DO IT «DIET

New Curves Web Site

(NAPSA)—A best-selling weight-
loss book has become the basis for
a new Web site offering online diet
and fitness information, tools,
experts and motivation.

The Web site is based on the
proven theories behind “Curves:
Permanent Results Without Per-
manent Dieting,” by Curves
founder and CEO Gary Heavin.
Curves is the world’s largest fit-
ness franchise, with more than 4
million members. The online pro-
gram features easy-to-follow meal
plans, shopping lists, healthy
recipes and a database of more
than 30,000 foods featuring full
nutritional information.

Women now have online access
to advice and motivation from
nutrition and fithess experts.

CurvesComplete.com sub-
scribers have ongoing access to a
network of nutritionists and fit-
ness experts who are available to
answer questions and provide
motivation. By following the plan
and logging their eating and exer-
cise activity, subscribers can track
their progress. The program auto-
matically adjusts and provides
recommendations, as well as
advice and guidance, based on
how the subscriber is doing rela-
tive to her goals.

For more information, visit
www.CurvesComplete.com.






