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(NAPSA)—A promising new
technology allows doctors to tailor
LASIK, the most common form of
laser eye surgery, to the individ-
ual terrain of each patient’s eye.
The technology is called “wave-
front” and plays a role in both
diagnosis and treatment, helping
to improve visual quality. Studies
show that patients who received
treatment with the new technol-
ogy experienced sharper, clearer
vision and fewer complications
associated with LASIK, such as
nighttime vision difficulties. 

Heather Hughes of Houston,
Texas recently had LASIK surgery
with wavefront and noticed an
improvement in her night vision
almost immediately. “At night,
especially with my glasses or con-
tacts, I would see little halos
around oncoming cars. It was dis-
tracting,” she said. “Now, I have
more clarity at night with oncom-
ing cars, and even with seeing
things crossing the road.”

According to Heather’s doctor,
Douglas Koch, MD, who is profes-
sor of ophthalmology at Baylor
College of Medicine in Houston,
these quality-of-life benefits make
a big difference. “Wavefront is
tremendously beneficial for pa-
tients, because enhanced sharp-
ness and quality of vision with
fewer complications means higher
satisfaction with the surgery.” 

Here’s how wavefront works.

First, a device beams light through
the eye, taking detailed measure-
ments as the light bounces back.
These measurements are recorded
on a virtual three-dimensional
map that highlights each patient’s
individual visual imperfections.
During the LASIK surgery, this
map is used by the surgeon to tai-
lor the laser beam settings, making
the procedure customized to the
precise vision specifications of that
particular patient. 

For Heather Hughes, this “indi-
vidualization” was important. “It
gave me peace of mind when the
doctor ran all the computer read-
outs of my eye, showing the exact
imperfections and what needed to
be corrected. That’s when I under-
stood that they had the technology
to correct my particular eye.”

New data on the surgery was
recently presented at the Ameri-
can Society of Cataract and

Refractive Surgery (ASCRS)
annual scientific sessions in San
Francisco. In one study, 96 per-
cent of LASIK surgeries resulted
in 20/20 vision, an important clini-
cal vision standard. In another
study, a very high percentage of
patients reported complications
like light sensitivity (92.4 per-
cent), glare (84.7 percent) and
night driving difficulties (89.7 per-
cent) were improved or unchanged
after wavefront-guided surgery.

In response to the emergence of
this cutting-edge technology, the
educational arm of the ASCRS,
called the Eye Surgery Education
Council (ESEC), has included
information about wavefront in its
LASIK Surgery Screening Guide-
lines for Patients. These first-ever
guidelines were created to arm
patients with the information they
need to make an informed decision
about laser eye surgery. The guide-
lines help patients assess whether
they are an ‘ideal,’ ‘less than ideal’
or ‘non’ LASIK candidate, as well
as outline what patients should
expect from their doctor and from
the procedure itself. 

For more information about
wavefront-guided LASIK or to
access a copy of the LASIK
Surgery Screening Guidelines for
Patients, visit the Web site
www.eyesurgeryeducation.com or
call the Eye Surgery Education
Council at 1-800-536-ESEC.
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(NAPSA)—Did you know that
at certain times the American Red
Cross blood supply is only days
away from running out? A pretty
scary thought, yet only five per-
cent of the eligible population cur-
rently donates blood. Due to the
rapid growth of the American pop-
ulation and the aging of the loyal
donor base, the current demand
for blood products is rapidly out-
pacing supply. In response, the
Red Cross has launched the Save
A Life Tour 2003, a national cam-
paign to encourage Americans to
help save lives through regular
blood donation.

In support, more than 300
communities across the country
have joined the effort to help
America renew its blood supply.
The goal of The Save A Life Tour
2003 is to collect 3,000,000 dona-
tions nationwide during the six-
month campaign.

Every two seconds, someone in
America needs blood. Every day
38,000 donations are needed in
the United States to help save the
lives of cancer patients, accident
victims, children with blood disor-
ders and others. Just one pint of
blood can help save as many as
three lives.

“Because of the ongoing need
for blood and the instability of the
supply, we are encouraging com-
munities around the nation to
participate in the Save A Life Tour
2003. New donors are needed,”
said Marsha J. Evans, President
and CEO, American Red Cross.
“We encourage local businesses,
organizations and residents to
take part in this important life-
saving initiative.”

As part of the Tour, two con-
voys will travel across the country

visiting communities where resi-
dents can become involved in vari-
ous events planned by their local
Red Cross Blood Region. The con-
voy includes an interactive Red
Cross Mobile Museum where visi-
tors can record their own testi-
monies, send picture greetings to
friends and family and play fun
and interactive trivia games. 

A web site, www.givelife.org,
will closely track the convoy routes
and provide information about
community participation, dona-
tions and special events. Because
the results of the campaign are
tracked nationally, each commu-
nity will be challenged to meet a
specific goal, with contributions
measured and recognized by the
increase in donations over the
same period last year.

According to Evans, “We are
confident that with local and
national support, we can make a
difference and help save the lives of
friends, family, community mem-
bers and Americans nationwide.”

This tour will culminate in
November in Washington, D.C.,
where outstanding contributing
communities will be recognized. 

