighty-six percent report
positive emotions when prepar-
ing for a trip and 88 percent
report positive emotions dur-
ing their travels.

•More than half work twice as
much while on a business trip
but enjoy getting more work
done.

•A functional, thoughtfully
designed environment allows
business travelers to be their
most productive selves.

Brands like Fairfield Inn &
Suites design their hotels with
the frequent business traveler in
mind. The work area has lots of
outlets, good lighting and a com-
fortable, ergonomic chair—all
strategically placed to encourage
working and relaxing.

Amenities include free Wi-Fi,
complimentary breakfast, friendly
service that goes the extra mile,
on-site business services, a free
morning newspaper and a 24/7
food and beverage market. All of
this is available at an affordable
price and backed by the Marriott
name. Plus, Fairfield Inn & Suites
is part of Marriott Rewards®,
Marriott International’s award-
winning guest loyalty program,
which is free to join.

Further Information
You can learn more at

www.fairfieldinn.com or by call-
ing (800) 228-2800.

National Study Shows Frequent Business Travel
Can Be Rewarding

A functional, thoughtfully de-
signed environment allows busi-
ness travelers to be their most
productive selves.(NAPSA)—Texmati Brown Rice

is all natural and grown in the
United States. It can be part of a

super soup that can be made with
low-fat ingredients to deliciously
improve your family’s diet. For
great recipes and more informa-
tion, visit www.riceselect.com.

(NAPSA)—You can stream the
music you have stored on your
smartphone, tablet or computer
directly to a boombox, wirelessly,
using Logitech Bluetooth technol-
ogy. To learn more about enjoying
your music anytime, anywhere,
visit www.LogitechUE.com or visit
www.facebook.com/LogitechUE.

* * *
Valley Forge National Historical

Park’s spectacular landscape is the
site of Washington Memorial
Chapel, which commemorates
George Washington’s life and Amer-
ica’s earliest history through statu-
ary, wood carvings and soaring
stained glass windows. Visit
www.valleyforge.org for more about
southeast Pennsylvania’s popular,
memorable place for weddings.

* * *
The Army’s “Hire a Veteran”

campaign aims to eliminate mis-
perceptions that impede the
employment of disabled veterans.
For information about hiring vet-
erans and to access an educational
video and online employer toolkit,

visit the U.S. Army Warrior Tran-
sition Command website, www.
WTC.army.mil/employers.

* * *
Independent We Stand, a move-

ment of locally owned businesses and
people, is dedicated to educating their
communities about the importance
of buying local. It’s sponsored by
STIHL Inc. and you can download
an app that finds local businesses at
www.independentwestand.org/intro
ducing-the-independent-we-stand-
mobile-app/. Learn more at www.
IndependentWeStand.org.




