America’s Appetite For Different Vehicles Fueled
By Neighborhood Rental Car Expansion

(NAPSA)—Despite spending
more time in traffic than ever
before and all-time-high gas
prices, more Americans are rent-
ing automobiles in their neigh-
borhoods to meet a variety of
lifestyle and transportation
needs—a trend that is in the fast
lane, according to a new national
survey.

The 2005 “Poll of the American
Driver”* shows that about one-
third of drivers 25 years of age
and older—or some 62 million
Americans**—need an additional
or different vehicle than their pri-
mary automobile and are more
likely to rent a vehicle to meet
that need.

Nearly half of survey respon-
dents (46 percent) say they are
more likely to rent an automobile
for personal use if there is a rental
car location near their neighbor-
hood—a 20 percent increase from
1995. The rental car industry is
meeting this trend via a steady
expansion into neighborhoods.
For example, Enterprise Rent-A-
Car, the largest rental car com-
pany in North America, has more
than doubled its U.S. neighbor-
hood locations—to 5,700 from
2,400 in the past 10 years.

Cars rented in neighborhoods
meet a variety of lifestyle needs,
such as driving the kids’ sports
team to their weekend games,
hauling landscaping or home
improvement materials or upgrad-
ing to a more reliable or fuel-effi-
cient vehicle for a weekend get-
away.

“The proliferation of rental car
locations in neighborhoods has
positioned renting to replace the
concept of borrowing cars from
family and friends,” said automo-
tive pop culture expert Dr. Michael
Marsden, dean and academic vice
president at St. Norbert College in
De Pere, Wis. “With a location usu-

2005 Poll of the American Driver*

+ Thirty-seven percent of drivers 25
years of age and older—or 62 million
U.S. motorists—need an additional or
different vehicle than their primary
automobile.

+ Thirty-one percent, or 52 million
motorists, are more likely to rent a
vehicle for personal use now than in the
past.

+ Forty-six percent, or 78 million
motorists, are more likely to rent for
personal use if there is a rental car
location nearby.

+ Fifty-four percent, or 91 million
motorists, would prefer to rent vehicles
than borrow. @

ally right around the corner, it’s
very convenient to temporarily
swap whatever vehicle you usually
drive for a rental that meets a spe-
cific need.”

With more neighborhood loca-
tions than any other rental car
company, Enterprise is best posi-
tioned to serve the trend, said
Steve Short, vice president of
consumer development for Enter-
prise Rent-A-Car.

“For the past several years,
we’ve opened an average of one
neighborhood location per day,”
Short said, “making it easy, conve-
nient, and affordable for con-
sumers to enhance their driving
experience and meet a variety of
transportation and lifestyle
needs.”

The Poll of the American Driv-
er also reveals that consumers
enjoy being behind the wheel as
much as they did 10 years ago,
with 84 percent of motorists say-
ing they love or like driving—a
slight increase from the 82 per-
cent who had the same response
in 1995 when the survey was first
fielded.

* The Poll of the American Driver, an independent survey of 500 U.S. licensed
drivers 25 years of age and older, was commissioned by Enterprise Rent-A-Car.

** According to the U.S. Department of Transportation, there are approxi-
mately 170 million U.S. licensed drivers 25 years of age and older.