For more information about the
Save A Life Tour 2003 or to sign
up to give blood, hold a blood drive
or donate time, goods and ser-
vices, call 1-800-GIVE LIFE or the
local Red Cross Blood Region, or
visit www.givelife.org.

America Rolls Up Its Sleeves For
Nationwide Blood Drive

The Red Cross Save A Life Tour
will visit more than 300 communi-
ties across the nation.

(NAPSA)—Summer is a won-
derful time of year; children and
parents look forward to outdoor
activities at the pool, lake and
beach. Yet accidents can happen if
families take a vacation from
safety. The good news is that most
water tragedies can be prevented
if everyone remembers the basic
rules of water safety.

Connie Harvey, American Red
Cross national health and safety
expert, reminds families to follow
these safety tips for staying
healthy and safe in or around the
water:

• Learn to swim. One of the
best things anyone can do to stay
safe in and around the water is to
learn to swim. No one, including
adults, should ever swim alone.
Adults should practice “reach
supervision,” which means to be
within arm’s length of a child in
case an emergency occurs.

• Outfit everyone with the
proper gear. Kids—and even
adults—who are not strong swim-
mers should use U.S. Coast
Guard-approved personal flotation
devices (PFDs) whenever they are
in or around the water. “This
lightweight plastic equipment,
when used properly, can help save
lives,” says Harvey. Everyone,
including strong swimmers,
should use an approved PFD
when boating.

• Always keep basic lifesaving
equipment by the pool and know
how to use it. A first aid kit, cord-
less phone, phone list with emer-
gency contact information, a
reaching pole and a plastic ring
buoy with a nylon line attached
are recommended. “Plastic makes
the ring buoy so light even a child

can save a life if the need arises,”
points out Harvey. “These items
coupled with a pool emergency
action plan—similar to a fire
drill—help the whole family
breathe a little easier.”

• Pack a “safety bag” for a day
at the beach or lake. Waterproof
sunscreen with an SPF of 15 or
higher, water shoes to keep feet
safe, and plenty of water are
musts. Use plastic tubes and
water bottles to prevent creation
of sharp objects that can injure
kids’ feet.

• Learn Red Cross first aid
and CPR. “It is important to know
what to do when a dangerous situ-
ation arises,” says Harvey. All
caregivers, including grandpar-
ents, older siblings and babysit-
ters should have these lifesaving
skills.

For more information on stay-
ing safe in and around the water,
visit www.redcross.org or contact
your local American Red Cross
chapter.

This Summer, Don’t Take A Vacation From Safety

U.S. Coast-Guard approved
plastic personal flotation devices
can help save kids’ lives.

(NAPSA)—Any day can
become extraordinary if you take
the time to stop and appreciate
the little treasures in nature and
in life. Hallmark helps commemo-
rate these special moments with
the Nature’s Sketchbook collection
by Marjolein Bastin, world-
renowned nature artist.

When looking for the hottest
fashions, keep an eye on the
newest shades. This year’s trends
include the color red, metal
shields, demure rimless shades
and shades with crystals on them.
All of these sunglasses are avail-
able at Solstice, the designer sun-
glass specialty store chain (646-
348-6100), as well as better
department and optical stores.

Though finding your dream job
takes work, turning your college
education into a fulfilling job may
be easier by first working as a
temporary employee, say the
experts at Adecco, one of the
nation’s largest staffing compa-
nies. More than 90 percent of
companies use temporary workers
to maintain a flexible workforce
that quickly meets market
demands. Temporary workers fill
positions ranging from entry level
to executive. For more informa-

tion on how temporary work can
work for you, visit www.usadecco.
com.

In 2001, the National Safe
Kids Campaign reported more
than 2.5 million children were
sent to the emergency room
because of household falls. While
September is officially Baby
Safety Month, it’s always a good
time to learn about the safety
gates and enclosures that play a
key role in keeping babies safe
from falls while exploring. To find
more about safety gates, see
www.evenflo.com, for a Gate
Selector Application and gates
that fit a variety of needs. 

(NAPSA)—A new line of bath-
room cleaning products now has
Teflon Surface Protector—an
invisible Teflon barrier that pro-
tects bathroom surfaces from
buildup without leaving a residue,
so tough bathroom grime won’t
stick. These new products—Clorox
Bathroom Cleaner with Teflon
Surface Protector and Clorox Toi-
let Bowl Cleaner with Teflon Sur-
face Protector—have the cleaning
“smarts” to eliminate toilet stains
and tough dirt, grime and soap
scum all around the bathroom.
For more information, visit www.
clorox.com.

Yves Saint Laurent’s top three
gift choices include scents with a
wide appeal but a similarly appeal-
ing allure. Tsar: Through its very
name this scent evokes exceptional
men whose prestige, natural
authority and noble hearts impose
respect. M7: Intensely masculine
and elegant, M7 is the signature
scent for the modern Yves Saint
Laurent man. Essenza di Zegna:
For nearly a century, the Milan-
based fashion house Ermenegildo
Zegna has been synonymous with
high-quality fabrics and attention
to detail. This eau de toilette is an
original composition based on the
use of classic perfume-making
materials.




